
	
		
	




Secret Stories of Extinct Disneyland

Memories of the Original Park

Jim Korkis


	THEME PARK PRESS

	www.ThemeParkPress.com







 2019 Jim Korkis

All rights reserved. Except as permitted under the United States Copyright Act of 1976, no part of this publication may be reproduced or distributed in any form or by any means, or stored in a database or retrieval system, without prior written permission of the publisher.

Although every precaution has been taken to verify the accuracy of the information contained herein, no responsibility is assumed for any errors or omissions, and no liability is assumed for damages that may result from the use of this information.

Theme Park Press is not associated with the Walt Disney Company.

The views expressed in this book are those of the author alone, and do not necessarily reflect those of Theme Park Press.

Theme Park Press publishes its books in a variety of print and electronic formats. Some content that appears in one format may not appear in another.

Editor: Bob McLain
Layout: Artisanal Text

Theme Park Press | www.ThemeParkPress.com

Address queries to bob@themeparkpress.com
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Introduction

In a 1956 interview with writer Pete Martin of The Saturday Evening Post, Walt Disney stated:

Disneyland means a lot to me in that it’s something that will never be finished. Something that I can keep developing; keep “plussing” and adding to. It will be a live, breathing thing that will need changes.

Disneyland has constantly changed from the moment it first opened with Walt himself almost immediately adding things and removing others.

Over six decades, even some iconic attractions have changed in significant ways. The Matterhorn no longer has a Skyway passing through its upper level but it now includes a menacing Abominable Snowman stalking its glacial caverns. The Pirates of the Caribbean now showcases additions from the popular movie franchise.

Some attractions have disappeared completely but sometimes elements of them can still be located in the attractions that replaced them. Items from the long gone Mine Train Through Nature’s Wonderland can be still discovered scattered beside the tracks of the Big Thunder Mountain Railroad. The ship’s bell, seashell planter and chest from the Swiss Family Treehouse are now part of the décor of Tarzan’s Treehouse as is the familar sound of the “Swisskapolka.”

Some things are removed because of maintenance or safety issues. Some things are removed because of lack of capacity as attendance has grown. Some things are removed because guests just stopped wanting to visit because of changing tastes. Some things are removed to save money.

I am old enough that I actually experienced much of extinct Disneyland personally although in some cases I was too young to fully appreciate or clearly remember some of those experiences. I vaguely recall being uneasy riding on the back of a pack mule, puzzled at trying to figure out the time on the Clock of the World and very frightened when a Haunted Mansion suit of armor lunged out toward my doombuggy.

On the other hand, I can still clearly recall Wally Boag performing as Pecos Bill, or rocking underneath a support tower on a Skyway bucket, and struggling to adjust my weight so that I could shift my flying saucer to bump into my brothers as if I had just experienced those things yesterday.

Disney has shown itself to be notoriously poor in proper documentation especially of the early years of Disneyland. Opening and closing dates, proper nomenclature and more are the best I could verify from multiple sources including my own interviews with Imagineers.

This is not a definitive listing of all things missing at Disneyland and even as this book is being published other favorites are disappearing. Hopefully, what is here will bring back fond memories for some people while at the same time sparking the curiosity of those people who never experienced them at all.

—Jim Korkis
Disney Historian
April 2019


PART ONE

Main Street, U.S.A.

Disney lessees are today known as operating participants. Disneyland General Manager C.V. Wood was the person responsible for getting a variety of companies to lease space inside the park and even pay their own construction costs, create their own exhibits and often staff their own area. WED Enterprises (Imagineering) still had to supervise and approve the work.

Showcasing their product and tying their name to the magic of the Disney brand was enough incentive for many businesses. In return, Disneyland was able to provide additional experiences for the guests without having to pay for all of it.

The use of lessees was particularly prominent on Main Street, U.S.A. and Tomorrowland and accounts for many changes as businesses discovered they were not getting the value for their investment and left. In addition, as the first five year leases began to run out, Disneyland decided not to renew them and often took over the running of the location.

On Main Street, Grandma’s Baby Shop disappeared within the first few months and was soon followed by other shops including Jimmy Starr’s Show Business Souvenirs store and the Maxwell House Coffee Shop. Businesses were constantly disappearing and replaced by other businesses that also vanished.

Main Street, U.S.A.

Bandstand

July 1955—1962

Walt Disney grew up in Marceline, Missouri where in E.P. Ripley Park there was a gazebo that served as a stage after church services for Sunday band concerts. Walt’s family would spend the afternoon sitting on a quilt spread on the ground listening to the music.

Imagineer Herb Ryman drew some concept sketches of the bandstand in Town Square in 1954 and early construction photos show it being built there. It was Walt’s intention that guests entering the park would be greeted by the Disneyland Band playing music.

The image of the bandstand in that location appears on early merchandise and marketing materials. Walt felt that the gazebo structure could also be used for ceremonies since it stood above the crowd.

However, as the park was being built, it became apparent that the size of the structure was obstructing the view of Main Street and in particular Sleeping Beauty Castle. It was roughly fifteen feet tall not counting the small flagpole on top. It had a short staircase, decorative railings and finials and was painted white with red trim.

So, before opening day, it was moved to the hub area between the entrances of Fantasyland and Frontierland.

As expected, the bandstand proved popular as the band played every day to guests sitting on park benches. In fact, it was so popular that Walt decided to have Imagineer John Hench expand the area into a dance pavilion called Carnation Plaza Gardens that opened August 1956 to handle the crowds and encourage guests to stay later in the park.

The bandstand was relocated to a section of land at the intersection of Adventureland and Frontierland that was dubbed Magnolia Park where it would remain for six more years. Besides the band concerts, it became home to the Christmas Bowl holiday performances as well as events like the Kal-Kan Kennel dog shows.

When the Jungle Cruise expanded in 1962, there was no room for the bandstand and Walt donated it to the City of Anaheim in hopes it would find a new home in some local park.

The original Roger’s Gardens center opened in 1965 by Roger McKinnon in Costa Mesa. Gavin Herbert Sr. bought the business in January 1970 and five years later moved it to its current location in Corona del Mar.

Herbert had well known relationships with many of Orange County’s elite including connections with Disney. He was alerted by the City of Anaheim that they intended to trash the bandstand that was still in storage. Herbert sent a big truck up the next day and had it hauled to Roger’s Gardens.

The bandstand is now within the Farmhouse restaurant at Roger’s Gardens. Its light bulbs have been removed and the paint sanded back to the original wood but is still recognizable.

The Dixieland Bandstand that jetted out over the Rivers of America provided a location for musicians and a place for guests to enjoy shade and scenery when there were no performances. When construction began on New Orleans Square, it too disappeared.

Main Street, U.S.A.

Bank of America

July 1955—July 1993

Bank of America had been a long time supporter of Walt Disney beginning with its help in financing Snow White and the Seven Dwarfs (1937) and then later Disney animated features including Pinocchio, Bambi, Dumbo, and Cinderella. It also supplied loans to help build Disneyland and later Walt Disney World.

The thirty-five foot long bank building located to the far right on the first floor of the Opera House in Town Square was a functioning bank used by the guests, Disneylanders (to cash their checks whether they had an account there or not) and lessees for business transactions. For many years, it was the only bank in the United States to be open on a Sunday or holidays.

“In the unique, old-fashioned atmosphere of this branch, you may find it hard to believe that it is a fully-equipped, completely modern banking office! Yet that’s why we’re here—to be your bank away from home!” stated “Your Guide to Disneyland,” a complimentary, color brochure map of the park produced by Bank of America for guests who stopped by the branch. The first edition was published in 1955 with continuing updates over the years.

Walt located an original 1904 bank vault from the Mosler Safe Company and had it installed inside the building where it still exists today. It was originally air-tight but that changed when Bank of America left.

The interior of the building had hardwood teller windows, a brass hat rack, shiny cuspidors, an old fashioned settee with matching chair, a roll top desk for the manager, and an 1880 typewriter still in working order. Tellers were dressed in vests and string ties.

The bank also offered collectible souvenir money orders in dollar (with the side image of a steam train engine), five dollar (image of the front of the Disneyland Bank of America) and ten dollar denominations (a sidewheeler riverboat, not the Mark Twain, since it was based on early concept art) convertible into cash at banks and stores everywhere. In 2008, one of the one dollar money orders sold on eBay for $306.

The bank also provided the option of opening a real bank account and being eligible to get checks with Disneyland images of them.

When the park first opened, the business hours were 11 a.m. to 5 p.m. but the hours later adjusted to 10 a.m. to 4:00 p.m., the traditional “banker’s hours”.

When Bank of America ended its sponsorship of the It’s A Small World attraction, it also stopped its participation as a working bank. For eight years the bank was renamed Bank of Main Street (which required special permission from the state banking commission since it no longer operated as a bank) but was primarily an information center and Annual Pass Center although it did exchange currency and cash small checks. It eventually closed in 2009 and reopened as the Disney Gallery.

Main Street, U.S.A.

Upjohn Pharmacy

July 1955—September 1970

Walt was good friends with Donald S. Gilmore, chairman of the board and managing director of Upjohn, a large pharmaceutical manufacturer since 1886. They later became Pfizer.

The main section of the shop was a reproduction of an old-time apothecary shop based on three New York pharmacies that were in existence before 1886. The other section was a contemporary display showing phases of then present day pharmaceutical manufacturing as well as a large aerial photo of the Upjohn Portage plant with descriptive captions.

It was not a real pharmacy even though two real pharmacists (Fredrick August Eckstein and Philip Milton Harvey) were in the shop to answer guests’ questions.

The shop gave away free postcards as well as a free square miniature glass bottle of orange-flavored Unicap Vitamins, inside a red box with a white silhouette of the Disneyland castle logo and a pamphlet containing a history of the Upjohn company. The bottle was an inch and a half tall and contained twelve vitamins.

From The Overflow, the monthly Upjohn sales magazine, April 1955:

Our only reason for sponsoring the store is that its presence in Disneyland constitutes sound, inexpensive, advertising with exciting possibilities. As Disney reaps the profits of his latest work, Upjohn will get full advertising value.

Year after year, Disneyland will present the name Upjohn to the public, much as an ad in Life magazine presents the Company’s name. But an ad in Life does the job once. Disneyland does it many times.

Garrard MacLeod, M.D., editor of Scope magazine and an antiquer by avocation helped in the historical research and the procurement of the some four hundred authentic pieces of apothecary equipment. Eventually, it grew to over a thousand items.

The stove from 1900 was found in a New Jersey shop. The leaded glass chandeliers came from the attic of a Kalamazoo druggist who bought them in the 1890s and used them in his shop until 1918. The herb grinder at the time was seventy-five years old.

A collection of antique microscopes dating back to the 1700s were purchased from a New York collector. Dr. MacLeod fixed some of the parts so that each was usable and vintage slides were included. There was a collection of syringes dating from 1850.

Glass jars filled with live leeches were on display. At the turn of the century, they were used to draw blood from infected parts of the body. Many of the original artifacts from the Upjohn Disneyland Pharmacy are in the Pharmacy Museum at the University of Arizona in Tucson.

There remains a hanging sign on Main Street that advertises “Rx Drugs” (Rx being the medieval symbol of “to take”) in honor of the Upjohn Pharmacy. A window above the Fortuosity Shop (Upjohn’s former location) lists “D. S. Gilmore, MD and E.G. Upjohn, MD.” Dr. E. G. Upjohn was the grandson of co-founder Dr. Henry Upjohn and chairman and president of Upjohn Pharmaceuticals during the 1950s and 1960s.

Main Street, U.S.A.

Wurlitzer Music Hall

July 1955—September 1968

Located on the northeast corner of Town Square was the huge Wurltizer Music Hall that was a glamorous showroom displaying beautiful pianos and organs. In keeping with the spirit of Main Street, U.S.A. at the turn-of-the-century, mechanical player pianos performed traditional tunes as well.

The Rudolph Wurlitzer Company was founded in 1853, and was especially famous for its theatre organs and juke boxes. Having its store on Main Street gave a legitimacy of the appropriate era to Walt Disney’s park. The company went out of business in 1988.

Wurlitzer claimed that it was “The Name That Means Music In Disneyland.”

Besides the contemporary pianos and organs offered for sale by Wurlitzer, the shop exhibited a 1838 Harp Piano and a 1905 Piananino. There was also a piano key wired to an oscilloscope so when a guest hit the key, they could see the wave pattern of the note as an oscillating green beam of light on the scanner screen.

Guests could purchase sheet music and even player piano rolls in the wide open space that had a checkerboard tile floor and lots of live potted plants.

The Wurlitzer company took out a full page, full color magazine advertisement claiming “every piano and organ at Disneyland is a Wurlitzer…make your home a wonderland of music too!” In the earliest years of Disneyland, the claim that all the pianos and organs were Wurlitzers was true.

Of course, guests were not going to purchase a piano at the park and take it home. However, they could window-shop in this showcase and an employee could take their information for a follow-up from their hometown store.

Electric organs were promoted as easy to learn and so demonstrations encouraged shoppers to consider buying one. Sometimes free lessons were also in the package. Wurlitzer hoped that people might buy an organ or a piano because they heard them played beautifully and effortlessly all throughout the day by its employees. In addition, the foot traffic at the front of Disneyland supplied many more potential buyers than the usual local store.

The general manager of the store was Dee Fisher. In the evening, as the park was closing, he would sit down at a Wurlitzer electric organ and play songs from Disney movies like Bambi, Peter Pan, Cinderella, So Dear To My Heart, and Lady and the Tramp. The departing crowd would gather outside the shop to stop and listen. Many considered it a goodbye kiss from Disneyland.

These informal concerts were so popular that Disneyland Records did an album of Fisher playing his Disneyland repertoire that was recorded at Disneyland to try to capture the feeling of this twilight treat. It was released in 1957 and entitled Echoes of Disneyland.

Fisher was quite an accomplished performer who appeared in venues throughout the West and had just returned from a gig in the Hawaiian Islands when he recorded the songs for this album.

Main Street, U.S.A.

The Intimate Apparel Shop

July 1955—January 1956

One of Disneyland’s General Manager C.V. Wood’s personal friends was Herndon Norris who was president of the Hollywood-Maxwell Brassiere Company in Los Angeles established twenty-one years earlier, which is why Norris got a lease for a shop on Main Street since Wood had to approve all park lessees.

Walt Disney apparently disliked the idea of a corset shop when it was pitched to him but relented in order to fill out Main Street with businesses especially since a historical exhibit would be included.

Herndon proudly proclaimed his business to be “the largest bra manufacturer west of the Mississippi” with ten plants in America, one in Canada and multiple licensing contracts with companies overseas.

It was the only shop on Main Street with an outside front porch and three small steps to enter inside. The reason has been debated including that it prevented children from looking directly into the showroom and that it provided a place for men to wait while women shopped for their under garments.

Half of the shop was an exhibit on the history of under garments but guests could actually buy current 1955 corsets and bras in the other half that was referred to as the “corseteria.” The interior of the shop resembled a Victorian “front-room” complete with period fireplace, drapes, large mirror, sofa and old-fashioned showcase.

The history section featured an authentic 1860s Singer Sewing Machine. There were also small model 3-D “illusion” boxes using lenticular technology that featured women attired in turn of the century clothing from one angle but as you moved your head to a different angle it transformed into them wearing just the corsets and pantaloons of their era. The modern era had them transform from evening wear to bra and petticoat which often prompted embarrassed giggling.

The main attraction was an exhibit hosted by the Wizard of Bras, the mascot of the Hollywood-Maxwell company. In the exhibit, he was a mechanical figure with an approximately minute and a half tape-recorded spiel on a revolving stage. One side was a complete re-creation of the fashions and intimate wear of the 1890s and on the other side was a showing of the inner and outer wear fashions of 1955 emphasizing the superiority of Hollywood-Maxwell’s products.

The shop closed within the first months because people did not come to Disneyland to buy intimate apparel despite Hollywood-Maxwell having a good reputation for supplying “who-can-tells” (handmade full false breasts) to Hollywood leading ladies to enhance their glamorous silhouettes.

When the store closed in 1956, the Ruggles China and Glass Shop that was next door expanded into that space.

In 1958, the Hollywood-Maxwell Company of California merged with the Vassar Company of Chicago (operated by Munsingwear). The result was the Hollywood Vassarette Intimate Apparel Division. At one time, Munsingwear was America’s prominent underwear provider.

Main Street, U.S.A.

Story Book Shop

July 1955—April 1995

Due to its long association with Disney beginning in 1933, Western Printing and Lithographing didn’t hesitate to invest $200,000 (a considerable sum in the mid-1950s) in the creation of Disneyland, Inc. giving them 13.8 percent of Walt’s new theme park.

Western Printing and Lithographing was the parent company of Whitman Publishing and Simon & Schuster, Inc.

Western considered it an outstanding partnership because in the process it provided the rights to unlimited merchandising potential of the Disneyland name for its own products as well as providing the benefit to Disneyland of using Western’s printing presses and expertise to produce high-quality press kits, guide maps, brochures, menus, premiums and much more for Walt’s new
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