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      This book is intended to provide you as an author with the basics of SEO best practices in a field that is already rapidly changing. The advent and increased use of generative AI will have an impact on the search industry.

      But I believe that certain abiding principles will remain the same. Keywords and content will always matter to search engines. As long as advertising drives search engines, your content and keywords will make a difference in how and when your results show up in search.

      No matter what else changes, these will stay the same. So while tools and tips mentioned may age (and if they do, this text will be updated) the essentials of

    

  


  
    
      
        
          
            ONE

          

          
            AN INTRODUCTION TO SEO

          

        

      

    

    
      Before we get started, there are some terms we should define and some concepts we should explore. Here are some simple definitions and introductions to SEO and what it means. While this may seem basic, I encourage you to skim this section at least, as it sets the foundation for the rest of this book.

      WHAT IS A SEARCH ENGINE?

      A search engine is a software program that searches a database of Internet sites, such as Google, Bing, and Yahoo, for keywords and returns a list of the Websites most relevant to the search. The search engine uses algorithms to determine the relevance of the search results based on the words or phrases entered into the search box. The search engine also ranks the results based on their popularity and relevance so that the most valuable and relevant sites are displayed at the top of the list.

      A search engine can also be a searchable index of a specific website or online retailer. So your website can have a search engine, just like Amazon and other online retailers do.

      HOW DOES IT WORK?

      A search engine uses a web crawler, also known as a spider, to scan the Internet and index websites. The search engine maintains a database of all the websites it has discovered and stores the information in its index. When a user searches for something using a search engine, the search engine looks through its index and returns a list of websites relevant to the search query. The search engine also uses algorithms to rank the results, with the most relevant and popular websites appearing at the top of the list.

      Here is a brief overview of the process:

      
        	The user enters a search query into the search engine, using keywords or phrases to describe what they are looking for

        	The search engine searches its index for websites containing the keywords or phrases the user has entered.

        	The search engine ranks the results based on relevance and popularity and displays the most relevant and popular websites at the top of the list.

        	The user can then browse the search results list to find the information they are looking for.

      

      This is a very simplified explanation of how a search engine works. In reality, the process is much more complex and involves many different algorithms and techniques to ensure that the search results are accurate and relevant.

      WHAT IS AN ALGORITHM?

      An algorithm is a set of steps or instructions followed in a specific order to solve a problem or accomplish a task. Algorithms can be simple, such as a recipe for making a cake, or complex, such as the algorithms used by search engines to rank search results.

      Algorithms are an essential part of computer science, and they are used in many different areas, such as artificial intelligence, data mining, and machine learning. They are also used in everyday life, such as GPS systems and financial software.

      Algorithms are typically designed to be efficient, meaning they use minimal resources, such as time and memory, to solve a problem. They are also intended to be correct, producing the correct output for a given input.

      HOW DO WE TRAIN ONE?

      A user can do several things to help improve the chances that their website will be found by a search engine and ranked higher in the search results. Here are a few tips:

      
        	Create relevant and high-quality content: The content on your website should be relevant to the keywords you are targeting and of high quality. This will help the search engine understand what your website is about and rank it more highly for relevant searches.

        	Use relevant and descriptive titles and tags: The title and tags on your website should be descriptive and include relevant keywords. This will help the search engine understand your website and rank it more highly for relevant searches.

        	Create alt tags to describe all of your images: Alt tags describe the content of images on your website. By including relevant keywords in the alt tags, you can help the search engine understand what your website is about and rank it more highly for relevant searches.

        	Use header tags: Header tags indicate the hierarchy of the content on your website. By using header tags appropriately, you can help the search engine understand the structure of your content and rank it more highly for relevant searches.

        	Use a sitemap: A sitemap is a file that lists all the pages on your website. By submitting a sitemap to the search engine, you can help the search engine discover and index all the pages on your website more quickly.

        	Use backlinks: Backlinks are links from other websites that point to your website. Having a high number of high-quality backlinks can help improve your search engine ranking.

        	Use social media: By using social media to promote your website and share your content, you can help increase the visibility of your website and improve your search engine ranking.

      

      These are a few simple ways to train an algorithm, and we will explore each in more detail throughout this text.

      WHAT IS SEO?

      SEO stands for "search engine optimization." It is the practice of optimizing a website to improve its visibility and ranking in search engine results pages (SERPs). When someone searches for a specific term or phrase, search engines like Google use algorithms to determine which websites are the most relevant and authoritative for that search query, and they display those websites at the top of the search results.

      WHY IS SEO IMPORTANT FOR AUTHORS?

      As an author, having a robust online presence is crucial for reaching potential readers and promoting your books. SEO can help you achieve this by making it easier for people to find your website when searching for keywords related to your books or topics you write about. By optimizing your website for relevant keywords, you can increase your visibility in search results and drive more traffic to your site. This can help you reach a wider audience and sell more books.

      In addition, SEO can also help establish your website as an authority on a particular subject or topic. This can increase credibility and trust with readers and potential partners, such as book publishers or agents.

      Website authority refers to a website's perceived credibility and trustworthiness in the eyes of both users and search engines. Several types of website authority can impact a website's rankings and visibility in search results.

      
        	Domain authority: This is a measure of a domain's overall credibility and strength based on factors such as the age of the domain, the number and quality of links pointing to the domain, and the presence of a clear hierarchy of pages. Domain authority is often used to predict how well a website will rank in search results.

        	Page authority: Like domain authority, page authority is a measure of the credibility and strength of a specific web page. It is based on factors such as the number and quality of links pointing to the page, the relevance of the page's content to the search query, and the presence of structured data.

        	Trustworthiness refers to users’ perceived level of trust in a website. A website perceived as trustworthy is more likely to be seen as an authoritative source of information and may rank higher in search results.

        	Expertise: A website that is perceived as an expert in a particular subject or topic is likely to be seen as more authoritative than a website that is less knowledgeable about the topic. This type of authority can be built by consistently providing high-quality, in-depth content demonstrating a deep understanding of the subject matter.

      

      The Google E.A.T. principle stands for "expertise, authority, and trustworthiness." It is a set of guidelines that Google uses to evaluate the credibility and quality of websites. According to Google, websites that demonstrate expertise, authority, and trustworthiness in their content and user interactions are more likely to rank highly in search results.

      
        	Expertise refers to the depth of knowledge and understanding a website has about a particular subject or topic. A website perceived as an expert in a specific subject is more likely to be seen as an authoritative source of information.

        	Authority: This refers to the perceived credibility and trustworthiness of a website. A website seen as an authority on a particular subject is more likely to rank highly in search results.

        	Trustworthiness refers to users’ perceived level of trust in a website. A website perceived as trustworthy is more likely to be seen as an authoritative source of information and may rank higher in search results.

      

      By demonstrating expertise, authority, and trustworthiness in their content and user interactions, websites can show Google that they provide value to searchers and something unique. It's important to note that Google's algorithms are constantly evolving, so staying up to date with the latest best practices and guidelines is essential to ensure that your website meets the E.A.T. principle.

      Now that you know what SEO is, we will conduct keyword research in the next chapter to identify the best keywords to target for your website.
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      This chapter will cover the importance of conducting keyword research and identifying the most relevant keywords for your website. And since the beginning of this year, there have been some incredible advances with some drawbacks. We’ll look at it all.  

      WHY IS KEYWORD RESEARCH IMPORTANT?

      Keyword research is essential in SEO because it helps you understand what terms and phrases people are searching for online and how competitive they are. By targeting the right keywords, you can increase the chances that the right audience will find your website.

      HOW DO YOU CONDUCT KEYWORD RESEARCH

      There are a few different ways to conduct keyword research, including:

      
        	Use a keyword research tool: Many tools can help you identify popular and relevant keywords for your website. Some popular options include Google's Keyword Planner, SEMrush, and MOZ. In addition, there are also some recently developed AI options.

        	Look at your competitors: Analyzing the keywords your competitors are ranking for can give you ideas for terms to target on your website.

        	Consider your target audience: Think about the terms and phrases that your target audience might use to search for the types of books or topics you write about.

        	Use relevant long-tail keywords: Long-tail keywords are more specific and less competitive than shorter, more general terms. For example, "best-selling science fiction books" is a long-tail keyword more likely to be used by someone actively looking to purchase a science fiction book.

      

      Before we go any further, we need to define some of these terms.

      
        	Relevant Keywords: This should be an obvious answer, but these are keywords pertinent to the books that you write, and if you offer services to authors, the work that you do. We’ll look at this even more in-depth in the companion course to this book.

        	Volume: How many people are searching for this keyword every month? In other words, how many website visits does that mean, even if you are number one?

        	Competitiveness, both organic and paid. How many people are trying to rank for this keyword, so how hard will it be for me to break in? How many people pay for ads for that keyword, and what does that cost?

        	Long tail keywords: this is more like a sentence someone would type into a search bar, like the best sci-fi novel of 2023.

      

      We’ll discuss these keywords in more detail as we move through the topics in this book, but this is an excellent foundation to get you started. 

      SEARCHING MANUALLY FOR KEYWORDS

      One of the cheapest and easiest ways to search for keywords is manually. How do you do that? The simplest way is to start typing things into Google or any other search engine.

      We’ve all seen the auto-complete that comes up when you type something into a search engine. It’s how we discovered that pdf is the most popular world religion.

      
        
          [image: Keyword search]
        

      

      But seriously, this screenshot shows how popular this search is, which likely is good news for Adobe. Because this type of query shows us what people are searching for right now on Google or another search engine.

      If we do the exact search with “romance novel” or romance authors, or any other genre, we will see what searchers are looking for. We’re going to see patterns really quickly, patterns that can help us find keywords and long-tail phrases people are looking at.

      Now, when we talk about search, we will talk mainly about Google, and if you are taking the SEO course that goes with this book, that is the example you will see most often. The reason is that for authors, at least at the moment, Google and Amazon are the two largest search engines we concern ourselves with.

      CHANGES COMING IN SEARCH

      “What about AI?” you ask legitimately. “How will that change search?” Well, the answer is actually more straightforward than you think. Search engines rely on ad revenue, and for those ads to show alongside organic results, there are only a few ways a search engine can change. Primarily, the results will still be keyword driven. And there will still be some kind of ranking algorithm.

      Of course, as Google moves to more “conversational” answers, ranking might be more challenging. But the principles of SEO will stay the same unless there is a significant shift in how search engines make money.

      STEPS TO DOING A MANUAL KEYWORD SEARCH

      First, be sure you are in incognito mode or a private browsing window, one that is not influenced by your search history. This way, you see what an imaginary person with no search bias would see if they searched for the terms you are looking for.

      This is the only way to see raw, organic results. But are they realistic? Well
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