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What's in a name?

Said to be the largest watercourse in the world according to discharge volume, and possibly the (disputed) longest one too, such is: The Amazon River.

But what does it mean in terms of symbology, when the name for one thing comes to indicate (or even become synonymous with) another entity entirely?

Amazon: a parrot of tropical America with typically green plumage.

Amazon: perhaps real, perhaps mythical member of the tribe of notorious women warriors from the northern outer limits of the world, which caused the word to become equated with tall, physically strong, ferocious, strong-willed women.

Amazonite: bluish green gemstone; mineral of feldspar classification used in manufacturing fine glass and porcelain.

Amazon: e-commerce platform with the motto "spend less, smile more" plus free shipping on millions of great deals, set up to exist according to four main principles: "customer obsession rather than competitor focus, passion for invention, commitment to operational excellence, and long-term thinking." https://www.aboutamazon.com/about-us

Isn't it interesting that when one puts the term: "The Amazon" into Google—perhaps seeking information for a child's school report on threatened rainforest or the relentless river spanning eight South American countries—the first entry that pops up instead is information about a certain contemporary online sales platform known as Amazon?

(Now also known, in some circles, as The Zon: an abbreviated term which began proliferating across the net in recent years due to the company's proclivity for engaging in censorship of expressions, opinions, and products that it apparently prefers people not have (or not have access to).

Clearly, though known by most people as just plain old, fun, incomparable Amazon, the company has inherently infused society with a sense of an invisible "The" before its name.

As in: even though many other online retail platforms may come and go, really this is THE one and only. THE company meant to meet all one's shopping needs, and really, the only correct definition of this word, with the implied "THE" inferring that this is an entity deserving of (indeed requiring) utmost respect.

I do admit to being enthralled with the singular retail platform, once I made its acquaintance.

Oh, I may have felt slightly amiss over the years when friends in the know stared aghast in hearing that I now and then like to shop at Amazon. But I've been happy with most parts of my relationship with the retail giant, and in a world full of bad news, I'd become used to brushing past stories about them. Recent tales of anti-union efforts, for instance, did not phase me.

~https://www.theguardian.com/technology/2022/nov/28/amazon-staten-island-new-york-retaliation

~https://www.vox.com/recode/23282640/leaked-internal-memo-reveals-amazons-anti-union-strategies-teamsters

~https://ucsdguardian.org/2022/05/30/why-is-amazon-anti-union/

Nor did the staged strikes which took place in 30+ countries on the high-shopping date of Black Friday this year, with workers walking off jobs en masse in an effort to encourage the online retail giant to provide better wages; seeing as how platform headquarters admit to raking in extra high, billion- (or is it trillion-?) dollar profits over the last several years.

Years which were so tumultuous for almost every other individual and business on Earth. https://thehill.com/policy/technology/3749978-thousands-of-amazon-warehouse-workers-stage-strikes-walkouts-on-black-friday/

I do vaguely recall that a push for better environmental policies is apparently also at stake for the company that, it is said, included only 1% of sales in its carbon accounting, while its actual carbon dioxide emissions is supposed to have risen 18%. 

But the convenience! I always wind up thinking.

The usually very good prices!

Every time an Amazon package arrives feels like Christmas. Even throughout the most stressful of times.

I'm sure no companies are perfect, and that this specific company is also doing much good. When skimming an article in the Guardian several years ago that was arguing for the 1.9 million small businesses and entrepreneurs around the world that Amazon has created opportunity for (an opportunity which then offers an additional 1.6 million jobs for others and allows more products to reach consumers from retailers that would never be able to afford the costs of having a physical shop on Main Street or at a mall), I thought: "Yes, I agree!

https://www.theguardian.com/business/2019/jul/28/amazon-small-business-benefits

Yet every dollar spent is a vote for something, and as a believer certainly in fair, equitable treatment of workers, etc. I perhaps should also always want to be putting my money where my mouth is.

So having begun this "The Truth About" series of books by taking an in-depth look at other aspects that are affecting society today, I at last decided it was time to check out what's been going on with my favorite shopping platform as well.

And what a dive it's been, taking almost a year to weave these thoughts, feelings, and findings into some sort of cohesive whole.

A whole that could just as easily have been subtitled: "Compliments, Questions, Quandries, Concerns?" except that—even as the fact-finding mission did come to reveal some disturbing things—I still wanted to clearly state how much I've also been valuing this particular platform over the years.

Would loving it be too strong a word to use?

I think not.

Thus, The Truth About The Amazon became a genuine "Love Letter & Fact Finding Mission."

(However, it must be said that human beings have been known to deeply love those who abuse them, which does not make any level of mistreatment right. While unions may at times throughout history have become corrupt, lest we forget, they are also one main reason the practice of companies utilizing sweatshop practices became illegal in America.)

Anyhow, the journey of fact-finding was instigated...undertaken...and here at last is what was found. Reader opinions regarding the results may vary.

That's fine.

We do each get to make our own decisions about how facets of society play out in our lives.

Now, where to start...

I suppose at the beginning might be as good a place as any.
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So, I love a good origin story, don't you?

In the beginning, a few years after inception, within the very first annual letter to shareholders, these were the ideals put forth: "Amazon.com passed many milestones in 1997: by year-end, we had served more than 1.5 million customers, yielding 838% revenue growth to $147.8 million, and extended our market leadership despite aggressive competitive entry.

But this is Day 1 for the Internet and, if we execute well, for Amazon.com.

Today, online commerce saves customers money and precious time. Tomorrow, through personalization, online commerce will accelerate the very process of discovery. Amazon.com uses the Internet to create real value for its customers and, by doing so, hopes to create an enduring franchise."

The concept of Amazon as a shopping platform—which now by the year 2022 exercises global dominion—is said to have begun from humble roots. Certainly the company that served to make Jeff Bezos a billionaire many times over did continue to grow and grow and grow since its early years in the mid-1990s when the endeavor began, it is said, from within the founder's garage.

Throughout the recent crisis years of 2020 - 2021, I was one of the many millions who surely thought this entrepreneurial success story was wonderful as I continued being able to meet my needs through the platform. What with so many "non-essential" in-person sales venues closed throughout the many months of these critical years—and not wanting to be around too many people during a global pandemic anyway—being able to buy necessities online from platforms like Amazon and eBay was very helpful.

What could be better than still being able to obtain desired products without having to leave the comfort and safety of home?

Even amidst a worldwide crises, every time a new package arrived, I felt like celebrating!

As Scott Galloway says in The Four: The Hidden DNA of Amazon, Apple, Facebook, and Google, these four companies "are engaged in an epic race to become the operating system for our lives. The prize? A trillion-dollar-plus valuation, and power and influence greater than any entity in history....As the online retailer of choice for most Americans, and increasingly, the world, Amazon eases the pain of drudgery—getting the stuff you need to survive. No great effort: no hunting, little gathering, just (one) clicking. Their formula: an unparalleled investment in last-mile infrastructure, made possible by an irrationally generous lender—retail investors who see the most compelling, yet simple, story ever told in business: Earth’s Biggest Store.

The story is coupled with execution that rivals D-Day (minus the whole courage and sacrifice to save the world part). The result is a retailer worth more than Walmart, Target, Macy’s, Kroger, Nordstrom, Tiffany & Co., Coach, Williams-Sonoma, Tesco, Ikea, Carrefour, and The Gap combined."

By 2016, U.S. retailers were seeing growth rates of about 4%, while Amazon Prime had been growing at a rate of 40%+. (The company also chose to increase its use of robots in wearhouses by 50% that same year.)

Amazon's third party sellers were most likely quite happy about this as well, since the platform claims small and medium-sized businesses sell 7,400 products per minute via the sales venue. https://www.aboutamazon.com/news/small-business/economic-impact-for-small-businesses-powered-by-partnership-with-amazon

Also, to my mind, Amazon seems to exhibit a sense of community spirit and support, even in trying times, which is something I appreciate. Beginning in January, for example, front-line Amazon workers were meant to be eligible through a Career Choice program for full college tuition after only 3 months on the job. https://www.aboutamazon.com/news/workplace/amazon-to-pay-college-tuition-for-front-line-employees

While I don't necessarily love the logo (which I believe is supposed to represent a dimpled, one-sided smile, though ever since hubby mentioned it looks a bit like the rising head of a different part of human anatomy, I haven't been able to not see it this way now too), I have loved that Amazon has a charitable contributions Smile program which donates .5% of eligible purchases to the non-profit of one's choice. Since I've shopped on the platform quite a lot, my designated charity receives hundreds of extra dollars annually.

Enabling workers to attend college and giving back to customer-designated charities must be harbingers of a company that is engaged in doing significant good, I would assume.

Then again, as the 2020 - 2021 crisis subsided, I took a look around and found society's landscape seemingly permanently changed. Many physical shops that could not weather the economic hit of having zero sales for months &/or years while
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