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This publication is designed to provide accurate and authoritative information in regard to the subject matter covered. It is sold with the understanding that the publisher and author make no representations or warranties with respect to the completeness of the contents of this work. Neither the publisher nor the author shall be liable for any damages or losses arising herefrom. The fact that an organisation or website is referred to in this work as a citation and/or a potential source of further information does not mean that the author or the publisher endorses the information that the organisation or website may provide, or recommendations it may make. Due to the ever-changing information from the web, internet websites and URLs listed in this work may have changed or been removed. All trademarks or names referenced in this book are the property of their respective owners, and the publisher and author are not associated with any product or vendor mentioned.
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DEDICATION
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To all our writing, editorial, design, marketing, distribution and printing teams.

I appreciate you for the amazing work you do. Vike Springs Publishing has come this far because of your hard work and commitment.

Let’s keep the momentum going, and reach even higher achievements in helping our authors realise their writing and publishing goals, one author at a time. 
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[image: ]‘ ransforming minds globally through words’ is a powerful phrase that illustrates the power of the

written word. Writing is not just about putting words on paper, it is a creative process that communicates thoughts and emotions, and shares an individual’s unique perspective. Writing can transform lives, entertain, inspire, direct, inform, bring revelation, and so much more. Many find that writing is also a journey of self-transformation and personal growth. By expressing our thoughts, we can understand ourselves with more clarity.

Whether you are an aspiring novelist, budding poet, business entrepreneur, minister, or someone who has never thought they could write a book, you will find all you need in this resource to guide you through your writing journey. It covers all aspects of the writing process, from the initial spark of inspiration to the completed manuscript ready for print. You will gain confidence in putting pen to paper – or fingers to keyboard – and as you move towards publication and marketing, know that help is at hand from start to finish.

You may have ideas that you would love to see in print, but just don’t know how to begin to write. Or maybe the last time you attempted to write anything was when you were in school, which seems a long time ago. You may have many questions about how to begin, how to build a coherent narrative, or even how you can find time to write when life seems so hectic. These are common concerns for many people who would love to see their book in print, but be encouraged, such a goal is possible to achieve, and it may be easier than you think.

Part I of this book details a ten-day writing plan, where you’ll learn how to structure and go about writing your book, and in Part II you will find information about different writing styles, and get tips to help you develop your voice and technique, along with information on the best writing apps to boost your writing ability. Your journey as a writer will be an individual one, but there are pitfalls and challenges that are common to each of us, so you’ll find reassurance and stimulation to help you in the process of getting your book ready for publication.

To encourage you, there are also stories from real people who have successfully authored books, explaining the way they managed to do so.

But first, some basics: The ten foundation points shown below give the understanding that you will build upon as you begin to write.
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1.  Your book marketing starts from the day you decided to write, so think about who your audience is going to be. You will find more information about this vital element of book writing in my book on marketing, Promote Your Book, that will help you navigate the marketing maze with confidence.

2.  You have a unique voice. You bring your experience and all the elements of who you are into your writing.

3.  Find your niche. Whatever you decide to write about your book will fit into a specific category or genre, and you should know from the start where your book belongs, so that it lands in front of your target audience. There are around 50 main genres, and currently Amazon lists about 16,000 sub-genres.

4.  Do not aim at perfection. Your aim is to share your story, expertise or information. Professional editing and proofreading are there to perfect it all for you.

5.  Whatever you do, write with a purpose with an aim to add value. Never write just to be an author.

6.  Writing and publishing a book is an investment. Such a mindset is necessary in order to make wise decisions at each stage in the process.

7.  Being an author opens the door for many other opportunities such as public speaking, training programmes, corporate advisory and government- level policy decision-making board roles, expanding your scope of influence, leaving a legacy and gaining financial income

8.  Just like any product out there, books do not sell by themselves.

9.  Writing a book helps to establish and authenticate your brand. It confirms your identity.

10.  Learn to take rejection well and always be open to feedback.

The following statistics about the book publishing world will help you to focus on what you want to achieve, and help to clarify what you can expect when you enter this exciting and vibrant writing environment.

•  Revenue in the books market worldwide is forecasted to reach US$94.98bn in 2025, with an anticipated annual growth rate of 1.58%. 2

•  The self-publishing market is booming with an annual growth rate of 17%, compared to the traditional publishing market of a 1% increase.3

•  The average sales of self-published books is 250 copies at an average of $4.16. 90% of self-published books sell less than 100 copies. These figures illustrate how important good marketing is.4

•  Trending book genres are young adult, romance, fantasy, mystery and thriller, historical fiction, science fiction, self-help, and memoirs. Other genres that are doing well are more visual: photo books, graphic novels, and art books.5

11.  eBooks and audiobook sales are skyrocketing, with the demand for print books diminishing. In the UK the demand for audiobooks increased by 17% in 2023 and eBook sales are even higher than audiobooks.
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•  By 2025, eBooks will generate $17.7 billion in annual revenue around the world.7

•  Audiobooks are poised for sustained growth, with predictions indicating that audiobook revenues will surpass $5 billion globally by 2025. Increased adoption by younger demographics and improved production quality contribute to this rise.8

•  The eBook market was estimated to claim over 35% of the global market share by 2025.9

This book is one of a three-book series entitled The Confident Author Series: Master the Art of Writing, Publishing, and Strategically Promoting Your Book for Success and it covers many aspects of writing, publication and marketing. These books are not meant to be digested in a linear fashion – even when starting your writing journey, you will need to be aware of the next steps, and in particular, marketing should be in place very early on.

Throughout this series you will find quotes from one of my other books Business 365: Daily Inspiration for Creativity, Innovation and Business Success. This will encourage and motivate you as you move towards becoming a published author.
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You may be one of many who have tried and failed to get your writing into publication, whether through your own circumstances, or being let down by the publication route you attempted. Please don’t give up, but be encouraged to look at your situation again, and find a way forward.


“To succeed, you need to find your authenticity, and to become really successful, you

need to find your own voice.”

[image: ]

PART I

THE TEN DAY PLAN

Ten days, I hear you say! Who can write a book in ten days?

Well, this is the process I use myself, having written close to 15 books to date,

and ghostwritten many others.

It’s also a process I use when coaching other authors.

“The process is real! There is work to do, mistakes to make, risks to take and success to achieve – if you don’t faint first!”

1

CHAPTER

	[image: ]
	 	[image: ]


[image: ]

[image: ]1




[image: ]




[image: ]ake time in Day 1 to get the basics in place. Having a clear understanding of why you want to write and who your audience is will bring grounding to your book idea, instil confidence as you begin, and help you to be

successful.


WHY


Explain in detail the reasons why you want to write. What is it you want to achieve? Define your message and consider what writing your book will do for you in the way of your self-image, or your credibility. What will it do for you professionally, or financially? Will it help demonstrate your specialist knowledge or professional development? What will it do for your reader?
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The stronger your ‘why’, the greater the motivation to make it happen, so answer the following questions:

•  What will it do for me?

•  What will it do for my credibility?

•  What will it do for my confidence?

•  What will it do for me professionally?

•  What will it do for my reader?

•  What will it do for me financially?




Are you aiming to entertain readers, explore a certain theme, raise awareness about a particular issue, or something else? How you approach your topic will also be part of your ‘Why’. For example, you might wish to include biographical detail but write from a fictional point of view; or you may want to address a current issue where you have a degree of expertise by offering a different perspective.

Think about how important it is for you to get your message across. Your motivation to write will be directly linked to how excited, inspired, or burdened you are by your chosen subject.

Have others ever said to you that you should write a book? Find out what it is that they thought was significant about your message. Can you buy into their belief about you?
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In addition, evaluate your ‘Why not’. If you think time will be an issue, decide what needs to change so you have more time. If you don’t feel your skills are up to writing, then recognise that there are ways around that by getting the right professional support. Don’t allow negative thoughts to impact your self-belief. There are readers for every kind of book, so do not think that what you want to say or write about will not be of interest to others.


WHO

“I never perfected an invention that I did not think about in terms of the service it might give others... I find out what the world needs, then I proceed to invent.” Thomas Edison


On Day 1 it’s also important to decide on who your target audience will be. Define your audience profile and consider the best way to connect with them.

What does the world need from your writing? Think about your likely readership and the range of genres, especially those that are popular, or where your research shows there is a gap in the market. With such a range of genres, decide where you will fit and find out as much as you can about who is reading those books. You can enhance your research by looking at bestsellers in bookshops and online, and ask librarians and booksellers about the genres that are emerging or attracting a lot of interest.
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Your ideal reader will gain a sense of value from reading your book so aim to provide quality in- depth information, always geared towards what you understand to be your reader’s level of interest or understanding.

If you are considering a children’s book, your research should also look at the adults who will be purchasing the book to read to the child. Children’s books should fit into a defined age range, and the length of the book and the vocabulary will differ according to age. For example, board books are for 0-3 year-old children. They are less than 300 words in length, contain a lot of pictures and simple words, often rhyming. In contrast, books for young adults, aged 12 plus, are at the other end of the spectrum, are 45-80,000 words in length and use a wide range of vocabulary.

Be aware of the different themes that appeal to teens, young adults, and older readers and think about where to target your writing. For example, children are often interested in books about friendships, families, emotions and behaviour; whereas young adults may be keen to explore issues that help them with relationships and understanding their own self-concept. They often explore themes of morality.

In creating a clear reader profile, you
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