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Introduction
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IN WRITING Vintage Perfumes, one of the most difficult aspects of planning this book was selecting the perfumes for inclusion. At first, I approached this task in a strict manner—nothing after 1950, I told myself. But how could I not include some of the magnificent masterpieces from the mid-1950s, such as Diorissimo? 

Once again, I was quite firm with myself. Nothing after 1960. But how could I leave out Bal à Versailles or Chant d’Arômes? Impossible.

Of course, 1970 would really be stretching the boundary, but then…what about 1000 by Jean Patou? Or Cabochard and Cristalle? These perfumes are legends.

I finally drew the line at 1980, more or less. Too new, you might wonder? Consider this: A fragrance created in 1980 is thirty-five years old as of this writing. Granted, most of the perfumes in this book are pre-1950, but I felt the collection would be incomplete without including perfumes that have reached the legendary status. I hope you find your beloved perfumes in this collection, along with a few more to try and cherish. 

The fragrances included in this book are generally available somewhere in the world. However, perfume brands often come and go, perhaps some by the time you read this, so a few might have been discontinued. On the other hand, I applaud companies that are reintroducing vintage perfumes. While regulations and scarcity of ingredients may prohibit strict adherence to original formulas, know that perfumers work hard to recreate vintage perfumes. 

In my previous book, Fabulous Fragrances, feminine and masculine fragrances were divided, but this time you’ll find them combined. Many fragrances—particularly vintage brands—are unisex, but I’ve also found that people have learned to wear what they like regardless of whether a fragrance is marketed to men or women. Many women wear Dior’s fascinating citrus scent, Eau Sauvage, while many men have discovered the wooded magnificence of Patou’s 1000. 

In the years that have passed since I first wrote Fabulous Fragrances, my work veered into the technology arena. Fabulous Fragrances became the genesis for an innovative idea, which eventually became a touch-screen fragrance finder called Scentsa. This innovation won a FiFi award from The Fragrance Foundation and found a home in Sephora stores in the U.S., Canada, France, Denmark, Mexico, and Brazil, as well as in DFS stores in Hong Kong and Abu Dhabi. Once the product was established, Sephora acquired the technology so I returned to my passion of writing. Scentsa is now known as FragranceIQ and SkinIQ at Sephora stores. 

Shortly thereafter, St. Martin’s Press published my historical novel, aptly named Scent of Triumph: A Novel of Perfume and Passion. The saga is about a female French perfumer during World War II, and in it you’ll find many references to vintage perfumes and perfumers of the period. I loved researching this story and focusing on the olfactory sense. You’ll find an excerpt in the back of this book.

Thank you for reading and sharing your love of vintage perfume with others, and I hope you continue to find joy in the world of vintage perfumery.

 

-Jan Moran

 


Vintage Perfumery
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IN VINTAGE PERFUMERY, one of the most frequent complaints from users is a sense that the formula has changed, and indeed, that is often the case. There are several reasons for this.

First, to maintain a fragrance unchanged over time is a challenge for both art and science. For example, the scent of jasmine differs from field to field and from year to year depending on climate, rainfall, and soil conditions. The chemist must tweak the formula to compensate for changes in ingredients. In order to preserve the original perfume formulas, the French have established a library at the Osmathèque near Versailles.

Next, many ingredients have ceased to exist in the quantities needed for mass distribution. Perfumers are forced to recreate the fragrance from available ingredients.

Finally, governmental regulations have restricted the use of certain ingredients once used in original formulas. Reasons for restrictions include cruelty to animals and allergens. For example, civet from the civet cat and musk from the male musk deer are no longer allowed. In the European Union, potential allergens, such as oakmoss, have also been removed from formulas. In this book, these notes, or impressions, have been left in, because perfumers generally try to replicate these notes by using or blending other ingredients.

What else comprises vintage perfumes? Fine fragrances are created from essential oils present in plants, flowers, fruits, bark, roots, and other ingredients from the perfumer’s palette. In Grasse, France, the center of the perfume industry, workers rise early to pick jasmine before dawn. When the sun peeks over the horizon, the flower loses twenty percent of its aroma. A skilled harvester can pick about a pound of flowers in forty-five minutes, or five thousand tiny blossoms. But only a few drops of essence will emerge after processing. Eight hundred pounds of jasmine flowers, or four million flowers, yield just one pound of concentrated oil. And the price for these essences? One pound of this oil, called jasmine absolute, will fetch from $10,000 to $20,000 or more, depending on quality, while rose absolute can cost as much as $6,000 per pound.

Indian sandalwood must mature for thirty to fifty years before harvesting. Three thousand pounds of bergamot fruit from Calabria, Italy will yield only two pounds of essence. Now consider that many perfumes have hundreds of different essential oils, and it’s clear that the precious artistry and gifts of nature that go into each bottle are staggering. 

Natural essences are often blended with laboratory-created ingredients from natural or chemical compounds. A synthetic may be created as an imitation of a natural aroma, or as an entirely new aroma. Synthetics are far from being unworthy substitutes for nature; many are more tenacious and costly than natural ingredients. The aldehydes in Chanel No. 5 are an example. And whereas only a few hundred fragrances are available to perfumery from nature, synthetic fragrances offer the perfumer thousands. The combinations available today to the perfumer are virtually unlimited.

In fact, a perfumer might blend several components to give the impression of an ingredient, either to improve upon nature, or recreate an aroma that nature might not yield to perfumery. It is the essential oil, or combination of oils, that evokes an aroma, be it woody, spicy, floral, or something else. 

A floral perfume may contain rose, violet, or sandalwood. Or it may not; perhaps it has been created by a combination of natural or synthetic materials that evokes such an aroma. This is how perfumers re-create the scent of the stubborn violet, which jealously refuses to yield its floral essence. The perfumer uses orris root from the iris, which has an aroma similar to that of violet and often exudes a powdery finish. Apricot is another example. Also re-created synthetically is musk—its source in nature is the male musk deer. 

To keep a vintage brand alive is a challenge, from securing ingredients or replicating a beloved formula to keeping the brand relevant to contemporary buyers.

For more guidance on specific ingredients, turn to the back of this book for Commonly Used Ingredients in Perfumery. For the unusual component not listed consult a perfumery encyclopedia or search online for more information.

While there are many exquisite perfumes no longer being made, for the purpose of this book only perfumes that can still be purchased (besides vintage bottles) are included to limit the frustration of searching for perfumes no longer on the market.

 




Vintage Style
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LIKE ANY WORK of art, literature, or fashion, perfume reflects the period in which it was created. From ancient times through today, fragrance has mirrored the mood of the period. Historical records show that the Greeks, Romans, Egyptians, Arabs, Persians, and Asians produced scents for bathing, religious rituals, banquets, entertaining, and medicinal purposes.

Modern perfumery began in the seventeenth-century in the French town of Grasse where glovemakers used essences from the region’s flowers and plants to scent gloves. At that time, leather was cured in a solution that gave it an unsavory smell. Perfume was used to mask this unpleasant odor, and scented gloves soon became the rage. 

The eighteenth and nineteenth centuries witnessed expanded fragrance usage. Proper ladies wore lightly scented, single note fragrances. Lavender, violet, and rose were favored. Empress Josephine loved rose water, while Marie Antoinette went to her scaffold death with two vials of Houbigant perfume ensconced in her bosom for courage. Men and women wore similar fragrances. It was the marketing-savvy merchants of the twentieth-century who began to promote fragrances designed for each gender. 

The early twentieth-century introduced rapid technological advances, winds of social change, and daring new fashions. Heretofore scandalous multi-floral scents became popular, as did spicy Oriental blends. In the 1920s and 1930s chemists experimented with new formulas, using synthetic ingredients to create classic scents that are still with us. The mood was expansive. Woolworth heiress Barbara Hutton, actresses Mary Pickford and Constance Bennett, and thousands of others snapped up Joy, which was introduced as the costliest perfume in the world. Couturiers branded perfume with their own labels: Coco Chanel, Paul Poiret, Jeanne Lanvin, Jean Patou, and Charles Worth. Some early designer perfumes have survived, but most have not.

During World War II, few perfumers continued to work, and little remains from this period except for Fracas and Bandit. The late 1940s and 1950s saw a return to feminine floral fragrances, complementing the flowing skirts and tiny waists of Christian Dior’s New Look fashions. Estée Lauder sparked demand in the United States for everyday perfume when she launched Youth Dew in 1953. Gloria Swanson, Joan Crawford, Dolores Del Rio, and the Duchess of Windsor praised the striking Oriental fragrance. Youth Dew’s blockbuster appeal did not go unnoticed by the large cosmetic and fragrance companies. The ensuing decades saw larger budgets, mega-launches, and more designer imprints than ever. 

Social upheaval marked the 1960s and 1970s: the sexual revolution, civil rights, and women’s rights movement. Fragrance reflected these changes with bold new scents rich with musk and patchouli. The greed-is-good eighties traded in glitz, intrigue, sex, and money with fragrance hits like Opium, distinctive, heady scents with rediscovered Oriental, or spicy, essences. The designer race was also ablaze. Couturier names were recognizable, marketable, and they also wanted a piece of the action. 

Fifty years from now, new and contemporary brands will be considered vintage, and like their predecessors, these perfumes will also reflect the fashions and culture of the time.

 


 

The Perfumes

 

 

 

1000

Jean Patou

 

Jean Kerléo, the in-house master perfumer for Jean Patou, favors the precious essence of jasmine and rose he used in abundance in 1000, or Jean Patou Mille. The company describes the fragrance as “the essence of extravagance,” a costly formula born of mostly natural ingredients.

The addition of violet, iris, and aromatic woods is designed to endow the wearer with an aura of wealth, breeding, and good taste. The perfume moves through a variety of stages, from the bright aldehydic and fresh green opening to the voluptuous iris, jasmine, and rose bouquet. The silky wooded finish of patchouli, incense, and sandalwood reveals a richly detailed inner life, reminiscent of scenes from Dora Levy Mossanen’s book, Harem.

Wear it to close an important business deal or to a glamorous affair—or simply to feel indulgent. Elegant, glamorous, and refined, it is a fragrance that moves gracefully through a variety of seasons and occasions. Another timeless creation from the House of Patou.

 

Jan’s Note: The earlier, pre-EU version of 1000 was drier in character while today’s reformulated edition brings forth the rich bouquet of jasmine and rose just a little more—although the slightly mysterious wooded finish still melds beautifully with the skin. 

A robustly glamorous perfume, 1000 is that timeless little black dress in your closet, the one you reach for when nothing less than elegance will do. But don’t let that dissuade you from wearing 1000 with the perfect white shirt and jeans. Like a designer handbag, it will instantly elevate your style, giving you a certain je ne sais quoi sure to turn heads in your confident wake.

 

Scent Type: Floral

Top Notes: Greens, bergamot, anjelica, coriander, tarragon

Heart Notes: Chinese osmanthus, jasmine, rose, lily of the valley, violet, iris, geranium

Base Notes: Vetiver, patchouli, moss, sandalwood, amber, musk, civet

 

Who’s Worn It

Jacqueline Kennedy Onassis, Bianca Jagger, Angelica Huston, Andrea Marcovicci, Teri Garr

 

Introduced: 1972

***


4711

Muelhens

 

The original 4711 Eau de Cologne formula was first produced in eighteenth-century Germany. Invigorating citrus top notes create a tart, stimulating scent, followed by light florals and warm, exotic woods. It is a refreshing, sporty fragrance worn by women and men. Indeed, many of the herbs used in 4711 have been used historically as external application for headaches and rejuvenation, though we can’t vouch for their effectiveness.

The dominant note in 4711 is bergamot, which is a tangy fresh oil derived from an inedible citrus fruit. Perfumers tell us the best bergamot trees in the world are in Calabria, Italy. Bergamot is often found in the top notes of fragrances, especially eaux de cologne. An excellent fixative, it is also the prime ingredient in Earl Grey tea. 

The history of 4711 is as rich as the fragrance. A Carthusian monk reputedly developed the eighteenth-century formulation before the formula came into the hands of German businessman Ferdinand Muelhens, who began marketing the cologne. When the French descended upon Germany in that century, they renumbered street addresses. The businessman found himself with a new address, Glockengasse No. 4711, Köln, a number he adopted for the cologne. The name and the scent have endured.

The elegantly tooled label remains unchanged. The cologne is housed in a handsome gold-colored bottle, embellished with turquoise lettering. 

 

Jan’s Note: In a word: simplicity. This classic eau de cologne has stood the test of time. Why? you might wonder, especially when there are so many other exquisite citrus splashes from the most exclusive brands in perfumery. But that’s precisely the reason. The classic 4711 is a straight-forward eau de cologne, an economical energizing splash made for your personal daily routine. 

Like your morning coffee or tea, the bracing brightness of 4711’s lemon, lavender, and rosemary blend will help recharge your morning battery. After this light scent vaporizes around noon, you can move on to more complex fragrances. 

 

Scent Type: Chypre - Fresh

Top Notes: Bergamot, orange oil, lemon, basil, peach

Heart Notes: Bulgarian rose, jasmine, melon, lily, cyclamen, lavender, rosemary

Base Notes: Haitian vetiver, Indian sandalwood oakmoss, patchouli, cedarwood, musk

 

Who’s Worn It

Queen Victoria of England, Johann Wolfgang von Goethe, Richard Wagner

 

Introduced: 1792

***


Acqua di Parma Colonia

Acqua di Parma

 

Much to the dismay of fragrance lovers the world over, Acqua di Parma Colonia, favorite of the silver screen set and other icons of style, languished for years in the marketplace in relative obscurity. Then, to the delight of many, new ownership breathed renewed life into this magnificent unisex scent. A dynamic trio of style setters—Diego Della Valle of J.P. Tod’s, Paolo Borgomanero of La Perla, and Luca di Montezemolo of Ferrari—have revived this popular Italian classic.

Acqua di Parma Colonia, literally translated as “water of Parma,” is a brisk citrus cologne with lavender overtones and a rosy heart. It is packaged in apothecary-style bottles ensconced in sunny yellow boxes. Crisp and cool and undeniably sexy with a streak of chic. Wear it anytime to keep your cool. Imagine yourself in the 1950s, in dark sunglasses and Capri pants, taking a leisurely stroll overlooking the magical Italian coast. That’s Acqua di Parma Colonia.

Additions to the Acqua di Parma line include Lavanda Tonica, a lavender formulation for women and men, and Profumo, the company’s first fragrance made exclusively for women—an intense potion of eighty percent jasmine. Finally, for aromatherapy aficionados, try the company’s Blu Mediterraneo line.

 

Jan’s Note: Acqua di Parma Colonia is one of those sunny fragrances I reach for when I want to close my eyes for a moment and imagine myself relaxing on the Italian Riviera. Its brisk citrus beginning warms to a powdery sensation that lingers on the skin, unlike lighter weight eaux de cologne.

The bright verbena note is clean and warm—less abrasive than stark, slap-your-face lemon. Perhaps for this reason, I’m a fan of the soaps and body lotions in this line—or maybe it’s because a well-scented bath is one of life’s little luxuries.

 

Scent Type: Citrus

Notes: Citrus, verbena, lavender, rose

 

Who’s Worn It

Audrey Hepburn, Isabella Rossellini, Ava Gardner, Sandra Bullock, Cary Grant, David Niven, Kate Moss

 

Introduced: 1916

***


Adieu Sagesse

Jean Patou

 

Adieu Sagesse is the third fragrance of French couturier Jean Patou’s love trilogy, along with Amour Amour and Que sais-je? Adieu Sagesse was created to commemorate the third stage of love, the moment when the body surrenders to desire. In French, adieu sagesse means “farewell wisdom.” 

Patou envisioned this slightly spicy, tart floral for fiery redheads, though anyone can enjoy the mélange of light fruity top notes artfully blended with sensual base notes.

Legendary perfumer Henri Alméras created this vintage gem in 1925, and in 2014, the Jean Patou company brought back Adieu Sagesse as part of its Heritage Collection.

 

Jan’s Note: I’m often asked about the perfumes in this Jean Patou trio; it seems people are intrigued about choosing a fragrance based on hair color. If you live your life according to your daily horoscope, go ahead—but really, anyone who likes a vintage feel can wear Adieu Sagesse.

 

Scent Type: Chypre Floral - Fruity

Top Notes: Neroli, jonquil, lily of the valley

Heart Notes: Carnation, tuberose, opopanax

Base Notes: Musk, civet

 

Who’s Worn It

Tennis star Suzanne Lenglen

 

Introduced: 1925

***


Aliage

Estée Lauder

 

Aliage is one of the original sport fragrances for women. “[It] was an idea ahead of its time,” states the Estée Lauder firm. Aliage is a green chypre blend of more than 300 ingredients from Estée Lauder. Reportedly the aroma of fresh palm leaves served as inspiration for the sporty scent, which Lauder created for casual active wear. It is said she was searching for a light fragrance suitable for a midday tennis game.

The remarkable story of Estée Lauder began with a skin treatment formula that spawned the signature line of color cosmetics, skin care and fragrance, as well as the Prescriptives, Clinique, Aramis, and Lauder for Men lines, along with a host of acquisitions. Other Lauder activities include the Estée and Joseph H. Lauder Foundation and the endowment of the Lauder Institute for International Studies at the Wharton School of Business, University of Pennsylvania. The Lauder empire serves as an enduring example of what one woman can accomplish when she follows her dreams and commits herself to an ideal.

 

Jan’s Note: While I might not wear this for a steamy game of tennis as Lauder imagined, it’s one I would wear after tennis or a day at the spa. Aliage is a fresh, foresty, great-outdoors sort of green fragrance. Subtle rose and peach plant this well-tuned fragrance firmly in the terra of classic chypre scents while galbanum and vetiver give Aliage its green cut-grass character. For those who can’t wear flowery perfumes, this is an excellent, tasteful choice.

 

Scent Type: Chypre – Green

Top Notes: Greens, peach, citrus oils

Heart Notes: Jasmine, rosewood, pine, thyme

Base Notes: Oakmoss, musk, vetiver, myrrh, galbanum

 

Introduced: 1972

***


Aloha Tiaré (Tiaré)

Comptoir Sud Pacifique

 

Say aloha! Aloha Tiaré from the French firm of Comptoir Sud Pacifique is a Hawaiian tropical garden breeze that’s fragrant, sweet, and sunny. 

This 1976 classic portrays the Hawaiian isles with green frangipani leaves and a tiaré flower and ylang-ylang bouquet. Coconut, vanilla, and musk merge with delightful tropical flair. The result is a soft gardenia-style aroma. 

Create a relaxing holiday frame of mind for island daydreaming. Perfect for Maui moods; pair it with sandals and sarongs. Packaged in travel-ready aluminum bottles that won’t break like glass in the suitcase.

 

Jan’s Note: Wearing perfume should be fun, and that’s exactly what you get with Aloha Tiaré. It’s a casual, sweet island scent that I like to wear with a bare sundress on balmy evenings. It’s a piña colada at sunset. Don’t over think this one, just enjoy.

 

Scent Type: Classic Floral

Top Notes: Coconut

Heart Notes: Ylang-ylang, frangipani, tiare, monoï

Base Notes: Tahitian vanilla

 

Introduced: 1976

***


Amazone

Hermès

 

Amazone is from Hermès, the Parisian maker of fine leathers, silks, porcelains, fashions, and more since 1837. Amazone is a modern floral bouquet with lively top notes of fruity citrus, most notably orange, lemon, raspberry, and black currant bud. The delicate floral heart is formed with hyacinth, jasmine, and narcissus amid a proliferation of other floral essences. It is ideal for liberal daytime use. 

Master perfumer Jean-Claude Ellena, who is the in-house perfumer for Hermès, calls it “a spirited and cheerful fragrance.”

In French, the vintage name refers to a horsewoman riding sidesaddle. Hermès also describes Amazone as “tender and impetuous,” a playful fragrance full of romance and charm. A chic vintage find, Amazone was the second women’s fragrance developed by Hermès. 

 

Jan’s Note: Amazone is a blue-blooded thoroughbred for those who want a polished, well-balanced perfume. If it seems to you that Amazone has changed over the years—you’re correct. It’s gone through a few iterations, but the current version is still quite well done. Perhaps a bit more green here, a lighter wooded finish there, but its essential character remains under the continued orchestration of a fine line of perfumers. It’s rather like a lovely woman who subtly changes her look from year to year. All in all, Amazone is still beautifully refined.

 

Scent Type: Floral – Fruity/Woody

Top Notes: Lemon, orange, bergamot, peach, strawberry, grapefruit, tangerine, galbanum, black currant bud

Heart Notes: Daffodil, hyacinth, narcissus, black currant
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