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Welcome! 

My name is Marcin Majchrzak and like you - I am a copywriter. 

This book can be a source of new knowledge, a reminder, a collection of inspiration, or a practical checklist. 

Take a look at all the points in turn, or choose one to focus on as you work today. 

Create, develop and build the position of a real specialist. Good luck! 

Marcin Majchrzak

GENERAL

TIPS

1. 

Tailor your writing style to the source. Remember that each format of content transmission is

distinguished by its unique specifics. 


This is especially important in the context of readers' reception. The website should be adapted to easy and intuitive scanning of the information provided, but this way of communication will not work for other models. 


2. 

Many beginners think that the use of intricate phrases and specialized words builds their image as specialists. The reality is different. Of course, there is a certain area where the use of technical and elaborate terms is advisable and even necessary. 


However, in the vast majority of situations-use workaday vocabulary and formulate words in the way we speak every day. 

3. 

This point is related to another aspect, i.e. the brevity of the statement. Intricate and

complicated sentences filled with an unnecessary stream of

information will quickly tire the recipient. In this way, you will lose the attention and trust of the reader, which was so difficult to gain. Provide specific and practical tips on a given topic. 


4. 

Once again, it is worth

using the tactic of

entering the reader's

mind. Your recipient

starts browsing the

content with only one

question - how will this

text improve my life? 


5. 

Create your own writing

routine and a dedicated space for it. Each content creator has individual preferences

while working. This will allow you to write in a favourable environment and at the right moment. If you feel fatigued or bored-your reader will

experience it too. 


6. 

Take regular breaks in order to allow your body and mind to rest. Adjust the writing area to keep your workplace hygienic. For this purpose, you can try the Pomodoro

technique, thanks to which

you will plan an efficient

schedule of daily tasks. 


7. 

Let your words create

an individual bond

between you and the

reader. Address a

specific person and you

will increase

engagement. 

8. 

Develop yourself-try

new techniques and

tools to reach readers. 

Discover amazing

storytelling

possibilities. 

9. 

Write, write and

write, and after

that-move on to

editing. 


10. 

The main task of the

copywriter is to ensure that the reading process is smooth and easy. Use short sentences and paragraphs. The text

should be divided into

accessible blocks diversified with headings, subheadings, enumerations and bolding of key parts. 


11. 

Avoid capital

letters and

exclamation marks. 

12. 

Make your

publication special

by replacing

passive forms with

their active

counterparts. 

13. 

Do honest and

thorough research, 

based only on

reliable sources. 

14. 

Develop your word

virtuoso skills, 

but the text itself

should be simple, 

clear, and

readable. 

HOW TO DEFINE

YOUR IDEAL

READER? 


15. 

Specify age. 

16. 

Specify your

region of

residence. 

17. 

Specify gender. 

18. 

Determine

financial

situation and

average

earnings. 

19. 

Determine

social status. 


20. 

Specify the

level of

education. 

21. 

Determine

fitness level. 

22. 


Specify

hobbies and

favorite type

of

entertainment. 

23. 

Identify the

main motives

for action. 

24. 

Specify the

professional

sector. 

25. 

Specify the

level of

technological

advancement. 

26. 

Identify social

media

preferences and

trends. 

27. 

Identify the main

tool for

consuming content

online. 

28. 

Identify the most

important sources of

fear, pain, and

anxiety that can be

solved with your

product or service. 

29. 

Identify the most

important sources

of joy and

happiness. 

30. 

Determine who

the reader

trusts. 
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31. 

Identify any

objections the

reader may have

to the proposed

solution. 

32. 

Define what the

reader can gain

thanks to your

product or

service. 

33. 

Define the

desires and

dreams of the

reader. 

34. 

Specify the

reader's main

source of

information. 

35. 

Specify what kind

of books, 

magazines, TV

shows, and Internet

portals the reader

likes. 

EDIT

36. 

Words like resting. 

Postpone publication

until the next day, when

you revise again. A

fresh mind is essential

to evaluate content

objectively. 

37. 

When the text is

ready - read it aloud

and make potential

corrections. 

38. 

Copywriting is the

art of minimalism. 

Eliminate every

element that is

excess. Less is more. 

39. 

Remove duplicates, 

then check for

spelling, 

punctuation, and

style. 

40. 

It's also time to go

back to the brief. 

Check that the text

meets the requirements

and goals set in the

document. 

41. 

Create your own text

control system, which

will make the whole

process faster and

easier. 

42. 

Make sure the

text flows

properly. 

43. 

Check whether

the completed

text is suitable

for quick

"scanning". 

HEADLINES

44. 

Use an

enumeration: 3

ways to, 5

products that…

45. 

The headline is an extremely important element of any text. 

Statistics say that 80% of the audience only reads the headline, so this point is a real test. An effective headline will attract the interest of the right target group and encourage them to continue reading. It is therefore a tool worth paying special attention to. 


46. 

Readers love the

element of surprise -

this will certainly

affect the

effectiveness of the

headline. 

47. 

Questions

stimulate

curiosity and

the desire to

continue. 

48. 

Ignite

curiosity, but

don't provide

ready-made

answers in the

headline. 

49. 

Use extremes for

positive and

negative messages, 

e.g. the best way

to, the worst way to

exercise. 

50. 

People want to know

ways that guarantee

their improvement in a

given field. A very

effective type of

headline is the "how" 

form - how to build

lasting habits? 

51. 

Define and use

keywords. 

52. 


Be specific. 

53. 

Keep your

content

authentic. 

54. 


Use proven formulas:

How...? 

Ask a question. 

Get interested in the

news. 

Use references. 

Be firm (CTA). 

LANDING PAGE

55. 

The headline should

include the dominant

benefit, 

modification, or

problem that will be

solved. 

56. 

Make sure that the

reader is in the right

place by using

engaging and

attractive techniques

- for example, 

storytelling. 

57. 

Gain the trust of

the recipient

thanks to

references or

examples of

completed work. 

58. 

Prove the

effectiveness of

your techniques

with reviews or

other forms of

confirmation. 

59. 

Demonstrate the advantages

of the product, referring to the benefits that really

change the everyday life of the reader. Also, highlight what the reality will look

like if the reader does not make positive changes. 

60. 

List all objections that

may arise before the

purchase and answer them

exhaustively, eliminating

all doubts. 

61. 

People need a strong stimulus to react. Proven methods use time pressure (countdown, 

sale in a specific time

window, pre-sale) or

exclusivity (limited number). 

62. 


Repeat the main

benefits of the

product or service and

the negative

consequences of

stagnation. 

63. 

Use Call To Action, 

which clearly

communicates to the

readers, what action

they should take 

(e.g. I want to start

learning). 

CALL TO ACTION

64. 

Appealing to the

emotions of readers

is a powerful tool

that will lead to

specific action. 

65. 

An effective Call To

Action clearly

explains what actions

the reader should

take. 

66. 

Use phrases that

activate the

reader's

enthusiasm. 


67. 

Create an

attractive reason

why the reader

should take

action. 

68. 


Use FOMO. 


COMMERCIAL

OFFER

69. 

When designing an

effective commercial

offer or product

description, remember

to focus on the

benefits, not the

features of a given

service. 

70. 

Use the power of

personalization. 

Adjust visual and

communication

elements to a

specific recipient. 

71. 

Trigger interest

with an effective

headline. 

72. 

Take the time to study

your clients and their

problems or challenges. 

How can you help? What

problem will
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