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As a longtime specialist picture researcher, Katie Greenwood has

been responsible for the look and success of a host of best-selling

and internationally published visual books. With a keen eye for an

image, she also has a professional awareness of what illustrators and

designers need, and expert knowledge of the history of aesthetics,

fashions and colour trends. This is her first book.
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100 Years of

Color

This book is a carefully curated collection of images—a celebration of color, and a visual journey through the 20th century. We will travel from the naturalistic tones of Art Nouveau to the patriotic palettes of World War II, and from the rainbow 1960s to the neon identity of punk and beyond. Color has the ability to visualize change, ideas, and feelings, with certain colors being synonymous with an era or movement. As society shifts between stability and unrest, so color can alternate between the reassurance of tonal harmony and the excitement of a clashing combination. In 100 years, technology revolutionized the way images and objects are created and reproduced, and how we all experience color in our lives today.

One image has been chosen for each year of the century, with five colors selected for the palette, displayed in varying ratios. The sRGB values are included for reference and replication. An introduction to each decade gives some background on color trends and a wider view of what was happening within culture and the arts. The images cover a range of subjects, including fashion, interiors, music, and film, and come from a variety of mass-produced sources, such as posters, magazines, advertisements, wallpapers, and textiles.

My research was not without its challenges and contradictions. Condensing each decade into just 10 images and a brief overview was a hugely reductive exercise, and in addition each image needed to be portrait format, with enough colors available for the palette. Therefore the important red, black, and white combination used extensively in Russian Constructivist graphics, along with other beloved images, fell by the wayside. However, the constraints also led me to images I might not have discovered otherwise, some fitting the expectations of a decade, with others appearing anachronistic—a reminder of color’s ability to surprise us.

Reaction to color is a subjective experience and individual interpretations can be as broad as the spectrum itself. I hope the following pages provide interest and inspiration to color lovers and image junkies everywhere.

— Katie Greenwood

As this book is printed using CMYK inks, we can directly convert these colors to RGB values within an sRGB color profile (most useful for web content). However, the exact CMYK values will vary depending on which CMYK color profile your particular printer is using. Toward that end, on pages 230–239, you’ll find all the CMYK color values listed according to the three most common CMYK profiles.
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1900

S

As the new century began, Paris found itself to be the cultural and artistic capital of the world. Fin-de-siècle graphic artists such as Jules Chéret mastered the process of chromolithography and paved the way for the ascension of the advertising poster to a newly found status, mirrored in society by an increasing fashion for collecting ephemera. Chéret’s colorful and painterly style encapsulated the spirit of Belle Époque gaiety, as did his female subjects, who joyously promoted the latest spectacle or product. His influence would be far reaching: by elevating the poster to an art form and harnessing the power of color to communicate, and to sell, he revolutionized the urban visual landscape and inspired a new generation of commercial artists and designers.

It was Paris that had seen the movement of Art Nouveau crystallize and become the prominent decorative style of the 20th century, dominating the city’s Exhibition Universelle in 1900. Nearly called “Mucha Style” after its chief exponent, the Czech artist Alphonse Mucha, it was in part a visual reaction to increasing industrialization, its principles being aligned to the Arts and Crafts movement in England. The natural world influenced Art Nouveau’s style as well as its palette: flora, fauna, and the landscape all informed the fluid, intricate motifs and muted hues that were to be found adorning graphics, fabrics, and the home.

The “new art” had quickly disseminated throughout Europe and beyond in the previous century. Regional offshoots such as the Vienna Succession were established, and American illustrators adopted the flowing line and organic coloring favored by their European counterparts. However, artists including Edward Penfield began to reject the overt decoration of Art Nouveau, abandoning the movement’s swirling ornamentation to create a simplified illustration style Limited palettes were fused with bold outlines and flattened planes of color, as influenced by Japanese ukiyo-e prints. The impact of these “pictures of the floating world”—along with other Japanese crafts—was widespread throughout the arts, and can also be seen within the book illustration taken from Denslow’s Mother Goose in 1901.

Not all colors were drawn from nature—some came from the imagination. Italian émigré Leonetto Cappiello is often referred to as the “father of modern advertising” for his innovative use of form and color; his bold, often unnaturally toned figures popping from black backgrounds, creating a distinctly modern visual language for the new century. His advertisements for consumer goods such as the Swiss brand Chocolat Klaus were revolutionary at the time for turning the colors of nature on their head, his choice of bright red for the horse preceding the German artist Franz Marc’s Expressionist equines by nearly a decade.

Along with the advertising poster, advancements in printing and distribution meant that illustrated magazines were also on the rise, with color plates satirizing society figures and the latest political wrangles, depicting popular music hall and theater stars, and illustrating current fashions. Within their pages, women were often the subjects of figural fantasy, and in 1906 we see the feminine ideal of the Gibson Girl—with her exaggerated and corseted S-curve torso and hair piled high—showing off the latest pastel summer fashions. While this popular archetype was modern in many ways, she would never have joined the burgeoning suffrage movement or demanded voting rights for women. We close with Sadie Wendell Mitchell’s Dig —rich in jewel-like colors seemingly inspired by the designs of Louis Comfort Tiffany—and a call for women to educate themselves to equality.
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1900

Poster for the Exhibition Universelle in Paris titled The Weaver Artist: Jules Chéret

R G B

32 97 137

239 189 88

253 231 172

208 160 146

230 123 92
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1901

Book illustration from Denslow’s Mother Goose

Artist: W. W. Denslow

R G B

102 96 68

116 126 106

215 147 84

212 189 171

93 49 27

14 | 15





[image: image]




[image: image]




[image: image]


1902

Advertisement for Cycles Perfecta

Artist: Alphonse Mucha

R G B

178 62 32

206 139 90

218 185 148

159 101 86

108 115 99
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1903

Advertisement for Chocolat Klaus

Artist: Leonetto Cappiello

R G B

232 189 39

100 135 97

75 76 127

205 47 23

0 0 0
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1904

Advertisement for the furnishing company Jacob and Josef Kohn

Artist: Koloman Moser

R G B

47 45 62

128 109 51

189 32 93

252 226 195

195 192 176
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1905

Fabric design

Artist: Eugène Grasset

R G B

161 48 45

227 175 168

207 170 144

207 89 36

105 62 35
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‘This book is a carefully curated collection of images—a celebration of color, and
a visual journey through the 20th century. We will travel from the naturalistic tones
of Art Nouveau to the patriotic palettes of World War II, and from the rainbow
1960s to the neon identity of punk and beyond. Color has the ability to visualize
change, ideas, and feelings, with certain colors being synonymous with an era or
movement. As society shifts between stability and unrest, so color can alternate
between the reassurance of tonal harmony and the excitement of a clashing

In 100 years, ionized the way images and objects
are created and and how we all i color in our lives today.

One image has been chosen for each year of the century, with five colors selected

for the palette, displayed in varying ratios. The SRGB values are included for

Teference and An to each decade gives some

on color trends and a wider view of what was happening within culture and the

arts. The images cover a range of subjects, including fashion, interiors, music,

and film, and come from a variety of mass-produced sources, such as posters,
advertisements, , and textiles.

My research was not without its challenges and contradictions. Condensing each
decade into just 10 images and a brief overview was a hugely reductive exercise,
and in addition each image needed to be portrait format, with enough colors
available for the palette. Therefore the important red, black, and white combination.
used extensively in Russian Constructivist graphics, along with other beloved
images, fell by the wayside. However, the constraints also led me to images I might
not have therwise, some fitting the expectations of a decade, with
others appearing anachronistic—a reminder of color's ability to surprise us.

Reaction to color is a subjective and individual canbe
as broad as the spectrum itself. I hope the following pages provide interest and
inspiration to color lovers and image junkies everywhere.

— Katie Greenwood
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