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			[image: image]The Final Episode of The Apprentice

			The final episode of the first Apprentice series, filmed live at NBC in the Saturday Night Live studios, felt for me like a bit of a homecoming. I’d spent a few days there just a couple of weeks before. I knew where the canteen was, I knew where the pretzels were, I knew the wardrobe people, and I knew my way around the set.

			Jeff Zucker, Bob and Suzanne Wright, and Darrell Hammond came to visit me, and we even had the same stage managers, Gena and Chris, so it seemed like the continuation of a terrific event. I also noticed that my photograph had joined the SNL greats on the hall-of-fame photo gallery that lines the walls as you walk to the set. I was ready for another new adventure.

			At 3 P.M. I had an interview with Pat O’Brien, then of Access Hollywood, followed by a conference with Mark Burnett to go over the live broadcast. Then we had a lighting rehearsal on the set, where they had constructed a boardroom to emulate the one in Trump Tower. Carolyn Kepcher and George Ross joined me.

			I had my old dressing room from Saturday Night Live, and the sixteen original Apprentice candidates had their dressing rooms one floor up. There was definitely a celebratory feel to the backstage area, a reunion for everyone of a truly great success.

			I wondered what property the winner would pick. After all, it’s my business, literally, so I was trying to assess the outcome of both possibilities. I had a terrific guy running Trump National Golf Club at Palos Verdes, Mike van der Goes, and I didn’t want to lose him or put him into a different position. The tower in Chicago was more open to someone new coming in, because it is still in development, so I was hoping the winner might pick Chicago. But I had two sincere offers out to the winner, and it would be his choice. I’d have to deal with whatever he dealt me.

			After the lighting rehearsal, I had another meeting in my dressing room with Mark Burnett and his producers, Jay Bienstock and Kevin Harris. We reviewed the impact of the show and how certain members had been perceived. Two of the contestants in particular had received a lot of attention: Omarosa seemed to emerge as the villain, while Troy emerged as the hero. Recently, someone asked me if I’d give Omarosa a job reference. My answer: I’d give her a good reference for a soap opera.

			We also discussed how the group might interact during the live show and whether we might encounter any difficulties. We tried not to leave ourselves too open to any possible blowups or problems, but a live show is always a bit of a gamble. I sent signed copies of my book How to Get Rich up to the sixteen while they waited for the show to begin. George Steinbrenner called in to wish me well and said his entire family would be watching. George was behind the show before anyone else.

			I went back to visit the friendly and helpful wardrobe team, where I spoke to Dale Richards, who has been with wardrobe at Saturday Night Live for eighteen years. He told me there was a buzz in the air, even a bit of nervousness among the SNL veterans, because whereas SNL has been operating for twenty-nine years, The Apprentice was only a few months old at that point. It was new territory for them. They couldn’t just relax and expect things to go as usual, because this show was not usual. But he said considering my performance on live TV already, they were not concerned about me. They knew I could handle it, and I felt very confident.

			What’s great about NBC is that they do things professionally and with pizzazz as well. It wasn’t necessary, but they had a live band for the final episode, with members of the SNL band, which added to the excitement. Just to hear them warming up gave the place the air of a great event about to happen.

			As it turned out, it was. Mark Burnett, Melania, and I watched the taped portion of the final episode in my dressing room, and then I went out for the final boardroom scene with Carolyn and George, and Kwame and Bill. We also had the other fourteen candidates on the set, and we gave updates on several of them to the television audience.

			It probably helped that I didn’t know how huge the TV audience was during those final minutes, but I pretended this show was just another deal for me, so I wasn’t too nervous. In a way, it was business as usual, and my choice of Bill to be my apprentice felt right to me. I’ve never been a histrionic person, so even with an audience watching, I knew what would be the best decision for the Trump Organization. Experience just kicked in and took over.

			But I will admit that it was exciting. The culmination of all those weeks of ups and downs—the many assignments, personal problems, infighting, the deviousness as well as the camaraderie—happened incredibly quickly. And, lucky for me, Bill chose the Chicago Trump Tower for his assignment. It seemed to be over so suddenly.

			Or so I thought. We had an aftershow party at Trump Tower for everyone involved with the program, and I have never experienced that amount of media in my life. It was a media extravaganza. Fifth Avenue was blockaded, and there were thousands of people there just to see who went in. It took Melania and me over an hour to walk the red carpet from the front door to the elevators, probably a distance less than one hundred feet. It was a crush from every side, but the mood was jubilant, and I can’t complain. It was terrific.

			NBC, Mark Burnett, and everyone else involved with The Apprentice worked so hard, and I had a great experience—one I will never forget. I’m looking forward to the new season.

			The Apprentice II

			With the worldwide excitement surrounding the first season, the incredible ratings success, and four Emmy nominations, Mark Burnett, NBC, and I knew that we would have to deliver an even better show for the second season of The Apprentice. It’s going to be incredible, and here is a blow-by-blow of the making of the first four episodes.

			MONDAY, MAY 10

			Monday, May 10, marked the opening day of filming the new season. Mark Burnett and his team came to my offices to show me the tape to introduce me to the eighteen new apprentice candidates. I would soon be face-to-face with these men and women in the boardroom downstairs.

			They looked like a dynamic and energetic group. Type A personalities all the way. Not only do they look good, but their backgrounds include West Point, Princeton, Harvard, and Wharton. Not bad.

			At 11 A.M. we all went to the fourth-floor suite, which had been beautifully redesigned by Kelly Van Patter. She did the first season’s suite, too, and this one was even better. Jim Dowd of NBC met us there, along with Craig Plestis, senior vice president of alternative programs and development at NBC, and Lee Strauss, vice president of business affairs at NBC, also known as the reality-show “deal maker.” I got quite a welcome, and it made me think that maybe I matter to this network, which is a great feeling. As business partners go, NBC is the best.

			Carolyn Kepcher, George Ross, and Robin Himmler from my staff were there and ready to go into our second season as regulars, as is Scott Duncan, a photographer with great-looking dreadlocks and talent to match, who is also the brother of Tim Duncan, of the San Antonio Spurs. Mark introduced me to his beautiful girlfriend, the television star Roma Downey, and we gave her a tour of the infamous boardroom. Then it was time to meet the eighteen new candidates in person.

			Sitting before the new contestants, I noticed that George was looking especially dapper. I think TV stardom agrees with him. However, I clued in the new eighteen that while both George and Carolyn can be tough and nasty, to watch out—George actually is nasty. They laughed. I don’t think they believed me.

			All of the candidates introduced themselves. They were obviously and understandably nervous, but I could tell that the anticipation level was completely positive. That energy gave me a great first impression of them, and I told them that taking a shot at this show deserves some self-congratulation. They have drive.

			I also mentioned that Bill Rancic is doing very well as the winner of the first season, but all the other candidates from that show are certainly on their way as well. There were no losers in this new lineup before me.

			Carolyn mentioned to them that only eighteen out of one million applicants were chosen. That should give them a lot of confidence going into the challenges that await them. George, trying to be polite for a change, told them that they were all highly qualified and that he expected them to do a good job.

			I also told the men and women that they would be divided into two groups according to gender. I took a lot of heat for that the last time, but that’s too bad. I’m not running for office, and it’s my decision. They would soon be put through the wringer, and they would feel every emotion—both positive and negative—in the process. But someone would emerge as my apprentice, with another terrific opportunity waiting for him or her at the finish line. It might be a nasty race, but it will also be fun.

			With that, they were off to the suite, which had been furnished with plenty of champagne, caviar, and other indicators of their good fortune just to be here today. I think they all felt that way, just as we did.

			I found myself wondering whether we had another Sam Solovey in this group. Sam is odd but talented. Some of his quirky behavior didn’t make it to the television show. For example, he actually dressed up in an evening gown (not really a pretty sight) for a commercial promoting my Miss USA pageant. Not many people would have done that; I have to give him credit. And the $250,000 that Sam supposedly gave me? It wasn’t $250,000 at all, but about $1,100 with lots of newspapers tucked under it. But that’s Sam—he’s tricky, he’s smart, and he’ll be just fine.

			I had the advantage of introductions to the eighteen new candidates, so here’s a brief bio of each of them for you.

			Kevin (Chicago, Illinois), law student

			Kevin, 29, grew up in Silver Spring, Maryland, and then went on to attend the Wharton School of Business. He gave up his pursuit of a professional football career when his brother was diagnosed with leukemia. He later received an M.B.A. in M&A and finance from Emory. He is currently working toward earning his law degree at the University of Chicago. He and his brother have founded their own software company.

			Raj (Vail, Colorado/Philadelphia, Pennsylvania), real estate developer

			Raj, 28, received his secondary education at the Hill School, a boarding school outside Philadelphia, and later earned degrees in both economics and history from Boston College. Moving on from a successful stint in investment banking at the firm of Violy & Co. in New York City, Raj founded Automovia Technology Partners at the age of 23. The company worked closely with some of the largest and most respected firms in the automotive industry to develop custom-built cutting-edge technology related to the valuation and distribution of pre-owned automobiles. After this time in the technology sector, Raj turned his focus to real estate and created Vanquish Enterprises. This led to the acquisition of a hotel, retail, and condominium project in Vail, Colorado. Through an extensive renovation and repositioning of this asset, the project is on track to increase revenue by 300 percent.

			Maria (Virginia Beach, Virginia), marketing executive

			Maria, 31, grew up in Tallahassee, Florida. Her primary residence is in Virginia Beach, where her husband is an FA-18 pilot in the United States Navy. Maria has a B.S. in business and completed her M.B.A. with a specialty track in entrepreneurial marketing. In 2002, Maria was named the youngest vice president in the history of her publicly traded company. She is currently the vice president of marketing for a real estate investment trust company headquartered in Richmond, Virginia, and has ten years of experience in the fields of marketing/branding, sales, business management, and advertising.

			Bradford (Fort Lauderdale, Florida), attorney

			Bradford, 32, hails from a small town in Massachusetts. He later settled in South Florida, where he obtained his J.D. from Nova Southeastern Law School. In addition to being a successful lawyer and handling several high-profile cases, he is also a real estate investor and owns several pieces of commercial and residential property in south Florida. He can be seen daily, commuting to the courthouse or inspecting his properties in his customized gas-powered golf cart, complete with monster-truck tires.

			Jennifer C. (New York, New York), real estate agent

			Jennifer, 31, graduated with honors and a B.F.A. degree from Syracuse University, and immediately went on to become one of the youngest photo editors hired at a leading international entertainment magazine. Jennifer quickly rose through the ranks, working at many of the country’s top-selling publications, producing shoots for some of the world’s most famous celebrities. Jennifer soon made a lucrative career change into real estate and was offered a desk at one of the most prestigious firms in New York City, Prudential Douglas Elliman. Though told by her managers that it could take well over six months to close a deal and earn an income, Jennifer went into multiple contracts within her first six weeks in business, impressing even the most seasoned veterans. Jennifer is now successfully selling multimillion-dollar, high-end residential real estate. As her competitive career mirrors, Jennifer also excels as an accomplished award-winning equestrian.

			Pamela (San Francisco, California), investment firm partner

			Pamela, 32, is an accomplished and well-trained business executive who has founded two successful companies from the ground up. She holds an undergraduate degree in economics from the University of Pennsylvania and an M.B.A. from Harvard Business School. During the 1990s, she worked as an investment banker on Wall Street, underwriting IPOs and doing M&A advisory work for two top-tier investment banks. In 2000, Pamela founded Blazent, Inc., from her loft in San Francisco. Blazent has grown to become a successful enterprise-software company, now with offices all across the country. After two years as the company’s CEO, Pamela left Blazent to form Crimson Holdings, a private investment firm focused on real estate investments and equity hedge strategies. The Crimson Funds, including Crimson Advisors and Crimson BridgePoint Funds, have performed exceptionally well, and the Crimson family of funds is quickly becoming a leader in the management of alternative investments.

			Sandy (Rockville, Maryland), bridal shop owner

			Sandy, 28, was born and raised in a Portuguese home in the Washington, D.C., area. By the age of 21, she was the youngest bridal-store owner in the country. Since then, Sandy has evolved to become an exclusive wedding and event planner in the metropolitan D.C. area. Her clientele has included heirs to the Tiffany & Co. family and elite politicians. Sandy’s entrepreneurial enthusiasm has also led her into real estate ventures and investments. Presently, Sandy keeps busy growing her award-winning bridal business and wedding-and-event-planning company.

			Rob (Frisco, Texas), corporate branding salesman

			Rob, 32, grew up in Plano, Texas, and later earned a football scholarship to Northeast Missouri State University, where he started four years in the linebacker position. After graduating with a bachelor of science degree from the University of Texas, he and his wife founded Flanagan Enterprises, Inc., and grew it into a multimillion-dollar business, selling corporate-branded items and custom solution-packaging products worldwide. In November 2003 Rob partnered with HotLink, Inc., an industry leader utilizing marketing automation, based in Austin, Texas, where he is VP of Dallas Sales. Along with raising his two young children, Rob enjoys golf, scuba diving, playing his guitar, and fishing.

			Elizabeth (Marina Del Ray, California), marketing consultant

			Elizabeth, 31, has more than thirty Fortune 500 companies and over forty multimillion-dollar brands relying on her to help them develop creative ideas to build their businesses. Elizabeth currently owns and runs Pulse40, a successful consulting firm, where she pioneered a unique interviewing process. With products ranging from laundry detergent to movies, you might recognize much of her work on TV today. Elizabeth graduated with a 4.0 from the University of Michigan Business School, where she was recognized as an Angell Scholar, received the Branstrom Prize, and was ranked in the top one percent of the nation for academic excellence and leadership. Elizabeth’s professional foundation began when she was hired by Procter & Gamble Brand Management and very quickly became a highly successful brand manager. Fun facts most people don’t know about Elizabeth are: she’s a published poet, state champion basketball player, avid Salsa dancer, motivational speaker, and an award-winning short-film director.

			Stacie J. (New York, New York), sandwich shop owner

			Stacie, 29, grew up in Colorado. She has a B.A. from Emory University and an M.B.A. from Mercer University, both of which are located in Atlanta, Georgia. She is a professional model with Ford Model Management, based in New York City, and Elite Model Management, with offices in Los Angeles, Atlanta, Miami, and Chicago. She currently owns a successful Subway sandwich shop franchise in Harlem, New York.

			Andy (Boca Raton, Florida), recent Harvard graduate

			Andy, 23, was born and raised in south Florida, where he recognized early on what it would take to succeed in business. At the age of 13, Andy co-founded a concert package company that focused on both corporate and individual clients. As the youngest of four boys, Andy learned to use his speaking skills to defend himself at an early age. In 1999, he utilized those verbal skills to win the U.S. National Debate Championship in Commentary Speaking. Andy is a recent graduate of Harvard University, where he was a founding member of an organization dedicated to fighting infectious diseases in developing countries. A competitive tennis player, Andy is looking forward to continued success both in and out of the Boardroom.

			Ivana (Boston, Massachusetts), venture capitalist

			Ivana, 28, earned her B.S. from the McIntire School of Commerce at the University of Virginia, with a concentration in finance. She has spent the past five years in the venture-capital industry, investing in technology companies. Ivana enjoys running and cycling, and recently raised five thousand dollars for the Leukemia and Lymphoma Society by completing a one-hundred-mile ride around Lake Tahoe. She lives in Boston with her fiancé, Brian, who attends Harvard Business School.

			Jennifer M. (San Francisco, California), attorney

			Jennifer, 29, received her undergraduate degree in English from Princeton and her law degree from Harvard. She graduated magna cum laude and Phi Beta Kappa from Princeton, and was nominated for the Pyne Prize, Princeton’s highest honor. She is currently a securities litigator for a law firm in San Francisco and has worked with management teams from start-ups to Fortune 500 companies. Jennifer lives in San Francisco with her husband, Aron.

			Wes (Atlanta, Georgia), private wealth manager

			Wes, 27, grew up the son of a veterinarian and the eldest of four rambunctious siblings, learning responsibility and leadership at a very young age. Wes hails from Atlanta, Georgia, where he lives with his wife, Lynne. He holds an economics degree from the University of North Carolina at Chapel Hill. Postgraduation he moved to Atlanta, and within five years he became a vice president with one of the world’s largest global-investment firms. Wes leads a large team specializing in investment management for wealthy individuals, families, and large corporations. He is in his sixth year as a financial adviser and one of the nation’s youngest certified financial planner practitioners. He also serves as an instructor at Emory University’s prestigious High Net Worth Institute in Atlanta, Georgia.

			Kelly (Carlsbad, California), software executive

			Kelly, 37, earned a B.S. degree in national security and public affairs from the United States Military Academy at West Point. He earned an M.B.A. from the Anderson School at UCLA and a J.D. from the UCLA School of Law simultaneously. After graduating from West Point, Kelly completed Ranger school and served two years as a military intelligence officer in the United States Army. Kelly raised over $5 million in equity financing for three start-up companies, and as the acting president led the sale of one of those start-ups (eteamz.com: the largest amateur-sports portal on the web at the time) for eight figures to a company that has since filed for an IPO. He is the co-founder and chairman of a motor-enthusiast community website called motorpride.com and is currently the president of CoreObjects, an outsourced software development company based in Los Angeles.

			Stacy R. (New York, New York), attorney

			Stacy, 26, is a native New Yorker who received her B.A. in art history from Columbia University, where she graduated with honors. Stacy received her J.D. from Brooklyn Law School, and she currently practices corporate law at a top law firm in New York. Stacy has worked in the legal departments of both Sotheby’s Auction House and the Metropolitan Museum of Art in New York. Stacy loves to travel; she has studied abroad in Paris and speaks French. She is an active member of various bar associations and charitable organizations in New York.

			Chris (Long Island, New York), stockbroker

			Chris, 30, was raised in New York, and has been an entrepreneur since he was 11. He started with a candy business, which was followed by a landscaping business by age 14. He sold flowers every holiday, and Christmas trees in the winter. After being a stockbroker for seven years, he opened his own firm. In fewer than five months he was ranked thirteenth in a field of over a thousand brokers, and his branch was eighth out of 171. Perhaps most impressively, Chris has achieved all this with only a high school degree.

			John(San Francisco, California), marketing/real estate director

			John, 24, has lived for the majority of his life in the San Francisco Bay area. He attended the University of California at Berkeley, where he graduated in 2003. While at Cal, John won three division-one national titles in the sport of rugby. After graduation, John submitted a business plan to an automotive magazine, The Rodder’s Journal, where he was then hired as marketing director. John also co-founded a real-estate-development company in San Francisco, and is currently in the midst of a number of projects. When not at the office, John spends the majority of his free time pursuing his other passion, auto racing.

			
			These are the candidates I met that first day, and I could already tell that it was going to be a fantastic season. Maybe even better than the first.

			After saying goodbye to the candidates, I went back to my office to do some business for a couple of hours, and then it was off to NBC studios to shoot the promos for the NBC Primetime Preview 2004/2005, known as the Upfronts, coming up next week at Radio City Music Hall. This is a huge, two-hour sales presentation that takes place once a year and generates $2 billion in ad sales. This is Jeff Zucker’s forte, and I’ve learned it’s a very important industry event.

			I was talking to Craig Plestis, a vice president at NBC, on the way over to the studio, and he mentioned Jeff Zucker’s reaction to the first episode he saw of The Apprentice, when I was still considered a gamble in their eyes. He said Zucker, who was seeing raw footage without music or any embellishments, became mesmerized by what he was watching and said he knew that it was special right then. By the time he saw the boardroom scene, he knew they had a hit on their hands.

			The boardroom was the clincher because it seemed “so real.” That’s because it was real. People don’t always understand this, or maybe they forget: I am a businessman, and my instincts are finely honed as a businessman. I can’t act my way out of that, ever, and that’s what comes across. Jeff Zucker and Mark Burnett recognized this trait in me, and that’s why The Apprentice has been such a big hit!

			The Upfronts would be promoting the second season of The Apprentice in a scene set in a small boardroom in an NBC studio. The scene would be a spoof of our boardroom scenes on The Apprentice, only we would have five actual NBC executives playing prospective employees. I got to fire them all. George got to slug one, which he did in one take. He didn’t need any practice or warm-up shots. Even Sam Solovey, from our first season, did a guest appearance, announcing his big new job at a rival network, which is very good news for our network. My secret nickname for him was Sam So-long-now, which is particularly funny to me now, since it seems he’s always around—even more so than if I’d hired him. However, I think Sam is enormously talented, and I guarantee that he will be a huge success.

			Then, just when I thought my TV day was over—wrong again. We went outside to Rockefeller Plaza to do some shots, and we caused a pedestrian and tour bus jam in the process. I was standing on the back of a truck for everyone to see. How do I get myself into these things? I don’t know. But everyone was fast and professional, and we were done in ten minutes. Day One was a wrap. I ducked into my limousine to return to my office and make phone calls.

			TUESDAY, MAY 11

			The day of the teams’ first assignment. We met the film crew and the new eighteen at Toys “R” Us in Times Square. This space is the largest toy store in the world, and it really is incredible. The first assignment always has a certain edge to it, as it marks the true beginning of the show’s plot and dynamics. The streets were quiet, since it was 8 A.M., and the store was open just for us. I couldn’t help thinking what the new candidates must have been thinking: Last time we started at the New York Stock Exchange on Wall Street, and this time we were at a toy store? But here’s a fact: Toys are big business—big to the tune of $20 billion a year. So this was not a small-fry assignment.

			The group informed me of the two team names and that both the designated leaders are of the opposite sex from the teams they will lead. This could be a good idea, to keep the score a little more balanced than it was the last time, when the women trounced the men for a while. That showed me that maybe they’d learned something from watching the show.

			Along with Carolyn, George, and me, several executives from the Mattel toy company—Richard Weintraub, Evelyn Viohl, and Mark Sullivan—were present. They would be in charge of this assignment, which was to develop the prototype for a new commercially viable toy. The target market? A raucous group of children, from six to eight years old. Believe me, that’s a tough market.

			I told them to get busy and do a good job, and they proceeded to Mattel headquarters in Chelsea to continue their work. I would check on their progress tomorrow. Meanwhile, I returned to the office to get back to work myself.

			WEDNESDAY, MAY 12

			At 6 P.M., in the midst of an ominous thunderstorm, we drove down to Mattel headquarters for the task resolution. I was looking forward to seeing the results and what the two teams had come up with, even though I prefer grown-up-size toys such as helicopters and airplanes. I remember wishing that we could use my helicopter right then. The traffic was terrible.

			We finally arrived in Chelsea, a thriving, bustling area. Mattel occupies a beautiful building with a seven-floor skylit atrium.

			As I was descending the stairs into the Mattel conference room, an eight-year-old boy going up the stairs saw me and wasted no time in pointing at me and telling me I was fired, and in no uncertain terms. Fortunately, he was smiling, so it wasn’t too scary.

			As we waited for the room to be ready for the resolution scene, Richard Devinki, a producer with Mark Burnett’s team, mentioned that he had seen Candide, an opera by Leonard Bernstein that had recently been revived at Lincoln Center with Patti LuPone. The judge in the opera was dressed to look like me, hair and all, and in one scene he told the exiled Candide, “You’re fired!” I couldn’t believe I actually made it into an opera, and one by Leonard Bernstein at that. I don’t think he’d mind. Bernstein loved New York, too, so I’m in good company.

			The eighteen candidates arrived, and Carolyn, George, and I entered the room, which was filled with an amazing assortment of toys. We got right down to business and asked the Mattel executives how the two teams had performed.

			They both did well, but it seemed that Apex, the women’s team headed by Brad, edged out the men’s team. I asked Richard Weintraub of Mattel why he had chosen them, and he said the children in the focus group responded more favorably to their toy. He added that children like action-packed toys, with crashes, energy, and speed—a slam-dunk toy, in other words. The executives also thought their idea had more commercial viability.

			I asked him whether there was a chance of ever seeing this new toy in stores, and he said to look for it early next year. It was good enough to develop and market, which is the mark of an effective and imaginative team. It looked like we were off to a fantastic start.

			I informed the losing team that I would be seeing them in the boardroom tomorrow, where one of them would be fired. I informed the winning team that the prize for their work would be to have dinner with me in my penthouse apartment that night, along with Melania. Last time, the winning team got to see my apartment and to meet Melania. This time they got to have a filet mignon dinner with us at twilight. I think that’s an improvement.

			I spent a few minutes talking with Megan Left of Mark Burnett’s location crew. While some New York City locations can be a breeze (particularly if I own them), other locations can present an enormous challenge. For example, the shots at the Statue of Liberty required contact with the New York Police Department, the Coast Guard, the U.S. Navy, and Bernadette Castro, the amazing woman who is the commissioner of the New York State Office of Parks, Recreation and Historic Preservation.

			Megan told me that finding locations is less of a problem in New York City when I’m involved because they’ve found that people think I’ve done a lot for the city and willingly try to be helpful. Several people mentioned to her that The Apprentice is like a postcard for NYC. I have to agree.

			THURSDAY, MAY 13

			The first boardroom scene of the new season took place at 5 P.M. It almost seemed like a reunion to be back there all together again. Aptitude is an interesting thing. I have it for business and making money, and sometimes it’s just as clear as day to see when other people don’t have it. My first firing wasn’t terribly difficult, although I always feel bad for the first person to go because he or she will miss out on so much.

			We finished the boardroom scene, and I left immediately to attend a cocktail party for the Metropolitan Golf Association. I went with Carolyn Kepcher and met Rudy Giuliani there. Never a dull moment with Rudy around. We had a great time. The speaker was David Fay of the United States Golf Association, who has done a brilliant job of watching over golf and the game’s integrity. He is also a wonderful guy.

			FRIDAY, MAY 14

			We met in the atrium of Trump Tower at nine in the morning to give the second assignment, which was to create an ice cream flavor and sell it, in tandem with Ciao Bella Gelato. I’m building an ice cream parlor in Trump Tower. Since Starbucks went into the mezzanine level last year, the company now has one of its most lucrative stores anywhere. We are thrilled to have them on the premises.

			SATURDAY, MAY 15

			At 6 P.M., we met for task resolution in the boardroom. I spent a few minutes talking to Paul Ahern of the art department about what he does, and he described how they covered the mirrors at Petrossian, the restaurant where that night’s winning team would indulge in the most expensive caviar in the world. The screen to cover the mirrors is called Hampshire Frost, a translucent plastic that blurs or diffuses any reflection, which is essential for filming there. The details are myriad in shooting a TV series.

			It turned out that vanilla was by far the most popular ice cream flavor, and the winning team, Mosaic, capitalized on that consumer preference by coming up with a vanilla-based flavor. This choice, to me, was common sense, and they won because of it. Off they went to Petrossian, and Melania and I went off to Atlantic City for an event at the Taj Mahal.

			While being greeted by hundreds of fans waiting outside Trump Tower, I asked them how they liked The Apprentice. I
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