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Congratulations on downloading Social Media Marketing a Strategic Guide and thank you for doing so.

The following chapters will discuss everything that you need to know to finally get your social media plan off the ground. There are very few businesses who will succeed in our modern business world if they do not have a good marketing plan that includes some social media. Your customers are online, and they are looking for you there. If you are not present in the right places at the right times (and this includes on social media), then your customers are going to find someone who is. 

This guidebook is going to spend some time looking through the steps that you need to take in order to work with social media and to gain the best results in the process. We will explore why social media is so important, before diving into all of the different social media sites that are out there, and how to use each one to your own benefit!

Inside, we will explore organic and paid advertising techniques, along with who should use, all of the major social media sites like Facebook, Instagram, Google, Twitter, YouTube, LinkedIn, and more! While your marketing campaign may not include all of these all of the time, knowing how they work and who will benefit from them the most is going to make a big difference in how well you respond to them, and the results that you are going to be able to get in the process. 

Now marketing campaign is complete without using some social media in there, and many companies choose to have two or three social media sites that they spend time with. There are so many things that you are able to do on these sites, and so many ways that you are able to interact and connect with your customers like never before. When you are ready to start increasing your own social media presence, and you are ready to really showcase your products and se your sales and business grow, make sure to check out this guidebook to learn how to get started!  

There are plenty of books on this subject on the market, thanks again for choosing this one! Every effort was made to ensure it is full of as much useful information as possible, please enjoy!

	[image: ]
	 	[image: ]


[image: ]

Chapter 1: The Importance of Social Media
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As a business, it is important to take a look at all of the different options you have available when it comes to advertising and getting your message out there. Not all of the avenues that are available are going to work for your specific needs. While there are many choices, some will work better for local businesses, some will work best for bigger companies, and some will work better for a variety of different reasons. Knowing your own target market, and having a good idea on who you would like to reach can really ensure that you don’t waste your marketing money on campaigns that don’t work for your needs. 

One avenue that you may want to explore when it comes to your market campaign is social media. Social media is taking over the world, and no matter what kind of product you sell, it is likely that you will be able to find a good portion of your customers on one social media platform or another. And since there are so many options to pick from, and many of them are very affordable to advertise and market on, it is worth your time to check them out. 

There are a lot of different benefits to adding at least a little social media to your marketing budget. You will be able to reach more of your customers, can increase how much loyalty there is to your brand, and you can reach your customers were they actually are. Some of the other benefits that you are going to enjoy when you start with your own social media campaign includes:

Increased brand recognition

Every chance that you are able to syndicate the content that you want to use, and increase your visibility to the public is going to be valuable. Your social media networks, the ones that you choose to focus on for a bit, are just going to be new channels for the content and the voice of your brand. This is important because it is going to make you easier and more accessible for the customers while making you more recognizable and familiar to the customers you already have. Both of these are going to do wonders for helping your business grow to new heights. 

For example, maybe you have a user who is on Twitter quite a bit and they hear about your company wen they stumble on it in a newsfeed. A customer who may be considered apathetic might become more familiar with your brand when they start to see it on several networks, rather than just occasionally on one. 

More brand loyalty

According to one report that was recently published by Texas Tech University, brands who spend time being engaged on their various social media channels are going to enjoy a higher amount of loyalty from their customers. This means that, if you are able to, you need to take advantage of all the different tools that social media will give you when it is time to connect with your audience. 

You may find that having an open and strategic kind of social media plan could be so important when it comes to morphing consumers to being loyal to your brand. If you find that you are struggling with getting people to not only try out your brand and your products, and to actually stick with you over the long term, then it is time to start a social media strategy if you don’t have one, and improve one if you have a strategy in place. 

More chances to convert your consumers

Every time you put a post on social media, it is going to present you with a chance to convert some of your customers. when you start to build up the following that you need on social media, you are, at the same time, gaining access to some new customers, some old customers, and some recent customers. And these posts allow you to interact with all of them. Every image, video, blog post, or comment that you share gives you another chance for someone to react. And each of these reactions could potentially lead to someone visiting your site and maybe even with them making a purchase. 

Now, this doesn’t mean that each and every interaction that occurs with your brand is going to be a conversion. But, every time that there is a positive interaction there, this means that the likelihood of them doing an eventual conversion goes up. Even if you notice that the rates of click through are pretty low, the sheer number of chances of meeting with customers, past, present or future, is going to be higher than anywhere else. 

Increased traffic

Without the help of social media, the amount of inbound traffic that you are going to bring into your business is going to be limited down to just those who are familiar with the brand from other sources, and individuals who are searching for the keywords that you took the time to rank. Every social media account that you are able to add to this will mean that there is another path that goes back to your website, and every piece of content that you add to the social media profile means that it is going to give you a new opportunity for a brand new visitor to come and see your website. 

Of course, you need to take some precautions with this. Just because you have a social media site doesn’t mean that you are going to automatically get the new customers that you would like. You need to be willing and able to post content on a regular basis, keep the content high quality and consistent, and you need to interact in the right way with your customers. If you are able to bring all of these things together on your social media profile, then this means that you are going to be able to really see some great results with the amount of traffic that starts to head to your website. 

Lower marketing costs

One of the things that you are going to love the most about social media marketing is that it can be really efficient, while decreasing the amount of costs that you pay to market your brand and products. According to Hubspot, 84 percent of marketers found that they could spend only six hours each week on their social media accounts in order to see an increased amount of traffic. 

When you think about the big picture, and how much you spend on the other marketing avenues that you choose to go with, six hours is not that much. You can spend just an hour a day doing this, coming up with a strategy and developing the content, and then you would start to see some of the results that come with your efforts. 

Even when you are focusing more on paid advertising with Facebook and Twitter, your costs are going to stay pretty low. Both of these are going to be inexpensive, and you can have a lot of control over how much you spend on these based on your own goals. For example, many marketers start small to see how things go and to get a feel from the work, and then they build up from there based on how the trial run went. 

Better rankings on a search engine

As many companies already know, SEO is going to be one of the best ways that
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