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​Introduction: Your Journey from Aspiring Writer to Published Author
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Let’s start with a simple truth. There is a book inside you.

It might be a whisper or it might be a roar, but it is there. It is the story you find yourself telling over and over. It is the hard-won knowledge you wish someone had shared with you years ago. It is the fictional world that comes to you in quiet moments, the characters whose voices feel as real as your own. It is the deep, persistent, and wonderfully human desire to take your ideas, your experiences, and your imagination and share them with the world.

For many people, the thought, “I should write a book about that,” is a fleeting one. It is a nice idea, a daydream for another time. But for you, it is something more. The idea has taken root. It keeps coming back. The fact that you are holding this guide in your hands is proof that the whisper has refused to be silenced. You are ready to take it seriously.

And I am here to tell you that you should. The dream of writing a book is not a frivolous one. It is a meaningful, achievable, and deeply rewarding goal. Books change lives. They entertain, they educate, they inspire, and they connect us to one another across time and space. To contribute your voice to that grand conversation is a profound act of creation.

But right now, that grand act might feel impossibly far away. Between the dream and the reality of a finished book, there seems to be a vast, fog-covered chasm. You can see the other side, where published authors stand with their finished work, but you have no idea how to build the bridge to get there.

You are not alone in feeling this way. Every single author you have ever admired stood exactly where you are standing now: at the beginning, armed with an idea and a potent mixture of excitement and fear. They, too, felt the weight of the blank page and the uncertainty of the path ahead. The difference is that they found a way to build their bridge, one plank at a time.

This book is your set of blueprints. It is your toolkit. It is the step-by-step guide that will demystify the entire process, turning that overwhelming chasm into a clear, walkable path.

The Walls That Keep Your Book Trapped

Before we lay the first plank of our bridge, we need to acknowledge the obstacles that are already in our way. For most aspiring writers, the things holding them back are not a lack of good ideas or a lack of talent. They are a series of invisible but powerful walls that can stop even the most passionate writer before they truly begin. As we go through them, I want you to notice which ones feel most familiar to you.

The Wall of Doubt: “Who am I to write a book?”

This is perhaps the most common and the most powerful wall. It is the voice of imposter syndrome, and it whispers poisonous questions in your ear. Who am I to do this? I am not an expert. I am not a “real” writer. There are people who know more than I do, who are better storytellers, who have more interesting lives.

That voice is built on a fundamental misunderstanding of what it means to be an author. An author is not a special breed of human born with a fountain pen in their hand. An author is simply someone who has something to say and has the courage and discipline to see it through to the end.

You do not need anyone’s permission to write. You do not need a special degree or a fancy title. If you have a story to tell, you are a storyteller. If you have knowledge that can help someone else, you are a teacher. Your unique perspective is your qualification. The fact that you care enough about your idea to even consider writing a book about it is what makes you worthy of the task. In fact, that feeling of doubt is often a sign that you are taking the work seriously, and that is a good thing.

The Wall of the Clock: “I just don’t have the time.”

Life is busy. You have a job, a family, responsibilities, and a to-do list that never seems to get any shorter. The idea of finding hours upon hours of quiet, uninterrupted writing time feels like a fantasy. It is easy to conclude that writing a book is a luxury reserved for those with a different, less complicated life.

This wall is built on the myth that writing a book requires huge, unbroken blocks of time. It does not. Books are not written in a few heroic, weekend-long writing sessions. They are built in small, consistent increments, day after day. They are built in the stolen moments: the half-hour before the rest of the family wakes up, the lunch break you spend with a notebook instead of your phone, the evening hour after the kids are in bed.

This book will not ask you to find more hours in your day. It will show you how to find the words in the minutes you already have. We will focus on building a sustainable habit, not on finding a mythical stretch of free time. You will learn that consistency, even in small doses, is far more powerful than sporadic, all-day efforts.

The Wall of Fear: “What if it’s no good?”

This wall is close cousin to the Wall of Doubt, but it is focused on the outcome. It is the fear of failure, the fear of judgment, the fear of pouring your heart and soul into something only to have it rejected or, perhaps worse, ignored. What if I spend a year writing this and it is terrible? What will my friends and family think? What if people leave bad reviews?

This fear is completely rational. To write a book is to make yourself vulnerable. But this fear becomes a paralyzing wall when we let the imagined judgment of the finished product stop us from ever starting the process.

The secret is to separate the act of creating from the act of publishing. Your first job is not to write a bestseller. It is not to write a book that will win awards or impress your old high school English teacher. Your first job is simply to get your story or your message out of your head and onto the page. That is it. For now, the process is the only thing that matters. We will give you the tools to make your book good, but first, you must give yourself the permission to write a messy, imperfect first draft without any thought of who might one day read it.

The Wall of Complexity: “I don’t even know where to start.”

Writing a book can seem like a mysterious and impossibly complex undertaking. There are so many steps. Outlining, writing, editing, formatting, cover design, publishing, marketing. The sheer number of tasks is overwhelming. It feels like you need to be an expert in ten different fields just to begin. This feeling of overwhelm is a real and valid reason that many great books go unwritten.

This is the very wall this book was designed to dismantle. The process of writing a book is not complex. It is simply a sequence of logical, manageable steps. You do not need to know how to design a cover when you are still trying to figure out your big idea. You do not need to worry about marketing when you are writing your first chapter.

All you need is to know the very next step to take.

A Simple Promise and a Clear Path

My promise to you is simple. I will provide you with a clear, actionable, and beginner-friendly roadmap that will guide you from the spark of an idea to a finished, published book.

There is no abstract theory here. This book is a practical, step-by-step guide. We will move through the entire process in a logical, sequential order, and each chapter will build upon the last. We will break down every phase of the journey into small, manageable actions that you can take today.

Think of this book as your personal writing coach, sitting beside you at every stage.


●  In Part 1: Laying the Foundation, we will find your core message and your big idea, and we will get crystal clear on who you are writing for.

●  In Part 2: Creating the Blueprint, we will build a solid outline and structure for your book, the architectural plan that will prevent writer’s block and ensure a coherent final manuscript.

●  In Part 3: The Writing Phase, we will focus on building a sustainable writing habit and getting that all-important first draft completed, imperfections and all.

●  In Part 4: The Revision Phase, you will learn how to become your own best editor, shaping and polishing your draft into a manuscript you can be proud of.

●  In Part 5: The Publishing Phase, we will demystify your publishing options and walk you through the essential steps of getting your book out into the world.


By the time you finish this guide, you will not just have a manuscript. You will have a published book, and you will have the skills and confidence to do it all over again.

How to Use This Guide on Your Journey

This is not a book to be passively read. It is a workbook to be actively used. I encourage you to read it with a pen or a highlighter in your hand. Each chapter will end with a “Key Takeaways” section to summarize the core lessons and will often include small, practical exercises to help you apply what you have learned to your own project.

My strongest recommendation is that you work through the chapters in order. The system in this book is designed to build momentum. Each step, from validating your idea to creating your outline, is designed to give you the clarity and confidence you need to tackle the next one. Trying to skip ahead to the writing before you have a solid plan is like trying to build a house without a foundation.

You are at the start of an incredible adventure. There will be moments of challenge and moments of doubt. But there will also be moments of pure joy, when the words flow perfectly and your story comes alive on the page. There will be the immense satisfaction of typing “The End” on your first draft, and the profound pride of holding your finished book in your hands for the very first time.

The dream of the book inside you is real. It is important. And you have everything you need to bring it to life.

Let’s begin.
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​Part 1: Laying the Foundation: From Idea to Intention
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​Chapter 1: Finding Your "Why": The Motivation That Will See You Through
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Welcome to the first step of your incredible journey to becoming an author. Before we talk about ideas, outlines, or word counts, we need to start with the single most important question you will answer in this entire process: Why?

Why do you want to write a book?

This might seem like a simple question, but your answer is the bedrock upon which your entire book will be built. It is the foundation that will keep you steady when the walls of self-doubt start to close in. It is the compass that will keep you pointed in the right direction when you feel lost in a sea of words and chapters. Writing a book is not a sprint; it is a marathon, and your “Why” is the fuel that will get you across the finish line.

Over the coming weeks and months, you will face challenges. There will be days when the words don’t flow. There will be moments when you question if you have what it takes. You will be tempted by distractions, and you may hear that little voice in your head whispering that it would be so much easier to just quit. In those moments, a vague desire like, “I’ve always thought it would be neat to write a book,” simply won’t be enough to keep you going.

You need something deeper. You need a purpose that is so clear, so compelling, and so important to you that it will pull you back to your chair and your keyboard, time and time again. This chapter is dedicated to helping you find and articulate that purpose. Your “Why” will become your anchor, your motivation, and your most trusted guide. Let’s find it together.

The Power of a Purpose-Driven Book

Think about the books that have had a lasting impact on your life. Whether it was a novel that transported you to another world, a self-help guide that gave you a new perspective, or a biography that inspired you with a story of resilience, each of those books had a clear purpose. The author wasn’t just stringing words together; they were on a mission. They wanted to make you feel something, teach you something, or show you something.

Your book needs that same sense of mission. When your motivation is strong, it infuses your writing with energy and passion that readers can feel. A purpose-driven book is focused, confident, and resonant. It knows exactly what it wants to achieve and who it is for. This clarity not only makes the writing process easier for you, but it also creates a much more powerful experience for your reader.

Let’s look at the difference between a weak motivation and a strong one.

Examples of Weak Motivations:


●  “I want to be famous.”

●  “I want to make a lot of money.”

●  “It seems like a cool thing to do.”

●  “My friends told me I should write a book.”


While there is nothing wrong with wanting recognition or financial success, these desires are outcomes, not purposes. They are external results that are largely out of your control. If your only reason for writing is to achieve fame, you are likely to become discouraged when you realize how much quiet, difficult work is involved long before any recognition comes.

Examples of Strong Motivations:


●  “I want to share my journey of overcoming a difficult illness to give hope to others who are struggling.”

●  “I want to teach small business owners the simple marketing principles that helped me triple my revenue, so they can build financial security for their families.”

●  “I want to tell a story about a character who learns to be brave, to inspire young readers to find their own courage.”

●  “I want to create a practical guide for new parents to help them navigate the confusing first year of their child’s life with more confidence and less stress.”


Do you see the difference? A strong “Why” is rooted in a desire to serve, to share, to help, to entertain, or to inspire. It is focused on the value you want to create for your reader. This is the kind of motivation that will sustain you. When you are writing for a purpose that is bigger than yourself, you will find a reserve of determination you never knew you had.

An Exercise to Uncover Your Core Motivation

Now it is your turn. It is time to dig deep and find the powerful “Why” behind your book. Don’t rush this process. Give yourself some quiet time to think. Grab a notebook and a pen or open a new document on your computer. Your goal is not to find the “perfect” answer, but an honest one.

Read through the following questions and write down your answers. Let your thoughts flow without judgment.

	What message do I feel compelled to share? If you could stand on a stage and share one idea, one story, or one lesson with the world, what would it be? What is the one thing you believe people need to hear?

	What problem can I help solve? Think about your skills, your knowledge, and your life experiences. Is there a common problem you have solved for yourself or for others? What do people often ask you for help with? Your book could be the solution someone has been desperately searching for.

	What story can only I tell? We all have stories that are uniquely ours. They are shaped by our personal journeys, our triumphs, and our struggles. What experiences have shaped you? What have you learned along the way? Your personal story has the power to connect with readers on a deep, human level.

	What change do I want to create for my reader? This is a crucial question. Imagine your ideal reader has just finished the last page of your book. What do you want them to think, feel, or do next? Do you want them to feel understood? Inspired to take action? Equipped with a new skill? Entertained and uplifted? Be as specific as possible.

	What personal or professional goal does this book serve? It is perfectly fine for your book to support your own goals, as long as that is not your only motivation. Do you want to build credibility in your field? Do you want to create a tool that supports your business or coaching practice? Do you want to leave a legacy for your family? Be honest about what you hope to achieve.

	If I didn’t write this book, what would be lost? Sometimes, framing the question in this way reveals the true urgency of our message. Would a unique perspective be missing from the conversation? Would a powerful story go untold? Would a practical solution remain unshared?


Take your time with these questions. Your answers hold the key to a motivation that is authentic, personal, and powerful enough to carry you through the entire book-writing process.

Common Motivations for First-Time Authors

As you reflect on your answers, you may find that your motivation falls into one of several common categories. Identifying your primary driver can give you even more clarity as you move forward. See if your “Why” aligns with one of these core purposes.

1. The Drive to Share Knowledge and Expertise

This is the motivation behind most nonfiction books. You have a skill, a system, or a body of knowledge that can genuinely help people. You are an expert, whether through formal training or years of hands-on experience, and you feel a responsibility or a desire to share what you know.


●  Who you are: You might be a consultant, a chef, a financial planner, a fitness coach, a gardener, or a historian. You are a teacher at heart.

●  Your book’s purpose: To inform, to instruct, and to empower. You want to give your readers a shortcut to success, help them avoid common mistakes, or provide them with a clear, step-by-step roadmap to achieve a specific result.

●  Examples: A guide to investing for beginners, a cookbook of 30-minute family meals, a manual for learning a new software program.


2. The Need to Tell a Story

This is the driving force for novelists, memoirists, and biographers. You have a story burning inside you, whether it is a product of your imagination or your own life. You believe in the power of narrative to entertain, create empathy, and explore the human condition.


●  Who you are: You are a storyteller. You see the world in scenes, characters, and plot twists. You want to make people feel—joy, suspense, sorrow, or wonder.

●  Your book’s purpose: To entertain, to inspire, and to connect. You want to offer your readers an escape, a mirror to their own experiences, or a window into another life.

●  Examples: A science fiction novel set on a distant planet, a memoir about traveling the world alone, a collection of short stories about a small town.


3. The Goal of Building Authority and a Business

For many entrepreneurs and professionals, a book is a powerful tool for building credibility and growing a business. Your motivation is strategic. You want to position yourself as a thought leader in your industry, attract more clients, or create a product that can generate a new stream of income.


●  Who you are: You might be a public speaker, a business coach, a real estate agent, or the founder of a startup. You are a visionary who understands that a book can open doors.

●  Your book’s purpose: To establish credibility, generate leads, and create opportunities. Your book acts as the ultimate business card, demonstrating your expertise and building trust with a wide audience.

●  Examples: A book on leadership for new managers, a guide to building a personal brand, a manifesto on the future of your industry.


4. The Desire for Personal Fulfillment and Legacy

Sometimes, the motivation to write a book is deeply personal. It may have been a lifelong dream you are finally ready to pursue. You may be writing to make sense of your own life experiences or to capture family stories for future generations. The primary reward is the act of creation itself.


●  Who you are: You could be anyone from any walk of life. You are a creator, a reflector, and a legacy-builder.

●  Your book’s purpose: To achieve a personal goal, to create a work of art, or to preserve a memory. The journey of writing is as important as the destination.

●  Examples: A book of poetry, a family history, a novel you have been dreaming of writing for years.


Your personal “Why” may be a blend of these categories, and that is perfectly fine. The key is to identify the primary driver that resonates most deeply with you. This will be your guiding light.

From Motivation to Mission: Crafting Your Book’s Mission Statement

Now that you have a clearer understanding of your motivation, it is time to turn that internal feeling into a practical, powerful tool: your Book Mission Statement.

This is a simple, one-sentence declaration of your book’s purpose. Think of it as the promise you are making to your reader. It should be so clear that you could recite it to someone in a few seconds, and they would immediately understand what your book is about and who it is for.

Crafting this statement is not just an exercise. It is a critical step that will save you countless hours of confusion and frustration down the road. Your mission statement will become your decision-making filter.


●  Feeling stuck on a chapter? Ask yourself: “Does this chapter serve my mission?”

●  Tempted to go off on a tangent? Your mission statement will pull you back on track.

●  Unsure how to end your book? Revisit your mission to remind yourself of the promise you need to fulfill.


Here is a simple and effective formula you can use:

My book helps [WHO] to [DO/UNDERSTAND WHAT] so they can [ACHIEVE WHAT TRANSFORMATION].

Let’s break that down:


●  WHO: This is your ideal reader. We will explore this in much more detail in Chapter 3, but for now, just think about the specific group of people you want to reach.

●  DO/UNDERSTAND WHAT: This is the core content of your book. What will you teach them? What story will you tell them?

●  ACHIEVE WHAT TRANSFORMATION: This is the result. What is the ultimate outcome for the reader? How will their life be better, easier, or different after reading your book?


Let’s look at a few examples using this formula.

Nonfiction (Business):


●  My book helps first-time entrepreneurs to launch their online business so they can create a sustainable source of income and work for themselves.


Nonfiction (Self-Help):


●  My book helps busy professionals to practice mindfulness in just ten minutes a day so they can reduce stress and improve their focus at work.


Memoir:


●  My book helps readers who feel stuck in a life that doesn’t fit to understand the power of taking a bold leap by telling the story of how I left my corporate job to start a farm, so they can find the courage to pursue their own dreams.


Fiction (Fantasy):


●  My book helps fans of epic fantasy to experience a world of adventure and intrigue by telling the story of an unlikely hero who must unite warring kingdoms, so they can get lost in a thrilling and satisfying story.


Now, create your own. Use the formula and the answers from the previous exercise to write a clear, concise mission statement for your book. Don’t worry about getting it perfect on the first try. Write a few different versions. Read them aloud. Which one feels the most accurate and energizing?

Putting Your Mission Statement to Work

Once you have a mission statement that feels right, do not hide it in a forgotten notebook. You need to make it a constant presence in your writing life. It must be visible.

Here are a few practical ways to do that:


●  Write it on a sticky note and place it on the corner of your computer monitor.

●  Make it the desktop background on your computer.

●  Write it on the first page of the journal or document where you are planning your book.

●  Share it with a trusted friend or family member who can help hold you accountable to your mission.


Every time you sit down to write, take a moment to read your mission statement. Let it remind you of why you started this journey. Let it focus your mind on the important work you are about to do. On the difficult days, your mission statement will be your personal coach, reminding you of the value you are creating and the people you are writing for. It will be the voice of purpose that silences the voice of doubt.

This is more than just a positive affirmation. It is a strategic tool that will ensure your final manuscript is coherent, focused, and effective. A book written with a clear mission is a book that will make an impact.

Chapter 1: Key Takeaways

We have covered a lot of important ground in this first chapter. Before we move on, let’s quickly review the core lessons.


●  Your "Why" is the most important tool you have. It is the foundation of your book and the fuel that will sustain your motivation through the entire writing process.

●  A strong motivation is purpose-driven. It focuses on the value you want to create for your reader, whether that is through sharing knowledge, telling a story, or providing a solution.

●  A Book Mission Statement turns your motivation into an actionable guide. This clear, one-sentence declaration of your book’s purpose will keep your writing focused and on track.

●  Keep your mission statement visible. Use it as a daily reminder of your purpose and as a filter for all your writing decisions.


You have now completed the first, and most foundational, step in your author journey. You have done the deep work of connecting with your core motivation and have crafted a mission statement to guide you. Take a moment to appreciate this accomplishment. You are no longer just someone who wants to write a book. You are someone who is taking clear, intentional action to make it happen.

Now that you are armed with your powerful “Why,” you are ready for the next step: finding the perfect idea to bring your mission to life. In the next chapter, we will dive into a series of practical techniques for brainstorming and validating a winning book concept that will get readers excited.
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​Chapter 2: The Big Idea: How to Find and Validate a Winning Book Concept
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In the last chapter, you did the most important work of your entire author journey: you found your “Why.” You connected with your core motivation and forged it into a mission statement that will serve as your compass. Your “Why” is the engine that will power you forward. Now, it is time to give that engine a vehicle. It is time to find your Big Idea.

For many aspiring authors, this is where the first wave of panic sets in. The questions start swirling: What should I write about? Do I even have a good idea? What if someone has already written this book? What if no one wants to read it?

Let me put your mind at ease right away. You do not need a completely original, never-before-seen idea to write a successful book. In fact, some of the best books take a familiar topic and present it with a fresh voice, a unique perspective, or for a new audience. Your idea does not need to be earth-shattering. It just needs to be the right idea for you and for the readers you want to serve.

This chapter is a practical, step-by-step guide to finding and, just as importantly, validating that idea. We will silence the panic and replace it with a clear, confident process. We will move from a blank slate to a book concept that you are not only passionate about, but one that you know has an eager audience waiting for it. Forget the pressure of finding a “perfect” idea. Let’s focus on finding a powerful one.

The Three Pillars of a Winning Book Idea

Before we dive into brainstorming, it is essential to understand what makes a book idea strong. A concept that has the potential to become a successful book is not just a fleeting thought; it is a solid structure supported by three critical pillars. As you generate and evaluate your ideas, you will come back to these three pillars again and again.

A winning book idea stands at the intersection of:

	Your Passion: A topic you care about deeply.

	Your Expertise or Curiosity: A subject you know something about, or are intensely driven to learn about.

	The Reader’s Interest: A concept that an audience is actively looking for.


Let’s look at each of these pillars more closely.

Pillar 1: Your Passion

This connects directly back to the “Why” you discovered in Chapter 1. Writing a book is a long-term commitment. It requires hundreds of hours of focused effort. If you are not genuinely passionate about your topic, that effort will feel like a chore. Your enthusiasm, or lack thereof, will be evident on every page. Passion is what will keep you writing on the days you feel tired or uninspired. It is the energy that infuses your words with life and makes your book compelling to read. Ask yourself: Could I talk about this topic for hours? Do I find myself thinking about it even when I am not working? Am I excited to spend the next year of my life immersed in this world?

Pillar 2: Your Expertise or Curiosity

For a nonfiction book, this pillar is about what you know. Your expertise does not have to come from a formal degree. It can come from years of professional experience, a hobby you have mastered, or a significant life challenge you have successfully navigated. You have earned knowledge that other people want.

For a fiction book, expertise looks a little different. It might be your deep understanding of a particular historical period, your professional experience in a field you want to write about (like a lawyer writing legal thrillers), or your mastery of the conventions of a specific genre, like science fiction or romance.

What if you are not an expert? That is where curiosity comes in. You can write a fantastic book by taking the reader on a journey of discovery with you. This often works for journalists or authors who become obsessed with a question and decide to write a book to find the answer. The key is that you must be committed to doing the research and becoming knowledgeable enough to guide your reader with confidence.

Pillar 3: The Reader’s Interest

This is the pillar that many first-time authors forget, and it is the most critical for your book’s success. You can be incredibly passionate and knowledgeable about a topic, but if no one else is interested in it, you will have a very hard time finding readers. A book is a conversation between you and your reader. You have to write about something they want to talk about. This does not mean you should chase trends or write about something you do not care about. It means finding the sweet spot where your passion and expertise overlap with a real need or desire in the world. Later in this chapter, we will cover exactly how to find out if this interest exists.

A book idea that is missing one of these pillars is unstable.


●  Passion + Reader Interest, but no Expertise = A book that is enthusiastic but lacks depth and credibility.

●  Expertise + Passion, but no Reader Interest = A book that is a personal project, not a marketable product.

●  Expertise + Reader Interest, but no Passion = A book that feels dry, uninspired, and is a struggle to write.


When you find an idea that has all three, you have found your Big Idea.

Brainstorming Your Big Idea: Four Techniques to Get You Started

Now, let’s move into the creative part of the process. The goal of this stage is to generate as many ideas as possible. Do not filter yourself. Do not judge your ideas. Just let them flow. We are aiming for quantity over quality right now, because somewhere in a long list of “okay” ideas, a truly great one is often hiding.

Grab your notebook and let’s try a few proven brainstorming techniques.

Technique 1: The Three Lists (For Nonfiction)

This is a simple but powerful exercise for nonfiction authors. You are going to create three lists to find the intersection of your passion, skills, and the problems you can solve.


●  List 1: Your Passions. Write down at least 10 things you are deeply interested in

















	Start with a Central Idea. Take a large piece of paper or a digital mind-mapping tool. In the center, write a single word or phrase. This could be a broad topic for a nonfiction book (e.g., “Confidence”) or a core element for a fiction book (e.g., “A Detective Story”).

	Branch Out. From that central idea, draw lines out to new words and concepts that come to mind. For “Confidence,” you might branch out to “Public Speaking,” “Body Language,” “Imposter Syndrome,” and “Decision Making.” For “A Detective Story,” you might branch out to “The Main Suspects,” “The Hidden Clue,” “The Determined Detective,” and “The Motive for the Crime.”

	Keep Branching. Continue this process, creating smaller and smaller branches from each new idea. Do not overthink it. Just write down whatever comes to mind. You will be surprised at how this visual method can unlock new connections and reveal unexpected angles for a potential book.














	The Passion Test: On a scale of 1 to 10, how excited am I about this idea? (If it is less than an 8, cross it off. You need a high level of passion to sustain you.)

	The Expertise Test: On a scale of 1 to 10, how qualified do I feel to write about this? (If your score is low, ask yourself: Am I willing to do the work to become qualified?)

	The Uniqueness Test: Can I think of a unique angle or perspective that I could bring to this topic?

	The Reader Test: Who would read this book? Can I easily picture the person who needs this?
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