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This book is dedicated to the ministers, staff, and good people of John Wesley United Methodist Church in Charleston, South Carolina. Our home church has been a joy for me and my family.

John Wesley once said, Do all the good you can, by all the means you can, in all the ways you can, in all the places you can, at all the times you can, to all the people you can, as long as ever you can. These are words to truly live by.
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INTRODUCTION



WERE AT A CROSSROADS in America. This is what I wrote in October of 2018, long before the coronavirus pandemic crisis, various natural disasters, and two contentious national elections. We are now seeing that we, as a country, have failed many of our constituencies and fellow citizens, and we seem to be mired in a sea of disillusionment.

Many of our problems feel unsolvable, and our government doesnt offer appropriate answers on either side of the aisle. Our political differences have made us less likely to engage with people with opposite views. Some of the brutal truths in American society today include the reality that businesses and the very foundation of capitalism are under attack.

More and more, business owners and entrepreneurs are being portrayed as selfish, greedy, and insensitive to the broader needs of society. The perception is growing that billionaires are becoming increasingly wealthy, while most others are falling further behind.

At the same time, a generation of young people is increasingly looking to institutions, particularly the government, for solutions to their personal struggles and broader social problems. Many Americans feel that the dream of upward mobility, of improving life for themselves and their families, is slipping out of reach. According to Pew Research, 47 percent of Americans believe the American dream is no longer possible.1 Theyre convinced that the odds are stacked against them by forces outside their control.

Nature abhors a vacuum, and it is our responsibility to step in and help fill that void. I believe the time has come for small business owners to unite and show society the true benefits of capitalism. Together, we can push back against the drift toward socialism by leveraging our collective political, financial, and spiritual influence for the good of all.

History has shown that the extremes of socialism often lead to devastating consequences, restricting individual potential and creating artificial ceilings on success. As we can clearly see, the federal government, regardless of which party is in power, simply cannot and will not solve all of our problems.

At the same time, we must acknowledge that capitalism without a conscience can be just as harmful. When greed dominates, the culture suffers. We see it when senators use insider information to enrich themselves, when manufacturers inflate the price of lifesaving medical supplies, when insurance companies cancel policies in the wake of natural disasters, or when corporations use reduced taxes only to buy back shares instead of investing in employees or innovation. Capitalism rooted in selfishness undermines fairness, inclusion, and opportunities for all.

So, we the people need a new revolution to take back our country with values and principles for everyone.

What Are American Values?

We often hear the phrase American values. But just what does that mean? While our founding fathers were not perfectafter all, they left out many members of society then, including women, African American slaves and freedmen, and Native Americansthey sought to develop a society in which one could get ahead based solely on ones own personal initiative.

The American dream was available to all who sought to improve their lot in life, regardless of parentage, religion, nationality, or initial economic status. Men were free to pursue their personal dreams to provide for themselves and their families in any legal way they chose. Subsequent laws granted these same rights to women, African Americans, Native Americans, and immigrants who became American citizens, making our society one of expanded rights rather than increased restrictions.

I define the American dream as the ability to rise above any status you currently have to achieve whatever you want, if you work both hard and smart, regardless of age, sex, race, sexual orientation, or economic status. But in this crucial moment for our country, when so many Americans feel the American dream is for someone else and unattainable for them, we must do something. In many cases, sadly, they seem to be right. So we must do something to change both the narrative and the results.

How Do We Fix This?

So, how do we fix this? How do we come out of situations such as the coronavirus pandemic and natural disasters such as hurricanes, tornadoes, and fires and prosper once again? How do we ensure that all Americans can and will prosper?



I define the American dream as the ability to rise above any status you currently have to achieve whatever you want, if you work both hard and smart, regardless of age, sex, race, sexual orientation, or economic status.



Theres an old saying in athletics: If its to be, its up to me. Its time to apply that saying to the issues and ills of todays society, one small business owner at a time. And small business owners collectively, across this nation, can make a real impact. After all, there is nothing small about small businesses in America today. We saw this in full measure during the pandemic and recent disasters, as small businesses and their staff suffered greatly.

Lets start with my definition of a small business. I believe a small business is a privately held company that generates less than $4 million in annual revenue. There is no public stock trading or institutional investors, and its a business in which you, the owner or owners, are in control of your own destiny and have the ability to shape the destinies of others.

There are around 33.2 million small businesses in the United States.2 They are the real economic drivers of our nations economy. And most of these businesses generate less than $1 million in annual gross revenue.3 Many small businesses today are owned by baby boomers. As these business owners look to retire by selling their businesses, closing their businesses, or passing their businesses along to others, there will be unique opportunities to leave a larger legacy.

This book is a simple process for setting the right priorities for your business, getting the most out of your business, and using your business as a vehicle to make a real difference in the world today. What follows are seven essential steps that each and all of us business owners can take individually and collectively to rebuild the values and principles on which our country was founded and to make a real difference for our communities, our country, and the world in which we live.

My former company was called FishBait, a name that comes from the expression, You have to fish or cut bait. That requires a bias for action, and I hope you, too, will start to act by joining me on this journey and implementing the seven steps of The Business Tithe. Together, we can change the world for the betterment of all.

In the Bible, Luke 12:48 says, For everyone who has been given much, much will be required; and to whom they entrusted much, of him they will ask all the more. I hope you will join me in this movement to make the world a better place.

Rick K. Jones

Captain, Heartland Pirates
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God created man in
His own image, in the image
of God He created him;

male and female, he created them.
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And you will know the truth,
and the truth will make you free.

—JOIIN 8:32





