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			Avant-propos

			Les Debate Cards sont un ensemble de fiches visant à entraîner les élèves et les étudiants de tous niveaux et de toutes sections à débattre et argumenter. Elles s’adressent tout autant aux lycéens qu’aux élèves de classes préparatoires et d’écoles de commerce amenés à faire des dissertations écrites sur des thèmes d’actualité et des argumentations orales lors des épreuves de « khôlles ».

			Dans tous les cas, ils doivent non seulement maîtriser la technique mais aussi acquérir un certain nombre de concepts et de connaissances culturelles prouvant leur capacité à suivre l’actualité et à développer un esprit critique et affûté face à la masse d’informations. Les enseignants pourront également trouver des ressources claires et synthétiques dans ces fiches pour les aider à préparer leurs cours.

			Cet ouvrage a précisément pour but de faire gagner du temps lors de la recherche d’idées et d’informations. Il vise donc à aider les utilisateurs à enrichir et varier leurs connaissances et leurs points de vue sur 15 thématiques, au moyen de sujets de débat et d’argumentation adaptés à des niveaux de complexité différents et tous intégralement corrigés.

			Les fiches proposent également des questions possibles lors d’un entretien, ainsi que des phrases grammaticales permettant de réviser le vocabulaire étudié et les principaux points de grammaire, toutes deux également corrigées.

			En résumé, ces fiches partent d’un constat simple, à savoir que les élèves et étudiants manquent de méthode en matière d’argumentation et de connaissances sur des sujets d’actualité. Elles se veulent donc être un outil indispensable pour les étudiants d’aujourd’hui à qui il est demandé de tout savoir sur tout, alors qu’ils n’ont pas nécessairement le temps de faire des recherches suffisamment approfondies. Elles sont pratiques à utiliser et transporter (simples, claires et découpables) tout en étant riches et variées. Elles peuvent offrir la possibilité de débats amusants et passionnés ou d’exposés très sérieux, ou bien encore agrémenter le cours d’un professeur.
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							■Level n°1 = Intermediate

							■Level n°2 = Upper-intermediate

							■Level n°3 = Advanced

						
					

				
			

		


		
			Mode d’emploi

			Plusieurs options sont possibles. Dans tous les cas, les étudiants peuvent se référer aux fiches initiales à tout moment pour s’aider.

			■Utilisation ludique à deux ou plus

			•Première possibilité (à 2) : il s’agit d’un match dont le gagnant est celui qui aura réussi la meilleure argumentation. Le premier élève choisit la thématique et le niveau ; il découvre le sujet de discussion (n°1 ou n°2) et dispose de quelques minutes pour chercher des arguments pour et contre à l’aide du vocabulaire et des « facts and figures » mais sans regarder ceux donnés sur la fiche. Lorsqu’il est à court d’arguments lors de son exposé, il peut demander l’aide de son adversaire qui pourra lui donner un indice parmi les arguments de la fiche, mais sous peine de pénalités. Puis c’est au tour de son adversaire.

			•Seconde possibilité (à 3) : un débat dont le gagnant est celui qui aura été le plus convaincant. Une carte est choisie ou tirée au sort. Chaque débatteur dispose de quelques minutes pour chercher des arguments étayant sa position (soit pour, soit contre) en utilisant le vocabulaire et les « facts and figures ». Un troisième membre servira d’arbitre et pourra suggérer aux débatteurs des idées figurant sur la fiche mais sous peine de pénalités. Puis changer les rôles.

			■Utilisation individuelle

			L’utilisateur peut choisir la thématique qu’il souhaite travailler (par exemple en complément ou en vue d’un approfondissement d’un cours en classe) et le niveau de difficultés, s’imprègne du vocabulaire et des « facts and figures » et commence à faire une argumentation (orale ou écrite). Il peut aussi travailler sur tous les sujets d’une même thématique avant de passer à la suivante.

			■Utilisation encadrée par un enseignant

			L’enseignant peut demander à son ou ses élèves de lister un maximum de mots et d’arguments liés à un sujet de discussion qu’il aura choisi, puis leur proposer de compléter leurs listes à l’aide des fiches ; il peut leur demander de faire des phrases afin d’utiliser le vocabulaire. Il pourra ensuite leur demander de présenter une partie ou l’intégralité de l’argumentation (orale/écrite). Il peut s’agir d’un travail avec un élève seul, un petit groupe ou toute une classe divisée en petits groupes ou en deux équipes.

			Des contrôles de vocabulaire et d’informations peuvent être envisagés au cours d’une séquence ou à la fin.

			■Utilisation par un enseignant

			Les fiches peuvent être un support d’accompagnement pour le professeur lors de la préparation d’un cours ou d’une activité. Les « facts and figures » peuvent servir d’éléments déclencheurs en tout début de séance pour faire réagir les élèves. Les fiches lexicales permettent d’aller à l’essentiel du vocabulaire à maîtriser sur chaque thématique.

		


		
			Stratégies pour argumenter et débattre

			■L’analyse du sujet

			Prendre le temps de bien analyser chaque mot du sujet et ce qu’il implique. Identifier le parti pris de l’intitulé.

			■La recherche d’arguments

			Lister tous les arguments qui pourraient illustrer le point de vue exprimé par le sujet, puis des contre-arguments. Regrouper et classer les arguments du plus évident au plus important.

			■La structuration de l’argumentation

			L’argumentation doit être composée d’une brève introduction, d’un développement et d’une conclusion. Commencer le développement par des informations de base comme des statistiques ou des faits, puis donner des arguments en les connectant si possible par des mots de liaison.

			■L’illustration par l’exemple

			Un argument doit être accompagné d’une explication et d’une illustration par un exemple pour étayer le point de vue donné.

			■L’expression du point de vue

			Le point de vue peut être exprimé tout au long de l’argumentation ou en fin de conclusion. Ne pas oublier qu’il ne s’agit pas nécessairement de donner son avis mais des arguments reflétant un point de vue.

			■La connexion des idées

			Il est important de faire apparaître la logique des enchaînements entre les idées. Pour cela, utiliser des connecteurs logiques ou bien expliciter le lien entre deux idées.

			■L’introduction, la transition, la conclusion

			Commencer l’introduction par une idée générale, introduire une idée opposée, poser la problématique et si nécessaire annoncer le plan. La transition doit servir à connecter deux parties. La conclusion apporte une réponse à la problématique en synthétisant les arguments sans les répéter.

		


		
			How to argue and debate

			■How to express your opinion

			•Personally/as for me

			•In my opinion/to my mind/in my view

			•I think/I guess/I believe

			•I definitely think (Je pense vraiment)

			•It seems to me that

			■How to speak of your tastes

			•I like/enjoy/love/am fond of/am keen on… + V-ing

			•It’s fantastic!

			•I don’t really care about/I don’t mind +V-ing (Cela m’est égal)

			•I dislike/don’t like/I am not too keen on (Je n’aime pas trop)/hate… +V-ing

			•I can’t stand +V-ing (Je ne supporte pas)

			•I prefer … rather than…

			•I would rather … than… (Je préférerais)

			■How to express agreement

			•I agree with you

			•I share your point of view

			•You are totally/quite right

			•I feel the same way (as you)

			•Well done! (Bravo)

			•What a brilliant idea!

			■How to express disagreement

			•I don’t agree at all

			•You must be mad!

			•No way! (Hors de question!)

			•How dare you say that? (Comment oses-tu dire cela?)

			•That’s nonsense/rubbish/ridiculous!

			•I think you’re wrong (Je pense que tu te trompes)/I don’t think you’re right

			•That’s not true

			■How to show hesitations

			•I’m not sure I follow you

			•What are you driving at? (Où voulez-vous en venir ?)

			•I’d rather wait and see what happens (Je préférerais attendre de voir ce qui se passe)

			•I don’t know what to say about it

			■How to give explanations

			•There are several reasons why…

			•One reason is that…another is that…

			•For instance/for example

			•Such as/like

			•That is to say/namely (C’est-à-dire)

			•It helps/enables/allows us to + BV

			•You will have to (Tu devras)/You will be able to (Tu pourras)

			•It contributes to + V-ing

			•It causes/leads to/brings about/generates/entails/incurs (Cela provoque…)

			■How to link your ideas together

			•First, firstly, first of all, to begin with: tout d’abord

			•Moreover, besides, in addition, furthermore, what is more: de plus

			•Lastly, finally, to conclude, in a word, in brief : enfin

			•Because, insofar as, since, as, inasmuch as, given that: parce que, puisque, dans la mesure où

			•Indeed: en effet

			•Due to, because of, on account of, owing to: à cause de/thanks to: grâce à

			•Although, though, even if, even though: même si, bien que

			•Whereas, while: tandis que

			•However, on the other hand, yet: cependant, en revanche

			•So that/in order to, so as to: afin que/afin de

			•As a consequence, as a result, thus, therefore, so, that is why: par conséquent

			•Until, till: jusqu’à ce que/as soon as: dès que/once: une fois que

			•Provided: pourvu que/as long as: tant que

			•Unless: à moins que

			•Contrary to, unlike: contrairement à/both: tous les deux

			•Despite, in spite of: en dépit de, malgré

			•Instead of: au lieu de

		


		
			Useful synonyms

			■Important

			Principal, indispensable, main, chief, essential, key, major, dominant, crucial, vital, critical, paramount, powerful, influential, significant, of extreme importance, valuable; a cornerstone.

			Ex.	Trust is the cornerstone of a successful company.

			The employees have made a significant contribution to the company.

			The project is of paramount importance to the future of aviation.

			■Interesting

			Fascinating, compelling, absorbing, appealing, attractive, stimulating, exciting, significant, worthwhile, noteworthy, remarkable, valuable, opportune.

			Ex.	It might be worthwhile to add a few pages to the contract.

			The actor’s noteworthy performance was applauded by the audience.

			The tourist office will give you valuable information.

			■Advantage

			Benefit, profit, gain, help, opportunity, interest, convenience, value, asset, plus, reward, bonus, boon, blessing, perk, privilege, usefulness, worth, reason.

			Ex.	The new library is a boon to our city.

			Access to a free car park is one of the perks of my job.

			The measure has already proven its worth in the past.

			■Problem

			Bane, difficulty, nuisance, issue, trouble, worry, concern, snag, hitch, drawback, downside, predicament, quandary, incident, mishap, plight, nuisance, complication, setback, obstacle, curse, plague, burden.

			Ex.	I am in a quandary about how we could solve this issue.

			Pollution is the bane of the 21st century.

			What first appeared like a serious setback turned out to be an interesting opportunity.

			■Dangerous

			Hazardous, risky, perilous, threatening, menacing, jeopardising, harmful, noxious, toxic, detrimental, insecure, unsafe, precarious, vulnerable.

			Ex.	Nuclear waste is considered as hazardous.

			Pollution is caused by noxious substances.

			The careless attitude of young drivers jeopardises the security of all.

			■Useful

			Helpful, practical, convenient, handy, advantageous, meaningful, indispensable, worthwhile, fruitful, productive, constructive, profitable, beneficial, effective, efficient, needed, purposeful, capable, competent, skillful, experienced.

			Ex.	It is worthwhile to take into account that we need to agree with the majority.

			Manipulators are skillful at hiding their tactics.

			This is a very handy bag with lots of pockets.

			■Useless

			Pointless, futile, purposeless, vain, impractical, fruitless, unachievable, hopeless, to no avail, ineffective, worthless, valueless, inadequate, inappropriate.

			Ex.	He fought for his rights but to no avail.

			Employees lose time in purposeless meetings.

			■Idea

			Plan, design, scheme, project, proposal, proposition, suggestion, reason, objective, object, aim, target, purpose, goal, end, view, viewpoint, judgment, opinion, belief.

			Ex.	The committee accepted my proposal.

			He explained his viewpoint with a lot of examples.

			The student had a good reason for skipping the class.

			■Solution

			Answer, result, resolution, output, key, formula, guide, clue, explanation.

			Ex.	The factory doubled its output thanks to a new 3D printer.

			We had no clue as to what other countries were going to do.

			■To permit

			Assist, help, aid, improve, allow, enable, advise, ameliorate, support, entitle, empower, legalise, let.

			Ex.	Technology allows working faster and more easily.

			16-year-olds are not entitled to vote yet.

			■To increase

			Grow, raise, rise, expand, swell, soar, climb, rocket, skyrocket, surge, escalate, improve, intensify, spread, lengthen, widen, accrue, proliferate, multiply, mushroom, augment, extend, inflate, enhance, boost, enrich, aggravate, worsen.

			Ex.	The company raised all salaries.

			Taxes have risen tremendously.

			■To decrease

			Lessen, reduce, diminish, drop, decline, dwindle, ebb, subside, slump, plunge, lower, deplete, weaken, minimise, slash.

			Ex.	When prices plummet, consumption skyrockets.

			The government aims to slash its budget deficit.

			■To prevent

			Stop, hinder, hamper, impede, obstruct, thwart, disallow, prohibit, ban, forbid, exclude, deter, turn aside, avert, stave off, ward off, shut out, check.

			Ex.	The law prevents workers from smoking inside the building.

			The police thwarted the robber’s plans.

			The most important is to stave off unemployment and favour know-how in the firm.

			■To face

			Tackle, deal with, handle, confront, cope with, encounter, fight, oppose, contend with, brave.

			Ex.	Children who have to contend with obesity often face problems in later life.

			The manager handles criticism well.

		


		
			1. Society
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			Subject

			“Advertising should be banned during children’s programmes”

			[image: ] Participants: The host, a parent, an advertiser

			The host: Good evening everyone and welcome to our show Let’s Debate! Today’s topic will deal with a very controversial issue: advertising aimed at children. With us tonight, we have Mrs Logan, the mother of a 7-year-old boy and Mr Marks, an advertiser for famous food brands. So, tell us, what do you think of advertising targeting children?

			The parent: As the parent of a very young child, I definitely think that advertisements are harmful and unethical. Kids are easily influenced by TV, magazines or even social media; it can cause children to beg for products which may harm their health and well-being. Most ads are about junk food and drinks; they encourage naive children to consume much unhealthy, fatty and sugary food, which gets kids to be overweight with bad eating habits they keep their whole life.

			The advertiser: This is true that many ads represent food products but they are just there to present new items. In no way do they force anyone to buy them. It is parents’ role and responsibility to buy what they think is good for their children.

			The parent: You seem to forget how kids behave when they wish something. They can quickly become offended and grumpy if their parents refuse. It can lead to conflicts and tense relationships.

			The advertiser: The food products and drinks that we advertise are not unhealthy. It is just a question of portion and moderation. Parents can always keep an eye on what their children eat or drink. This is the same with toys and video games. Children must learn to distinguish what they really need from what they want.

			The parent: Children are unable to make such wise decisions. They have no understanding of the value of money and they are literally brainwashed by deceitful advertising. Multinational companies deliberately encourage them to be materialistic so that they associate happiness with purchasing power and the possession of particular goods.

			The advertiser: You are exaggerating, don’t you think? Children also have a human right to receive information from a wide range of sources and make up their own minds about it. They are far from being brainwashed by advertisements, which form only a small part of their experiences; family, friends, school and other television programmes are much more important and all give them alternative views of the world. And why stop at television when children are also exposed to radio, cinema, the internet and billboards in the street as well?

			The host: Well, thank you to both of you. That was a very exciting and interesting debate. Let’s Debate is over for tonight but stay tuned for our next debate.

			•To deal with: traiter de

			•Advertising: publicité

			•Brands: marques

			•Targeting: qui cible

			•Advertisements: des publicités

			•Harmful: dangereux

			•Junk food: malbouffe

			•Unheathy : malsain

			•Fatty: gras

			•Overweight: obèse

			•To behave: se comporter

			•Grumpy: grincheux

			•Brainwashed: qui a subi un lavage de cerveau

			•Deceitful: trompeur

			•Purchasing power: pouvoir d’achat

			•Billboards: panneaux publicitaires

		


		
			Subject 1

			“Shops should open on Sundays unconditionally”

			
				
					
					
				
				
					
							
							VOCABULARY: 
the consumer society

						
							
							FACTS AND FIGURES

						
					

					
							
							•Ad(vert)/advertisement : une publicité

							•Brick and mortar : en dur

							•Consumer goods : biens de consommation

							•Consumer society : société de consommation

							•Consumption : consommation

							•Convenient : commode

							•Customer: client

							•Extravagant = spendthrift: dépensier

							•Home delivery: livraison à domicile

							•Online shopping: commerce en ligne

							•Peak hours: heures de pointe

							•Shop-keeper = salesman : un vendeur

							•To be overdrawn: à découvert

							•To decrease = diminish = to plummet: diminuer

							•To entice = coax the consumer into buying : pousser le consommateur à acheter

							•To go bust: faire faillite

							•To go on a shopping spree: faire des folies

							•To keep a customer loyal : fidéliser un client

							•To meet customers’ expectations: répondre aux attentes des clients

							•To rise = increase = rocket: augmenter

							•To save: économiser

							•To shop around : comparer les prix

							•To squander money: dilapider l’argent

							•To vie: rivaliser

							•Trading legislation : législation commerciale

						
							
							•Typical opening times in the UK:

							Mondays – Saturdays: 9am to 5:30pm

							•Some shopping centres stay open until 8pm or later.

							•Sunday: 10am to 4pm (or 11am to 5pm). Shops are only allowed to trade for 6 consecutive hours on Sundays between 10am and 6pm.

							•Large supermarkets: open for 24 hours except for Sundays.

							•The first liberalisation of Sunday trading hours in the mid 1990s in the UK coincided with the birth of online shopping websites like Amazon and ebay.

							•Three quarters (76%) of British adults support the Sunday Trading Act in its current form.

							•87% of UK consumers made purchases online in 2021 (41% in 2014). The share of e-shoppers in internet users is growing, with the highest proportions being found in the 16-24 and 25-54 age groups (68 % and 69 % respectively).

							•Online sales reached $437.8 billion in the US in 2021 ($231 billion in 2012).

							•According to a 2015 survey looking at the different experiences of 30 European countries between 1999 and 2013, the change in Sunday trading legislation has resulted in a 7-9% net increase in employment and in consumer spending for many products, particularly food (up to 12.5%).

						
					

				
			

			Up to you!

			1.	Faire, à l’oral ou à l’écrit, une synthèse structurée des arguments

			
				
					
					
				
				
					
							
							PROS

						
							
							CONS

						
					

					
							
							•Not a religious day for all religions: everyone could work or shop everyday of the week.

							•More convenient for employees (work on Sundays = a day off in the week to do important things when offices are still open).

							•More practical for shoppers (fewer people, not stressed on Saturdays)/increase in consumers’ demand.

							•An idea of outing and activity in family.

							•Paid twice as much/reduce unemployment.

							•Boost the economy of the city whereas online shopping benefits multinationals.

						
							
							•Sunday: reserved to relaxation, charity work and family (spend time with children…).

							•Induce extra expenses and increase addiction to consumerism/shopping.

							•Unfair competition for small shops (can’t compete with malls and hypermarkets).

							•Incur added costs of doubling wages (hard for small and medium-sized enterprises).

							•Rising prices due to higher wages for Sunday workers.

							•Extra pressure on workers: no choice (risk of being fired); discrimination.

						
					

				
			

			Cf. proposition de corrigé p. 251

			2.	Questions

			a.Can Sunday shopping be economically viable?

			b.Should there be a national or a local law to legislate about Sunday trading?

			c.Can it be acceptable to oblige employees to work on Sundays?

			d.Do you think online shopping will kill brick-and-mortar shops?

			e.Given the economic crisis, is it legitimate to reject Sunday trading and working?

			Suggestions de réponses aux questions

			a.It may be economically viable insofar as people spend more money, therefore stores can increase their profits. However, they have to pay their employees more, which may turn out to be less profitable if customers do not turn up.

			b.There should be a local law because not all regions benefit from the same conditions, such as weather, transport, economic development and attractiveness.

			c.Working on Sundays should definitely be a personal choice and not a decision imposed by the employer. Indeed, workers might be penalised if they refuse to work. 

			d.I don’t think traditional shops will disappear but those which can’t vie with websites might go bust. Shopping malls are not really jeopardised, unlike smaller shops.

			e.Opening shops on Sundays may be an economic boost to a region and a company, provided the store is well located and is likely to attract customers. That is why I don’t think it is legitimate to reject Sunday trading, unless you have very specific reasons.

		


		
			Subject 2

			“Reality TV”

			
				
					
					
				
				
					
							
							VOCABULARY: television

						
							
							FACTS AND FIGURES

						
					

					
							
							•Behaviour : comportement

							•Cast member : participant

							•Confidence : confiance

							•Designer clothes : vêtements de marque

							•Distressing : affligeant, bouleversant

							•Fist fight : bagarre à mains nues

							•Flawless = perfect

							•Inappropriate : inadapté

							•Lavish : fastueux

							•Nosey (adj) : fouineur

							•Private : privé

							•Producer : réalisateur

							•Ratings : audimat

							•Scandalous

							•Self-worth = self-esteem : estime de soi

							•Show : émission

							•Standards of beauty : critères de beauté

							•Stultifying : abrutissant

							•The cast : distribution

							•To act : jouer

							•To binge-watch : regarder en excès

							•To desensitise : désensibiliser

							•To entertain : divertir

							•To get drunk : s’enivrer

							•To show off : frimer

							•To unwind : se détendre

							•Underhandedness : manigance

							•Unhealthy : malsain

							•Viewer : spectateur

							•Vulgar = rude : grossier

						
							
							•Reality TV is television programming in which there are no writers, actors or scripts. Instead, the shows focus on “real” events or situations. Some reality programming comes in the form of competition shows, such as Survivor, America’s Got Talent or The Voice. Others, such as Teen Mom, focus on specific lifestyles or celebrities’ personal and professional lives like Keeping Up with the Kardashians.

							•In 2001, reality TV accounted for 20% of prime-time television programming. In 2017, it represented 40%. Today, reality TV episodes have increeased to 57% of all television shows that can be found on screens.

							•Depending on the network and content, budgets for reality shows can range from $100,000 to more than $500,000 per episode.

							•It is estimated that 2/3 of infants and toddlers are exposed to onscreen media (TV and Internet) for 2 hours a day, and kids under age 6 spend the same amount of time overall. Children 8 to 18 spend nearly 4 hours a day in front of TV, and another 2 hours on the computer and playing video games.

							•An average child will have witnessed at least 13,000 murders by the age of 16.

							•10% of British teenagers say they would abandon their chances of a good education if they could become a star on reality television. They were motivated by money and success.

						
					

				
			

			Up to you!

			1.	Faire, à l’oral ou à l’écrit, une synthèse structurée des arguments

			
				
					
					
				
				
					
							
							PROS

						
							
							CONS

						
					

					
							
							•Help to relax, unwind; no need to think.

							•Feel concerned; identification with the characters, situations or events.

							•Raise interest in new fields: cooking, classical music, ballroom dancing.

							•An escape from reality; forget one’s own problems; cathartic function: their lives are not that bad in comparison. Feel superior.

							•Promote some positive messages: warning against teen pregnancy, important information about diet, health and fitness.

							•Engage people in humanitarian or environmental causes.

						
							
							•Inappropriate messages: illusion of perfection. Helplessness, failure.

							•Inappropriate behaviour: drink, smoke, party; physical or verbal violence. Promote infidelity. Set a bad example.

							•Low social, family and moral values: cult of personality, appearances and selfishness. Conflicts as a norm.

							•Illusion of easy success, based on good looks, spoilt or aggressive behaviour. False sense of confidence. Disillusions.

							•Encourage unhealthy relationships: become intimate with strangers without communication or mutual understanding.

							•Self-esteem, self-worth and abilities based on people’s votes and opinions.

						
					

				
			

			Cf. proposition de corrigé p. 251

			2.	Questions

			a.What is reality TV’s influence on culture?

			b.How does TV change kids’ moods?

			c.What can be done to make TV-watching a positive experience?

			d.What is the impact of TV reality on the actors?

			e.How much reality is there in “reality TV”?

			Suggestions de réponses aux questions

			a.It degrades traditional values to make stars of ordinary people who have little talent. Yet, it is also a means to reflect and affect current cultural and societal changes.

			b.TV exposure affects children’s emotional state in different ways: it can increase their anxiety, prompt violent behaviour, reduce their capacity to interact and concentrate, and slow down their moral development.

			c.Parents should discuss with their children and select programmes carefully; they should engage discussions to help them express their feelings.

			d.Most of them are picked from obscurity and end up back there; a handful knows fleeting fame, but others desperately try to hold on to fame and celebrity.

			e.Very little reality is actually present in these shows because the cast is paid to act and behave according to a producer’s guidelines, often overdoing reactions.

		


		
			Subject 1

			“For the death penalty”

			
				
					
					
				
				
					
							
							VOCABULARY: justice

						
							
							FACTS AND FIGURES

						
					

					
							
							•Assailant/mugger : agresseur

							•Capital punishment : peine de mort

							•Charge/accusation : inculpation, accusation

							•Cold-blooded : de sang-froid

							•Convict = inmate = prisoner

							•Culprit (n) : coupable

							•Death row (US) : couloir de la mort

							•Defendant : accusé

							•Deterrent : moyen de dissuasion

							•Fair : juste ≠ unfair

							•Guilty : coupable (adj)

							•In self-defence : en légitime défense

							•Lawyer (GB) = attorney (US) : avocat

							•Miscarriage of justice : erreur judiciaire

							•Multiple offender : récidiviste

							•Plaintiff : plaignant

							•Premeditated murder

							•Presumption of innocence

							•Rape : viol/rapist : violeur

							•Release : libération

							•Revenge = retaliation : représailles

							•Sentence : condamnation

							•To be convicted of : être accusé de

							•To be sentenced to : être condamné à

							•To charge with : inculper de

							•To provide closure : permettre de faire son deuil

							•To sue = take sb to court : poursuivre

							•Trial : procès

							•Without parole : sans liberté conditionnelle ≠ on parole

						
							
							•In 2021, 54 countries retained the death penalty; 27 had not executed anyone in 10 years; 6 had kept it for special cases; 107 had abolished it totally.

							•Amnesty International recorded 483 executions in 18 countries in 2020, down 26.5% from the 657 confirmed executions carried out in 20 countries in 2019 while 1,634 people were executed in 25 countries in 2015. Most executions took place in China, Iran, Pakistan, Saudi Arabia and the USA.

							•In the USA, the number of yearly death sentences dropped from 279 in 1999 to 49 in 2015 and 17 in 2020. More murders take place in states where capital punishment is allowed.

							•Over 75% of the murder victims in cases resulting in an execution were white, even though nationally only 50% of murder victims generally are white.

							•55.8% of defendants who were executed were white, 34.4% were black and 8.3% were Hispanic (2016).

							•In the USA, capital punishment costs a lot. For example, executing Timothy McVeigh for the Oklahoma City Bombing cost over $13 million.

							•3/4 of all offenders who are allocated a legal aid lawyer can expect execution, versus 1/4 if the defendant could afford to pay for a lawyer.

							•In the USA, 144 people sentenced to death have been found innocent since 1973 and released (=1.6 % of all deaths). But the innocence rate is 4.1%.

						
					

				
			

			Up to you!

			1.	Faire, à l’oral ou à l’écrit, une synthèse structurée des arguments

			
				
					
					
				
				
					
							
							PROS

						
							
							CONS

						
					

					
							
							•Useful to prevent re-offending/reduce criminality.

							•Deter other criminals from committing crimes and thinking they can be unpunished.

							•Provide closure for victims: fair for the victim’s family if the murderer is not lying in some prison with three meals a day, clean sheets, cable TV and family visits.

							•A proportionate punishment: an eye for an eye, a tooth for a tooth: take the life of someone who took a life.

							•Less strain on over-populated prisons.

							•Why should taxpayers bear costs of supporting a murderer for a lifetime? 

						
							
							•Cruel, unethical and inhumane suffering: incompatible with human rights. Majority of people (61%) for another punishment for murder (2010).

							•Unfair: depend on whether you can afford a good lawyer.

							•Useless: not bring the victim back to life; fail to deter others.

							•Double loss = double suffering: victim’s and murderer’s families.

							•Risk of killing innocents; the case of insane people: not conscious of killing, should not be executed unless guilty mind.

							•High cost of the death penalty.

						
					

				
			

			Cf. proposition de corrigé p. 252

			2.	Questions

			a.Is the death penalty morally acceptable in a democracy?

			b.If it is dissuasive, why are there still so many murders in the United States?

			c.Should the death penalty be systematic in certain cases (child murder, rape…)?

			d.Can the death penalty damage the image of a country?

			e.Is it fair for taxpayers to pay the price of death penalty cases?

			Suggestions de réponses aux questions

			a.It aims at sanctioning a criminal proportionately to a crime, which seems quite acceptable. On the other hand, I think that in a democracy there are other, less cruel and violent means to get justice done.

			b.The death penalty is not so widely enforced. Moreover, criminals don’t always think about the consequences of their misdeeds or think they will not be caught.

			c.I think each case is unique and there needs to be a close examination of each situation so as to avoid disproportion or injustice.

			d.The image of a country may be tarnished by a country’s practices, like cultural customs or the treatment of some people as second-class citizens.

			e.The death penalty is quite costly and it may be unfair for ordinary citizens to pay for a criminal. Yet, the death penalty also aims at ensuring the security of the country, so it may be logical to participate.

		


		
			Subject 2

			“Companies should give a part of their profits to charities”

			
				
					
					
				
				
					
							
							VOCABULARY: poverty/charity

						
							
							FACTS AND FIGURES

						
					

					
							
							•Aid recipients : bénéficiaires

							•Corporate philanthropy : mécénat d’entreprise

							•Desperation = despair

							•Embezzlement : malversation

							•Expenses : dépenses

							•Food aid : aide alimentaire

							•Fundraising : collecte de fonds

							•Grant : subvention, allocation

							•NGO : non-governmental organisations (ONG)

							•Penniless = badly-off = underprivileged : pauvre

							•Purchasing power : pouvoir d’achat

							•Rehabilitation : réinsertion

							•Rent : loyer

							•Self-reliant = autonomous

							•Shelter = refuge : abri

							•Standard of living : niveau de vie

							•Staple food : aliments de base

							•Subsidies : subventions

							•The haves (les nantis) ≠ the have-nots

							•To afford : avoir les moyens

							•To fend for oneself = sustain oneself : se débrouiller tout seul

							•To give away : faire cadeau

							•To live below the poverty line : vivre sous le seuil de pauvreté

							•To make ends meet : joindre les deux bouts

							•To provide board and lodging : fournir le gîte et le couvert

							•To rely on : compter sur

							•To starve : mourir de faim/starvation

							•To supply : fournir, approvisionner

						
							
							•25.3% of Americans over the age of 16 volunteered for an organisation between September 2010 and September 2020.

							•Charitable giving in the US reached a record $471.44 billion in 2020, a 5.1% increase year over year.

							•Giving by foundations increased 19% from 2019 to an estimated US$88.55 billion in 2020. Giving by individuals reached an estimated US$41.19 billion in 2020, up 10.3% from a year ago. Donations by corporations declined 6.1% year over year to roughly US$16.88 billion.

							•Of these charitable contributions:

							—Religious organisations received the largest share (32% of total contributions).

							—Educational institutions received 15% of total estimated contributions.

							—Human service charities accounted for 12% of total contributions in 2014.

							•In 2013, public charities reported over $1.74 trillion in total revenues and $1.63 trillion in total expenses.

							•In 2020, Gilead Sciences donated $388 million, a total of 2.9% of their pre-tax profit. Goldman Sachs Group donated 2.5% of their pre-tax profits, a total of $280 million, and Pfizer pledged 1.7% and $210 million.

							•Starbuck’s, which markets its coffee as beneficial to the growers who produce it, in part justifies the fact that its prices are higher than a generic cup of coffee by its social responsibility.

						
					

				
			

			Up to you!

			1.	Faire, à l’oral ou à l’écrit, une synthèse structurée des arguments

			
				
					
					
				
				
					
							
							PROS

						
							
							CONS

						
					

					
							
							•Help reduce inequalities between the haves and the have-nots: create a fairer, more equal society. Create more solidarity.

							•Limited loss for large companies: make millions/leave a small percentage.

							•Boost the economy: money given can be reinvested in purchases.

							•Reduce poverty: richer country more attractive for foreign companies to come and invest.

							•Give a chance to poor talented people to get by (companies = sponsors).

							•A good marketing strategy: show that you are a company that cares for the community. Positive image.

						
							
							•Hard for some companies: fluctuating revenues. Already lots of taxes to pay.

							•Get nothing in return.

							•Not know where the money goes: hard to control (risk of embezzlement).

							•Up to the government to provide for poor people and to charities to reduce costs and demonstrate their social value to individual donors and foundations.

							•A deterrent to foreign entrepreneurs/relocate or outsource to poor countries to increase profits (use underage workers).

							•Charities: only a temporary solution (dependence). Ideal: provide access to capital, knowledge and work.

						
					

				
			

			Cf. proposition de corrigé p. 253

			2.	Questions

			a.Should the percentage be the same for all companies?

			b.Why could it lead to a vicious circle?

			c.What can companies get in return from helping charities?

			d.Shouldn’t it be the government’s role to help needy people?

			e.Is it the best way to help poor people?

			Suggestions de réponses aux questions

			a.Given that companies’ profits vary year in year out and according to their size, a fixed percentage might be difficult to sustain for smaller companies, therefore the larger and more affluent the company is, the more money it should give.

			b.Charities may become dependent on these contributions.

			c.They can’t get any money. However, they may embellish their image, which would be a marketing asset and attract customers. Companies can ‘do well by doing good’.

			d.The government must definitely help needy people; they can’t let them down, but it all depends on the source of the grants: if it consists in taxing middle-class workers to help poor people, it might be unfair and create more needy people.

			e.Support should be temporary not to make people over-reliant on grants. We need to help them get education, experience and work so that they can fend for themselves.

		


		
			Subject 1

			“Globalisation is a boon”

			
				
					
					
				
				
					
							
							VOCABULARY: international relations

						
							
							FACTS AND FIGURES

						
					

					
							
							•Abroad : à l’étranger/foreign (adj) : étranger

							•Boundary = frontier

							•Brand : marque

							•BRICS : Brazil, Russia, India, China, South Africa

							•Child labour : travail des enfants

							•Competition : concurrence/competitor

							•Counterfeit : contrefait/counterfeiting : contrefaçon

							•Customs : douane

							•Developing ≠ developed countries

							•Export (n/v) : exporter/exportation

							•Fair trade : commerce équitable

							•Free trade agreement : accord de libre échange

							•GAFA : Google, Apple, Facebook and Amazon

							•Globalisation : mondialisation

							•Goods = products : des biens

							•Growth : croissance

							•Manufacturing : fabrication

							•Outsourcing = offshoring : délocalisation ≠ reshoring : rapatriement

							•Plant = factory : usine

							•Stock market : bourse

							•Supplier : fournisseur

							•Tax avoidance : évasion fiscale

							•To make the most of : profiter de

							•To overcome : surmonter

							•To undergo : subir

							•Trade barrier : barrière douanière

							•Trade = exchange : commerce

						
							
							•Globalisation aims to expand business operations on a worldwide level thanks to global communications based on technological, socioeconomic, political and environmental developments.

							•Waves of globalisation can be traced back to 1800s.

							•The goal of globalisation is to provide organisations a superior competitive position with lower operating costs, to gain greater numbers of products, services and consumers. Manufacturing, services, markets, lifestyles, capital, culture, technology and ideas are exchanged worldwide.

							•The industrial base shifted from the high-wage areas of North America and Western Europe to the cheaper-wage areas of East Asia: first Japan, then South Korea, and more recently China and Vietnam. As factories mechanised or moved overseas, the living standards of the working class declined. Meanwhile, in China prosperity grew, with the poverty rate falling from 84% in 1981 to only 12% by 2010.

							•The World Trade Organisation (WTO) is the only global international organisation dealing with the rules of trade between nations. At its heart are the WTO agreements, signed by the world’s trading nations. The goal is to help producers, exporters and importers conduct their business.

						
					

				
			

			Up to you!

			1.	Faire, à l’oral ou à l’écrit, une synthèse structurée des arguments

			
				
					
					
				
				
					
							
							PROS

						
							
							CONS

						
					

					
							
							•Bigger markets to export and import = better investment opportunities = higher growth rates.

							•Greater access to foreign culture; cheaper and more varied goods for consumers.

							•Developing countries can increase their standard of living.

							•Global competition = more creativity and innovation.

							•Developing countries: make the most of current technology without its drawbacks.

							•More cooperation; interdependence = fewer risks of conflicts and war.

						
							
							•Unemployment and poverty due to outsourcing (jobs are taken away).

							•Unequal opportunities; invasion of American culture (popular culture, media, technology, business, through GAFA, Uber…) and Chinese products.

							•Financial insecurity; economic interdependence: domino effect.

							•Diseases spread worldwide.

							•Little international regulation; private Internet giants hold detailed information on our lives and interests which they use for their own monetising interests.

							•Tax evasion by large companies.

						
					

				
			

			Cf. proposition de corrigé p. 254

			2.	Questions

			a.Is globalisation profitable for workers?

			b.How can developing countries and small local producers benefit from globalisation?

			c.What are the benefits of outsourcing for companies?

			d.Can you explain why it could be financially detrimental to poor countries?

			e.Why are companies in developed countries relocating their industries back home?

			Suggestions de réponses aux questions

			a.It is not profitable because jobs are displaced or suppressed, industries have to close, labour standards and workers’ protection decrease, and wages are lower.

			b.Local people can find work and improve their standard of living; local producers can export their products to various markets and increase their revenues; foreign culture can be shared and increase the attractiveness of a country.

			c.Companies find cheaper and more specialised workers and lower production costs.

			d.Foreign investors may pull out their money and then companies have to close down; moreover the money made by multinationals is rarely invested in the country’s economic or educational development.

			e.First, offshoring production is less profitable as wages in low-cost countries have soared; then companies undergo political pressure to reduce unemployment in the homeland and improve quality. Advanced manufacturing techniques and automation are finally more beneficial to reduce labour costs.

		


		
			Subject 2

			“Uberisation”

			
				
					
					
				
				
					
							
							VOCABULARY: 
socio-economic models

						
							
							FACTS AND FIGURES

						
					

					
							
							•Available : disponible

							•Competitive edge : avantage concurrentiel

							•Convenience economy : économie de la commodité

							•Geo-location : géolocalisation

							•Gross bookings : volume d’affaires

							•Groundbreaking = innovative

							•Growth : croissance

							•Homestay-accommodation : logement chez l’habitant

							•Income = revenue

							•Network : réseau

							•Notification : alerte

							•On demand : à la demande

							•One-on-one : individuel

							•Peer-to-peer = P2P : d’individu à individu

							•Provider : fournisseur, prestataire

							•Rate = fare : tarif, taux

							•Realtime data : données en temps réel

							•Reliable : fiable

							•Ride : trajet

							•Sharing economy : économie du partage

							•Side effects : effets secondaires

							•Surge pricing : prix de surtension

							•To commute : faire la navette

							•To pick sb up : venir chercher

							•To rent = hire : louer

							•To shatter : ébranler

							•To threaten = jeopardise : menacer

						
							
							•Created in 2009, Uber is an app-based transportation company headquartered in San Francisco, and operates in about 10,000 cities worldwide and more than 80 countries. It is a ride sharing company which employs 3.5 million drivers worldwide (2020). It had 9 million users in 2020. Uber processed $26.61 billion in gross bookings from its ridesharing business in 2020. The platform’s income from ridesharing dropped by 42.99% between 2019 and 2020. The total number of quarterly Uber trips decreased by 24.21% in the 2020 as a result of the pandemic.

							•Uber has a 68% share of the US ride-hailing market. Uber’s market share peaked as high as 91% in 2015 and has been steadily declining ever since.

							•Uber consists of a series of innovative processes — phone-enabled geo-location, payments and driver management and distribution — gathered into an app-accessible service.

							•1/5 jobs was performed by a part-time independent contractor or freelancer (2015). That is a 60 % rise in 15 years.

							•Airbnb is a peer-to-peer online homestay network founded in 2008 enabling people to list or rent short-term lodging. The company receives service fees from both guests and hosts. 150 million people worldwide use Airbnb, in 200 countries (2020). The average nightly rent is $185.00. The average stay is 4.3 nights. There are 4 million hosts worldwide. Airbnb includes listings from over 100,000 cities.

						
					

				
			

			Up to you!

			1.	Faire, à l’oral ou à l’écrit, une synthèse structurée des arguments

			
				
					
					
				
				
					
							
							PROS

						
							
							CONS

						
					

					
							
							•Enable peer-to-peer transactions: save time; simplify services; availability of rides or services. Flexibility: get whatever you want whenever you want: really convenient.

							•Reduce costs and expenses; provide more specialised services.

							•Use of a rating system to assess the quality of a service and keep the best.

							•Good for the environment: share rides: reduce the carbon footprint left by driving alone; relatively new, less polluting, fuel-efficient cars.

							•A reliable extra source of revenue for homeowners (Airbnb)

							•Attract tourists reluctant to spend too much on hotel accommodation. Boost local economy with their spending.

						
							
							•Undermine existing corporate models (hospitality, taxi industries): threaten jobs.

							•Disputes over the accountability of the provider of services to corporate regulations and tax obligation.

							•Abuse: overwork, underpay: poor working conditions and maximisation of profits at the workers’ expense.

							•Hard for employees to move on to other companies (can’t sell a portion of their shares to pay the tax on them).

							•More accidents (rush to get customers; drive a lot to get money). Risk for personal data transferred between users and operators. Risk of deterioration.

							•Reduce purchases: users reluctant to buy cars, homes, music, luxury goods…

						
					

				
			

			Cf. proposition de corrigé p. 255

			2.	Questions

			a.Who is most likely to use Uber?

			b.Why does the Uberisation of the economy shatter traditional industries?

			c.What positive and negative changes may Uber bring to the economy?

			d.Why is it called collaborative consumption or the sharing economy?

			e.What has made its fast development possible?

			Suggestions de réponses aux questions

			a.Younger people probably use this service as they are constantly connected to their phones and don’t necessarily have a car; tourists may be frequent customers too.

			b.Traditional industries, like hotels or taxis, may be surpassed and dismantled by these new on-demand rivals who may steal market shares at their expense.

			c.It may bring innovation, flexibility and competition, diversification of the economy and proliferation of small business. But it may also create a land of part-time, low-paid jobs and increase job insecurity.

			d.It is based on the shared production or consumption of goods and services.

			e.It must be social media, mobile technology and the current economic crisis.

		


		
			Phrases grammaticales

			1.	Depuis que les clients peuvent acheter en ligne, ils deviennent plus dépensiers et font des folies.

				

				

			2.	Plus les enfants passent de temps devant la télé, plus c’est abrutissant.

				

				

			3.	Regarder des émissions où les personnages friment dans des scènes de bagarre à mains nues n’aide pas à se détendre.

				

				

			4.	Un prisonnier peut être condamné à la peine de mort sans qu’il soit coupable. Il peut être victime d’une erreur judiciaire.

				

				

			5.	Depuis que les entreprises donnent des subventions aux œuvres caritatives, certains bénéficiaires ne vivent plus sous le seuil de pauvreté.

				

				

			6.	Les usines font deux fois plus de bénéfices quand elles emploient des enfants ouvriers qu’il y a quelques années.

				

				

			7.	Les exportations de cette entreprise auraient dû être meilleures grâce à la délocalisation.

				

				

			8.	Non seulement l’économie de partage permet de réduire les frais mais elle apporte un atout concurrentiel non négligeable.

				

				

			Correction

			1.	Since customers became able to buy online, they have been more extravagant and have gone on a shopping spree.

			2.	The more time children spend watching television, the more stultifying it is.

			3.	Watching shows where the characters show off in first fight scenes does not help to unwind.

			4.	A convict may be sentenced to the death penalty without being guilty. He may be victim of a miscarriage of justice.

			5.	Since companies gave subsidies to charities, some aid recipients have not been living under the poverty line anymore.

			6.	Plants make twice as many profits when they hire child labourers than a few years ago.

			7.	This company’s exports should have been better thanks to outsourcing.

			8.	Not only does the sharing economy allow decreasing costs but it brings a non-negligible competitive edge.

			
				
					
				
				
					
							
							Score : ................

						
					

				
			

			
				
					
				
				
					
							
							Notes personnelles

							 

							 

							 

							 

							 

							 

							 

							 

							 

							 

							 

							 

						
					

				
			

		


		
			2. Education
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			Subject

			“Degrees are useless“

			[image: ] Participants: The self-made person, the employer

			The self-made person: People insist a lot nowadays on the importance of degrees and theoretical knowledge to succeed in life. To my mind and from my experience, the most important is concrete know-how. Recruiters look for people who know how to solve problems quickly and efficiently without having to train them.

			The employer: I don’t agree with you. Degrees are what is the most secure to get a job, aren’t they? They are necessary even for entry-level jobs. If you want to do some training, you need to have reached a certain level of education and to have graduated.

			The self-made person: You may be right, but, unfortunately, today studies are getting longer, costlier and more complicated; they don’t bring any guarantee of getting a job. Traditionally highly recruiting jobs as in restaurants and clothing industry have trouble making ends meet because of the economic and health crisis. On the other hand, many companies can’t recruit workers because they lack experience.

			The employer: With an increasingly competitive job market, applicants need the right skills and knowledge immediately. They must be smart and productive. For recruiters, scanning applicants’ degrees with AI software allows selecting the right workers.

			The self-made person: This is pure nonsense! Degrees are no proof of intelligence and expertise; they just testify of the acquisition of expected knowledge.

			The employer: Technology, education and health are three of the most rapidly growing fields for a good reason; they evolve so often that only the most accomplished individuals can do the work. Getting a bachelor’s degree will help you learn the specific skills and habits needed to make a living in these areas.

			The self-made person: You may get a point there. But, young people, especially undergraduates, are often brainwashed and lose self-confidence, while they must dare grasp any job opportunity when they get one. They needn’t prevaricate for weeks. The current crisis has made the work market insecure. With today’s high unemployment rate, demand is surpassing supply. The work market is a real rat race and the ones who get by are those with the most hands-on experience and resourcefulness.

			The employer: This is false. Studies have shown that the unemployment rate is higher among workers with less than a high school degree. The higher the degree is, the more likely you are to get a job. Earning a bachelor’s degree will help you get economic stability and security for the future, won’t it?

			The self-made person: Fields where college degrees are not required like the building trades offer many well-paid non-professional careers: there will always be work there.

			The employer: Degrees also mean better-paid jobs: you’ll always get more job opportunities, higher earnings and faster promotions with higher diplomas.

			•Theoretical knowledge: connaissances théoriques

			•Know-how: savoir-faire

			•Entry-level jobs: emplois de premier échelon

			•To make ends meet: joindre les deux bouts

			•Software: logiciel(s)

			•Undergraduates: étudiants non diplômés

			•To prevaricate: tergiverser

			•Supply: offre, approvisionnement

			•Rat race: course folle

			•Hands-on: concret

			•Resourcefulness: débrouillardise

			•Bachelor’s degree: baccalauréat

			•Building trades: métiers du bâtiment

			•Earnings: gains

		


		
			Subject 1

			“Single-sex classes are preferable to co-ed”

			
				
					
					
				
				
					
							
							VOCABULARY: gender education

						
							
							FACTS AND FIGURES

						
					

					
							
							•Abilities = capacities

							•Academic achievement = performance

							•Behavioural difficulty : problème de comportement

							•Beneficial : bénéfique ≠ detrimental

							•Bias = prejudice : préjugé/to be prejudiced against : être victime de préjugés

							•Co-educational = mixed gender

							•Discriminatory : discriminatoire

							•Disruption = disturbance : perturbation/disruptive : perturbateur

							•Effective : efficace ≠ ineffective

							•Graduation rate : taux de réussite

							•Higher education : études supérieures

							•Interpersonal relationships

							•NASSPE : National Association for Single Sex Public Education

							•Secondary education : enseignement en lycée

							•Self-confidence : confiance en soi

							•Separately ≠ side-by-side = together

							•Single-sex class : classe unisexe

							•Test score : résultat obtenu au test

							•To attend a class : suivre un cours

							•To boost : dynamiser

							•To distract : déconcentrer/distraction

							•To fare poorly : avoir des résultats médiocres

							•To impair = damage = harm : nuire à

							•To rate = assess : évaluer

							•To show off : frimer

						
							
							•According to a 2007 study, various brain regions develop in a different sequence and tempo in girls compared with boys. Using 829 brain scans gathered over two years from 387 subjects from 3 to 27 years old, researchers found the occipital lobe — associated with visual processing — shows rapid development in girls 6 to 10 years old, while boys show the largest growth in this region after 14 years old. Other studies have also concluded that the language areas of the brain in many 5-year-old boys look similar to those of many 3-year-old girls.

							•A British review in 2007 recommended that to maximise results the sexes should be taught differently. A major study of 17,000 individuals found that girls fared better in examinations at age 16 at single-sex schools, while boys achieved similar results at single-sex or co-educational schools. Girls rated their abilities in maths and sciences higher if they went to a school for girls, and boys rated their abilities in English higher if they went to a school for boys. Later in life, women who had been to single-sex schools went on to earn higher wages than women who had been to co-educational schools.

						
					

				
			

			Up to you!

			1.	Faire, à l’oral ou à l’écrit, une synthèse structurée des arguments

			
				
					
					
				
				
					
							
							PROS

						
							
							CONS

						
					

					
							
							•Reduce disturbances from the other sex (boys show off so as to impress girls).

							•More concentration; focus on learning.

							•Better school results.

							•Teachers: more focused on teaching than handling disruption. More specific and appropriate help according to gender.

							•Feel less self-conscious to do traditionally male/female studies; more girls in scientific studies. Not feel judged.

							•Better salaries and more rewarding jobs for girls who studied sciences.

						
							
							•Need to talk and work with the other gender at work. Need social and cultural mix.

							•Increase ignorance and prejudices towards the other sex; not realistic view.

							•Monotonous and boring; no diversity.

							•Unbalanced number of students per class and series.

							•Learn from each other; different ways of working, reasoning or solving problems.

							•Need to create a spirit of competition to surpass oneself.

						
					

				
			

			Cf. proposition de corrigé p. 255

			2.	Questions

			a.Why are there better results in single-sex classes than in co-educational classes?

			b.To what extent do boys and girls work, study and learn differently?

			c.What can boys and girls learn from each other?

			d.What are the drawbacks of co-education?

			e.What are the negative impacts of single-sex classes?

			Suggestions de réponses aux questions

			a.Pupils must be more concentrated in single-sex classes as they don’t try to show off or impress the opposite sex and teachers may not have to deal with discipline and can adapt their teaching to a single public.

			b.Boys and girls do not work at the same pace and may not have the same skills; boys perform better on several mathematics skills (like problem solving) and learn more easily through movement and visual experience. Girls are more likely to seek and receive help and can sit for longer periods of time.

			c.Co-education can first reduce stereotypes and biases and help children prepare  themselves to interact in the active life. There is a stronger sense of competition that gives students more motivation to work towards goals.

			d.Co-ed may induce sexual harassment and a lack of concentration. Distractions can lead to inappropriate behaviour at school and lower levels of successful education.

			e.Single-sex classes reinforce misconceptions about the opposite gender, may be more monotonous and don’t prepare for non-segregated workplaces.

		


		
			Subject 2

			“Studying abroad should be compulsory”

			
				
					
					
				
				
					
							
							VOCABULARY: studying abroad

						
							
							FACTS AND FIGURES

						
					

					
							
							•A once-in-a-lifetime opportunity: la chance d’une vie

							•Abroad = overseas : à l’étranger

							•Customs = habits : habitudes

							•Daunting = scaring: intimidant, effrayant

							•Foreign language: langue étrangère

							•Gap : fossé

							•Hardship = difficulty = obstacle

							•Host nation : pays d’accueil

							•Language barrier : barrière de la langue

							•Problem-solving skill : aptitude à résoudre des problèmes

							•Resourcefulness: débrouilllardise

							•Résumé = resume = CV

							•The unknown : l’inconnu

							•To broaden = widen: élargir

							•To brush up = refresh: se mettre à niveau, rafraichir ses connaissances

							•To compete with: rivaliser

							•To feel homesick: avoir le mal du pays

							•To get noticed = to stand out: sortir du lot

							•To grasp an opportunity: saisir une occasion

							•To immerse oneself in: s’immerger

							•To make the most of : profiter de

							•To overcome : surmonter

							•To see the world : découvrir le monde

							•To speak fluently: parler couramment

							•To strike up contacts: nouer des liens

							•To take up a challenge : relever un défi

							•Unforeseen : imprévu

							•Worthwhile = meaningful = useful : utile

						
							
							•According to a survey by the Institute for International Education of Students, 95% of the students who were surveyed admitted that studying abroad served as a catalyst for increased maturity, 96% reported increased self-confidence, and 95% said it had a lasting impact on their worldview.

							•Three-quarters of the respondents said that they acquired skill sets that influenced their future career paths.

							•More than 90% of mobile students improved their knowledge of other countries, the ability to interact and work with people from different cultures, adaptability, foreign language proficiency and communication skills.

							•64% of employers think that an international experience is important for recruitment. 64% say that graduates with an international background are given greater professional responsibility.

							•The number of students who study abroad has increased by 10%. There were 5 million international students in 2014. In 2017, there were over 5.3 million international students, up from 2 million in 2000. By 2017, the US, UK, Canada and Australia received 40% of international students. The US counted 1.2 million in 2018. Australia had nearly 1.3 million in 2017. There were 642,480 in Canada in 2019 and there were 556,625 during the 2019/20 academic year in the United Kingdom.

							•The US, the UK, Germany, France and Australia are the most popular host countries.

							•40% of US companies missed international business opportunities due to a lack of internationally competent workers.
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							PROS

						
							
							CONS

						
					

					
							
							•Master a second language. Increase international exchanges.

							•Another culture: become more open-minded, broaden knowledge of others.

							•Make and keep contacts with hosts or natives: useful for later professional life.

							•Mental qualities: self-confidence, self-reliance, autonomy, resourcefulness, responsibility, maturity, tolerance.

							•Better universities, major companies abroad. Useful and enriching experience; make the most of your strengths.

							•Reduce prejudices towards other cultures; reduce conflicts.

						
							
							•Costly to study abroad (transport, accommodation and universities).

							•Hard to leave family and friends; homesickness. Difficult and costly to come back home when leave far.

							•Dangers abroad; risky destinations. Context of terrorist attacks.

							•Not always choose the destination. Might not be in a strongly cultural place.

							•Difficult to choose the best moment; a loss of time; better to find work immediately after studies.

							•Problem of adaptation and integration. Language or cultural barrier.

						
					

				
			

			Cf. proposition de corrigé p. 256

			2.	Questions

			a.What kind of problems may occur when leaving to study abroad?

			b.Is there a best moment to go?

			c.To what extent can it change people’s view of the rest of the world?

			d.Could it be considered as a way of spying on other countries?

			e.Who should pay for studies abroad? Parents? Schools? Companies? Governments?

			Suggestions de réponses aux questions

			a.Studying abroad means leaving the comfort of home and facing unknown situations. Thus, students may feel homesick, unable to adapt or rejected by the host country, and may have trouble overcoming the language barrier.

			b.The best moment is after high school graduation, before starting to work or entering universities as some foreign schools may offer similar graduation tests.

			c.It can open students’ minds to the world and teach them other ways of thinking and working. They may become more tolerant and see things from different perspectives.

			d.Studying abroad implies getting informed about another country’s culture and functioning, so in a way students learn things that they could reuse at home; this could be a way to be more performing and compete with other countries.

			e.Schools and parents may not be able to afford high expenses, therefore companies or governments should finance studies abroad, given that they will be the first ones to benefit from internationally competent workers.

		


		
			Subject 1

			“Working while studying”

			
				
					
					
				
				
					
							
							VOCABULARY: a student’s life

						
							
							FACTS AND FIGURES

						
					

					
							
							•College = university

							•First-hand experience : expérience directe

							•Head start : avance, avantage

							•Household bills : factures domestiques

							•Part-time : temps partiel ≠ full-time

							•Sandwich course : formation en alternance

							•To apply for a scholarship : demander une bourse

							•To attend school : suivre des cours

							•To borrow : emprunter

							•To cover expenses : couvrir les dépenses

							•To enroll : s’inscrire

							•To fail : échouer

							•To foot the bill : payer la note

							•To gain hands-on knowledge : acquérir des connaissances pratiques

							•To graduate : obtenir son diplôme

							•To lighten the debt burden : alléger le poids de la dette

							•To make the most of : profiter de

							•To meet deadlines : respecter les délais

							•To network : se construire des réseaux

							•To prioritise : privilégier

							•To take on debt : s’endetter

							•To take out loans : faire des emprunts

							•Tuition fees : frais de scolarité

							•Under pressure : sous pression

							•Unskilled position : poste non qualifié

							•Workload : charge de travail

						
							
							•Over the past 25 years, more than 70% of US students have worked while attending college. In 2015, 49% of all youths ages 16-24 were employed full- or part-time. Youths enrolled in high school had an employment rate of 18%, while the rate for those in college was 45%.

							•US students are working an average of 30 hours a week. But about 25% of working students are both employed full-time and enrolled in college full-time.

							•For 2020-2021, the average cost of tuition fees, room and board at a four-year public college was $20,090 for in-state students. At private universities, it was $45,310 for the year. In 1975, it was just $7,938 and $16,475, respectively.

							•7 in 10 college graduates in 2014 had student loans, with an average of $28,950 owed per borrower. Student loan debt in the United States was $1.73 trillion in 2020 and grows 6 times faster than the nation’s economy. 43.2 million student borrowers were in debt by an average of $39,351 each.The average public university student borrows $30,030 to attain a bachelor’s degree.

							•71% of chief information officers prioritise skills and experience over college degrees when hiring.

							•Working students learn to meet deadlines, work under pressure and structure time blocks. It instills a sense of discipline, responsibility and structure.

							•Students who work over 20 hours a week may have lower grades and are more likely to drop out of school. A 2013 survey of US young workers (ages 18-30) showed that only 42% were in a job that was closely related to their field of study.
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							PROS

						
							
							CONS

						
					

					
							
							•Acquire professional experience; easier and faster to find a job. Meet new people; develop a network of useful professional contacts.

							•Develop maturity, sense of responsibility, autonomy and punctuality.

							•More independent. Provide for themselves, pay school fees or loans; have a flat, buy clothes, pay outings. Help parents financially.

							•Become aware of the value of money; more reluctant to splurge earnings.

							•More interested in class: see practical sides, not just abstract concepts.

							•Learn to organise themselves and work more efficiently to save time.

						
							
							•Hard to juggle work and studies; tiredness, loss of concentration and regularity; fail exams. Drop out of school.

							•Professional activity rarely linked to the field of studies or the job wanted.

							•Exploited by employers (students less likely to protest or require decent salaries or working conditions).

							•Take so much importance that students drop out of school without degrees.

							•No time left for family, friends, leisure and extracurricular activities. No outlet for stress.

							•Stress caused by labour; handle work but also interpersonal relationships with colleagues and managers.

						
					

				
			

			Cf. proposition de corrigé p. 257

			2.	Questions

			a.How can this work experience be useful for later?

			b.Should secondary school pupils do an internship in a company, shop…?

			c.What is your priority? Studies or work?

			d.Are studies and degrees indispensable to succeed one’s life?

			e.Should teenagers ages 16-17 be allowed to work?

			Suggestions de réponses aux questions

			a.Working will help students acquire useful skills, like respecting deadlines and instructions, being reliable and punctual, socialising, helping others and networking.

			b.This might be useful but it could also be a waste of time, as the internship might not be related to their future field of study and teenagers could be exploited for free.

			c.My goal is to pursue my studies so as to get the degree I need to do the job I want.

			d.Degrees used to be seen as a must-have to be hired but we can learn by ourselves and be successful in life, especially as recruiters may value experience more than degrees.

			e.Teens are getting more mature and sometimes need to support their families financially. Yet, working so young could lead to abuse by employers and may distract them from their studies.
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