





	Introduction

	 

	Web-traffic, every website needs it; every webmaster wants more of it. We are all looking for that one secret traffic trick that will turn our site around. There is tons of website out there on internet. Competition is fierce to entice the visitors. But the real thing is that among the heap of Web pages out there, only a countable percentage of these web-pages actually able to succeed a steady readership, also only these same Web pages actually bring advertisers. 

	 

	In order to fight the battle, you first need to develop and execute a Web site advertising strategy. There is no quick fix; web-owner must need to stay patient, dynamic and consistent. There are several ways to encourage traffic to your site. In this book we will provide and discuss the strategies that have long-lasted and are proven to their core. 

	






Chapter 1

	Search Engine Optimization (SEO)

	 

	SEO is the technique of promoting a website in order to improve its rankings so that a site receives maximum number of visitors organically from search engines. Search Engine Ranking is essential to generate traffic because user generally clicked on the search results that are listed on the first page. Clearly there’s a big advantage for any web-owner, if they can rank their website high in the search engine results. 

	 

	Google and others search engines ranks website according to relevancy, value and user experience. If you can improve your website for these three aspects, you can stay at the top for long time. Each search engine has its own distinctive ranking criteria and uses their ingenious algorithm which weighs each criterion accordingly. 

	 

	KEYWORD FUNDAMENTALS 

	This is the most important factor in the organic search engine optimization. The fact is webmasters have to select the precise keywords for their business, products/services and their target market. Owner must keep in mind that they need to identify with their targeting audience and then build their search engine optimization strategy around that audience. 

	 

	Basically keywords are the requisites and phrases that the target audience uses when searching for the particular products and services that the owner of the website is offering. Then according to the ranking of the website on the major search engines and directories it will be shown on that page. 

	 

	The owner of the site must choose keyword phrases that will bring constant targeted traffic consisting of potential customers. It becomes important to research and validate the keywords for the search queries. 

	Following the basic fundamentals of the Keyword Placement:

	 

	Keyword prominence – As the name suggest, it is essential to place the keywords in the text is at the top of each webpage, essentially the main page. For better search hits it is important to place the keywords at the start of the page or at the beginning of a sentence which is the prominent area. A Serach engine algorithm uses this concept to search the relevant data for the user. 

	 

	Keyword Proximity: A Search engine uses the concept of "keyword proximity" in their ranking algorithm. As suggested by the name, "keyword proximity" means the how close keywords are to each other. Then it becomes essential to place the keywords as close together as possible and make sure your sentences are clear. 

	 

	Take an example: 

	We have been selling Hair gain products for over five years. 

	We have been selling products for hair gain for over five years. 

	 

	In this case if visitor search for “Hair gain products”, the first sentence will rank higher because its keywords are closer to each other. 

	 

	Keyword Frequency: It is used by search engine to evaluate the number of times keywords occur within a page's text. Search engines actually looks for the more than one repetition of a keyword in the text to make sure it's not a secluded off from the body. The suggested repetition is 3-7 times. 

	 

	Keyword Density: - This concept is defined as the number of occurrences of a keyword divided by the total word count. It is recommended to keep the initial density in between 1-7%. However, this number may have to vary depending on the level of competition. Owner must not worry if their initial density is lower than that of your competitors as the main rule is to keep mentioning the keywords in the text body and it must be kept in mind that text with constant repetition of the same words becomes a code created by machine ,so it must be avoided. 

	 

	Anchors and Links: - This is the part of the hyperlink that is viewed by the visitor on a webpage i.e. The Clickable text. The keywords placed in anchor text augments the relevance of the target page pertaining to the keywords used. The real beneficiary here is the target page URL. 

	 

	By using this concept webmaster must build the relevance of each page of their site, through optimizing the anchor text containing important keywords, pertinent to the theme of such pages, from other pages of their site. The addition of important keywords in the anchor text decides the final ranking of your site pages. 

	 

	For example, if there is keywords phrase “IT SERVICES” and the link with anchor text “Read all about IT SERVICES here” on a page , pointing to another page about IT SERVICES the tendency is to link "here" to the anchor text content URL whereas the best way is to link “IT SERVICES”. Owner can insert imperative keyword phrases in the page’s natural text and link it to important target pages of the site. The target page’s name should include in keywords. This is a hyperlink code looks like: < a href=”target-page.html”>IT SERVICES </a> 

	 

	Navigation 

	It is essential to have optimized navigation structure of the website because it is all the way through the navigation that the search engine spiders are able to access all of your web site's content. If the site has less number of pages owner should have every page of their site linked to every other page of the site. This can be achieved by having a left/right side menu or by putting a link to every other page on the bottom of your page. For sites which have many pages it is suitable to include in directories the pages that are content related. For example, if you sell 10 different types of IT services and you also give training on networking clothes it is obvious not to link the various IT services page with the networking-page, but rather from the services page itself. 

	 

	TWEAKING THE WEBSITE 

	The search engines are always modifying and enhancing their algorithm, that’s why it becomes essential to tweak or tune-up your web- accordingly. Search engines always tries to give relevant results for any search item so for them a relevant site must be the one who has built the content around the relevant keyword phrase. So for the code page optimization following description tags about the web-page must be taken care of to generate traffic:

	 

	Title Tag 

	For achieving the highest search rank the title tag is one of the essential factors. A title tag is basically a HTML code that produces the words that appear in the top bar of the Web browser. Generally, the Title Tag is the first element in the <Head> area of the website, followed by the Meta Description and the Meta Keywords Tags. Following are the basic rules that must be followed when optimizing the web-page title tag: 

	 

	
		At the best there must be maximum of three keyword phrases and hundred characters in the Title. 



	 

	
		Avoid the use of the words like “a, and, or”. 



	 

	
		Always take care that same keyword is not repeated in the title more than twice, because it is spam. 



	 

	Meta Description tag 

	This tag illustrates the content of the web-page, which provides the search engines' spiders an exact outline filled with multiple keywords. The search engines uses this Meta description tag to describe the tag ,in order to make sure that no keyword phrases are repeated for maximum three times but also makes sure that the real representation of the page that the visitor will be viewing. Following are the basic rules that must be followed when optimizing the Meta description tag: 

	 

	This Tag must contain many keywords prearranged in a coherent sentence. It must be noted that the keywords phrase must be placed at the beginning of the description in order to get the best possible ranking. The description this tag must be under 255 characters. 

	 

	The Meta Keywords Tag 

	The Meta keywords tag provides an extra text for crawler-based search engines to index alongside with the body copy. What makes it useful? Because Meta keywords tag are used in a way to support the terms that are essential for the crawlers that used it. For example, if the webpage is about making money-- AND this word is placed at various places in the body copy -- then the description of the words "making money" in the Meta keywords tag enhances the chance of search hit a bit higher for those words. 

	 

	The Meta keyword tag is also occasionally functional as a way to boost the page rank for synonyms or unusual words that don't appear on the page itself. For example, let's say the webpage is about the earning money, but the user doesn’t mention the word "TIPS" on this page. But having the word in the Meta keywords tag, might increase the odds of coming up if user searched for “TIPS TO EARN MONEY”. Obviously there is more chance of hitting the odds if the word "TIPS" is used in the body copy of the page itself. Here is an case of what a plain basic header should look like: 

	<Head> <title> your page title here</title> 

	<Meta name="Description" content="Web description here”> <Meta name="keywords" content="Mostly permutations of the keywords written here”> 

	<Meta http-equiv="Content-Type" content="text/html; charset=iso-8859-1"> 

	</head> 

	 

	There are a few times when extra code is needed in the page header, for instance, when using JAVA scripts or CSS (cascade style sheet); in this case it is essential to use external files for java and css with extensions .js and .css. 

	 

	To call the JavaScript simply scratch the JavaScript from the header <script> to</script> and save in a file called java.js and call it using this line of code: 

	 

	<SCRIPT LANGUAGE=”JavaScript” SRC=”java.js”> </SCRIPT> 

	Similarly to call your css from and ext file use this line of code: 

	<link href=”css.css” rel=”stylesheet” type=”text/css”> 

	It must be remembered that the header is the invisible part of the webpage. 

	 

	Body text 

	The Body text is what visible to the visitors, when they actually land on the webpage. The placement of keywords in the text of the webpage is not simple. Mainly search engines index the complete text of each page, so it's essential to place keywords throughout the text of the webpage. However, different search engine uses different ranking algorithms. 

	 

	These are various rules to be followed when putting the text: 

	The Main page must have the main keywords because it has the maximum chance of getting indexed. The Keywords inside the H1, H2...H6 tags are given gravity against the other tags so the relevant text must be integrated in them. 

	 


Chapter 2

	Traffic Via Content Marketing

	 

	Believe it or not, the best way to get more traffic is to write more content. Well, it has been said that over 50% of search engine queries are unique. This means no one has typed in these phrases before and probably nobody will in the future. What does this mean to you? 

	 

	It’s simple: More Content = More Traffic 

	The goal here is to write a lot of articles, each focusing on keywords that get 50 to 100 exact searches per month. Inside the content will be words that will relate to target keywords. Ultimately it’s these phrases that searchers will use to find your website. 

	 

	You should add at least 2 articles per week. Focus on the 3+ keyword phrases you discovered during the research phase. After a while, your traffic will build up because you’ll have a lot of targeted content. Each article will add a little more traffic to your overall stats. 

	 

	EXAMPLE: 

	Let’s say you have 10 pages on your website. In total, they generated 456 visitors last month. Now let’s say you wrote another 10 articles this month. These generated 610 additional visitors. If your old articles received the same amount traffic then you’ll have a total of 1066 visitors. 

	 

	Each month you can build on the total number of visitors by publishing new content. This way the owner is flushing out the old and creating new content for traffic generation. It’s not very fun or glamorous. But it almost always works with affiliate sites. 

	 

	Using a content management system, everyday a new article from the queue is posted as new and one of the visible articles is removed and goes into the queue to reappear in 6 months as new. With the turnover in visitor loyalty very few visitors will ever know and you will have a lifetime supply of fresh content. Of course you are also free to add articles as you see fit that are timely, but by using this system you are not a slave to your website. 

	 

	YouTube Marketing 

	You can use YouTube as an alternative to writing more content. The premise is the same – Find a keyword that gets 50 to 100 exact searches and create content around it. 

	 

	Each video doesn’t have to be long. You can pack a lot of content into a 2 to 3 minute clip. Simply talk about the keyword and provide an actionable solution. 

	 

	You can maximize this technique by linking to your product review. Include it at the top of the description box, mention the link in your presentation, and then provide a watermark over the video. Also, you might want to create what’s known as a “URL Forward.” This is a unique hyperlink that goes directly to your review page. 

	 

	For instance, let’s say you have a review of any program on your website. Typically you would have a URL that looks like this: 

	 

	http://www.yourwebsite.com/name of the program 

	What you can do instead is create a website link that goes directly to

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
		Avoid misleading or improper headings in the subject line. 

		Use relevant subject lines that help readers to identify the content inside the mail 

		Segment your emails according to Promotion and Information 

		Include your geo location to make them identify who you are 

		Include a link to unsubscribe 

		Utilizing email marketing tools and software to identify audience’s behavior 

		Schedule your emails to keep your readers engaged 

		Personalization is the only way to make them read and take action for your emails 

		Utilize quality email marketing software to get best results 

		Use both content marketing and email marketing together in order to attain great results 
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