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INTRODUCTION

What is “magic,” and why have I written this book? It’s an ancient performing art, presenting apparent impossibilities, that is at least as old as the Egyptians who built the pyramids. But “magic” is also, in its simplest form, a trick: something that involves a secret that is known to the performer but not to the audience. Some tricks work by themselves (even good ones, which may come as a surprise to you), whereas others require decades of practice and a lifetime of devotion to perform properly. But those are the extremes—there is an enormous amount of magic that falls into a middle area that requires a little bit of work on your part. After years of involvement with professional magicians, sharing their secrets, I’ve always wanted to write a book on magic for non-magicians. Here’s where we make it all easy for you with the wonderful format of the Knack series. Now, with the instructions broken down into only the most essential information, combined with large color photographs that lead you step by step through each action, you’ll find that learning magic is easier than you thought possible.


I’ve been very fortunate, in the past thirty years of writing and publishing books about magic and editing Genii, The Conjurors’ Magazine, to have befriended many of the most brilliant people in the field. I have asked them, and they have generously agreed, to allow some of their most wonderful magic to be described for you in these pages. In the past, these tricks have appeared in print exclusively for magicians, and this is the first time they are being taught outside of our field. When combined with lucid explanations of some classic effects to which I’ve added a few interesting touches, these tricks are guaranteed to have your friends thinking you’ve been practicing for years or secretly learning how to read minds and predict the future. This installment in the Knack series has provided me with a long-sought opportunity to make magic easy to learn.


The most significant thing anyone has ever told me about magic was a concise bit of advice from one of the best magicians in the world, David Berglas. The British magician, now in his eighties, states this very succinctly: “The most important things in the performance of magic are personality, presentation, effect, and method—in that order.” So, what exactly does Berglas’s professional advice mean in general, and what does it mean specifically for you, a budding magician? Let’s look at these in backward order, from least important to most.


“Method” is exactly what it sounds like—the secret of the trick. It’s the physical thing that must be done in order to make a magic trick function. Most beginners think that the secret is the most important part of a trick—it’s the thing they want to know immediately when a trick fools them. The biggest secret of magic, the secret that people really don’t want to tell you, is that the method is the least important component in the successful performance of magic.


“Effect” is a word you may have heard before, but in this case it’s really magician’s jargon for “what a trick looks like to the audience.” In other words, if you make a handkerchief disappear, that’s an “effect.” “Trick” and “effect” are synonyms.


“Presentation” is what you, as a performer, do to make the effect interesting to the audience. Without “presentation,” an effect is merely a puzzle. For example: A person who doesn’t speak and has no expression on his face places a coin on his palm. He closes and then opens his fingers, and the coin is gone. That’s a puzzle because there’s nothing entertaining and magical about it—it’s a demonstration of a method, which usually leads the person watching to interpret this as a challenge to figure it out. Puzzles are not magical. “Presentation” does not consist solely of the words you say when performing a trick but also of your manner, the expressions on your face, your body language and movements, and the following element …


“Personality” is something that you already know. It’s you—the way your voice, mannerisms, body movements, and that special something that makes you interesting all come together to create your personality. What many magicians, even professionals, sometimes forget is that they are not in front of an audience to present a puzzle and that the trick itself is not the thing that will make the performance a memorable event. Your personality is the most important part of the performance of magic. The trick is merely a vehicle to display your personality. Although you don’t find it difficult to let your personality show in everyday life, you will find that it wants to hide when you start to perform magic—the secret is to let it out.


Back to “what is magic?” in a more specific sense. There are really three types of presentations: “close-up,” where the magician stands beside you and does tricks under your nose (and for a group of people of about half a dozen); “parlor” or “stand-up,” where the magician is standing in front of a group of people in a room but not on a large stage; and “illusion,” where the magician—someone like David Copper-field—is doing big tricks on a big stage. This book deals with “close-up” and “stand-up” magic, if for no other reason than the most practical: The illusions you see magicians perform on stage often cost tens of thousands of dollars. Close-up and stand-up magic, however, can be performed with items that are easily found around your house. Even if you had to purchase everything needed to perform all the tricks in this book, it would cost less than $100. And considering the number of shows you could perform with all these tricks, that’s pretty remarkable! And that’s one of the great things about magic as both a hobby and a profession—you don’t have to spend a lot of money unless you want to.


You may be wondering, if you’ve been paying attention to magic on TV or the Internet for the past ten years, where the category of “street magic” is in the preceding paragraph. It’s not there because there is no such thing—it’s a marketing ploy. Street magic is simply close-up magic done while standing outside. If you want to do so-called street magic, there are dozens of tricks in this book that are perfectly suited to performance outside.


Finally, the only thing that stands between a magician’s triumph and an amateur’s embarrassment is often the secret of the trick. That’s why you hear silly things about magicians having some sort of “secret code.” This is nonsense. There’s a practical reason not to tell anyone how you do a trick: The method is not impressive. The mechanics are simple. The effect is only impressive if the method remains a secret: People don’t realize that magic is just a nuts-and-bolts sequence of events (like any other learned technique, such as fly fishing or cooking). When you perform a trick, do it well, and you’ll be amazed at people’s reactions—you will be elevated in their eyes. Tell them how it’s done and they’ll wonder why you’re wasting your time with something so silly.




Magician’s sleeves are always blue denim.
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So, don’t tell anyone how you do a trick—it’s just a bad idea, and you’ve wasted all the time you’ve spent learning it. The best thing to do when you’ve fooled someone, and he or she inevitably asks, “How’d you do that?” is to simply smile enigmatically. Not like a smart aleck, because the spectator will instantly dislike you, but smile in your most charming way—as if you’d really like to tell but just can’t. And this is one of the greatest dangers in performing magic because it’s too easy to fall into the trap of being disliked. Many people don’t like to be fooled; they feel belittled.


They must like you.


You must charm them.


And you must practice each trick about one hundred times, often in front of a mirror, until you can do it without hesitation and without worrying about where your fingers go or what to say. Until you can learn to perform a trick without guilt. This is vital, because when you perform magic your goal is to concentrate on the audience and project your personality as David Berglas suggests, not to look down at your hands with concern.



Spectator’s sleeves are always striped.
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And with that, which sounds so simple but takes many magicians a lifetime of experience to understand and master, I will send you on your way to a world of mystery and fun. Remember those two words, because they embody everything that is wonderful about magic.


Richard Kaufman







RESOURCES


Featured dealers

Genii, The Conjurors’ Magazine


www.geniimagazine.com


Tel. (301) 656-6234


4200 Wisconsin Ave. NW


Suite 106-384


Washington, DC 20016


Genii is the oldest independent magazine devoted to magic and magicians in the world, published since 1936. A one hundred–page glossy color monthly, it delivers feature articles, teaches new tricks, and has reviews of the latest products. The author of Knack Magic Tricks (that’s me) is also the editor and publisher. If you like this book, you’ll enjoy Genii. The Genii Corporation also operates The Genii Forum (www.geniimagazine.com/forum), a free online discussion board dedicated to magic (all are welcome), as well as MagicPedia (www.magicpedia.net), the most extensive free online encyclopedia of magic in the world.


HOTTRIX


www.hottrix.com


Entrepreneur, photographer, producer, and magician/comedian Steve Sheraton was ahead of the curve in creating technology-based magic. The pinnacle of his achievements is his magic applications for mobile devices such as the Apple iPhone and iPod. Using the phone as an interactive magic prop, you can apparently drink beer, milk, or five different flavors of soda; turn your iPod into a popcorn machine, then reach through the screen and remove popped kernels to eat; have your favorite celebrities call you on your iPhone; and perform magic with virtual coins, goldfish, or bugs. All these apps require little skill, come with fun instruction videos, and are unique in the field of magic.


Houdini’s Magic Shops


www.houdini.com


Tel. (702) 798-4789


With ten locations, this is the largest chain
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GLOSSARY


Magician’s Lingo

Magicians use lots of odd words as shortcuts when referring to things in their world. Here are some helpful examples.

Convincer: A physical or psychological bit of business that adds an extra layer of conviction to a spectator’s belief.

Crimp: A corner of a card that has been bent slightly so it can be located in the deck with a cut.

Double-backed card: A playing card that has a back on both sides (and, therefore, no face).

Double lift: The secret lifting and holding of two cards as one.

Effect: A trick. This has two more complex meanings for magicians: (1) An effect is a trick with a single magical happening. (2) This is what the spectators see, as in, “The effect from the audience’s point of view.”

Equivoque: A technique of verbal control where the spectator believes he or she is making free choices when, in fact, you are controlling his or her choices (also known as “magician’s choice”).

Force: Making a spectator select an item that you want him or her to pick. The spectator believes that it’s a free choice.

Glimpse: A method for secretly peeking at a card somewhere in the deck—it can be on the top, bottom, or in the middle.

Internet magic shop: An online website where you can purchase magic props by mail order. Many of these now incorporate video demonstrations of many of their products.

Key card: A card whose identity is known to the magician, either because it has been glimpsed or the corner has been bent (crimped) and that can be positioned next to a chosen card so that it can later be found.

Magic shop: A physical place where you can see magic tricks demonstrated and get advice from the salesperson before you buy.

Magician’s choice: See Equivoque.

Mathematical card trick: A card trick based entirely on hidden mathematical principles rather than sleight of hand.

Misdirection: What a magician does to draw the audience’s attention away from a secret maneuver. It can be either physical or psychological misdirection.

Patter: What magicians say during a trick, that is, a script.

Royal flush: The highest-value hand you can have in a game of five-card poker.

Set-up: Something you do in advance of performing a trick. The set-up is a secret from the audience.

Time misdirection: Using time to create misdirection. When you change the spectators’ focus, they will not remember the exact way something was by the time you redirect their attention toward it.

Trick: The magical thing a magician does. There are two essential kinds of tricks: effects and routines. An effect has a single magical event, whereas a routine has several magical events. This is a different definition of routine than the verb used when magicians talk about “routining magic,” which involves the careful creation of a show in which multiple tricks are performed in a thoughtful and dramatically interesting order.
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