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Additional Praise

Fear Not, Creative dispels the rampant scaremongering that has gripped large portions of the creative industries. CHRIS FRYAR, Grammy Award-winning drummer, Zac Brown Band

Fear Not, Creative is a timely call for artists, designers, and makers that reminds us the most powerful creative force remains our humanity. Steven Potaczek offers a clear-eyed guide to navigating new tools while holding fast to voice, craft, and conviction. This book is both a challenge and an invitation to shape the next era of creative work with imagination and resolve. JENA
 MARBLE, Clinical Assistant Professor of Graphic Design, University of Illinois Urbana-Champaign, USA

AI has people are scared, nervous, and wanting to bury their heads in the sand. This book places human artists back in their rightful position: as the creative. JASON TERRY
, Assistant Professor of Music and Educational Innovation, Belmont University, USA

Fear Not, Creative refuses both panic and hype of machine intelligence. Instead, it offers simultaneously lucid and meticulous accounts of what these technologies alter, and of what still resists them. In a moment saturated by synthetic and frictionless outputs, this book insists on the irreplicable nature and stubborn value of craft, vulnerability, and human residue. JEFFREY HALSTEAD
, Interdisciplinary Artist; Lecturer, School of Interior Design, Toronto Metropolitan University, Canada

After more than 25 years of making records in a world that existed long before AI, I’ve learned that the work people remember is never the safest or most polished – it’s the most human. Potaczek captures that truth beautifully, reminding us that in an age of infinite content, voice, authenticity, and creative courage, are what truly set meaningful work apart. BRYAN WHITE
, Grammy Award-winning country artist

Most of the discourse about AI and the music industry falls into 1 of 2 categories: an enthusiastic but uncritical embrace, or a wholesale doom and gloom rejection. If the history of technology teaches us anything, it is that the way forward always lies in between and beyond these 2 extremes. In Fear Not, Creative, Potaczek pioneers the path forward with seasoned insight, clarity, and an engaging narrative style. JASON LEE GUTHRIE
, Associate Professor of Communication and Media Studies, Clayton State University, USA

Packed with engaging questions and creative exercises, Potaczek has given us a timely and readable introduction to the unfolding field of creativity and AI. ROBERT WILLEY, Associate Professor of Music, Ball State University, USA

Fear Not, Creative is a timely and thought-provoking guide for artists navigating the rapid rise of artificial intelligence. Blending research, real-world examples, and practical reflection, Potaczek acknowledges the real disruptions AI is causing while confidently arguing that technology cannot replace the soul, vulnerability, and lived experience at the heart of true artistry. The book ultimately serves as both encouragement and strategy. SHANE COLQUHOUN, Assistant Professor of Music Technology and Contemporary Music Styles, Alabama State University, USA

Fear Not, Creative cuts through the anxiety surrounding artificial intelligence to offer artists a clearer view of what is actually changing amid the rise of AI, and what is not. Tracing the history of technological disruption while offering practical strategies for working alongside new tools, Potaczek argues that craft, authenticity, courage, and human connection are more valuable than ever. This timely book invites creatives to move beyond fear and build resilient, meaningful work in the age of AI. BRYAN POWELL
, Executive Director of the Association for Popular Music Education
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Foreword

It’s hard to be human these days.

Every day, I get an email or a text or see a social media post, all with the telltale signs of AI tampering. I can tell immediately if the piece was written by a human or not. When I ask the person, “Did you write this?” they usually fess up and say something like, “Of course I did! But AI helped me.”

This, I think, will be the future of how we lie to each other.

“Yes, I picked out your birthday present! AI just helped a little.”

“Of course I wrote every letter of that suspiciously perfect handwritten note. AI just helped a little bit.”

I am, if you cannot tell, a little skeptical of this brave new world of artificial intelligence we are now entering. All the promises that have been touted—that we will have more free time to pursue the things that really matter to us, that we will be even more efficient and productive—are not proving to be true.

* * *

What I see, more and more, in this world that is increasingly dominated by technology is not humans rising to the challenge of thinking more deeply and solving more complex problems. What I see is more Amazon boxes sitting outside our homes, more meals delivered to our doorsteps, and more faces lit up by screens.

We are not necessarily “amusing ourselves to death” as Neil Postman once predicted. Rather, we are amusing ourselves out of really living.

And if that sounds like a little too much doom and gloom, well, I apologize. But it just seems obvious from where I’m standing. We are quickly losing grip on our humanity and only seem all too eager to give it up.

I, personally, do not fear the invasion of artificial intelligence into our lives. It does not seem to me to be a pernicious force in the world. What I am concerned about is what we as a species are giving up—namely, our ability to create.


The good news is we don’t have to do this. As we watch a world reorient itself around what is easy and expeditious, we can reclaim what has been ours since the dawn of history, what we keep coming back to in our most dire times.

* * *

I probably don’t have to tell you about the cave paintings our ancestors created centuries before we humans ever started writing things down. I don’t have to show you the pictures of animals and monsters, the sculptures and tools our species has been creating for longer than we’ve had language. You know this story. You’ved lived it.

It is second nature for a child to create: to draw, to paint, to make up stories and tell them to friends and family. When I was a boy, probably around six or seven years old, I would run around my grandparents’ front yard, pretending the stick in my hand was a sword, and fight imaginary dragons.

I was too shy to ask the neighbor to come and play with me, so I just did it where he would see me. The ruse looked like a charm and before long, he was out there with me, running around with me, participating in our shared adventure.

When we finished, he said to me, “You have quite an imagination.”

I just looked at him, dumbfounded. That had never occurred to me. I just did what I knew, what seemed natural, and in a way, this is all I’ve been doing for most of my life: using whatever creative urges and skills I have to make something, hopefully in front of someone else, and invite them to join me in that act.

* * *

It’s nothing revolutionary to say that we are all creative. We all know that by now. But are we all creating?

The ease of technology has filled our days with incessant task switching. Every moment of our day is filled with noise. We wake up, check in on the world via laptop or smartphone, get dressed, go to work, listen to a podcast, read the news, check email, answer some missed texts, grab lunch, check our phones, go back to work, check some more email, do a little “deep work” on whatever the current project is, go home, eat dinner, watch a show, and fall asleep.


Your life may not look exactly like the above, but it’s probably not that far off. Most people in the modern world are living exactly this way. And there’s nothing, per se, wrong with being productive. There’s nothing even wrong with being busy in itself.

But what is all this busyness costing us? What, exactly, are we giving up to be so productive? And if we knew the bargain we were making, would we still make it?

I am reminded of an old story I once heard a preacher tell about a young monk speaking to his prior.

* * *

“Every day,” the young monk says to his superior with a certain amount of pride, “I wake up at four o’clock and pray. Then I read the Psalms and go to mass. On my way to mass, I pray the rosary. After mass, I pray and sing three hymns . . .”

And on and on he goes with his whole day, just like that, filling in each looking crack of free time with some measure of obedience, a sacred practice or discipline he is hoping will win him the approval and adulation of the elder monk.

Instead, the prior looks at him aghast and says, “My dear boy! But when in the world do you have time to think?”

That is what we need more of now—time to think. To dream and wonder. To not make what the world demands of us to imagine another world altogether.

It is my view that only the artist can do this well. Only a creative soul can help us see what is not already available in the world. And in this new world, we would be wise to remember that.

This book is a reminder of who we are and what we could be. It’s a nod to generations past and the power our predecessors had to not simply conform to the world but to help change it. Art does that, and art can do that again.

* * *

But there is a crucial element in all this that we cannot forget, and that is the human element. It is the matter of you and me and what we will do with this new world that may be coming for us whether we want it to or not.


We still have the power to make something new, to feel what it’s like to be human and share our unique perspective. I have no doubt that AI will continue to improve at the technical aspects of creative output. But there is a difference between effective creativity and art that has a soul.

I’m sure you’ve seen and, more importantly, felt the difference: whether that’s in a piece of music you adore, a film you keep rewatching, or a poem you once memorized. Art has the ability to remind us not just of who we are and where we come from but also what we could be. And the answer to that is always “more.”

So, as Steven Potaczek reminds us, fear not. There is more opportunity here than threat, at least for those who are willing to look hard enough. We can and should accept the challenge of the age in which we now live, in the same way that medieval monks hid themselves away from the crises of their time to preserve literature from the ancient world, in the same way that Michelangelo and his peers elevated the art of one age and created another.

* * *

Our species is not unfamiliar to such challenges. Since the very beginning, we have been adapting to circumstances, pushing back against the pressures of every age, and finding a way to move beyond the noise and create. To make something new, something the world has never seen before. And I believe we, in some form or another, will continue doing so.

The question is, what will you do?

Jeff Goins, bestselling author of Real Artists Don’t Starve

OEBPS/images/cover.jpg
Nof,






OEBPS/xhtml/toc.xhtml



		Cover


		Series


		Title


		Contents


		Foreword


		The Machine and the Mirror: Understanding How We Got Here


		1 Is This the End of Creative Work?


		2 A Brief History of AI—Through a Creative Lens


		3 Policy, Not Panic


		4 What AI Can’t Do


		5 We’ve Been Here Before


		 Reclaiming Creative Power: How We Move Forward


		6 Using the Tools Without Becoming One


		7 Craft Is the New Creative Currency


		8 Humanity Is the New Market Premium


		9 Building an Audience Without Burning Out


		10 Keeping the Channel Open


		 Resources: Further Reading


		Acknowledgments


		Index


		Copyright








Landmarks



		Cover


		Series


		Title


		Contents


		Foreword


		Resources : Further Reading


		Acknowledgements


		Index


		Copyright









		i


		ii


		iii


		v


		vi


		vii


		viii


		ix


		1


		3


		4


		5


		6


		7


		8


		9


		10


		11


		12


		13


		14


		15


		16


		17


		18


		19


		20


		21


		22


		23


		24


		25


		26


		27


		28


		29


		30


		31


		32


		33


		34


		35


		36


		37


		38


		39


		41


		42


		43


		44


		45


		46


		47


		48


		49


		50


		51


		52


		53


		54


		55


		56


		57


		58


		59


		60


		61


		62


		63


		64


		65


		66


		67


		68


		69


		70


		71


		72


		73


		74


		75


		76


		77


		78


		79


		80


		81


		82


		83


		84


		85


		86


		87


		88


		89


		90


		91


		92


		93


		95


		96


		97


		98


		99


		100


		101


		102


		103


		104


		105


		106


		107


		108


		109


		110


		111


		112


		113


		115


		116


		117


		118


		119


		120


		121


		122


		123


		124


		125


		126


		127


		128


		129


		130


		131


		132


		133


		134


		135


		136


		137


		138


		139


		140


		141


		142


		143


		144


		145


		146


		147


		149


		150


		151


		152


		153


		154


		155


		156


		157


		158


		159


		160


		161


		162


		163


		164


		165


		167


		168


		169


		170


		171


		172


		173


		174


		175


		176


		177


		178


		179


		180


		181


		182


		183


		184


		185


		186


		187


		188


		189


		190


		191


		192


		193


		194


		iv








OEBPS/images/logo.jpg
BLOOMSBURY ACADEMIC

NFI VORE « TONDON « X FORT « NFW DELHT « SYTNEY





