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    Foreword




  The firstwriter.com Writers’ Handbook returns for its 2026 edition with over 1,400 listings of literary agents, literary agencies, publishers, and magazines that have been updated in firstwriter.com’s online databases between 2023 and 2025. This includes revised and updated listings from the previous edition and over 200 new entries.


  Previous editions of this handbook have been bought by writers across the United States, Canada, and Europe; and ranked in the United Kingdom as the number one bestselling writing and publishing directory on Amazon. The 2026 edition continues this international outlook, giving writers all over the English-speaking world access to the global publishing markets.


Finding the information you need is made quick and easy with multiple
tables, a detailed index, and unique paragraph numbers to help you get
to the listings you’re looking for.


The variety of tables helps you navigate the listings in different ways,
and includes a Table of Authors, which lists over 5,000 authors and tells
you who represents them, or who publishes them, or both.


The number of genres in the index has expanded to over 950. So, for
example, while there was only one option for “Romance” in previous
editions, you can now narrow this down to Historical Romance, Fantasy
Romance, Supernatural / Paranormal Romance, Contemporary
Romance, Diverse Romance, Erotic Romance, Feminist Romance,
Christian Romance, or even Amish Romance.


  The handbook also provides free online access to the entire current
firstwriter.com databases, including over 2,100 magazines, over 2,400
literary agents and agencies, over 2,700 book publishers that don’t
charge fees, and constantly updated listings of current writing
competitions, with typically more than 50 added each month.


  For details on how to claim your free access click here


  Included in the subscription


  A subscription to the full website is not only free with this ebook, but comes packed with all the following features:


  Advanced search features


  
    	Save searches and save time – set up to 15 search parameters specific to your work, save them, and then access the search results with a single click whenever you log in. You can even save multiple different searches if you have different types of work you are looking to place.


    	Add personal notes to listings, visible only to you and fully searchable – helping you to organise your actions.



    	Set reminders on listings to notify you when to submit your work, when to follow up, when to expect a reply, or any other custom action.


    	Track which listings you've viewed and when, to help you organise your search – any listings which have changed since you last viewed them will be highlighted for your attention! 

  


  Daily email updates  


  As a subscriber you will be able to take advantage of our email alert service, meaning you can specify your particular interests and we'll send you automatic email updates when we change or add a listing that matches them. So if you're interested in agents dealing in romantic fiction in the United States you can have us send you emails with the latest updates about them – keeping you up to date without even having to log in. 


  User feedback  



  Our agent, publisher, and magazine databases all include a user feedback feature that allows our subscribers to leave feedback on each listing – giving you not only the chance to have your say about the markets you contact, but giving a unique authors' perspective on the listings. 


  Save on copyright protection fees  


  If you're sending your work away to publishers, competitions, or literary agents, it's vital that you first protect your copyright. As a subscriber to firstwriter.com you can do this through our site and save 10% on the copyright registration fees normally payable for protecting your work internationally through the Intellectual Property Rights Office. 



  Monthly newsletter  



  When you subscribe to firstwriter.com you also receive our monthly email newsletter – described by one publishing company as "the best in the business" – including articles, news, and interviews for writers. And the best part is that you can continue to receive the newsletter even after you stop your paid subscription – at no cost!  



  For details on how to claim your free access click here
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    Glossary of Terms


  This section explains common terms used in this handbook, and in the publishing industry more generally.


  Academic


  Listings in this book will be marked as targeting the academic market only if they publish material of an academic nature; e.g. academic theses, scientific papers, etc. The term is not used to indicate publications that publish general material aimed at people who happen to be in academia, or who are described as academic by virtue of being educated.


  Adult


  In publishing, "adult" simply refers to books that are aimed at adults, as opposed to books that are aimed at children, or young adults, etc. It is not a euphemism for pornographic or erotic content. Nor does it necessarily refer to content which is unsuitable for children; it is just not targeted at them. In this book, most ordinary mainstream publishers will be described as “adult”, unless their books are specifically targeted at other groups (such as children, professionals, etc.).


  Advance


  Advances are up-front payments made by traditional publishers to authors, which are off-set against future royalties.


  Agented


  An agented submission is one which is submitted by a literary agent. If a publisher accepts only agented submissions then you will need a literary agent to submit the work on your behalf.


  Author bio


  A brief description of you and your life – normally in relation to your writing activity, but if intended for publication (particularly in magazines) may be broader in scope. May be similar to Curriculum Vitae (CV) or résumé, depending on context.


  Bio


  See Author bio.


  Curriculum Vitae


  A brief description of you, your qualifications, and accomplishments – normally in this context in relation to writing (any previous publications, or awards, etc.), but in the case of nonfiction proposals may also include relevant experience that qualifies you to write on the subject. Commonly abbreviated to “CV”. May also be referred to as a résumé. May be similar to Author bio, depending on context.


  CV


  See Curriculum Vitae.


  International Reply Coupon


  When submitting material overseas you may be required to enclose International Reply Coupons, which will enable the recipient to send a response and/or return your material at your cost. Not applicable/available in all countries, so check with your local Post Office for more information.


  IRC


  See International Reply Coupon.


  Manuscript


  Your complete piece of work – be it a novel, short story, or article, etc. – will be referred to as your manuscript. Commonly abbreviated to “ms” (singular) or “mss” (plural).


  MS


  See Manuscript.


  MSS


  See Manuscript.


  Professional


  Listings in this book will be marked as targeting the professional market if they publish material serving a particular profession: e.g. legal journals, medical journals, etc. The term is not used to indicate publications that publish general material aimed at a notional "professional class".


  Proposal


  A proposal is normally requested for nonfiction projects (where the book may not yet have been completed, or even begun). Proposals can consist of a number of components, such as an outline, table of contents, CV, marketing information, etc. but the exact requirements will vary from one publisher to another.


  Query


  Many agents and publishers will prefer to receive a query in the first instance, rather than your full manuscript. A query will typically consist of a cover letter accompanied by a synopsis and/or sample chapter(s). Specific requirements will vary, however, so always check on a case by case basis.


  Recommendation


  If an agent is only accepting approaches by recommendation this means that they will only consider your work if it comes with a recommendation from an established professional in the industry, or an existing client.


  RoW


  Rest of world.


  SAE


  See Stamped Addressed Envelope. Can also be referred to as SASE.


  SASE


  Self-Addressed Stamped Envelope. Variation of SAE. See Stamped Addressed Envelope.


  Simultaneous submission


  A simultaneous submission is one which is sent to more than one market at the same time. Normally you will be sending your work to numerous different magazines, agents, and publishers at the same time, but some demand the right to consider it exclusively – i.e. they don't accept simultaneous submissions.


  Stamped Addressed Envelope


  Commonly abbreviated to “SAE”. Can also be referred to as Self-Addressed Stamped Envelope, or SASE. When supplying an SAE, ensure that the envelope and postage is adequate for a reply or the return of your material, as required. If you are submitting overseas, remember that postage from your own country will not be accepted, and you may need to provide an International Reply Coupon.


  Synopsis


  A short outline of your story. This should cover all the main characters and events, including the ending. It is not the kind of “teaser” found on a book’s back cover. The length of synopsis required can vary, but is generally between one and three pages.


  TOC


  Table of Contents. These are often requested as part of nonfiction proposals.


  Unagented


  An unagented submission is one which is not submitted through a literary agent. If a publisher accepts unagented submissions then you can approach them directly.


  Unsolicited mss


  A manuscript which has not been requested. Many agents and publishers will not accept unsolicited mss, but this does not necessarily mean they are closed to approaches – many will prefer to receive a short query in the first instance. If they like the idea, they will request the full work, which will then be a solicited manuscript.


  Youth


  The term "Youth" in this book is used to indicate the Young Adult market.
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    The Writers' Roadmap





  With most objectives in life, people recognise that there is a path to follow. Whether it is career progression, developing a relationship, or chasing your dreams, we normally understand that there are foundations to lay and baby steps to take before we'll be ready for the main event.


  But for some reason, with writing (perhaps because so much of the journey of a writer happens in private, behind closed doors), people often overlook the process involved. They often have a plan of action which runs something like this:


  
    	Write novel.


    	Get novel published.


  


  This is a bit like having a plan for success in tennis which runs:


  
    	Buy tennis racket.



    	Win Wimbledon.


  


  It misses out all the practice that is going to be required; the competing in the minor competitions and the learning of the craft that will be needed in order to succeed in the major events; the time that will need to be spent gaining reputation and experience.


  In this roadmap we'll be laying out what we think is the best path to follow to try and give yourself the best shot of success in the world of writing. You don't necessarily have to jump through all the hoops, and there will always be people who, like Pop Idol or reality TV contestants, get a lucky break that propels them to stardom without laying any of the foundations laid out below, but the aim here is to limit your reliance on luck and maximise your ability to shape your destiny yourself.


  1: Write short material


  Writers will very often start off by writing a novel. We would advise strongly against this. It's like leaving school one day and applying for a job as a CEO of an international corporation the next. Novels are the big league. They are expensive to produce, market, and distribute. They require significant investment and pose a significant financial risk to publishers. They are not a good place for new writers to try and cut their teeth. If you've already written your novel that's great – it's great experience and you'll have learned a lot – but we'd recommend shelving it for now (you can always come back to it later) and getting stuck into writing some short form material, such as poetry and short fiction.


  This is what novelist George R. R. Martin, author of A Game of Thrones, has to say on the subject:


  “I would also suggest that any aspiring writer begin with short stories. These days, I meet far too many young writers who try to start off with a novel right off, or a trilogy, or even a nine-book series. That's like starting in at rock climbing by tackling Mt Everest. Short stories help you learn your craft.”


  You will find that writing short material will improve your writing no end. Writing short fiction allows you to play with lots of different stories and characters very quickly. Because you will probably only spend a few days on any given story you will quickly gain a lot of experience with plotting stories and will learn a lot about what works, what doesn't work, and what you personally are good at. When you write a novel, by contrast, you may spend years on a single story and one set of characters, making this learning process much slower.


  Your writing will also be improved by the need to stick to a word limit. Writers who start their career by writing a novel often produce huge epics, the word counts of which they wear as a badge of honour, as if they demonstrate their commitment to and enthusiasm for writing. What they actually demonstrate is a naivety about the realities of getting published. The odds are already stacked against new writers getting a novel published, because of the cost and financial risk of publishing a novel. The bigger the novel, the more it will cost to print, warehouse, and distribute. Publishers will not look at a large word count and be impressed – they will be terrified. The longer the novel, the less chance it has of getting published.


  A lengthy first novel also suggests that the writer has yet to learn one of the most critical skills a writer must possess to succeed: brevity. By writing short stories that fit the limits imposed by competitions and magazines you will learn this critical skill. You will learn to remove unnecessary words and passages, and you will find that your writing becomes leaner, more engaging, and more exciting as a result. Lengthy first novels are often rambling and sometimes boring – but once you've been forced to learn how to “trim the fat” by writing short stories, the good habits you've got into will transfer across when you start writing long form works, allowing you to write novels that are pacier and better to read. They will stand a better chance of publication not just because they are shorter and cheaper to produce, but they are also likely to be better written.


  2: Get a professional critique


  It's a good idea to get some professional feedback on your work at some point, and it's probably better to do this sooner, rather than later. There's no point spending a long time doing something that doesn't quite work if a little advice early on could have got you on the right track sooner. It's also a lot cheaper to get a short story critiqued than a whole novel, and if you can learn the necessary lessons now it will both minimise the cost and maximise the benefit of the advice.


  Should you protect the copyright of short works before showing them to anyone?


  This is a matter of personal preference. We'd suggest that it certainly isn't as important to register short works as full novels, as your short works are unlikely to be of much financial value to you. Having said that, films do sometimes get made which are based on short stories, in which case you'd want to have all your rights in order. If you do choose to register your short works this can be done for a relatively small amount online at https://www.copyrightregistrationservice.com/register.


  3: Submit to competitions and magazines, and build a list of writing credits


  Once you have got some short works that you are happy with you can start submitting them to competitions and small magazines. You can search for competitions at https://www.firstwriter.com/competitions and magazines at https://www.firstwriter.com/magazines. Prize money may not be huge, and you probably won't be paid for having your work appear in the kind of small literary magazines you will probably be approaching at first, but the objective here is to build up a list of writing credits to give you more credibility when approaching agents and publishers. You'll be much more likely to grab their attention if you can reel off a list of places where you have already been published, or prizes you have won.


  4: Finish your novel and protect your copyright


  Okay – so you've built up a list of writing credits, and you've decided it's time to either write a novel, or go back to the one you had already started (in which case you'll probably find yourself cutting out large chunks and making it a lot shorter!). Once you've got your novel to the point where you're happy to start submitting it for publication you should get it registered for copyright. Unlike the registration of short works, which we think is a matter of personal preference, we'd definitely recommend registering a novel, and doing so before you show it to anybody. That includes family and friends. Don't worry that you might want to change it


  

  5: Editing


  

  6: Submit to literary agents


  

  

  

  

  7: Submit directly to publishers


  

  8: Self-publishing


  

  

  

  

    Why Choose Traditional Publishing




  When firstwriter.com first started, back in 2001, there were only two games in town when it came to getting your book published: traditional publishing, and vanity publishing – and which you should pick was a no-brainer. Vanity publishing was little more than a scam that would leave you with an empty bank account and a house full of unsold books. If you were serious about being a writer, you had to follow the traditional publishing path.


  Since then, there has been a self-publishing revolution, with new technologies and new printing methods giving writers a genuine opportunity to get their books into the market by themselves. So, is there still a reason for writers to choose traditional publishing?


  The benefits of traditional publishing


  Despite the allure and apparent ease of self-publishing, the traditional path still offers you the best chance of making a success of being a writer. There are rare cases where self-published writers make staggering fortunes and become internationally renowned on the back of their self-published books, but these cases are few and far between, and a tiny drop in the rapidly expanding ocean of self-published works. The vast majority of successful books – and the vast majority of successful writers – have their homes firmly in the established publishing houses. Even those self-published authors who find success usually end up moving to a traditional publisher in the end.


  This is because the traditional publishers have the systems, the market presence, and the financial clout to make a book a bestseller. While successful self-published authors often owe their success in no small part to a decent dose of luck (a social media comment that goes viral; the right mention on the right media outlet at the right time), traditional publishers are in the business of engineering that success. They might not always succeed, but they have the marketing budgets and the distribution channels in place to give themselves, and the book they are promoting, the best possible chance.


  And it's not just the marketing and the distribution. Getting signed with a traditional publisher brings a whole team of people with a wealth of expertise that will all work towards the success of the book. It will provide you with an editor who may have experience of working on previous bestsellers, who will not only help you get rid of mistakes in your work but may also help you refine it into a better book. They will help make sure that the quality of your content is good enough to make it in the marketplace.


  The publishers will source a professional cover designer who will make your book look the part on the shelves and on the pages of the bookselling websites. They will have accountants who will handle the technicalities of tax regimes both home and abroad. They will have overseas contacts for establishing foreign publishing rights; translations; etc. They may even have contacts in the film industry, should there be a prospect of a movie adaptation. They will have experts working on every aspect of your book, right down to the printing and the warehousing and the shipping of the physical products. They will have people to manage the ebook conversion and the electronic distribution. As an author, you don't need to worry about any of this.


  This means you get more time to simply be a writer. You may have to go on book tours, but even these will be organised for you by PR experts, who will also be handling all the press releases, etc.


  And then there's the advances. Advances are up-front payments made by traditional publishers to authors, which are off-set against future royalties. So, an author might receive a $5,000 advance before their book is published. When the royalties start coming in, the publisher keeps the first $5,000 to off-set the advance. The good news for the author is that if the book flops and doesn't make $5,000 in royalties they still get to keep the full advance. In an uncertain profession, the security of an advance can be invaluable for an author – and of course it's not something available to self-published authors.


  The drawbacks of traditional publishing


  The main downside of traditional publishing is just that it's so hard to get into. If you choose to self-publish then – provided you have enough perseverance, the right help and advice, and perhaps a little bit of money – you are guaranteed to succeed and see your book in print and for sale. With traditional publishing, the cold hard fact is that most people who try will not succeed.


  And for many of those people who fail it may not even be their fault. That aspect of traditional publishing which can bring so many benefits as compared to self-publishing – that of being part of a team – can also be part of its biggest drawback. It means that you have to get other people to buy into your book. It means that you have to rely on other people being competent enough to spot a bestseller. Many failed to spot the potential of the Harry Potter books. How many potential bestsellers never make it into print just because none of the professionals at the publishers' gates manage to recognise their potential?


  So if you choose traditional publishing your destiny is not in your own hands – and for some writers the lack of exclusive control can also be a problem. Sometimes writers get defensive when editors try to tinker with their work, or annoyed when cover artists don't realise their vision the way they expect. But this is hardly a fair criticism of traditional publishing, as most writers (particularly when they are starting out) will benefit from advice from experienced professionals in the field, and will often only be shooting themselves in the foot if they insist on ignoring it.


  The final main drawback with traditional publishing is that less of the sale price of each copy makes it to the writer. A typical royalty contract will give the writer 15%. With a self-published book, the author can expect to receive much more. So, all other things being equal, the self-published route can be more profitable – but, of course, all things are not equal. If self-publishing means lower sales (as is likely), then you will probably make less money overall. Remember, it's better to have 15% of something than 50% of nothing.


  Conclusion


  In conclusion, our advice to writers would be to aim for traditional publishing first. It might be a long shot, but if it works then you stand a much better chance of being successful. If you don't manage to get signed by an agent or a publisher then you still have the option of self-publishing, but make sure you don't get tempted to resort to self-publishing too soon – most agents and publishers won't consider self-published works, so this is a one-way street. Once you've self-published your work, you probably won't be able to change your mind and go back to the traditional publishers with your book unless it becomes a huge hit without them. It's therefore important that you exhaust all your traditional publishing options before making the leap to self-publishing. Be prepared for this to take perhaps a few years (lots of agents and publishers can take six months just to respond), and make sure you've submitted to everyone you can on both sides of the Atlantic (publishing is a global game these days, and you need to concentrate on the two main centres of English-language publishing (New York and London) equally) before you make the decision to self-publish instead.
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    Formatting Your Manuscript





  Before submitting a manuscript to an agent, magazine, or publisher, it’s important that you get the formatting right. There are industry norms covering everything from the size of your margins to the font you choose – get them wrong and you’ll be marking yourself out as an amateur. Get them right, and agents and editors will be far more likely to take you seriously.


  Fonts


  Don’t be tempted to “make your book stand out” by using fancy fonts. It will stand out, but not for any reason you’d want. Your entire manuscript should be in a monospaced font like Courier (not a proportional font, like Times Roman) at 12 points. (A monospaced font is one where each character takes up the same amount of space; a proportional font is where the letter “i” takes up less space than the letter “m”.)


  This goes for your text, your headings, your title, your name – everything. Your objective is to produce a manuscript that looks like it has been produced on a simple typewriter.


  Italics / bold


  Your job as the author is to indicate words that require emphasis, not to pick particular styles of font. This will be determined by the house style of the publisher in question. You indicate emphasis by underlining text; the publisher will decide whether they will use bold or italic to achieve this emphasis – you shouldn’t use either in your text.


  Margins


  You should have a one inch (2.5 centimetre) margin around your entire page: top, bottom, left, and right.


  Spacing


  In terms of line spacing, your entire manuscript should be double spaced. Your word processor should provide an option for this, so you don’t have to insert blank lines manually.


  While line spacing should be double, spaces after punctuation should be single. If you’re in the habit of putting two spaces after full stops this is the time to get out of that habit, and remove them from your manuscript. You’re just creating extra work for the editor who will have to strip them all out.


  Do not put blank lines between paragraphs. Start every paragraph (even those at the start of chapters) with an indent equivalent to five spaces. If you want a scene break then create a line with the “#” character centred in the middle. You don’t need blank lines above or below this line.


  Word count


  You will need to provide an estimated word count on the front page of your manuscript. Tempting as it will be to simply use the word processor’s word counting function to tell you exactly how many words there are in your manuscript, this is not what you should do. Instead, you should work out the maximum number of characters on a line, divide this number by six, and then multiply by the total number of lines in your manuscript.


  Once you have got your estimated word count you need to round it to an approximate value. How you round will depend on the overall length of your manuscript:


  
    	up to 1,500 words: round to the nearest 100;


    	1,500–10,000 words: round to the nearest 500; 


    	10,000–25,000 words: round to the nearest 1,000;


    	Over 25,000 words: round to the nearest 5,000.

  


  The reason an agent or editor will need to know your word count is so that they can estimate how many pages it will make. Since actual pages include varying amounts of white space due to breaks in paragraphs, sections of speech, etc. the formula above will actually provide a better idea of how many pages will be required than an exact word count would.


  And – perhaps more importantly – providing an exact word count will highlight you immediately as an amateur.


  Layout of the front page


  On the first page of the manuscript, place your name, address, and any other relevant contact details (such as phone number, email address, etc.) in the top left-hand corner. In the top right-hand corner write your approximate word count. 


  If you have registered your work for copyright protection, place the reference number two single lines (one double line) beneath your contact details. Since your manuscript will only be seen by agents or editors, not the public, this should be done as discreetly as possible, and you should refrain from using any official seal you may have been granted permissions to use. (For information on registering for copyright protection see “Protecting Your Copyright”, below.)


  Place your title halfway down the front page. Your title should be centred and would normally be in capital letters. You can make it bold or underlined if you want, but it should be the same size as the rest of the text.


  From your title, go down two single lines (or one double line) and insert your byline. This should be centred and start with the word “By”, followed by the name you are writing under. This can be your name or a pen name, but should be the name you want the work published under. However, make sure that the name in the top left-hand corner is your real, legal name.


  From your byline, go down four single lines (or two double lines) and begin your manuscript.


  Layout of the text


  Print on only one side of the paper, even if your printer can print on both sides.


  In the top right-hand corner of all pages except the first should be your running head. This should be comprised of the surname used in your byline; a keyword from your title, and the page number, e.g. “Myname / Mynovel Page 5”.


  Text should be left-aligned, not justified. This means that you should have a ragged right-hand edge to the text, with lines ending at different points. Make sure you don’t have any sort of hyphenation function switched on in your word processor: if a word is too long to fit on a line it should be taken over to the next.


  Start each new chapter a third of the way down the page with the centred chapter number / title, underlined. Drop down four single lines (two double lines) to the main text.


  At the end of the manuscript you do not need to indicate the ending in any way: you don’t need to write “The End”, or “Ends”, etc. The only exception to this is if your manuscript happens to end at the bottom of a page, in which case you can handwrite the word “End” at the bottom of the last page, after you have printed it out.
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    Protecting Your Copyright



  Protecting your copyright is by no means a requirement before submitting your work, but you may feel that it is a prudent step that you would like to take before allowing strangers to see your material.


  These days, you can register your work for copyright protection quickly and easily online. The Intellectual Property Rights Office operates a website called the “Copyright Registration Service” which allows you to do this:


  • https://www.CopyrightRegistrationService.com


  This website can be used for material created in any nation signed up to the Berne Convention. This includes the United States, United Kingdom, Canada, Australia, Ireland, New Zealand, and most other countries. There are around 180 countries in the world, and over 160 of them are part of the Berne Convention.


  Provided you created your work in one of the Berne Convention nations, your work should be protected by copyright in all other Berne Convention nations. You can therefore protect your copyright around most of the world with a single registration, and because the process is entirely online you can have your work protected in a matter of minutes, without having to print and post a copy of your manuscript.


  What is copyright?


  Copyright is a form of intellectual property (often referred to as “IP”). Other forms of intellectual property include trade marks, designs, and patents. These categories refer to different kinds of ideas which may not exist in a physical form that can be owned as property in the traditional sense, but may nonetheless have value to the people who created them. These forms of intellectual property can be owned in the same way that physical property is owned, but – as with physical property – they can be subject to dispute and proper documentation is required to prove ownership.


  The different types of intellectual property divide into these categories as follows:


  
    	Copyright: copyright protects creative output such as books, poems, pictures, drawings, music, films, etc. Any work which can be recorded in some way can be protected by copyright, as long as it is original and of sufficient length. Copyright does not cover short phrases or names.



    	Trade marks: trade marks cover words and/or images which distinguish the goods or services of one trader from another. Unlike copyright, trade marks can cover names and short phrases.



    	Designs: designs cover the overall visual appearance of a product, such as its shape, etc.



    	Patents: patents protect the technical or functional aspects of designs or inventions.


  


  The specifics of the legal protection surrounding these various forms of intellectual property will vary from nation to nation, but there are also generally international conventions to which a lot if not most of the nations of the world subscribe. The information provided below outlines the common situation in many countries but you should be aware that this may not reflect the exact situation in every territory.


  The two types of intellectual property most relevant to writers are copyright and trade marks. If a writer has written a novel, a short story, a poem, a script, or any other piece of writing then the contents themselves can be protected by copyright. The title, however, cannot be protected by copyright as it is a name. An author may therefore feel that they wish to consider protecting the title of their work by registering it as a trade mark, if they feel that it is particularly important and/or more valuable in itself than the cost of registering a trade mark.


  If a writer wants to register the copyright for their work, or register the title of their work as a trade mark, there are generally registration fees to be paid. Despite the fact that copyright covers long works that could be hundreds of thousands of words long, while trade marks cover single words and short phrases, the cost for registering a trade mark is likely to be many times higher than that for registering a work for copyright protection. This is because trade marks must be unique and are checked against existing trade marks for potential conflicts. While works to be registered for copyright must also not infringe existing works, it is not practical to check the huge volume of new works to be registered for copyright against the even larger volume of all previously copyrighted works. Copyright registration therefore tends to simply archive the work in question as proof of the date at which the person registering the work was in possession of it.


  In the case of both copyright and trade marks the law generally provides some protection even without any kind of registration, but registration provides the owner of the intellectual property with greater and more enforceable protection. In the case of copyright, the creator of a work usually automatically owns the copyright as soon as the work is recorded in some way (i.e. by writing it down or recording it electronically, etc.), however these rights can be difficult to prove if disputed, and therefore many countries (such as the United States) also offer an internal country-specific means of registering works. Some countries, like the United Kingdom, do not offer any such means of registration, however an international registration is available through the Intellectual Property Rights Office's Copyright Registration Service, and can be used regardless of any country-specific provisions. This can help protect copyright in all of the nations which are signatories of the Berne Convention.


  In the case of trade marks, the symbol “™” can be applied to any mark which is being used as a trade mark, however greater protection is provided if this mark is registered, in which case the symbol “®” can be applied to the mark. It is often illegal to apply the “®” symbol to a trade mark which has not been registered. There are also options for international registrations of trade marks, which are administered by the World Intellectual Property Organization, however applications cannot be made to the WIPO directly – applications must be made through the relevant office of the applicant's country.


  Copyright law and its history


  The modern concept of copyright can be traced back to 1710 and the “Statute of Anne”, which applied to England, Scotland, and Wales. Prior to this Act, governments had granted monopoly rights to publishers to produce works, but the 1710 Act was the first time that a right of ownership was acknowledged for the actual creator of a work.


  From the outset, the attempt to protect the creator's rights was beset with problems due to the local nature of the laws, which applied in Britain only. This meant that lots of copyrighted works were reproduced without the permission of the author in Ireland, America, and in European countries. This not only hindered the ability of the London publishers to sell their legitimate copies of their books in these territories, but the unauthorised reproductions would also find their way into Britain, harming the home market as well.


  A natural progression for copyright law was therefore its internationalisation, beginning in 1846 with a reciprocal agreement between Britain and Prussia, and culminating in a series of international treaties, the principal of which is the Berne Convention, which applies to over 160 countries.


  Traditionally in the United Kingdom and the United States there has been a requirement to register a work with an official body in order to be able to claim copyright over it (Stationers Hall and the US Library of Congress respectively), however this has been changed by the Berne Convention, which requires signatory countries to grant copyright as an automatic right: i.e. the creator of a work immediately owns its copyright by virtue of creating it and recording it in some physical way (for instance by writing it down or making a recording of it, etc.). The United Kingdom and the United States have both been slow to fully adopt this approach. Though the United Kingdom signed the Berne Convention in 1887, it took 100 years for it to be fully implemented by the Copyright Designs and Patents Act 1988. The United States did not even sign the convention until 1989.


  In the United States the US Library of Congress continues to provide archiving services for the purposes of copyright protection, but these are now optional. US citizens no longer need to register their work in order to be able to claim copyright over it. It is necessary, however, to be able to prove when the person who created it did so, and this is essentially the purpose of the registration today. In the United Kingdom, Stationers Hall has ceased to exist, and there is no longer any state-run means of registering the copyright to unpublished works, leaving the only available options as independent and/or international solutions such as the copyright registration service provided by the IP Rights Office.


  Registering your work for copyright protection


  Registering your work for copyright protection can help you protect your rights in relation to your work. Generally (particularly if you live in a Berne Convention country, as most people do) registration will not be compulsory in order to have rights over your work. Any time you create a unique original work you will in theory own the copyright over it, however you will need to be able to prove when you created it, which is the purpose of registering your work for copyright protection. There are other ways in which you might attempt to prove this, but registration provides better evidence than most other forms.


  There are a range of different options for protecting your copyright that vary depending on where you live and the kind of coverage you want. Some countries, like the United States, provide internal means of registering the copyright of unpublished works, however the scope of these will tend to be restricted to the country in question. Other countries, like the United Kingdom, do not offer any specific government-sponsored system for registering the copyright of unpublished works. An international option is provided by the Intellectual Property Rights Office, which is not affiliated to any particular government or country. As long as you live in a Berne Convention country you should be able to benefit from using their Copyright Registration Service. You can register your work with the Intellectual Property Rights Office regardless of whether or not there are any specific arrangements in your home country (you may even choose to register with both to offer your work greater protection). Registration with the Intellectual Property Rights Office should provide you with protection throughout the area covered by the Berne Convention, which is most of the world.


  Registering your work for copyright protection through the Intellectual Property Rights Office is an online process that can be completed in a few minutes, provided you have your file in an accepted format and your file isn't too large (if your file is too large and cannot be reduced you may have to split it and take out two or more registrations covering it). There is a registration fee to pay ($45 / £25 / €40 at the time of writing) per file for registration, however if you are a subscriber to firstwriter.com you can benefit from a 10% discount when you start the registration process on our site.


  When registering your work, you will need to give some consideration to what your work actually consists of. This is a straightforward question if your work is a novel, or a screenplay, but if it is a collection of poetry or short stories then the issue is more difficult. Should you register your collection as one file, or register each poem separately, which would be more expensive? Usually, you can answer this question by asking yourself what you propose to do with your collection. Do you intend to submit it to publishers as a collection only? Or do you intend to send the constituent parts separately to individual magazines? If the former is the case, then register the collection as a single work under the title of the collection. If the latter is the case then this could be unwise, as your copyright registration certificate will give the name of the collection only – which will not match the names of the individual poems or stories. If you can afford to, you should therefore register them separately. If you have so many poems and / or stories to register that you cannot afford to register them all separately, then registering them as a collection will be better than nothing.


  Proper use of the copyright symbol


  The first thing to note is that for copyright there is only one form of the symbol (©), unlike trade marks, where there is a symbol for registered trade marks (®) and a symbol for unregistered trade marks (™).


  To qualify for use of the registered trade mark symbol (®) you must register your trade mark with the appropriate authority in your country, whereas the trade mark symbol (™) can be applied to any symbol you are using as a trade mark. Use of the copyright symbol is more similar to use of the trade mark symbol, as work does not need to be registered in order to use it.


  You can place the copyright symbol on any original piece of work you have created. The normal format would be to include alongside the copyright symbol the year of first publication and the name of the copyright holder, however there are no particular legal requirements regarding this. While it has historically been a requirement in some jurisdictions to include a copyright notice on a work in order to be able to claim copyright over it, the Berne Convention does not allow such restrictions, and so any country signed up to the convention no longer has this requirement. However, in some jurisdictions failure to include such a notice can affect the damages you may be able to claim if anyone infringes your copyright.


  A similar situation exists in relation to the phrase “All Rights Reserved”. This phrase was a requirement in order to claim international copyright protection in countries signed up to the 1910 Buenos Aires Convention. However, since all countries signed up to the Buenos Aires Convention are now also signed up to the Berne Convention (which grants automatic copyright) this phrase has become superfluous. The phrase continues to be used frequently but is unlikely to have any legal consequences.


  The Berne Convention


  The Berne Convention covers 162 of the approximately 190 countries in the world, including most major nations. Countries which are signed up to the convention are compelled to offer the same protection to works created in other signatory nations as they would to works created in their own. Nations not signed up to the Berne Convention may have their own arrangements regarding copyright protection.


  You can check if your country is signed up to the Berne Convention at the following website:


  • https://www.CopyrightRegistrationService.com


  The status of your country should be shown automatically on the right side of the screen. If not, you can select your country manually from the drop-down menu near the top right of the page.
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    Should You Self-Publish?





  Over recent years there has been an explosion in self-published books, as it has become easier and easier to publish your book yourself. This poses writers with a new quandary: continue to pursue publication through the traditional means, or jump into the world of self-publishing? As the rejections from traditional publishers pile up it can be tempting to reach for the control and certainty of self-publishing. Should you give into the temptation, or stick to your guns?


  Isn't it just vanity publishing?


  Modern self-publishing is quite different from the vanity publishing of times gone by. A vanity publisher would often pose or at least seek to appear to be a traditional publisher, inviting submissions and issuing congratulatory letters of acceptance to everyone who submitted – only slowly revealing the large fees the author would have to pay to cover the cost of printing the books.


  Once the books were printed, the vanity publisher would deliver them to the author then cut and run. The author would be left with a big hole in their pocket and a mountain of boxes of books that they would be unlikely to ever sell a fraction of.


  Modern self-publishing, on the other hand, is provided not by shady dealers but by some of the biggest companies involved in the publishing industry, including Penguin and Amazon. It doesn't have the large fees that vanity publishing did (depending on the path you choose and your own knowledge and technical ability it can cost almost nothing to get your book published); it does offer a viable means of selling your books (they can appear on the biggest bookselling websites around the world); and it doesn't leave you with a house full of unwanted books, because modern technology means that a copy of your book only gets printed when it's actually ordered.


  That isn't to say that there aren't still shady characters out there trying to take advantage of authors' vanity by charging them enormous fees for publishing a book that stands very little chance of success, but it does mean that self-publishing – done right – can be a viable and cost effective way of an author taking their book to market.


  The benefits of self-publishing


  The main benefit of self-publishing, of course, is that the author gets control of whether their book is published or not. There is no need to spend years submitting to countless agents and publishers, building up countless heartbreaking rejection letters, and possibly accepting in the end that your dreams of publication will never come true – you can make them come true.


  And this need not be pure vanity on the author's part. Almost every successful book – even such massive hits as Harry Potter – usually build up a string of rejections before someone finally accepts them. The professionals that authors rely on when going through the traditional publishing process – the literary agents and the editors – are often, it seems, just not that good at spotting what the public are going to buy. How many potential bestsellers might languish forever in the slush pile, just because agents and editors fail to spot them? What if your book is one of them? The traditional publishing process forces you to rely on the good judgment of others, but the self-publishing process enables you to sidestep that barrier and take your book directly to the public, so that readers can decide for themselves.


  Self-publishing also allows you to keep control in other areas. You won't have an editor trying to change your text, and you'll have complete control over what kind of cover your book receives.


  Finally, with no publisher or team of editors and accountants taking their slice, you'll probably get to keep a lot more of the retail price of every book you sell. So if you can sell the same amount of books as if you were traditionally published, you'll stand to make a lot more money.


  The drawbacks of self-publishing


  While self-publishing can guarantee that your book will be available for sale, it cannot guarantee that it will actually sell. Your self-published book will probably have a much lower chance of achieving significant sales than if it had been published traditionally, because it will lack the support that a mainstream publisher could bring. You will have no marketing support, no established position in the marketplace, and no PR – unless you do it yourself. You will have to arrange your own book tours; you will have to do your own sales pitches; you will have to set your own pricing structure; and you will have to manage your own accounts and tax affairs. If you're selling through Amazon or Smashwords or Apple (and if you're not, then why did you bother self-publishing in the first place?) you're going to need to fill in the relevant forms with the IRS (the US tax office) – whether you're a US citizen or not. If you're not a US citizen then you'll have to register with the IRS and complete the necessary tax forms, and potentially other forms for claiming treaty benefits so that you don't get taxed twice (in the US and your home country). And then of course you'll also have to register for tax purposes in your home nation and complete your own tax return there (though you would also have to do this as a traditionally published author).


  It can all get very complicated, very confusing, and very lonely. Instead of being able to just be a writer you can find yourself writing less and less and becoming more and more embroiled in the business of publishing a book.


  And while it's great to have control over your text and your cover, you'd be ill advised to ignore the value that professionals such as editors and cover designers can bring. It's tempting to think that you don't need an editor – that you've checked the book and had a friend or family member check it too, so it's probably fine – but a professional editor brings a totally different mindset to the process and will check things that won't have even occurred to you and your reader. Without a professional editor, you will almost certainly end up publishing a book which is full of embarrassing mistakes, and trust me – there is no feeling quite as deflating as opening up the first copy of your freshly printed book to see an obvious error jump out – or, even worse, to have it pointed out in an Amazon review, for all to see.


  The cover is also incredibly important. Whether for sale on the shelf or on a website, the cover is normally the first point of contact your potential reader has with your book, and will cause them to form immediate opinions about it. A good cover can help a book sell well, but a bad one can kill its chances – and all too often self-published books have amateurish covers that will have readers flicking past them without a second glance.


  Finally, the financial benefits of self-publishing can often be illusory. For starters, getting a higher proportion of the retail price is pretty irrelevant if you don't sell any copies. Fifty per cent of nothing is still nothing. Far better to have 15% of something. And then there's the advances. Advances are up-front payments made by traditional publishers to authors, which are off-set against future royalties. So, an author might receive a $5,000 advance before their book is published. When the royalties start coming in, the publisher keeps the first $5,000 to off-set the advance. The good news for the author is that if the book flops and doesn't make $5,000 in royalties they still get to keep the full advance. In an uncertain profession, the security of an advance can be invaluable for an author – and of course it's not something available to self-published authors.


  Conclusion


  Self-publishing can seem like a tempting shortcut to publication, but in reality it has its own challenges and difficulties. For the moment at least, traditional publishing still offers you the best shot of not only financial success, but also quality of life as a writer. With other people to handle all the other elements of publishing, you get to concentrate on doing what you love.


  So we think that writers should always aim for traditional publishing first. It might be a long shot, but if it works then you stand a much better chance of being successful. If you don't manage to get signed by an agent or a publisher then you still have the option of self-publishing, but make sure you don't get tempted to resort to self-publishing too soon – most agents and publishers won't consider self-published works, so this is a one-way street. Once you've self-published your work, you probably won't be able to change your mind and go back to the traditional publishers with your book unless it becomes a huge hit without them. It's therefore important that you exhaust all your traditional publishing options before making the leap to self-publishing. Be prepared for this to take perhaps a few years (lots of agents and publishers can take six months just to respond), and make sure you've submitted to everyone you can on both sides of the Atlantic (publishing is a global game these days, and you need to concentrate on the two main centres of English-language publishing (New York and London) equally) before you make the decision to self-publish instead.


  However, once you have exhausted all options for traditional publishing, modern self-publishing does offer a genuine alternative path to success, and there are a growing number of self-published authors who have managed to sell millions of copies of their books. If you don't think traditional publishing is going to be an option, we definitely think you should give self-publishing a shot.


  For directions on your path through the traditional publishing process see our Writers' Roadmap, above.


  If you're sure you've already exhausted all your options for traditional publishing then see below for our quick guide to the self-publishing process.
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    The Self-Publishing Process





  Thinking about self-publishing your book? Make sure you go through all these steps first – and in the right order! Do them the wrong way round and you could find yourself wasting time and/or money.


  1. Be sure you want to self-publish


  You need to be 100% sure that you want to self-publish, because after you've done it there is no going back. Publishers and literary agents will not normally consider books that have been self-published, so if you wanted to get your book to print the old fashioned way you should stop now and rethink. Make absolutely sure that you've exhausted every possible opportunity for traditional publishing before you head down the self-publishing path.


  For more information, see “Why choose traditional publishing?” and “Should you self-publish?”, above.


  2. Protect your copyright


  Authors often wonder about what stage in the process they should protect their copyright – often thinking that it's best to leave it till the end so that there are no more changes to make to the book after it is registered.


  However, this isn't the case. The key thing is to protect your work before you let other people see it – or, if you've already let other people see it, as soon as possible thereafter.


  Don't worry about making small changes to your work after registering it – as long as the work is still recognisable as the same piece of work it will still be protected. Obviously, if you completely change everything you've written then you're going to need another registration, as it will effectively be a different book, but if you've just edited it and made minor alterations this won't affect your protection.


  You can register you copyright online at https://www.copyrightregistrationservice.com.


  3. Get your work edited


  Editing is a vital step often overlooked by authors who self-publish. The result can often be an amateurish book littered with embarrassing mistakes. Any professionally published book will go through an editing process, and it's important that the same applies to your self-published book. It's also important to complete the editing process before beginning the layout, or you could find yourself having to start the layout again from scratch.


  4. Choose your self-publishing path



  Before you can go any further you are going to need to choose a size for your book, and in order to do that you are going to need to choose a self-publishing path.


  There are various different ways of getting self-published, but in general these range from the expensive hands off approach, where you pay a company to do the hard work for you, to the cheap DIY approach, where you do as much as you can yourself.


  At the top end, the hands off approach can cost you thousands. At the bottom end, the DIY approach allows you to publish your book for almost nothing. 


  5. Finalise your layout / typesetting


  Before you can finalise your layout (often referred to in the industry as “typesetting”) you need to be sure that you've finalised your content – which means having your full work professionally edited and all the necessary changes made. If you decide to make changes after this point it will be difficult and potentially costly, and will require you to go through many of the following steps all over again.


  You also need to have selected your path to publication, so that you know what page sizes are available to you, and what page margins you are going to need to apply. If you create a layout that doesn't meet printing requirements (for instance, includes text too close to the edge of the page) then you will have to start the typesetting process all over again.


  6. Organise your ISBN


  Your book needs to have an ISBN. If you are using a self-publishing service then they may provide you with one of their own, but it is likely to come with restrictions, and the international record for your book will show your self-publishing service as the publisher.


  You can acquire your own ISBNs directly from the ISBN issuer, but they do not sell them individually, so you will end up spending quite a lot of money buying more ISBNs than you need. You will, however, have control of the ISBN, and you will be shown as the publisher.


  Alternatively, you can purchase a single ISBN at a lower price from an ISBN retailer. This should give you control over the ISBN, however the record for the book will show the ISBN retailer as the publisher, which you may not consider to be ideal.


  Whatever you choose, you need to arrange your ISBN no later than this point, because it needs to appear in the preliminary pages (prelims) of your book.


  7. Compile your prelims


  Your prelims may include a variety of pages, but should always include a title page, a half title page, and an imprint/copyright page. You might then also include other elements, such as a foreword, table of contents, etc. You can only compile your table of contents at this stage, because you need to know your ISBN (this will be included on the copyright/imprint page) and the page numbers for your table of contents. You therefore need to make sure that you are happy with the typesetting and have no further changes to make before compiling your prelims.


  8. Create your final press proof


  Depending on the self-publishing path you have chosen, you may be able to use a Word file as your final document. However, you need to be careful. In order to print your book it will have to be converted into a press-ready PDF at some point. If a self-publishing service is doing this for you then you will probably find that they own the PDF file that is created, meaning you don't have control over your own press files. Some services will impose hefty charges (hundreds or even more than a thousand dollars) to release these press files.


  It might also be the case that you won't get to see the final PDF, and therefore won't get chance to check it for any errors introduced by the conversion process. If it's an automated system, it may also be difficult to control the output you get from it.


  We'd suggest that it's best to produce your own PDF files if possible. To do this you will need a copy of Adobe Acrobat Professional, and you will need to be familiar with the correct settings for creating print ready PDFs. Be careful to embed all fonts and make sure that all images are at 300 DPI.


  9. Create your cover


  Only once your press proof is finalised can you complete your cover design. That's because your cover includes not only the front cover and the back cover, but also (critically) the spine – and the width of the spine will vary according to the number of pages in your final press proof. In order to complete your cover design you therefore need to know your page size, your page count (including all prelims), and your ISBN, as this will appear on the back cover. You also need to get a barcode for your ISBN.


  10. Produce your book


  Once your cover and press proof are ready you can go through whichever self-publishing path you have chosen to create your book. With some pathways the production of a print proof can be an optional extra that is only available at an extra cost – but we'd recommend standing that cost and getting a print version of your book to check. You never know exactly how it's going to come out until you have a physical copy in your hand.


  If you're happy with the proof you can clear your book for release. You don't need to do anything to get it on online retailers like Amazon – they will automatically pick up the ISBN and add your book to their websites themselves.


  11. Create an ebook version


  In the modern day, having an ebook version of your book is imperative. Ebooks account for a significant proportion of all book sales and are a particularly effective vehicle for unknown and self-published authors.


  There are various different file formats used by the different platforms, but .epub is emerging as a standard, and having your book in .epub format should enable you to access all the platforms with a single file.


  12. Distribute your ebook


  Unlike with print books, you will need to act yourself to get your ebooks into sales channels. At a minimum, you need to ensure that you get your ebook available for sale through Amazon, Apple, and Google Play.
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    Get Free Access to the firstwriter.com Website




  To claim your free access to the firstwriter.com website simply go to the website at https://www.firstwriter.com/subscribe and begin the subscription process as normal. On the second page, enter the required details (such as your name and address, etc.) then for “Voucher / coupon number” enter the following promotional code:


  
    	9APZ-83DU


  


  This will reduce the cost of creating a subscription by up to $18 / £15 / €18, making it free to create a monthly, quarterly, or combination subscription. Alternatively, you can use the discount to take out an annual or life subscription at a reduced rate.


  Continue the process until your account is created. Please note that you will need to provide your payment details, even if there is no up-front payment. This is in case you choose to leave your subscription running after the free initial period, but there is no obligation for you to do so.


  When you use this code to take out a free subscription you are under no obligation to make any payments whatsoever and you are free to cancel your account before you make any payments if you wish.


  If you need any assistance, please email support@firstwriter.com.


  If you have found this book useful, please consider leaving a review on the website where you bought it.


  What you get


  Once you have set up access to the site you will be able to benefit from all the following features:


  Databases


  All our databases are updated almost every day, and include powerful search facilities to help you find exactly what you need. Searches that used to take you hours or even days in print books or on search engines can now be done in seconds, and produce more accurate and up-to-date information. Our agents database also includes independent reports from at least three separate sources, showing you which are the top agencies and helping you avoid the scams that are all over the internet. You can try out any of our databases before you subscribe:


  
    	Search dozens of current competitions [Try it out]


    	Search over 2,400 literary agents and agencies [Try it out]

	Search 2,100 magazines [Try it out]


    	Search over 2,700 book publishers that don't charge fees [Try it out]


  


  PLUS advanced features to help you with your search:


  
    	Save searches and save time – set up to 15 search parameters specific to your work, save them, and then access the search results with a single click whenever you log in. You can even save multiple different searches if you have different types of work you are looking to place.


    	Add personal notes to listings, visible only to you and fully searchable – helping you to organise your actions.



    	Set reminders on listings to notify you when to submit your work, when to follow up, when to expect a reply, or any other custom action.


    	Track which listings you've viewed and when, to help you organise your search – any listings which have changed since you last viewed them will be highlighted for your attention! 

  


  Daily email updates  


  As a subscriber you will be able to take advantage of our email alert service, meaning you can specify your particular interests and we'll send you automatic email updates when we change or add a listing that matches them. So if you're interested in agents dealing in romantic fiction in the United States you can have us send you emails with the latest updates about them – keeping you up to date without even having to log in. 


  User feedback  



  Our agent, publisher, and magazine databases all include a user feedback feature that allows our subscribers to leave feedback on each listing – giving you not only the chance to have your say about the markets you contact, but giving a unique authors' perspective on the listings. 


  Save on copyright protection fees  


  If you're sending your work away to publishers, competitions, or literary agents, it's vital that you first protect your copyright. As a subscriber to firstwriter.com you can do this through our site and save 10% on the copyright registration fees normally payable for protecting your work internationally through the Intellectual Property Rights Office. 



  Monthly newsletter  



  When you subscribe to firstwriter.com you also receive our monthly email newsletter – described by one publishing company as "the best in the business" – including articles, news, and interviews for writers. And the best part is that you can continue to receive the newsletter even after you stop your paid subscription – at no cost!  


  [image: ]



  


  Terms and conditions


  The promotional code contained in this publication may be used by the owner of the book only to create one subscription to firstwriter.com at a reduced cost, or for free. It may not be used by or disseminated to third parties. Should the code be misused then the owner of the book will be liable for any costs incurred, including but not limited to payment in full at the standard rate for the subscription in question. The code may be used at any time until the end of the calendar year named in the title of the publication, after which time it will become invalid. The code may be redeemed against the creation of a new account only – it cannot be redeemed against the ongoing costs of keeping a subscription open. In order to create a subscription a method of payment must be provided, but there is no obligation to make any payment. Subscriptions may be cancelled at any time, and if an account is cancelled before any payment becomes due then no payment will be made. Once a subscription has been created, the normal schedule of payments will begin on a monthly, quarterly, or annual basis, unless a life Subscription is selected, or the subscription is cancelled prior to the first payment becoming due. Subscriptions may be cancelled at any time, but if they are left open beyond the date at which the first payment becomes due and is processed then payments will not be refundable.
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