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			Introduction

			Stop allowing “age” to be a barrier to your success! More than ever, older adults are starting their own businesses and embracing the opportunity to pursue their passions, unleash their creativity, and build successful businesses in their golden years.

			While there are over 36 million people over the age of 50 who are active on social media (Oberlo, 2023) dealing with new technology is a much higher concern for older (versus younger) business owners. Many older adults avoid the internet, due to their concerns with cybersecurity and lack of technical expertise. However, this can be detrimental for small businesses!

			Not having an “online presence”, in other words, not posting information online related to your idea, product or service, is limiting your business growth. For instance, search engines like Google receive 99,000 queries a day! Read that sentence again. This means people are already searching the internet daily. Why isn’t your business listed?

		

	
		
			

			I believe digital marketing is the best promotional strategy for your business. Sites like Google, Facebook and Yelp make it easier than ever to get found online and reach a global audience, but if you don’t have an online presence you’re losing customers to competitors who do! Whether you want to share content through blogs, email newsletters, video or any of the numerous forms of social media marketing, you can attract customers and grow your network by understanding the basics, developing a plan and making adjustments based on those results.

			Are you eager to promote your business online but you don’t know where to start? Do you feel like something is missing from your marketing strategy? With the popularity of social media and the advances in technology, it’s easier than ever to promote a business. I’ve written this handbook to help Small Business Owners, gain the courage to get started online, recognize the opportunity social media presents for their business and introduce them to setting business goals!

			This is a great reference guide for beginners who struggle with technology and feel they are not getting the return on investment from marketing efforts. Practical tips are provided in a reader-friendly format. Readers will gain a clear understanding of the basic marketing concepts that are necessary to see business growth.

		

	
		
			

			Chapter 1

			Terminology

			Marketing Basics

			Marketing is the management process through which goods and services move from concept to the customer. – Business Dictionary
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			Traditional vs Modern Strategies
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			Source: Unknown

			This chart represents the most common ways of marketing and advertising. It also shows the modern alternatives to traditional methods of marketing and advertising.

		

	
		
			

			Social Media Basics

			“Social media” is a form of online marketing. It provides a way for people to communicate and interact across the internet. Social Media allows users to share information from email, mobile apps, websites and more. Even internationally, social media sites have increased in popularity over the past 10 years.

			Perhaps it’s called social media because users interact with it socially, taking action which may include forming groups, building relationships, playing games, sharing news and more!

			A major reason for the increase of people using social media is because platforms like Facebook, X (formerly Twitter) and Linkedin have made it easier to publish content. People with no technical experience are now able to share audio, text, graphics and video from their computer, smartphone or mobile device. 
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			Chapter 2

			Data & Privacy

			Social Responsibility

			For Small business owners, the shift in how consumers make buying decisions and purchase presents both opportunity and responsibility. Not only can you build relationships with consumers in your local area but you can reach a global audience. With social media you can speak to a captive audience everyday without ever meeting at a physical location.

			This is also where your online responsibility begins. People share alot of their data online and most of it is accessible to the public. Even with the update in privacy regulations, the data people share online makes it easier than ever to find potential customers. Now that social media users are aware of this, they expect businesses to keep their data safe and respect their privacy.
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			Best Practices: For Protecting Customer Privacy

			Businesses should get familiar with ways to protect their customers’ privacy on social media. These strategies include: creating strong passwords, managing customer data and gaining permission to share.

			Creating strong passwords involves using a combination of letters, numbers, and symbols in a password which makes accounts less vulnerable to hackers. Avoid using easily guessable information like birthdays or pet names. Changing passwords regularly can also help protect customer data from being stolen.

			As your organization grows, so will your network of contacts. Therefore it’s important to respect customer privacy and comply with data protection regulations by only collecting the information that is directly relevant to the business transaction or service being provided. Examples of only collecting necessary data for business include asking for a customer’s name and email address when signing up for a newsletter, requesting shipping information when processing an order, and gathering demographic information for targeted marketing campaigns. Also do your best to avoid sharing any personal contact information online such as phone numbers, home addresses or sensitive financial information such as credit card numbers or bank account details, as this is unsafe and leads to privacy breaches.
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