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Introduction
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Online marketing has become one of the main tools businesses have to promote their products and services. This should not come as a surprise, considering people are spending the majority of their time staring at the screen of their phones.

What is not a given, though, is the fact that most companies and personal brands do not know how to properly use the power of online marketing to increase their sales. In fact, oftentimes their entirety of their online marketing strategy is based on just posting random content on their website, hoping to get some organic traffic and sales. 

The bad news is that this approach does not work anymore. In fact, it may have worked the past couple of years, but with the digitization of more and more companies, the internet is becoming a crowded space and you need a clear strategy to defeat your competitors. The good news is that not a lot of businesses and solopreneurs have made the switch to a more programmatic and systematic approach to online marketing yet. This gives a big advantage to those that are willing to put in the work now and build a strong and solid online presence for their company or personal brand.

In this book, you will discover everything there is to know about an effective and powerful online marketing strategy. From the basic concepts, like email marketing and lead generation, to the more advanced tactics, each step of the way will be presented with a clear goal in mind: monetization. 

The ability to actually convert users into clients is what distinguishes a good online marketer from a wannabe entrepreneur. The first one is focused on generating revenues for his company or for himself if he is building a personal brand. The second, instead, believes that likes and comments will help him pay his bills. You have to decide in which category you want to belong to, but we can assure that everything is much easier for your business when you are able to generate paying customers like clockwork. 

That is why we decided to write this book. We had enough of all the “Gurus” out there that are selling you expensive books and programs with the promise to teach you their “special weapon”. The reality is that there is not a secret to online marketing. Everything has already been said time and time again and you just need to put in a good amount of work.

However, nobody has ever put together a book that goes into the little details of every aspect of this fascinating world. We wanted to do just that, leaving nothing on the table. Every information you need to turn your online business into a money making machine is contained in this book.

We are happy to have you on board with us for this amazing journey, we are sure you will learn a lot.

To your success!
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Chapter 1 - A simple Introduction to Digital Marketing
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We would like to start this book by giving a clear and concise definition of what digital marketing really is. In fact, most of the so-called “gurus” talk about online marketing, without actually knowing what they are referring to. This leads to a common and sad situation, where these “gurus” try to give marketing advice to beginner enthusiasts, when they themselves do not even know what online marketing is.

We want to take a clearer and simpler approach. So, here is the definition of digital marketing (or online marketing).

Digital Marketing is the discipline of marketing of products and services that takes place mainly online through websites, web pages, social media channels and e-commerce platforms. It is a branch of the economy that studies the market, user behavior and interaction through technologies, tools and digital media. Digital marketing is above all innovation and passion. We will use the terms digital marketing and online marketing to refer to the same concept.

The term originates from the digital market to which the gerund-ing is added indicating an active participation by companies, with direct actions on the market for the sale of products or services in order to increase customers and conversion rate. The digital market is in fact an online space where a specific type of digital and unconventional advertising communication takes place.

Unlike traditional marketing, digital marketing allows a company or personal brand to promote its products and services on the internet, applying the principles of advertising communication and unconventional marketing. 

In fact, digital marketing has two fundamental features.

	It allows continuous improvements and optimizations.







	It results in widely measurable internet business results.


Digital Marketing includes many sub-disciplines such as Content Marketing, SEO, SEM, DEM, Social Media Marketing and E-Commerce Marketing and is now considered the fastest growing sector both in terms of turnover and job positions generated each year. The constant innovation in communication technologies and the strong penetration of digital activities in business practices constantly create the need for professionals specialized in online marketing. We are talking about the digital marketing specialist and the digital marketing manager.

Difference between Digital Marketing and Web Marketing

Often the terms Web Marketing, Digital Marketing, Social Media Marketing and E-commerce Marketing overlap in common jargon making it difficult to juggle the new vocabulary of the digital revolution.

The reason is that the short period of time between the rise of the Internet and websites, the invention of electronic commerce and the spread of social networks is so short that a universally accepted theory of digital marketing has not been formulated yet.

One way to put order and understand what is meant by Digital Marketing is to unify the macro-disciplines of Web Marketing and Social Media Marketing under the big umbrella of Digital Marketing.

To keep everything clear, here is a more detailed definition of what we mean by web and digital marketing. 

By Digital Marketing, we mean the set of marketing activities gathered around an Internet website. These marketing activities are interconnected with Social Media Marketing activities in a combined effort towards conversion. A “conversion” happens every time an user takes the action that was the goal of the marketing campaign.  

The following list gives an idea of the main sub-disciplines of digital marketing. Each of these categories has a specific purpose and needs to be studied separately in order to have a good understanding of what we are talking about.


●  SEO (Search Engine Optimization), or optimization of the site's visibility on the main search engines. This simply includes all the techniques that help the indexing of a corporate website or ecommerce on Google and other popular search engines, such as Bing and Yahoo.


●  SEM (Search Engine Marketing), search advertising and display Advertising. This discipline refers to the activity of creating display ads for websites or text ads for search engines. Its goal is to make sure a company ad is displayed every time a user performs a research for a correlated set of words with the products or services that are being sold. 


●  DEM (Direct Email Marketing). This category includes the editorial planning and sending of informative and promotional emails to customers or potential clients. It uses softwares called “autoresponders”, that allow marketers to send multiple emails at once, without causing spam issues.


●  Web Analytics. This is the science of measuring web data, something that is of central importance for every inbound marketing strategy, for planning an effective digital strategy and for implementing continuous improvements to the ongoing digital marketing activity of the company or personal brand.


●  The activities of inbound marketing, lead generation and digital strategy are of a transversal nature. Digital marketing includes different branches that we will cover in this book, such as Affiliate Marketing, Location Based Marketing and Real Time Marketing.



If web marketing is a complex series of activities that revolve around a website, it is clear that search engines such as Google are the center of attention of every web marketer and digital strategist.

Search engines  are in fact one of the great inventions of this century and the heart of digital marketing. 

They are defined as ranking algorithms that periodically scan the web, assigning quality scores to each page on the network for a specific search (called query) conducted by a user. After doing that, they proceed to rank each page according to the score it received during the evaluation phase, allowing users to always experience only the content that is deemed as best for them.

Google today represents the absolute market leader in this sector, covering a share close to 98% of the total market, considering numerous minor engines. The reasons for its success are due to the goodness of the algorithm core updates that followed one another starting from the original one. All these updates have suggestive names, such as Panda, Penguin, Pigeon, Hummingbird, Mobilegeddon and Fred. Each update has improved the quality of web content research by providing users with ever more precise answers to their questions. Today we are in the era of machine learning, of statistical models designed to reproduce the neural networks of the human mind and Google is aiming at creating an artificial intelligence with semantic features, capable of perfectly reading the needs of users when they express questions.

The impact of Google on digital marketing has been huge. Here is a brief list of the main aspects that have been influenced by the popularity of the most famous search engine.


●  SEO activity exists mainly with reference to Google. In fact, websites are built for the most part to "rank well" in Google's SERPs (Search Engine Result Pages).


●  Search Engine Marketing (SEM) is 98% of the marketing activity on Google's SERPs. This means that there is a lot of competition on Google, but that there are some minor search engines that could be gold mines for your business or personal brand as well.


●  Location Based Marketing activity is based on Google Maps. This means that most location based marketing campaigns focus only on Google Maps, leaving other popular navigation systems, such as Maps by Apple, totally uncovered. Focusing on these other systems could yield great results, especially when on a low budget.


●  Google Tools are the most used digital marketing tools. This includes Google Trends, Google Ads, Google Analytics, Google Search Console, Google Alert, Hangouts and PageSpeedInsights.



Many digital marketing professionals consider platforms such as Facebook, Instagram, Linkedin, Twitter and emerging networks as a parallel Internet in which profiles and pages replace websites. We will cover this concept in the chapters dedicated to social media marketing. For now, just know that this concept is not totally wrong, but should be taken carefully as it could lead to a loss of the global and comprehensive perception of digital marketing.

From a commercial point of view, the advent and spread of social networks has revolutionized the online marketing scene by providing the largest and most detailed database of profiles for targeted marketing actions.

The concept of conversion, which is the ultimate goal of every marketing campaign, in the world of social media takes on a different connotation from that of simple and immediate monetization. In fact, here goods and services are not only sold directly, but other aspects such as brand awareness, engagement and lead generation are taken into great consideration.

Brand awareness, engagement and feelings towards a particular brand, are the first steps of the so-called inbound marketing process. Oftentimes, marketers refer to this process with the term “funnel”. The funnel consists in identifying potential customers by creating detailed buyer personas, intercepting them by predicting or starting their customer journey, to finally bring them to the final conversion on the company or personal brand website.

Lead Generation activities take place in the social world mostly through paid advertising campaigns (posts and display advertising). In this case we are talking about social advertising and social media marketing.

The goodness of social media marketing actions can be constantly monitored and improved through appropriate social analytics tools such as Facebook Insights.

If social media marketing takes up the first steps of the inbound marketing process, the latter take place on websites and e-commerce, where conversions translate into sales of goods and services. This explains how the inbound marketing process represents the first point of contact between social media and the web, providing the first operational definition of digital marketing. There are other points of contact made up of those activities that, albeit through specific technologies of different environments, have the same theory, such as display advertising.

Almost all companies on the web are no longer limited to having a business website, but complete their online presence with their presence on as many social networks as possible. It thus carries out an intense and continuous digital marketing activity. This should make you understand that digital marketing is not a “thing”, it is a process that needs constant development in terms of time and resources to be conducted in an efficient and proficient way.

Now that we have discussed the definition of digital marketing, it is time to discover another concept, closely related to online marketing. We are talking about e-commerce.

One of the best formulated definitions of internet commerce is the following.

E-Commerce, or electronic commerce, consists of the purchase and sale of products and services on electronic systems such as the Internet or other computer networks.

E-Commerce can be considered the embodiment of digital marketing, the perfect fusion of technology, communication techniques and business management. E-commerce is not a new phenomenon, just as the request for e-commerce consultancy is not new. 

The most successful companies that operate on

	They are digital natives. This means they have had a strong online presence from the start, which gave them a great advantage over competition.







	Over time they have integrated all the technologies and online marketing channels that are available. We are not talking about mastering just one social media or having just one web page that converts well. We are referring to constantly working towards an improvement of every aspect of their online presence. This is key to have long term success in this competitive world.







	They have maintained the structure of a traditional company albeit with specific dedication to the internet. What most people do not get is that all these companies are not just a profile on Instagram or Facebook. They do not have lost their “classic company” culture and are focused on just one thing: monetization.
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