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Here, in this book, is a gold mine of valuable information for becoming the writer you want to be. There exist plenty of opportunities for writers these days. Unfortunately, too many people who want to see their words published and even make money at writing don’t know how to get started.

This book shows the many options for writers, from ebooks, which revolutionized publishing, to the many freelancing markets out there. If you’re an aspiring novelist, you’ll find publishing and writing advice, even inspiration and best strategies for creating a book. Authors and other experienced writers can come away learning a few things from this book as well.

Much of what is in this book can be found in my other books on writing. Here, it has been put together in one comprehensive format. This book was first published in 2015 but has been updated.

If you’re like many writers, you are perhaps exploring different markets for writing. I hope you find this book helpful, and it serves as a guide for your writing journey.

Ready to get started?

Let’s go.
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What book do you want to write? A mainstream novel? A mystery? A western? Maybe you have the latest and greatest diet and fitness regimen you want to release to the world and would love to describe it all in a book. Politics, health, history, the paranormal, your life story. You can write about anything. Write to your heart’s desire. There’s no publisher or agent to reject you. As an ebook author, you can truly write the book of your dreams.

So what’s stopping you?

Only you can decide if you are ready to write a book. Don’t expect to get rich writing an ebook. The fact is a lot of people are writing them these days.  Perhaps no one in your orbit of friends or none of your co-workers is a writer. But rest assured, plenty of folks are out there scribbling away on paper or banging away on keyboards. And why not? The ebook revolution has ushered forth marvelous opportunities for writers. Don’t get me wrong. It’s great that the door has swung wide open for writers. But with so many ebooks flooding the marketplace, it’s quite hard to make your own stand out from the pack.

Marketing is important. No mistake about it. Plenty of information can be found about how to best market your ebook. Quite frankly, I don’t know the single best marketing strategy. I don’t know if anyone really does. You can blog until your fingers bleed; you can tap into Facebook and do X (Twitter). You can do podcasts, go on the radio and gab about your book. Some authors hire publicists. Of course, there’s the good old-fashioned word of mouth that will always bring you a few readers as well.

I’ve done them all, save hiring a publicist which can be beyond the budgets of many authors. Stories vary as to how effective a publicist can be in helping an author launch and promote a book. Of course, publicists can save you the time of doing the marketing yourself. And let’s face it. For most authors, time is what many of us would much rather use to spend writing. If you decide to hire a publicist, take your time to look around and find a good one. Learn exactly what the publicist you’re thinking about hiring can do for you. Will the publicist perform the marketing itself or merely advise you what to do? Query other writers. Find out if publicists have helped them.  

Many authors who publish their books through Amazon sign up for the company’s KDP Select program which offers authors the option of offering their books free up to five days during any ninety-day period. Here’s how it works. Say your ebook, The 1001 Ways to Sell Junk at Yard Sales regularly is priced at $2.99, but you’ve had problems selling it. To draw more attention to it, you decide to offer it for free for three days, and after those three days you are thrilled to see that it generated 603 free downloads.

Now what? The hope is that you’ve drawn sufficient attention to your nifty little book on yard sale success, and readers who didn’t take advantage of the free offer will now go ahead and buy it at its regular $2.99 price. Alas, 603 downloads are not a lot. You’ll be lucky to get more than a couple of sales from your free offer.

I’ve made use of the Amazon KDP Select free option, with just modest success. In fact, the most free downloads I ever managed was for my murder mystery, Return to Dead City. In April 2014, the book grabbed 3,657 free downloads. I subsequently made about 10 sales or so of my book shortly after the free download period ended.

Some of the other books I offered for free through the Amazon KDP Select free option during 2014 fared as follows: Gambling Lives, 602 downloads, five days; The Crazy Writers Group, 29 downloads, two days; Write the Darn Book, 500 downloads, five days; Nothing Down, 372 downloads, three days; Return to Dead City, 3,657 downloads, three days; Baseball Dreams, Fishing Magic, 107 downloads, two days. 

That’s not to say I regret having tried this free option at different times. It gave me, a relatively unknown author, a chance to have my books recognized and read by people. The program comes at no cost. Over the long haul, offering my books for free at selected times has been a good move. At the same time, it’s important that I continue to write and publish more books.

There was a time when authors did quite well with KDP Select’s free program. Authors who saw their books downloaded more than ten thousand times were not unheard of. But in recent years, for whatever reason, perhaps the ever-increasing flood of books coming on the market, the KDP free option no longer yields these large numbers of downloads. The fact that so many ebooks are cheaply priced to start with perhaps has much to do with this as well.

My advice to new authors is to give the KDP Select free option a chance. It can’t hurt, and it can get your books noticed. Who knows? You might be one of those lucky authors to receive ten thousand or more downloads, giving your book the kind of jump-start that leads to many sales. Just don’t depend on it for all your marketing.

Keep in mind also that KDP has in place an exclusivity clause, whereby authors cannot have their books with any other publisher but Kindle. You can read more about that a little later in this book.

Of course, you can spend money on sites such as ReadCheaply to advertise your free download days. Many other sites charge authors nothing to advertise their free days. However, some of those sites offer no guarantees that they will even run your promotions. Should you pay to promote a free book? Only you can decide that or how much you are willing to spend for any kind of advertising. 

KDP Select also offers the Kindle Countdown Deal to allow authors the option of discounting prices of their books for up to five days during any 90-day period. 

Try some of the different marketing strategies. Experiment. You can spend a lot of time and money marketing. Of course, you don’t want to give up time that can be better spent writing your next book.

Mark Dawson was a struggling author who found a vast network of readers through email marketing. Many other authors have used his strategies to find their own readers and sell books.

I’ve found the use of Amazon Ads to sell many of my fiction and nonfiction books. The ads are rather easy to set up. 

Plenty of tutorials can be found online for email marketing and Amazon Ads. Check them out.

Get to know some other writers in the vast independent authors community. Many are just starting out as writers and struggling to get their books before readers. Find out what’s working for them and what isn’t.

Consider joining a local writers group in your community. It’s a chance for some face-to-face contact with other authors who can offer advice, counsel and even friendship. In many of these groups authors exchange ideas and read each other’s books. Chances are someone in the group has been successful with epublishing. 

Find out what others are doing and not doing. Writing and marketing can be a lonely, even frustrating process, and it’s good to be around people who have been through some of the same experiences as you. Writers groups are everywhere. Check the internet or your local library to find one that meets near you. Plenty of writing groups can also be found online.     

Print up business cards with your book and contact information. Let people know you’ve written a book. Urge them to read it. A little self-promotion doesn’t hurt and can multiply with just one person. Let people know you’re an author.

Get reviews for your book. There’s no question that many readers look at a book’s reviews before deciding to purchase it. Without exception I always read reviews of a particular book before making a buying decision. The more reviews a book receives, the more likely I am to think that it might be a book worth reading. It’s just human nature.

You might well be thinking: But what if I solicit reviews for my book and I get nothing but negative feedback? That’s not likely to happen, unless, of course, you write a horrible book. Not everyone will like your book. I don’t care how good it is. Besides, a little criticism is usually better than no review at all. Get reviews for your book. It shows people are reading it.  

Now, where do you find reviewers? Some of the best places for finding them are on the Amazon pages. Some Amazon reviewers have a bit more clout than others. Hall of Fame Reviewers with Amazon, for example, have attained special status. Ideally, those are the reviewers you want to consider your books. Convincing them to review a book isn’t always easy, however. Often, they have a backload of books to read. But Amazon has tons of other people reviewing books as well. Anyone can review books or other products sold through Amazon. To track down one for your book, check out some of the books like yours on Amazon. Find out who reviewed the books. Click on the reviewer’s name and jot down the reviewer’s contact information. Send the reviewer a short message asking for a review of your book. You may only find a couple of people willing to review a book for every twenty requests you send out, but don’t get discouraged.

There are plenty of other places to go for reviews. What about your local newspaper? Many newspapers have freelancers or at least someone on staff who reviews books, but many online sites can be found for reviewing books. Keep in mind, some book review sites charge writers in exchange for reviews. Some can be pricey.

I once tried a little different approach to find reviews for one of my books. I signed on with a promotional company to spread the word about my novel to various media outlets. I managed to receive a few reviews, but for the price I paid it didn’t seem worth it. Plenty of people review books at no cost. Get on Facebook and other social media sites and look around.

Some authors opt to do book review exchanges with other writers. I don’t know how many times I’ve been contacted by email or through Facebook by an author to read his or her book and give it a review, in exchange for that writer doing the same for one of my books. This can be dicey. 

I’m not an advocate of book review exchanges. In fact, I no longer do them. Amazon is known to erase reviews done through author book exchanges. Don’t find a spouse, sibling or other relative to review your book. Amazon frowns on those as well and is known to remove them.

We’d all like to get The New York Times Review of Books or Publishers Weekly to review our books. But for independent authors, it’s not likely to happen. Kirkus Indie http://kirkusreviews.com/indie/about), reportedly reviews indie books at the hefty price of more than four hundred dollars. Kirkus Indie carries quite a bit of clout in the publishing world, and a review from Kirkus can help an author’s book get noticed.

Put your book on as many book or reader-related sites as you can find. One of the best is Goodreads. At last count, Goodreads had 90 million members and in
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