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Discover and Communicate Your Passion

In order to create a brand name today, you want to give special attention to the qualities that make this name unique and how it is descriptive of what you do or who you are in business or life. Think long term.
Branding has developed from irrelevant trademark names to descriptive phrases that tell your audience who you are and why you exist. Take, for example, Xerox: this brand had no precise meaning until their copy machines hit the marketplace. As people used them for photocopying, they dominated the market and became a synonym for “make a copy”.  
While the brand is now known globally, the name has been completely diluted into a generic meaning that is hard to defend as being unique and expressive of a company brand. 

PERSONAL BRANDING

In practice, we all come into this world with our specific and very personal branding: our names. This tells family, friends and the people we meet wh we are, but doesn’t actually specify our personal traits. Sometimes, people are given nicknames or make up their own to heighten recognition of some personal trait or to stand out more from the crowd. This approach can be used and recognized more as a kind of community branding. 
If your very personal branding additionally expresses what your passion is or what your lifestyle is about, you can use it to further promote yourself to others. 
Personal branding, in a similar fashion to company branding, is all about conveying your self-image to others in a method that what they understand is just like what you're projecting to them.
In a way, we all come into this world with our own personal branding: Our names. This tells members of our family and the people we meet who we are, but doesn’t really express our personal qualities. Sometimes, people acquire nicknames or make up their own to help express more of their own unique qualities, and this is used as a form of group personal branding. 
If that personal branding also expresses what your passion in life is, you can use it to help promote yourself to others. 
Personal branding, as well as business branding, is all about describing and delivering your self-image to others in a way that what they perceive is identical to what you are projecting to them.

BUSINESS BRANDING

If you have a domain name, that’s a form of business branding, just like your business name. These tend to be more focused on the products and services offered rather than of the personal qualities of the owner. 
In the past, in traditional advertising, you would know the business name before you learned the owner’s name. However, with so many people using social networks today, personal branding is becoming equally important in business and company branding.

PROJECTING PASSION

Whether you choose one, the other, or both to build upon, the goal is to project your passion to a larger audience. 
If your mission is connecting others to their soul mates, then you might use a business or personal name with the word love in it. That’s your passion. 
It’s not as difficult as you might imagine to think up a few choice brand names to test. What may be hard is securing and registering them online when so many have already been snatched up by others. Your creativity is going to matter.
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Brainstorm and Research
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That’s why in order to get a good one, you have to start to brainstorm early. It’s going to take a while to come up with a brand name that you love and that is also available as a domain name. One thing is certain: most two- word-phrased domain names are already taken. You will probably have to go with three words or more, or you might try purchasing a smaller domain name from someone who is squatting on it and waiting for a buyer to offer him/her some money.

DO SECURE YOUR PERSONAL NAME

Even if you’re not going to use it for business, you will want to reserve as many profiles and even a domain name with your name in it. Celebrities with established careers already have lawyers who do this on a regular basis for them. However, if you start your business brand and then you suddenly

achieve fame in the middle of it all, you’ll probably end up paying someone else to give back your personal brand name on the internet. 
There are many opportunists out there who go out and try to reserve names like Ariana Grande, Taylor Swift, Kevin Hart, Paris Hilton or other notables with large followings. If your following increases, so will the number of fake spammers out there, and you want to be ready by having already reserved your name on the biggest sites like Facebook, Twitter, Instagram, YouTube and have a personal branded .com name.

RESEARCH AVAILABILITY

Hop online now and check to see what’s available for your domain name possibilities using Whois.net. You can check a variety of different extensions besides .com sites. If the domain is already reserved or bought, you will see the owner of the domain name. It will also tell you who you can contact should you want to try and buy the name. Otherwise, you can get onto popular hosting sites like HostGator, BlueHost or iPower and try to register the domain name. 
Whois.net will also tell you (when it’s not available) what other names you might try to reserve instead that are available. Typically, they are prefixed with the word My or something similar, but are slightly different. You can also go outside of the .com and find .net, .biz, .name or some variation. I recommend you focus on securing the .com version as that is the most recognizable and valuable.
Your next step is to register the domain name. For this go to Namecheap.com, Domain.com or even GoDaddy.com. Registration is less than $20 per year and can be cheaper if you select longer terms than one year. Many of these sites also offer a new customer discount.  
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Promote Your Brand
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In the online world people learn who you are by interacting with you and can make up their own opinions about you and your company. The interactivity and the ability to reach people all around the world for very little money is what levels the playing field between companies and individuals. Information isn't as segregated as it once was, and it's also quite a bit more transparent. If you want to be known as an expert, all you have to do is to claim to be an expert and then help others with your expertise. Results speak louder than credentials.

The internet is a global community dominated by reviews, social proof and user engagement. Think about this. No matter how much money a big company spends on promoting some defective product, odds are that there will be numerous online reviews and complaints. These are easily accessible to anybody online and discourage new customers from purchasing a crappy product. In the same vein, if you build an awesome brand and create a wonderful product with spectacular service word is going to spread. You can gain organic traffic that generates more visibility, adoption and revenue than the big company. Attract your audience, promote the brand and leverage the positive vibes. Continue to share the information and you can scale your business into phenomenal success.  

WHAT YOU SHOULD DO ONLINE

There are a few places online that you can leverage to get the most positive publicity with minimal effort. You could spend a lot of time plastering the internet with your own press release, but ultimately, as a business owner, you just don't have the time to do too much promotion. Even if you can do the following list, you should seriously think about hiring a company or an individual to help you publicize your offerings online in a manner that will get you more exposure.

●  Website


This is your main hub and can be a formal website or a focused blog. Think of this as the central place to show people who you are and what you're up to with your business.



●  Social networks


These include Facebook, Instagram, Twitter, TikTok, Pinterest, Tumblr and YouTube as platforms for getting traffic back to your site.

●  Portfolios


You might have a freelance company or be a solopreneur who is interested in showing off some of your work via your online portfolio.

●  Email campaigns


Email is still the most effective way to directly market to your audience. You have probably heard, “the money is in the list.” Keep this in mind as you build your brand whether personal or business. 



●  Digital resumes


If your personal experience is important to your business, or you’re seeking employment with a company be sure to update your brand using a personal digital resume.

●  Online business cards


If you want to replace your paper cards with a digital version there are some great places online. Sites like Canva, Looka and Moo.com will allow you to design from templates and share your new business card.  
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