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Introduction
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There are many people on the web who want to make a lot of money. Internet marketers who make money by selling affiliate products are among those who fall into this category. To them, becoming wealthy and retiring to a sunny island somewhere is the ultimate "dream" for their business.

Better yet, they may hope to earn "passive" income, which means they will be able to generate more income even while sleeping or relaxing. Passive income is self-generated income.

But is that all you want to get out of your online efforts? Is that the only thing that can come from your efforts?

The truth is that working online opens up a plethora of opportunities, one of the most significant of which is to become an influencer.
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What's The Big Deal About This?

To put it simply, an influencer is someone who can not only generate a lot of money from their website or online business, but who can also generate a lot of buzz and sway popular discourse when necessary. A "thought leader" is someone who can persuade, encourage, and motivate others to support a cause.

Furthermore, an influencer is a new type of celebrity. Someone who is well-known around the world and who can reap the many exciting benefits that come with it.

Being an influencer also implies that your income is completely stable and resilient. It means you are not dependent on a single product or service: you are the product! Companies can pay you thousands of dollars just to make a sponsored post (which can include simply wearing their merchandise!). For a single sponsored video, the going rate is $1,000 per 1,000 YouTube subscribers. Imagine having 1,000,000 subscribers!

(It's worth noting that if you want to know how much your brand is worth, you can use the website NoxInfluencer.com.)

Alternatively, you can direct traffic to your own products. Imagine having a potential audience of hundreds of thousands of buyers for any product or service you release!

If that sounds even remotely appealing, then becoming an influencer may be for you!
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What Qualifies You As An Influencer?

But we haven't gotten around to answering the fundamental question: what exactly is an influencer?

An influencer is essentially someone who has access to a large audience and can influence that audience to change their feelings about something or generate interest in a product or service.

In general, we think of an influencer as an Instagram star with hundreds of thousands of followers, or as someone with a large following on YouTube. It could also be someone who runs a blog and gets a lot of traffic for each of their articles.

Answer the following question: if you released an eBook right now, would people rush to buy it? Would posting an image of yourself wearing a specific item entice people to inquire about it and possibly purchase it?

If you answered "yes" to those questions, you are an influencer.
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Is It Necessary To Be A Celebrity?

Is it necessary to be a celebrity to be an influencer? Absolutely not!

To begin with, it is absolutely possible to build a large and engaged audience without being a celebrity in the first place. Even if you do make it, being a big influencer doesn't have to mean gaining 1 million subscribers (though that is definitely welcome and a great goal to aim for!).

There is also the concept of a "micro-influencer." This is someone with a much smaller audience, but who still has the ability to influence and persuade, and who will be an appealing target for a potential marketing company.

If you have 2,000 Instagram followers but they are highly engaged, you still have the ability to generate buzz. Furthermore, if you influence the right person, this can then influence other major influencers, resulting in a chain reaction.

Being a smaller influencer like this is actually ideal for some marketing agencies because they know you will charge less while still having a significant positive impact on increasing brand awareness and the desirability of their product. Creating a small amount of influence can also help you significantly when it comes to increasing sales in your own business.
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Chapter 1: How To Develop Your Strategy
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So, now that you know what it takes to be an influencer, the next logical question is how you get there!

How do you become an influencer and make a big name for yourself online?

The simple content is to create high-quality content with a consistent and honest "mission statement," and then promote it online.

Often, this will imply developing a "personal brand." That is, instead of using a logo or company name, you will create your own brand.
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Making Your Own Personal Brand
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When it comes to marketing, personal branding is an incredibly fascinating concept that will naturally pique the interest of many people.

Essentially, personal branding entails transforming your name and image into your brand.

This is a way for people to potentially achieve minor celebrity online (hence the mass appeal!) while also allowing businesses to reach a much larger audience in a far more personal and impactful way.

Simultaneously, personal branding enables you to develop a more direct relationship with your audience – and to be more "human" and approachable. As a result, you will be more likely to make genuine friends and fans rather than just customers or clients. This is a MUCH more powerful type of relationship for any business.

––––––––
[image: ]


Explaining Personal Brands

The best way to explain a personal brand is to provide a few examples from which you can learn. Take, for example, Tim Ferriss. Tim Ferriss is a well-known author, podcaster, and creator with a large online following.

Tim's success is partly due to his branding. Take note of how you know his name rather than the name of a company. The same can be said for Tony Robins or Pat Flynn, for example. These are the people whose names are listed first. Similar examples include Elliot Hulse and the Hodge Twins, as well as a plethora of other YouTube personalities.

If you decide to build a personal brand, the name of your social media account will be your name. The content you share is a snapshot of your life. And the business name is pushed to the sidelines.
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Why Does It Work?

There are numerous reasons why personal branding works well, especially when combined with social media.

To begin with, a personal brand makes your website and business feel much more personal, as if people know you and can relate to you. That means they'll feel like they can trust you, and as a result, they'll be willing to buy from you.

The goal is to become a role model and someone who others want to emulate. Most of us will base our clothing choices on what we see in magazines and on what celebrities and friends wear. We are far less impressed by advertisements telling us that we should wear a t-shirt.

This is the "social influence" power. And it's enormous!

You become more emotionally invested in a brand when you have a more personal relationship with it. It means you'll be interested in what they do next and will feel invested in their success. This increases your chances of engaging with their posts and being persuaded by what they have to say.

Another reason it works is that people enjoy living vicariously through others. People enjoy learning about other people's lives, and by doing so, your social media will become much more interesting and addictive to follow.

Using yourself as your brand, on the other hand, allows you to sell the "value proposition." Most successful products are driven by a value proposition. This is your "promise" to people about what your product can do for them. It's the way of life you're promoting, as well as the emotional hook.

You can demonstrate that you live the lifestyle you're selling by having a personal social media account. People will be inspired to buy your products if you do this.
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