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      When you read an article or story, you have a conversation. The writer shares information, experiences, and ideas – but you, the reader, have your own ideas. When you read, you compare your experience and knowledge with the writer’s ideas. Then you make decisions. Do you agree with the writer? Can you use the information to be healthier or more successful in your job, for example? Do you feel like the writer understands your life? Or do you learn about someone with a different point of view?

      Because reading is a conversation, every reader experiences a text differently. When you read something interesting, you often want to talk about it. You want to share a similar experience, or you may want to argue. Maybe your friend understands the text in a different way. When you listen to your friend, you have a third set of ideas and experiences to compare to your own world view.

      Big Ideas is designed to start interesting conversations between readers and writers, but also between readers and other readers. In this collection of sports articles, you’ll learn about the real history of humans playing sports. The articles explain how games created culture, the history of soccer, and many of the sports heroes that live our dreams. Though sports may not seem serious because they are just games, they have shaped our cultures. There are always new and interesting questions to explore. How will sports affect governments? How will technology shape sports?

      While you learn about space exploration, Big Ideas is also helping you develop language skills. Because our focus is on providing a positive reading experience, more than 90 percent of the words in this book are among the most common 2000 words in the English language. These are called “high-frequency words.” High frequency words appear over and over again in speaking and writing.

      You might think it will be easy to learn high frequency words, and it is true that many words are easy. Content words such as tree, house, eat, drink, and blue put a picture in your mind. They represent things you can see and name. They often have one meaning, and you can translate them easily.

      However, many high frequency words change their meaning when they partner with other words in collocations. Stay is an example. When we say, I stayed home yesterday, then stay has a different meaning from Let’s try to stay awake all night or Stay away from the cookies. I’m saving them for the party. This flexibility shows that stay does not just have one meaning. It adapts to the words around it.

      Fortunately, there is a method to learn the different meanings of collocations: read a lot. When you read, you see the words in different combinations, and you learn the meanings. This can happen naturally, but it will happen faster if you pay attention to words in groups. When you notice and highlight or copy word combinations, you can learn the different meanings.

      You can also learn the grammar that goes with a vocabulary word. For example, you might see educate as a verb in educate children, education as a noun in a college education, and educational as an adjective in an educational experience. Or, in another example, you can notice that some verbs are usually followed by a preposition such as talk about or talk to, while others are followed by a noun as in hear a bird. These grammatical details are hard to hear in spoken English, but they are easy to spot in a written text. At the back of the book, we have provided a tool for developing language awareness in this way.

      While vocabulary has a strong relationship with grammar, grammar has a strong relationship with sentences. In order to give you a positive reading experience, we have worked hard to provide easy-to-read sentences. We use grammar from low and intermediate levels, and we reduce synonyms and idioms. Our goal is to keep the big ideas about space, but present them in simple language.
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      For Big Ideas downloadable learning tools for students and teachers, go to

      https://wayzgoosepress.com/authors/martin-hajovsky
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      Anthropology is the study of different cultures. This includes the different parts of a culture, like dance, music, and how a group of people live together. It also includes what is important in a certain culture and what a culture is known for.

      Since sports are one way people interact with one another, we can study sports as a part of culture. We can learn a lot about a culture when we see which sports are important to it.
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      With some countries, sports help define the culture. Some cultures value sports so highly, we could ask, “What came first, the sport or the country?” For example, Brazil is known around the world for many things. But among the most well known is soccer, or football. Brazil has won the FIFA World Cup five times, which is more than any other country. The sport is so linked with Brazil that around the world football is frequently referred to by the Portuguese phrase “o jogo bonito” or “the beautiful game.”

      Other countries and sports go together. Canada and ice hockey go hand in hand. Cricket is the most popular sport in India and Pakistan. In fact, cricket is an important part of both countries’ cultures.

      Sometimes, sports that go back centuries with a particular country or region are dominant parts of their cultures today. For example, martial arts shaped the cultures of China, Thailand, and Japan. This has been true for centuries. The Mayan game Pok a Tok or Pitz was so common that the symbol for “movement” in the Mayan written language was identical to the I-shape of their ball court.

      If you put all the countries together, though, the most popular sport is football, also known in the U.S. and a few other countries as soccer. Perhaps that is because football is easy and cheap to play, and does not need any special or expensive equipment.

      Brazil is not the only country that places football at such a high level in its culture. The English created the rules of soccer in 1863. The first international match was played between Scotland and England in 1872. The same two countries also played the first international women’s match in 1881. We know that a game of kicking a ball with the foot appears in the ancient past of many countries. However, the United Kingdom is the original home of the game as it is played today.

      Both names of this sport, soccer and football, come from England. In 1863, “football” applied to just about any game that involved kicking. Many schools and communities had games called football. However, these games all had different rules. Some of the rules allowed the balls to be caught and thrown, as well as for people to kick each other and not just the ball. There were almost as many different rule books as there were places to play!

      At the Freemasons’ Tavern in London in the fall of 1863, 12 local football clubs met to organize the rules for football. This way everyone would play the same game. One club left the meeting, and the remaining 11 created a group known as the Football Association. The following year, the Football Association published a rule book for a game called “Association Football.”

      And here is where the name “soccer” comes from. British newspapers reported on association football matches. The writers did not want to confuse readers since other games were also called “football.” But “association football matches” was too long to write every time. So the newspaper writers often wrote “assoc. football” instead. This eventually became “assoca,” which got even shorter to “socca.” In some English speakers’ mouths, this sounded like “soccer.”

      When the sport spread throughout the British Empire over the next 50-70 years, both “football” and “soccer” were used. In some places, like Australia and the United States, “football” was already being used for versions of other games, so the term “soccer” stuck. This is an example of how a slang word became a formal term.

      Since 1863, the sport has become an important part of British culture. It is hard for many people to think of the country without also thinking of soccer. The British themselves sometimes refer to the game as “Britain’s gift to the world.” When England hosted the 1966 FIFA World Cup, many advertisements said the country was “bringing football home.” This phrase was used again when England won the 1966 World Cup. It was repeated as recently as the 2018 World Cup, when England did very well before eventually finishing fourth.

      Brazil and the United Kingdom are not the only countries that value football. Uruguay is a small country in South America that is between the large, powerful countries of Argentina and Brazil. There are only about 3.5 million people in Uruguay, most of whom live in the capital city of Montevideo. No one expected such a tiny country to be a world power in football, but that is exactly what Uruguay is.

      Football came to Uruguay in the

      
      
      
      
      
      
        
        
        

      

      
      Reflection

      
        	Can you think of any other examples where a town, city or country is known mostly by the achievements of its sports teams?

        	How do you think human culture would be different if we celebrated achievements in music, art and drama as much as we do in sports?
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