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			Book Presentation: Planet India by Mira Kamdar

			Book Abstract

			India is the world’s largest democracy, with 1.2 billion people. Millions live in poverty, but the middle and upper classes are growing and Indian companies are at the top of their industries, including in biotechnology, services, and manufacturing. With its large population and rapid economic growth, India faces the challenges of global warming, pandemic disease, terrorism, the energy crisis, and a disparity between rich and poor head on and with much more urgency than people in the industrialized world.

			The urgency of these challenges for India is spurring innovative solutions, which will catapult it to the top of the new world order. Kamdar asserts that if India succeeds, it will not only save itself, it will save us all. If it fails, we will all suffer. “As goes India, so goes the world.”

			About the Author

			Mira Kamdar is a Senior Fellow at the World Policy Institute and an Associate Fellow of the Asia Society. She has written for such publications as the International Herald Tribune, the Los Angeles Times, and the Chicago Tribune. She also provides expert commentary on India for CNN, the BBC, and NPR.

		

	
		
			Summary of Planet India (Mira Kamdar)

			Life on Planet India

			In many ways, we are already living on planet India, even if we don’t know it. “No other country matters more to the future of our planet than India.” For centuries, the power was centralized in the West, but it is now shifting back to Asia. India’s problems are the world’s problems: HIV/AIDS, global warming, a stressed environment, social inequality, terrorism.

			India is the youngest country in the world, with 50% of the people younger than 25. This means that India does not (and will not for many years to come) suffer from labor shortages or lack of consumers. The youth of India believe that the world is theirs for the taking.

			India is a major source of highly skilled and lower cost labor. Fully 350 million Indians speak English, meaning that American and European companies can co-source with Indian workers. Major corporations are recognizing the potential in India, both for employment and profits: IBM, Cisco, and Microsoft are all investing billions in India.

			Additionally, India is providing the world with entertainment. Indian fashion, music, clothes, and movies are popular around the world. “Evidence of India’s renaissance is everywhere.”

			On the flip side, 40% of the world’s poor call India home, “including 1/3 of the world’s malnourished children.” And there are reportedly 5.7 million Indians infected with the HIV/AIDS virus, though the real number is undoubtedly higher. The poor in India are losing their jobs for various reasons and many researchers say that job creation is one of India’s biggest challenges.

			“We need to create ten to twelve million new jobs,” says Nandan Nilekani. The scale is huge, but the problem is one faced around the world.

			India’s visionary leaders are trying to not only create jobs, but to take into account the “Triple Bottom Line”: business that takes into account financial, social, and environmental returns.

			In short, the world “must pay attention to where India is heading: we are all likely to end up there, sooner or later.”

			Indians and Americans

			The formal political relationship between the United States and India has shifted a great deal since India’s independence in 1947. India aligned itself with the Soviet Union and the United States made friends with Pakistan during the Afghan war. The Cold War, however, opened the doors for highly skilled Asians and Africans to move to America in the race to beat the Soviet Union.

			In 1949, there were only 10,000 persons of Indian origin in the United States. That number has drastically increased. In 2005 alone, more than 80,000 students from India came to the U.S. for higher education. By 2007, there were approximately 2.2 million people of Indian origin living in the U.S., and that number is “expected to double every decade.”

			Indian Americans are affluent and well educated, as a group. They are more educated and wealthier than the average American, and Indian Americans “command a disproportionate presence in certain fields, such as medicine, the hospitality industry, information technology, research science, and business management.”

			Indian Americans are flexing their political muscles, which is evident in the proliferation of lobbying groups in Washington, D.C., including:

			
					The U.S. India Political Action Committee (USINPAC)

					The Indian American Center for Political Awareness (IACPA)

					The Association of Indians in America (AIA)

					The National Federation of Indian Associations (NFIA)

					The National Association of Americans of Asian Indian Descent (NAAAID)

					The Indian American Forum for Political Education (IAFPE)

			

			One of the major accomplishments of these groups is the passage of the nuclear deal with India, “which required changes in U.S. law and the transformation of decades of U.S. nuclear nonproliferation policy.” In 2006, the U.S. House of Representatives and the U.S. Senate both approved the U.S.-India nuclear deal by a substantial margin, encouraging those in the U.S. who stand to benefit financially from India’s pursuit of more nuclear weapons.

			Commercial links between the two countries are growing at a rapid pace. In 2005, U.S. companies exported almost $8 billion worth of merchandise to India, double that of 2002. And this percent increase per year keeps climbing.

			Another major aspect of U.S.-India relations is the influx of Indian workers to America as well as the offshore outsourcing of jobs to India.

			American corporations like IBM, Microsoft, and Linksys are hiring people in India. The country has been changed in a rapid technological revolution, bringing jobs and foreign money to India’s cities and towns.

			Television

			“India is poised to become not just a huge market for entertainment products or an important cheap labor pool for animation and other labor-intensive processes, but a fount of original content created by Indians for a global audience.”

			Until 1991, DoorDarshan was the only broadcaster in India, and it was state-run. Then, the field was opened up to all kinds of channels, including CNN and MTV. Now, Indians can choose from as many as 350 channels. The “explosion in media” has “coincided” with rapid economic growth, the introduction of “transnational brands, and the rise of a new consumer class.”

			However, television has also revealed the disparity between the haves and the have-nots in India, as people in rural areas can see how the affluent urbanites live.

			Bollywood to Hollywood

			Recently, Hollywood actors and producers have been recognizing the “global appeal” of “Bollywood” properties and the largely untapped talents of seasoned Bollywood entertainment professionals. Bombay is the capital of Bollywood, as well as the financial capital of India. Movies made there are now being enjoyed by people all over the world, not just in India: 60% of Bollywood’s profits come from overseas markets.

			Animation is “one of the fastest growing businesses in the world of Indian entertainment.” Animated films are much more labor-intensive than live-action films, which is perfect for India’s industrial strengths: lots of people willing and able to work and undergo specialized training.

			Communications

			Portable media is huge in India: Reliance and Airtel are India’s two largest cellular-phone service providers. More than 3 million new customers per month are signing up for mobile phone service, putting Indian users at 38.6 million in June 2006. Indian Internet usage is also soaring. Even the lower-middle class is using the Internet: fully half of all Internet users are Indians who earn less than $250 per month. Most of them access the Net in Internet cafes.

			The wide availability of the Internet makes it possible for the Indian diasporas to keep in touch with what is happening at home, as well as connecting Indians still living in the “mother country” with the rest of the world.

			Some of the most visible faces of India are in the Chopra family – “celebrity spiritual-guru father Deepak, former investigative-journalist son Gotham, and author daughter Mallika.” Gotham Chopra and a business partner are bringing “Indianized” DC and Marvel comic book characters to “an untapped Indian market,” but he’s also interested in bringing original Indian comics and characters to the world. “We’re going to reverse the funnel and bring classic, timeless Indian stories and fables, such as Ramayana, Mahabharata, Jataka Tales, the Panchatantra, out to the world,” says Sharad Devarajan, Chopra’s business partner.

			Retailing India

			Malls are springing up all over India: there are expected to be 343 new shopping malls constructed in India by the end of 2007. However, a mere 3% of organized retail occurs in shopping malls and big stores. Wal-Mart isn’t in India (yet), nor is Carrefour, a French mega-store. In fact, most Indians buy their food, clothes, electronics, and other necessities and luxuries at small mom and pop shops, food stands, and kiosks.

			In a recent survey, researchers discovered that India is “the most financially optimistic country in the world.” Indians believe that now is the time to buy what they want or feel they need (66% agree with that statement). But it is important not to forget about the more than 800 million Indians who don’t have “the purchasing power” to buy into the increasingly consumer-driven economy of India.

			India’s “adverse environment” (with its heat and humidity, spotty power, and dust) is inspiring innovations. For example, Intel has designed a low cost sturdy PC that will “withstand the rigors of daily life in rural India,” says Anand Mahindra.

			Forward-looking energy companies in India are exploring alternate energy sources like wind power, which serve to “mitigate India’s own carbon footprint” and combat greenhouse gases. This is good because more and more Indians are buying automobiles. Every major automobile company in the world has set up factories in India.

			The booming automobile market is being pushed along by improved roads, status-consciousness, and the fact that many Indian families have multiple members who all commute to work. Fully 90% of cars that sell in India have a sticker price of $15,000 or less. “This is still a fortune in a country where the average annual income is only $500.”

			Consumer lending is also a booming business in India, with the mortgage industry alone growing by 30-45% each year. However, loans to individuals (many of whom are subsisting on just three or four dollars per day) are problematic for banks and lenders. “To recoup bad loans, banks have resorted to more and more drastic measures,” including the hiring of thugs to scare the defaulters into paying the money back.

			600,000 Villages

			Seventy percent of India’s population lives in rural areas and there are “120 million farming families in India,” many of whom

			
			
			
					Construction of dams that change the water tables and river systems.

					Deforestation.

					Failure of cash crops.

					Usurious loans that drive family finances into the ground.

					Death or maiming of another family member who helps with the labor.

			

			
			
			
			
			The Cities

			
			
			
			
			
			
			
			The Other India

			
			
			
			
			
			
			
			
			
			As India Goes, So Goes the World
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