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What the music press say about Gig-Getter:

“Top Gig-Getting tips...you’ll be playing more shows in no time.” - Total Guitar

“Full of useful tips on how to organise and sell your band to promoters and press.....consider it a wake-up call.” – Guitar & Bass Magazine

“Covers everything from finding potential venues then successfully approaching them...to keeping venues sold so they book you time after time...readers will be able to steal a march on their rivals.” – Performing Musician

“Excellent.” – Bass Guitar

“Feels like a labour of love, written by someone with genuine experience...filled with advice and ideas on how to market your band.” – Guitar Buyer

“Get more gigs with Gig-Getter...informative and practical steps to help any band get all the gigs they desire.” – Guitar Techniques

“A fresh perspective...impressed me a great deal.” – Play Music

“Fantastic!  It’s about time someone did this.” – Play Pick-up Magazine
Some reader feedback about Gig-Getter:

“True to its title! Excellent guide for taking you through the essential steps to get your band out there and working.” – Amazon US, 5 Star Reviewer

“I thought that I should finally write and just let you know how useful I have found your book. The responsibility for getting gigs has fallen to me (because if it was left to the others we'd never play!) and I didn't really have a clue about how to go about it. Your book helped to give me a lot of confidence, particularly around phoning venues to try and get gigs. Despite only having been gigging for 4 months we now have regular work...- I guess you do know what you're talking about!” – Nick H., Exeter 

“An excellent book...valuable information.” – Michael A. Richmond, Virginia

“Your points and method all make perfect sense...you've given me a lot more confidence." - Maurie B., Queensland

“Packed with useful advice...thanks for writing the book.” – Kim W., Topsham

"Great tips and information." - James G., London

“A sort of Bible.” – Chris G., Glasgow

"Invaluable information - would benefit even the most established acts. A must read for any band looking for gigs." - Shane S. Dublin, Ireland

“The coming year is looking even better....we have 24 gigs already booked in with more promised that we have to fit in during the first half and at least another 8 for the second half. Our three gigs a month target is being ignored at the moment! 

Thanks for all your help and for the excellent book.” – Clive M., Warwick

“Best I’ve read on the subject” – Simon C., Cardiff

"I really recommend Gig-Getter" - Karl D., Leeds

“I just wanted to drop you a line to thank you for your excellent book....just by getting ourselves a little more organised and doing a little research (on venues and other bands in the area) we suddenly find that we are booked up to play throughout every weekend in June !!!

Being based in Cambridge there are a great many student type bands in the area and the city centre venues cater mainly for that audience. As an aged 40+ band (i.e. old enough to know better!), we found it a struggle to get bookings.

All the best and thanks again for a great book” – Paul K., Cambridge (5 days after receiving his copy of Gig-Getter)
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So you’ve got your band and your material together – Now what?

Congratulations! This is the time and place for you to take all your learning and rehearsing and turn it into a new way of life, playing as often as you like in front of other people for money. A new way of life that can give you the creative outlet, admiration and satisfaction that you’ve only ever dreamt of through your music. In this manual, you’re going to be given my own proven step-by-step guide for starting out with little more than a few songs and a desire to play them, to making a good second income as a semi-pro entertainer. None of these steps are difficult to understand and they don’t require any skill to carry them out.

One or two of the techniques I’ll give you might seem obvious when you first hear them but most will not. Each step will demonstrate a different, successful gig-getting approach. A number of these approaches or a combination of them are bound to be right for your current situation too.

You should understand though, right at the start, what this manual is not. It is not just another book of general ideas about how to “make it big” in the music business or about getting a record deal. Nor is it about how to form a band or write songs. If you need to learn how to put lyrics together, play your instrument better or get together with other musicians - there are countless books and websites out there that can teach you those things.

Getting all the gigs you want needn’t involve a lot of time, expense or sacrifice.

This is not the kind of book that recommends you spend a fortune (or anything at all for that matter), advertising your act. Nor do I believe that you have to work every hour God sends trying to sell your band to other people in order to get gigs. You don’t need to perform for free and your day job, studies or social & family lives certainly don’t have to suffer in order for you to succeed in creating a following for your act. Most of the performers I meet who pay money to promote their band or who play for nothing do so because they feel they can’t get gigs any other way, or because their shows are as dull as dish water or, in my experience, they’re playing for no fee because they’re scared they’re not really worth being paid.

I’ve never understood how performing music can be thought of as enjoyable if it doesn’t improve things like your social life, bank balance and overall happiness. A working semi-pro music act, if you run it the way I’m going to show you, will significantly improve your lifestyle in terms of the numbers of people you’ll get to know, your own personal happiness & satisfaction, your income and your musical creativity. Hopefully, this manual will demonstrate to you that you can have a very successful 2nd career as a performer AND a life at the same time.

Don’t you wish people who are all theory would stop giving advice?

Although this is a “How to” guide about turning your musical talent and experience into a successful live act, it is not a book of theory. I don’t know about you, but I’ve never had much time for gig-getting guides made up of dated ideas written by slipper-wearing strummers who gave up playing years ago. I’m asked a lot about how I manage to get my band out as often as I do and with as much prestigious work as we get. I always warn any enquirer about other writers whose experience in getting gigs is only a distant memory. I live and play in the here and now, where we’re all only as good as our last performance. So I’ll give you an honest guarantee; every one of the methods and steps that I share with you in this manual is one that I have real personal experience with getting gigs for my band. They are all approaches that I’ve used myself and they have been repeatedly proven to succeed and continue to do so.

What price do you put on playing regularly at places like the Hard Rock Cafe?

All of the information in this manual has come from my own experience and my gig-getting work. You may be interested to know that more than 80% of the places we play immediately book us to come back and play again. The bulk of the ones which don’t, do so at a later date. My band have been regulars at one of the world’s most instantly recognized rock venues – the Hard Rock Café. Not too long ago I took my other half to our nearest Café for a meal on her birthday. The manager (who’s responsible for booking the bands) came over and sat with us. He refused to let me pay for our meals. Now I’m not particularly interested in the money I saved, but more what it says about the impression my band has made on a place like that.

More importantly, they later called me at home to arrange a string of bookings for my band right through to the end of the following year.

Please don’t think I’m telling you any of this to try and make myself sound great. When I first decided to use some basic sales techniques I’d learned, to see if they could be adapted and applied to getting-gigs, I said to myself that if I succeeded, I would try to help other frustrated part-time musicians. Help them to get their acts out of the bedroom and onto the stage, the same as me. That’s what I’m trying to do here. I need you to know the value of what you’re going to read in the following pages. It’s a lot more than the price you paid for this eBook. At the very least it’s worth the same sort of amount as just one of the lowest-paying kind of bar or pub gigs would pay you - say £200 (around $260). This eBook stands for hundreds of £’s worth of mistakes, thousands of £’s of successful gigs and greater satisfaction as a performing musician than I ever dreamt possible when I first picked up my bass guitar only a few years ago.

Try to keep all this in mind, because what you get out of Gig-Getter will be directly influenced by the value you believe it has.

Finally, in this eBook, you will find a total of 17 steps covering different methods to aid your gig-getting success. I recommend you read these steps and apply them in the order you find them. This way I guarantee you’ll get the most benefit from Gig-Getter. If you later feel you need to concentrate more on any one particular step then you can obviously refer back to it.

So, let’s get started...
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PART ONE:  Getting ready to market your band
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1. Working out what’s different about your band

2. Polishing up your act – How to make sure you’re good enough

3. How many gigs can you handle?

4. Taking aim - Where do you find venues?
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Step 1:  Working out what’s different about your band
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1.1 Treat it like a business
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The big secret which will make the greatest difference to your success or failure in gaining and keeping gigs is simple - treat your act like a business - even when no one has ever paid you a penny to perform.

This doesn’t mean you have to get all serious and spoil the idea of the band being fun. All I’m talking about is getting a little organized in your efforts to promote yourself. Then you can just watch the work pile in.
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