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Introduction
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Contentum Creatio is a workshop style book, designed to turn you into a wizard at creating content for your blog. 

The book is divided up in to four modules. 

1. Content Strategy

2. Creating Content

3. Sharing Content

4. Taking Content Further

How much work do I have to do?

This book is workshop style – so the more effort and thought you put into the activities, the more you’ll get out of it. If you don't do the activities, you'll probably get nothing out of it. You can rush through it all at once, or do one part per day. I'd recommend one part per day, so that the lessons have time to marinate in that brain of yours.
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Module 1: Content Strategy. Part 1: Time
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Welcome to Module 1, Part 1 of Contentum Creatio. I'm really happy that you've decided to take the plunge and learn about creating & planning content for your blog(s).

In order to get the best out of this book, I would recommend that you have a notebook of some description to gather your thoughts in each day. It can be physical (a great excuse to buy some new stationery) or digital (a specific file in your organisational/note taking app of choice). The exercises in the course do build on each other and you will need to refer back to previous days in some exercises.
Firstly, it's all about TIME.

Time is that thing that we always think we don't have enough of, or that we don't use wisely enough. Everyone has a different level of family, work, caring, social and all other types of obligations on their time, which means it can be hard to find a way to fit a business or hobby in. The thing that I find about productivity and time management is that I read tips on it, think “Oh wow, that's a great tip – IF I had that person's life”.

Have a think about it – many tips are great, IF you have kids old enough to make their own lunches. IF you have more than one computer in your house. There are lots of “ifs” in time management.

Contenum Creatio is about working with YOU. With what you have, with what you want from your blog and with what time you have available.

To kick today off, I want you to think about the following questions:

When do you blog?

Is there a space, place or time that you naturally end up blogging? Do you share a computer, blog when the kids are at school/napping?

What tools do you use?

Do you blog on your phone? Computer? Tablet? Write in a notepad & transcribe later?

How do you procrastinate?

Are you someone who turns on the TV/Netflix? Do you go outside with dogs and/or kids?

These three questions are the real key to finding a way of creating content that you can create. None of these factors are “good” or “bad”, but you need to be aware of what the your influences are on the time you have and how you use it.

ACTIVITY:

This week, keep track of the following things in your notebook:

	when you get blog post ideas

	when you write blog posts

	how did you procrastinate?


Ask yourself:

	what tools (device) did I use for this?

	What was I doing at the time?

	What felt more attractive to me than blogging?


This activity is really important, as it will be referred to in later exercises, so I highly recommend you complete it.
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Module 1: Content Strategy. Part 2: Consistency
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Part 2 of Contentum Creatio is all about consistency. More than anything, the successful blogs and business owners who blog are consistent in their activities. You know that barring a natural disaster, they will have a blog post live every day/week/whatever their frequency is. Having a consistent pattern of blog posting means that the readers learn to expect blog posts and even work them into their lives, so they know when they will read more from you

One of the first things I see asked in blogging forums is “how often should I blog?”. And there is honestly no wrong or right answer to that. What matters most is how consistently you blog.

So how do you work out how often you should blog? Well it's a combination of a few factors here:

How often do you blog now?

Is it daily, weekly, fortnightly, monthly, totally ad-hoc with no pattern?

How often do you want to blog?

While I do believe that you should do what works for you, it is worth considering what is normal in your niche/industry. It's common for travel and lifestyle bloggers to post very frequently, even multiple times a day. Other areas, particularly business blogging, tend to go towards a weekly posting schedule as standard.

Do your readers tell you how often they want to see you blog?

Sometimes readers will tell you what they like and don't like. Have you ever received a comment on social media, on your blog or via email/private message from a reader who was really happy to see that you changed a posting frequency? Consider if this person or people are likely to be representative of your blogs ideal readers and what feedback they gave you about your blog.

ACTIVITY:

Take some time today to flick back through your blogs archives and see how often you really have posted over the life of your blog. This doesn't need to be complex – start by jotting down months and doing a quick tally as you scroll through your blog archives.
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Module 1: Content Strategy. Part 3: Quality
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Building from the topic of consistency, the next key factor in planning your blog content is to consider the quality of your posts. Quality is a subjective factor that is heavily reliant on context. For example, a craft blogger might want to move from weekly to daily tutorials. The ideas are there, the tasks are perfectly in line with their blog goals and niche. But, to move to daily blog posts and fit them in, they realise that they don't have time to take photos with their DSLR and edit them carefully, so they swap to photos taken with a smart phone. In a heavily visual medium, that is a decrease in quality of content. And that sort of decrease can be directly linked to the posting frequency.

Of course, not everyone is a craft blogger; that was just an example that everyone should be able to easily relate to. The consequences of quality for your blog might be harder to ascertain. A personal or lifestyle blog probably has the vaguest indicators of quality -

ACTIVITY:

Rate your quality

	What do you think are your best and worst posts? How do they align with the views and comments on that post?

	What do you think your downfall is in quality? Proofreading? Visual?


In considering how often you want to blog, you really need a mesh of the consistency factors we talked about yesterday and the quality that you can maintain.
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Module 1: Content Strategy. Part 4: Engagement
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Personal confession here: I've never been much of a blogger who looks at the statistics of my blogs. Of course it's nice when they go up, but by nature of the background I have outside of blogging, I am a qualitative person. More often, brands and people/businesses who partner with bloggers are interested in the engagement that readers have with your blog.

There is no one metric that captures engagement, but there are a number of factors to consider. Using these, you can draw up a picture of how readers engage with your blog.

Comments

Do you get them at all? 

Do you get many comments? 

Is it only on particular posts or from a particular traffic source?

What type of comments do you normally get? 

What sort of things do your readers say to you in the comments?

Likes

Do your readers show their appreciation for your blog posts by liking you (and your posts) on the social media platform(s) that you use?

Shares

Do your posts get shared? 

Which platform is successful for you? 

Does a particular post type get shared more than others (eg images/non images)?

Private Messages/Emails

Sometimes readers may not use social media, or may not want to leave a comment on your blog. Often these readers will communicate directly with the blogger because they don't know how or don't want to leave a comment on your blog or social media channel.

ACTIVITY:

Draw up a summary of how your readers
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