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This book is enhanced with additional video content, checklists, playbooks, case studies and discussions. You can access all of this extra content by signing up at: www.ShortValuableBooks.com

This is book two in the Ideas Into Assets series. Book one is Stop writing books nobody reads. Youll also get advance reading of the next books in the series when you sign up, plus more information, techniques, tactics and ideas about how to turn your thoughts into valuable things, along with free access to a community of creators and leaders.

I debated putting the word that into the title (Stop selling books that nobody buys) but in the pursuit of brevity, and with the assumption that youre reading this to learn, not check my grammar, I decided you didnt need that that. 
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PRAISE FOR STOP SELLING BOOKS NOBODY BUYS

I wish Id read this before my books were published. It is wonderful to write and publish a book but it is even better if people buy it. If you read this brilliant book it will show you how to write what people want to buy.

Geoff Burch, The Legendary Alternative Business Guru
(and the reason I started in business)

Shes done it again. Debs Jenkins is really turning into the go-to girl for anybody interested in getting their ideas out to a wider audience.

Piers Fallowfield-Cooper,
Author of Are You Still The Future?

The thing I love about Debbie Jenkins and each book she writes is that she lives what she writes. She doesnt test it on you, the reader. The engineer in her just wouldnt let her. She figures out how to first write a book that people will want to read (book 1) and then she figures out how to make it do the job you wanted it to (book 2). I love that shell make you realise that its not just the sales youre after, which shell show you how to do in this book. She also wants you to make that transformational impact on the reader that changes their lives and their business. And more, she wants your book to change your life and business too. Thats the bit where she truly focused my mind. 

She is grounded, creative, and practical and will make you think about marketing your book in a way you never thought of. Its so simple and so clever youll bring her book with you everywhere you go so you dont miss a trick. I imagine its like having a little Debbie in your pocket who pinches you just when you need pinching, with a little giggle to boot. Buy this book. Itll help other people buy yours!

Finola Howard,
Marketing & Brand Positioning Strategist

Stop Selling Books Nobody Buys is an absolute practical revelation! With smart strategies to effortlessly attract clients and a refreshing approach that goes beyond the ordinary, this book is a game-changer for anyone seeking to thrive in conveying and maximizing the value of their book. Debbies expertise shines through every page, a testament to her brilliance as an author and booksmith!

Olivier Van Duren, Visual Sensemaker and (co)
author of Transforming while Performing:
How Organisations can find their North Star and Get
Everyone to Act in Days, not Months

Utterly brilliant, simple hyper-personalised and authentic strategies to get your book in the hands of more business leaders!

Karen Currier,
Author of DOING intentionally

Stop Selling Books Nobody Buys is a practical and easy-to-read guide that challenges business authors to consider the job their book has to do, packed with practical, hands-on advice. It introduces a series of key strategies to sell your book as a solution. As such it serves as a compass for both seasoned authors and those aspiring to enter the world of writing, offering insights and options to publish and steer you in the right direction. I found it particularly beneficial as I read it when we were in the midst of launching our own book.

Kristof Braekeleire, Visual Sensemaker and (co)
author of Transforming while Performing:
How Organisations can find their North Star and
Get Everyone to Act in Days, not Months

This is a great little no-nonsense book, packed with tips and humour. Not only did I read it cover to cover (making me very late for an event!) I also have pages full of notes I now need to organise. Curse you, Debs!

I shall be following this playbook with my next book. If you see it, it is a testament to these techniques. 

Strong recommendation for any current or aspiring authors.

Callum Laing, Founder & Chair MBH
Corporation PLC and multiple author

Seems like everybody is writing books these days: often by rehashing other peoples stuff, or even getting AI to rehash other peoples stuff. That means that if youve genuinely got valuable ideas to communicate in print, you need to be good at more than writing. Debbie Jenkins knows what you need, and in Stop Selling Books Nobody Buys she lays it out. There are publishing and book marketing truths, pitfalls and solutions here that most of her audience wont even have guessed about. If you need your book to succeed, then you need this book.

Andy Bass, Author of Start With What Works
and Committed Action

Thinking of writing a book? Dont! Not until you read Debs Jenkins new book, Stop Selling Books Nobody Buys! A book is a lot of work and of little value if you arent clear about why you are writing it, what you are going to do with it, and how you are going to get it into the hands of those who need to read it.

Ann Latham, Author of The Power of Clarity and
The Disconnect Principle 

Debs has been my marketing guru since I set up my business in 2005. Stop Selling Books Nobody Buys is packed full of pragmatic, easy-to-implement solutions, which is written in her usual humorous but deadly serious, researched-backed style.

Estelle Read, Author of Inner Brilliance  Outer Shine:
10 Antidotes to Imposter Syndrome,
Workaholism & Stress and Speaker at Beee

If, like me, you are a good writer, a quick thinker and a slow learner when it comes to getting your books to those who need them, you might be relieved to discover Stop Selling Books Nobody Buys. It is chock full of helpful insights and is designed (unsurprisingly, very well designed given Debs Jenkins earlier engineering career) so you can construct a straightforward system that works for you - so that people get to read your book! Not only do we authors need to write interesting well-designed books that respect readers needs for accessible information, practical techniques and strategies that might not have crossed their minds, but we also need to employ the same level of thoughtfulness and design in the process of getting the word out to our
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