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				Once a year, Public Domain returns to print. Not by habit, not to feed shelves, but because there is still power in gathering stories, images, voices and obsessions into a physical form. Something slower, heavier, made to be carried, damaged, lent and kept.

				This issue arrives in a tense moment. The world feels louder, more divided, more nervous. Every day gives us another reason to choose sides, close doors, or retreat. Public Domain was built on the opposite instinct. It connects people from different scenes, countries and languages who recognize the same energy: commitment, independence, culture, craft and the need to build something real.

				That is why this book keeps moving between worlds. Art, culture, Brazilian Jiu-Jitsu, photography, skateboarding, surfing, music, design, fashion, publishing and lifestyle are not separate territories here. They are part of one map, shaped by practice.

				Inside this issue, Demian Maia, Ed Riggins, Tony Magnusson, Lacanau Pro and BJJ Surf Collective trace a line between discipline, publishing, skateboarding, surf, Jiu-Jitsu and local culture.

				Butcher Billy, Stefan Kocev, Franck Seguin and Andrea Dessi extend that line through images, recovery, sport photography and raw visual language. Elsewhere, Timo Hyppönen, Thomas Mietz, Red Wing, WhiskyWolf, Teddy Remir, Reggie Almeida, NOVA GP and Ocean BJJ Pro Championship point to the same idea: scenes, brands, events and people building their own rules, their own stages and their own mythology.

				Public Domain has never believed in clean categories. We prefer the friction between them. We are here for people who train hard but care about music, who collect books and still get their hands dirty, who grew up on skate videos and now run brands, gyms, studios, magazines, labels or independent projects. Culture is not consumed from the outside. It is lived, practiced, shared and sometimes fought for.

				So yes, it is a pleasure to be back. One issue a year may not sound like much in a world of permanent updates. Maybe that is the point. Public Domain is not trying to chase the feed. It is trying to leave a trace.

				Welcome back to the Domain!

				Frédéric Claquin
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				Ed Riggins is one of those rare people who helped shape skateboarding from the inside, long before the world knew what it was looking at. Publisher, investor, builder, and witness to the early days of High Speed Productions, Ed was there when the machinery behind Thrasher started to take form, from a scrappy idea to a cultural institution. In this interview, he looks back with clarity and zero bullshit on how it all began, how a magazine gets built from scratch, and why authenticity always wins.

				More than a title, Thrasher is the voice of skateboarding. It is a platform, a filter, and a stamp of legitimacy that crossed into music, art, streetwear, and pop culture without ever losing its core. For me, this one is personal. I’m proud to publish this interview with the man I consider my mentor. I worked as Thrasher’s licensing agent in Europe and was closely involved with the French edition from 2005 to 2010. Ed’s standards and instinct for what matters have shaped my path ever since.

			

		

		
			
				Can you tell us a bit about your background before Thrasher magazine?

				Sure. I went to the University of San Francisco (USF) and studied business and economics. That’s where I met Fausto Vitello (co-founder of Independent Truck Company, later co-founder of Thrasher) and a couple of other guys who ended up forming Ermico (early SF-based company that preceded Independent and High Speed Productions). So yeah, I was around when they started messing with skateboards, but honestly, I mostly knew those guys through motorcycles.

				I was always fucking around with motorcycles and stuff. I liked that world. I was more of a surfer than a skater, to be honest. I skated, but I was never that good. It was just something I enjoyed. When they started getting into 

				skateboards, they were basically looking for a way into business, trying to figure out what they could do in that space.

				So they started Stroker Trucks (early truck brand). We’d go down to Ermico, help assemble trucks, fuck around, drink beers, whatever. Then they got connected with Rich Novak (Santa Cruz Skateboards). He wasn’t really interested in Stroker Trucks as-is, but he wanted to develop a truck he could sell through Santa Cruz. He made a deal with those guys, and that’s how Independent Trucks (Independent Truck Company) got started.

				How did the idea of a skateboarding magazine take shape?

				They were advertising in a skateboard magazine and another one called Action Now. Then Action 
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				Now changed its format because they wanted to attract advertising money from everything. It turned into horseback riding, BMX, any “youth activity” they could think of.

				 

				So it wasn’t really a skateboarding magazine anymore, more like a broad action sports thing?

				Exactly. It was a good idea in theory, but the people funding it were mostly from the skateboard industry. So there was this big meeting in L.A. Eric Swenson (co-founder of Independent Truck Company, later co-founder of Thrasher) and Fausto went down there to tell them, “We’ve supported you for years, why are you changing it like this?”

				And those guys basically said, “If you don’t like it, start your own magazine and run it however you want.” So Eric and Fausto met with the same industry people and said, “Alright, we’re gonna do it. But will you advertise with us? Because if we’re going to pull this off, we need your support.” By word of mouth, people kind of agreed.

				They came back, linked up with KT (Kevin Thatcher, Thrasher's first Editor in Chief), started hashing out what the magazine would look like. Once they felt they had something real, they 

				approached me and a few others to invest. We did. The rest is history.

				That was the beginning of High Speed Productions. Being a surfer, what was your vision of skateboarding back then?

				I skated before I ever met those guys, but it was strictly surf-oriented skating. Everything I did on a board, I was imagining on a wave. That’s how I saw it.

				Like Lord of Dogtown, chasing a concrete wave when you’re not surfing.

				Yeah. Here we are, 500 miles apart, thinking the same thing. But those guys were way deeper into skateboarding than I was.

				Before I came to San Francisco, I lived in Santa Rosa, about 60 miles north, and went to junior college there. Up there, if you wanted to skate, you had to find a hill. The hill had to be kind of “user-friendly,” you know? It wasn’t easy. Between city and country, the pavement’s not great and you’re crashing and burning all the time.

				Then I came down to USF, and suddenly I’m in the city with endless sidewalks and streets. But for me, skating was still mostly what I did when I couldn’t be at the beach.
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				Back then, besides surfing, you were also really into motorcycles?

				Yeah. That came toward the end of college, when I met those guys. A lot of people I lived with at USF had motorcycles, bought bikes, worked on them, that’s how it started. I didn’t realize it would become such a huge part of my life, even later when I was traveling in Europe after I got out of the Navy.

				I recall you also had a van-life experience in Europe?

				That was right after college. I did a trip across the U.S. and Canada for, I don’t know, six months. Then I came back and tried law school for a year. It didn’t work out. Then I went to teaching school, finished that, and I thought, fuck, I don’t want to do this. The students were basically my age. It felt weird.

				So I said, “Fuck it. I’m going to Europe with my girlfriend.” We went, bought a van, and traveled everywhere. We crossed the continent multiple times. We went to North Africa, Afghanistan, up and down, back and forth. I was there for like three and a half years.

				When I came back, I was ready to actually do something. I met those guys, they were messing with skateboards, then it turned into the magazine. I was in.

				When you invested and joined the project, what was your role at High Speed Productions? 

				Once I agreed to invest, Fausto was so stoked he basically said, “You’re going to be the publisher.”

				That was totally new for you, no publishing experience?

				None. But I got lucky. I learned fast. I went to trade shows and publisher events where they teach you printing, pagination, how everything gets put together.

				What I discovered was simple. Most of those people never went to school to become publishers either. They just cared deeply about what they were doing. 

				That era was kind of the birth of modern magazine culture, almost a blank page for everyone.

				Totally. Even guys like Hugh Hefner, major fucking magazines, didn’t start with “magazine 

				experience.” They had passion for the subject.

				And I thought, we can do this. We can do this because we’re like you, except we don’t have pajamas.

				You were the Playboy of skateboarding.

				Exactly. That same mindset was how they built trucks. If there was an issue with manufacturing, metal, axle fit, whatever, they worked it until it was right. It wasn’t only about money. They wanted the best truck, the best everything. I loved that about them. Even when they were assholes, I knew they were trying to do it the best way they could.

				What was the original vision behind the magazine when you launched it?

				They wanted an advertising vehicle, and a voice for skateboarding. Something people could trust, something true to skateboarding.

				They didn’t want to manage the magazine business day-to-day. That’s why they wanted me as publisher. They weren’t trying to be “the magazine guys” at that point.

				What was the atmosphere like at High Speed Productions in the early days?

				We shared an office with Ermico. They had rented cheap space at the shipyard, and there was enough room for a stat camera, darkroom equipment, stuff like that.

				When we started Thrasher, it wasn’t desktop publishing. That came later.

				What was it like day-to-day working with that first crew?

				Pretty intense, because everybody was learning as we went.

				A friend of mine up in Lake County, someone I’d gone to high school with, his parents bought a four-color printing press. They printed their newspaper on it, but they needed to learn how to run it properly. We had this ready-made small-run magazine they could print. They couldn’t bind it though.

				So we became this insane machine. We’d shoot pages on the stat camera, bring them up there, they’d make plates and print. Then we’d take it to Sonoma County for binding. Then we’d bring it somewhere else to mail it and distribute it. It was pretty fucking hectic, and there weren’t many of us.
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