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For anyone who believes stories can change the world - this book is for you. May it inspire you to tell and share your own story, because the best books are yet to be written.
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1.
 The power of stories

Inside each of us is a great book waiting to be written. The reasons I’m convinced of this come not only from my years of experience as a book publisher, but also from the countless stories I have read or been told, and which have shaped me since my childhood. As a boy, every weekend my grandfather would tell me amazing tales about his life and this sparked in me a passion for stories. I can remember his stories to this day. They showed me how powerful and inspiring storytelling could be.

Telling stories connects people around the world, it doesn’t matter if they are a Nobel Prize winner or an everyday, unsung hero. We all have within us a unique story waiting to be shared. And this is why I founded story.one - as a platform which empowers everyone to tell their story by removing all of the barriers of traditional publishing.

In today’s digital world, writing and publishing your book is easier than ever. If you’ve ever said you wanted to write a book, I say: the time is now. Don’t let any thought that there are too many books already out there or that your ideas might not be good enough hold you back. The best books are yet to be written.

With story.one everyone now has the chance to write a book. Our mission is to make writing and sharing books accessible to people around the globe. In an increasingly digital world, we firmly believe in the power of books. A book has a high level of real credibility and it’s the most powerful way to tell important stories.

In the chapters which follow, you will learn everything you need to know about writing a bestselling book. I’ll share all my knowledge and use all my experience, so you too can tell your story. It’s time to banish any doubts and take the first step. The world is waiting to hear your story. So, together, let’s start this amazing journey.
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True Fact:

Germany, Austria and Switzerland are big in the book market (only the USA sells more books). But significantly more books are published in France (110,000 new books every year), Italy (135,000) and Great Britain (170,000) than Germany (around 70,000).

So - there’s lots of room for new voices.
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2.
 Why we love stories

Is there really a universal formula for a bestseller? I think there is, yes. The methods, advice and tips which make up the formula I’m going to reveal will help you get the most from your potential. These are tried and tested ways which experts have used for decades, and which will help you reach your goal. There are some useful, more rigid guidelines, but also elements which you can play around with, to make your story unique. If you stick to this path and follow these signposts, you will significantly increase your book’s appeal.

Today’s reading habits

A story.one book always has between 12 and 17 chapters and a maximum of 80 pages. Because we are confronted with a flood of information every day, the average adult attention span has dropped from 12 to eight seconds. Our patience is getting shorter as we now expect to consume information immediately.

The storytelling revolution

I have always been fascinated by the idea that humans evolved slowly over hundreds of thousands of years, but experienced a revolution when we began telling stories 70,000 years ago. The historian and bestselling author of ‘Sapiens’, Yuval Noah Harari, points out it is only man who can talk about things which do not exist and believe six incredible things before breakfast. This demonstrates how our ability to understand and believe complex stories and concepts has allowed us to form societies and cooperate on a level unprecedented in nature. This insight formed the basis for story.one’s unique book format, which focuses on the essentials and offers stories which could easily be told around the campfire.

Pioneers of a new book age

story.one is more than a writing platform, it’s a movement. Our authors are pioneers of a new age in books. We hall have an amazing opportunity and potential for great stories - and now is the time for you to uncover and tell those stories. Need proof that the bestseller formula you’re reading works? My first publishing house managed to get 86% of its books on the bestseller list and 43% of those hit number one. Each was developed with the author, using the elements of the Bestseller Formula you have in front of you.

In a world dominated by digital media, the printed book remains a symbol of permanence. It’s fascinating that the medium which sparked a revolution more than 500 years ago is now as influential as the internet. The future of books is alive because it offers a platform to anyone who has something meaningful to say.

I invite you to begin this journey with me and take your own story.one book to the next level. The best books are yet to be written.

Let’s change that.
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True Fact:

Books with outstanding worldwide success include the Bible and the Koran; JK Rowling’s Harry Potter series; JRR Tolkien’s ‘The Lord of the Rings’; Antoine de Saint-Exupéry’s ‘The Little Prince’, Jane Austen’s ‘Sense and Sensibility’; Paulo Coelho’s ‘The Alchemist’; Anne Frank’s ‘The Diary of a Young Girl’ and the ‘A Thousand and One Nights’ collection. It’s time for a new ‘Arabian Nights’!
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3.
 Become a bestseller in 60 seconds

“Don’t start writing yet.” This advice might sound simple, but it contains a profound wisdom about the creative process of writing a book. The natural urge to start right away is understandable, but real progress takes time: time to organize your thoughts and create and explore an idea.

The art of waiting

Before you start to fill the first page, make sure your idea has been fully realised. An effective way to check this is through the ‘elevator pitch’ method. Imagine standing in an elevator at your office or place of work and only having the short ride from the ground to your floor to present your book to someone. Can you get across the essence of your book clearly and convincingly in that short space of time?

Try this. Quickly answer these simple, important questions:


	What is your book’s title?

	What is it about?

	Why are you writing it?

	Who will read the book?



You can start the conversation confidently: “The title of my book is ‘Wings of Freedom’...” But when you try to explain the plot in a few sentences, you might falter after the first two phrases. The words don’t come out right, your thoughts are confused, and suddenly the elevator stops. The person you’re speaking to nods politely and leaves the elevator, unimpressed and uninterested. At that moment you realize: without a clear, convincing storyline you can confidently present, it will be difficult to convince anyone to look at, let alone read, your book.

Overcoming obstacles

Many authors talk about writer’s block. I prefer the term ‘plot block’ because often the problems lie not in the writing, but in the clear development of the ideas. A well thought-out elevator pitch can overcome this. Once you’ve perfected your pitch, you’ll know exactly what you want to say and why it’s important. This clear understanding banishes uncertainty and allows you to write with confidence and purpose.

A pitch changes everything

In all my time in publishing, I have never released a book without the elevator pitch being absolutely perfect. This led to pretty much all of my publishing house’s books becoming bestsellers. Our most successful titles sold more than half a million copies. This success was not a coincidence, it was the result of passion, planning and communication.

The first step to becoming a bestseller

Your elevator pitch is much more than preparation - it’s the foundation of your book. It forces you to really think about content, the title, and your readers, your target audience. This process is crucial to not just writing a book, but to creating a successful book which appeals to readers and inspires people.

This elevator pitch shapes the way a book will be written, read, loved and recommended. Over the years I have come to love practising those short elevator speeches making sure I became as good as I possibly can. The office lights might have long been turned off, and I am the only one left in the elevator, but I keep practising...
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