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In recent years, self-publishing has become an increasingly viable and attractive option for authors, particularly in countries like India. With the growing availability of digital tools and online publishing platforms, many authors are choosing to take the self-publishing route instead of going through traditional publishing channels. This approach allows for lower upfront costs, greater control over the publishing process, and quicker time to market.

This book serves as a practical guide for aspiring authors in India who wish to self-publish their work. It covers the end-to-end process, from writing and formatting a manuscript to publishing it in various formats, including eBooks, paperbacks, and audiobooks. Additionally, the book discusses tools, software, and platforms that are suitable for Indian authors, including those who write in Indian languages.

We have also included specific information on the challenges Indian authors may face, such as limited language support in global platforms and how to work around them. There are dedicated chapters on marketing and promoting self-published books, as well as suggestions for low-cost tools and services that first-time authors may find helpful. This updated edition also covers the use of AI writing tools such as ChatGPT, Google Gemini, and Claude, which have become significant aids for authors in recent years, as well as new marketing strategies such as BookTok and email newsletters.

It is hoped that this book will provide new authors, especially those based in India or writing in Indian languages, with a clear roadmap to begin their self-publishing journey with confidence.
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Self-publishing is a way for new authors to publish their books with minimal costs and reasonable investments in time and effort and get them out to the readers as soon as they wish. Instead of approaching a traditional publisher with their manuscript, self-publishing means that the authors themselves bear the burden of formatting and editing their books, designing the cover and so on. In some cases, self-publishing also includes the marketing and publicity for the published books. 

In this chapter, we discuss the pros and cons of self-publishing as compared to traditional book publishing and hybrid publishing. We examine why self-publishing has become an increasingly popular choice among authors. Understanding its advantages, limitations, and how it compares to traditional and hybrid methods will help you make an informed choice suitable for your goals.

1.1 Traditional Book Publishing Process

In traditional publishing, the author has to send extracts of their manuscripts, such as a hundred pages or a few chapters, to various established publishers for consideration. The establishing publishing houses then decide, based on the projected sales and other criteria, whether to accept or reject the book for publication. 

Another way to traditional publishing is the following: A few authors, or members of the public, are invited by the publishers to submit their manuscripts on specific topics. The publishers then examine the submitted manuscripts by the authors and decide whether to accept or reject the book for publication. 

If the manuscript is accepted for publishing, the authors sign a contract with the publishers to complete their book within a mutually agreed timeline. As part of the contract, they usually get a fee from the publishers for completing the book, as well as a share of the royalties from the sales of the book. 

The publishers, who are usually well-known book companies that publish thousands of books every year, then take the responsibility of designing the layout and cover, printing, marketing and selling the book through various channels. They may also assist the author with proofreading, illustrations and guidance for writing a more readable book that the intended audience would like to read. They usually have dedicated professional teams for each of these tasks. 

Sometimes, professional publishing agents or literary agencies act as the middlemen between the authors and the traditional publishers. They do the work of proofreading the book and marketing it to the publishers, and receive a fee which might be a percentage of the royalties from book sales.  Some famous literary agents in India include Writer's Side, Red Ink Literary Agency, Siyahi, Jacaranda and Lotus Lane. 

1.2 Pros and Cons of Traditional Publishing

The advantages of traditional publishing include the following: 

	The author may get professional help and guidance in writing the book and steps such as proof reading and editing. 

	The author does not have to worry about the formatting and design for their book.

	The steps for marketing and selling the book are all handled by the publisher, so the author does not need to worry about these steps either. 

	The books sold via traditional publishers are more likely to reach a wider audience, since they might already have relationships with various bookstores and distribution channels such as book fairs. They might also have well defined procedures for book promotion and advertising for the books. They also might include the books in their catalogues, where potential buyers can find out about the books. 

	The retail cost of the books sold by traditional publishers might be lower, due to economies of scale. This may result in more copies sold and higher royalties for the author. 

	The traditional publishers, if they accept to publish the book, would typically cover all costs for editing, marketing, and other steps, and also pay royalties to the author as per the publishing contract. 


The disadvantages of using traditional publishers include the following: 

	The author is often not in control of important decisions related to their book, such as design and content and the audience to whom the book is marketed. 

	It is difficult for new authors to get their books accepted by an established publishing house. Often, such publishers may not even accept submissions by new and unknown authors and only rely on invited and known authors, or established literary agents. 

	The authors might not get paid adequately, especially if the publishing houses do not disclose the full volume of the book sales. In addition, the publishers typically take a larger share of the sale price of the book than in case of self-publishing.


1.3 The Self-Publishing Process

In self-publishing, the author typically controls all the stages of the book writing and publishing process. They first type their manuscript draft using any word processing software such as Microsoft word. 

After the draft is prepared, the author usually proof-read their own manuscripts or get it done by






	It is often quicker for an author to self-publish a book, given the range of tools and platforms available.

	The author does not need to pass through a vetting process by the publisher

	The author has freedom to use whichever tools, formats, software and companies they like in order to publish the book.

	The entire royalties from the sales, apart from the publisher’s cut, go straight to the author. The royalties are usually in the range of 30-70% of the sale price. 

	The author can add on additional services such as editing and designing, as per their needs, in a pay-as-you-go way, while also maintaining full control of the book sales and royalties. 



	There is work involved for the author to format and market their book. 

	The author may not be an expert in cover design and so on. 

	The marketing may also be the responsibility of the author and they might not have the needed skills to market their book to potential buyers.

	The audience for self-published books is limited. 

	It is more difficult for new readers to discover self-published books, in the absence of targeted promotions by the publishers. 

	While many of the self-publishing services such as Draft2Digital and Amazon KDP are free, some of them are not free and could result in costs for authors that they would be unable to recoup in book sales.

	There may be vanity publishers who charge authors an unreasonably large fee for self-publishing their books. Their value-add services, if any, might not be worth the amount of fees they charge from the authors.






	Choice of publisher and platform.

	Whether it is a hard copy (paperback or hardback) or e-book or audio book. 

	Whether the author does all the steps themselves or outsources some of the steps to the publisher.
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