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out there etiquette

good neighbours

No one can be truly stylish unless they have exquisite manners. Camping is a form of communal living and gives you the perfect opportunity to show off yours.

Good manners are back in fashion and, in many ways, it’s actually more important to be exquisitely polite when you’re living in the great outdoors than it is when you’re between four walls. It’s important to respect nature, the environment and others. For example, never go into someone’s tent without being invited. Of course, you can’t knock on the door, but a simple hello should alert them to your presence.

The issue of noise is a difficult one as there are most definitely two sides to every volume dispute. I think the best thing to do is find out about the noise policy of places you’re considering camping at and find one that suits you best. If you have small children it can be infuriating to have a raucous party going on next to you when you’re trying to get them to sleep. Equally, if you’re camping with a crowd of friends you won’t appreciate the noise police pitching up – tutting – at 9pm on the dot.

Although camping is romantic and canoodling under canvas, or even under the stars, can be blissful, you do have to be considerate to those near you. A friend of mine found herself having to explain the birds and bees prematurely to her four-year-old son, at three in the morning in the middle of a field, as they endured a rather noisy performance from the couple in the next tent.

I’ve never camped without borrowing from or lending something to my fellow campers. From torches to corkscrews, there’s always something someone’s forgotten. It can be rather charming to take a pack of note cards with you to jot down a quick thank you before you leave.

Camping with kids has its own set of rules. Make sure that no one set of parents ends up looking after a whole crowd of children. Also ensure that your children never outstay their welcome in someone else’s tent. Plus, it’s a good idea to have extra treats for visiting kids.

If you’re camping somewhere that allows pets, you need to be a responsible owner. I know from experience how utterly infuriating it is to have a dog pee on your tent. Unless you have a ‘world’s best-behaved dog’ rosette hanging on your wall then keeping your dog on a lead will lessen the risk of embarrassment. Also, it’s important to always clean up after your dog.

Finally, don’t burn anything other than paper or wood on the campfire as it’ll smell horrible and leave a mess. It’s also bad for the environment.
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Serenity is an important aspect of camping, so make sure you don’t spoil it for others. Make your space your own, of course, but be aware of how it may impact on those around you.





like we were never here

Get to know the Leave No Trace principles of camping.

Plan ahead and prepare

Know the regulations and special concerns of the area. Prepare for extreme weather, hazards, and emergencies. Schedule your trip to avoid times of high use. Visit in small groups or split larger parties into groups of 4-6. Repackage food to minimise waste. Use a map and compass to eliminate the use of marking paint, rock cairns or flagging.

Travel and camp on durable surfaces

Durable surfaces include established trails and campsites, rock, gravel, dry grasses or snow. Protect riparian areas by camping at least 200ft from lakes and streams. Good campsites are found, not made. Altering a site is not necessary. In popular areas, concentrate use on existing trails and campsites, walk in single file in the middle of the trail, even when wet or muddy, keep campsites small and focus activity in areas where vegetation is absent. In pristine areas, disperse use to prevent the creation of campsites and trails. Avoid places where impacts are just beginning.

Dispose of waste properly

Pack it in, pack it out. Inspect your campsite and rest areas for trash or spilled foods. Deposit solid human waste in catholes dug 6-8 inches deep and at least 200 feet from water, camp and trails. Cover and disguise the cathole when finished. Pack out toilet paper and hygiene products. To wash yourself or your dishes, carry water 200ft away from streams or lakes and use small amounts of biodegradable soap. Scatter strained dishwater.

Leave what you find

Preserve the past: examine, but do not touch, cultural or historic structures and artifacts. Leave rocks, plants and other natural objects as you find them. Avoid introducing or transporting non-native species. Do not build structures, furniture, or dig trenches.

Minimise campfire impacts

Campfires can cause lasting impacts. Use a lightweight stove for cooking and a candle lantern for light. Where fires are permitted, use established fire rings, fire pans, or mound fires. Keep fires small. Only use sticks from the ground that can be broken by hand. Burn all wood and coals to ash, put out campfires completely, then scatter cool ashes.

Respect wildlife

Observe wildlife from a distance. Do not follow or approach animals. Never feed them. Protect wildlife and your food by storing rations and trash securely. Control pets. Avoid wildlife at sensitive times: mating, nesting, raising young or in winter.

Be considerate of other visitors

Respect other visitors. Be courteous. Yield to other users on the trail. Take breaks and camp away from trails and other visitors. Let nature’s sounds prevail. Avoid loud voices and noise.

Leave No Trace guidance courtesy of the Center for Outdoor Ethics
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Bluffer’s guide to lighting a fire…

Unless you’re survival expert Ray Mears or have been attending Brownie or Scout camp for the last 50 years, it’s unlikely you’ll be able to make a fire by rubbing two sticks together. Instead
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Worldwide, a child dies every 15 seconds from water-related diseases, a figure equivalent to 20 jumbo jets crashing each day.

This is why a percentage of the royalties from this book will go to WaterAid. The charity works to help some of the poorest communities in Africa and Asia provide themselves with a better quality of life through water, sanitation and hygiene education projects.

The charity, established in 1981, now helps more than 500,000 people every year and also seeks to influence water and sanitation policies on a global scale.

If you’d like more information on WaterAid, or would like to make a donation, you’ll find them at:

WaterAid,

47-49 Durham Street,
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Telephone 020 7793 4500

www.wateraid.org
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