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Copyright:

Copyright © 2024 by Fox Social Media

All rights reserved.

No portion of this book may be reproduced in any form without written permission from the publisher or author, except as permitted by U.S. copyright law.

Disclaimers:

"The author has made every effort to ensure the accuracy of the information within this book was correct at the time of publication. The author does not assume and hereby disclaims any liability to any party for any loss, damage, or disruption caused by errors or omissions, whether such errors or omissions result from accident, negligence, or any other cause."

AI has been used to assist in generating the content for this eBook.
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Social media in business is important. It has evolved the way we interact with our customers and businesses – but the importance of social media in business is often overlooked.

Social media helps small businesses to meet their customers and potential customers where they are, online. It also helps them to build brand awareness, increase sales, and build a loyal customer base.  

A little bit about Instagram

Instagram is an amazing place for your small business to visually showcase its products and services. It’s a place to tell your brand’s story, engage with your audience, and be creative.

Your profile is the place where you show and tell what your business does, who it serves, and what results people can expect by using your products or services. There are 600 million users on Instagram of which 90 billion are active every month! Whether you’re looking to style your photos, tell your story, or simply create a positive artistic approach to your business, Instagram is awesome. It can reach 100% of your followers using “Stories”! In this eBook, we’ll discuss the importance of Instagram in business and share tips for getting the most out of the platform.

Instagram, due to its enormous number of followers and its highly visual nature, makes it a wonderful place for small business owners to display their products and services. All you need is to understand how to make the social media landscape work for you and understand from the start what your business goals are. This eBook will walk you through the process of leveraging Instagram for your small business, teaching you how to cast the net wider and thereby realize your business goals!

Instagram Market Statistics

Whether you currently use Instagram as part of your marketing strategy or are planning to do so in the near future, we hope the following Instagram statistics will help you appreciate just how great a tool the platform is for those looking to use it for small business marketing.

Instagram’s User Base: Instagram has over 2 billion active monthly users. (Statista.com)

Business Profiles: There are over 25 million business profiles on Instagram. (Backlinko.com)

User Engagement: 90% of Instagram users follow at least one business account. (99firms.com)

Marketer Adoption: 73% of marketers are actively using Instagram. (Backlinko.com)

Instagram Stories: 62% of users say they are more interested in a brand after seeing it in an Instagram Story. (Socialpilot.co)

Global Reach: US-based online stores lead with 86% Instagram accounts, followed by 81% accounts from the UK and 75% from Germany-based online stores. (Socialpilot.co)

These statistics highlight the incredible potential of Instagram as a marketing platform for small businesses.

Instagram as a Marketing Tool

Instagram is especially well-suited for small businesses, which tend to rely heavily on word-of-mouth marketing and whose products can be easily conveyed in a visually appealing way. The social platform offers many marketing opportunities for small businesses:

With Instagram Stories, businesses can share videos and images that offer customers a behind-the-scenes look at the processes and people behind the product. Most people are looking for a brand they can trust and get to know on a more personal level. Instagram Stories allows your ideal customers to feel like they are right there with you as you build the products or services they are looking for.

Shoppable Posts is a feature that allows businesses to tag products in their photos, allowing customers to purchase those products directly from the app. Of course, the more effortless you make the buying process, the more products your customers will buy. In 2016, Instagram reported that 60% of its users reported finding new products on the app, and with the addition of shoppable posts, there are likely even more.

Like Google, Instagram has an algorithm that determines the order of posts, videos, and stories that users see. This algorithm favors content that receives a high amount of engagement, so if a business posts a photo that gets a lot of likes and comments, it has the potential to reach a larger audience. Interestingly, a lot of high-profile Instagrammers often engage with their fans by responding to their comments; this creates trust between their followers and the brand, especially since many of them still remember the days before social media when answering customer queries was often a separate department’s job. It’s worth noting that Instagram’s engagement rates are 58 times higher per follower than Facebook’s. So, how can small businesses capitalize on all these exciting marketing opportunities available through Instagram? That’s exactly what we’ll explain in this eBook. Whether you’re looking to get your first 100 followers or your first 10,000, you’ll learn how to use Instagram to help your business enhance and exceed its goals.
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It's no secret that Instagram has more functionality on cell phones compared to a PC. Instagram was originally designed for the iOS ecosystem exclusively. It was the iPhone 4, in October 2010. Instagram was only available on Apple's mobile platform, for quite some time. This singular device and operating system focus allowed Instagram to refine its features and user experience for an unwavering audience — and, in the end, achieve ten-figure popularity in a matter of years.

It's quite different now:

	Android expansion: Back in April 2012, Instagram arrived on Android, opening a far larger potential user base.

	Web presence: A desktop version followed in November 2013, then a mobile web interface in 2014, with very limited functionality for viewing and browsing.

	Continuing platform support: As of today, Instagram now works across a very wide group of platforms, including iOS and Android, web browsers, Amazon Fire Tablets, and even on Windows 10 hardware.


While some mobile apps remain the only way to access full functionality on a case-by-case basis, Instagram’s platform was born from a device-centric beginning, and it now approaches more than 2 billion active users globally. The app has continued to successfully evolve and expand beyond its initial device focus, and that pivotal operational transformation has been key to its longevity and growth. 

The Instagram platform was only designed to be used over the cell phone. Today, at the time of this writing, you can use it on both a PC and a cell phone. Although:

Each way of accessing Instagram comes with its limitations, the most noteworthy of which include:

On a PC/Mac:

	Limited functionality: You can't create stories, use Reels or Guides, or access direct messages. It's essentially a browsing tool for liking and commenting.

	No posting flexibility: While you can upload photos and videos for posts, the actual process of posting them is more complicated, and you have none of the editing options found in the mobile app, such as filters, stickers, or effects.

	Clunky interface:  The PC interface can feel less fluid and intuitive, making for less-than-ideal navigation and content creation.

	No camera access:  If your PC lacks a touchscreen and its webcam, posting pictures and video is difficult. You're able to take media from your PC and post it, instead of taking it from a device like your cell phone.

	Unofficial app (Mac):  Many horrid unofficial apps exist for Mac that can limit your Instagram experience to browsing.


On a Cell Phone:

	Smaller screen:  Viewing and editing can be difficult when trying to add small details to your post.

	Touchscreen limitations:  Hyperlinks, font choices, and all the other aspects of your content and profile will be harder to manage and control than if you had a mouse or keyboard.

	Data usage:  Well, if you are running it on mobile data, it may get a bit expensive as the over-indulgent design keeps pulling new content from the Internet.

	Notifications and distractions:  When you also need to be using another app, the hyper-ambitious, multi-tasking design can be a little distracting.

	Battery drain:  Overworked phones never last that long and the Instagram design will try to keep you constantly browsing the app if the cell phone is still in use.


Overall:

	PC:  Best for social media surfing, concurrent use with other programs, and for detailed content editing (though with some limits).

	Cell Phone:  Best for spur-of-the-moment, on-the-go use as well as root access to all of Instagram’s most ambitious features, algorithms, and experiences.


In the end, it depends on what you need and what you value. If more browsing than content creation, this is the best way to go. If you don’t have a smartphone yet but want Instagram, then a tablet with a built-in webcam would be best. So basically, it’s up to what’s important to you. I hope this has cleared up the signature limitations found in both! Any further questions, feel free to let me know!
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