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    Foreword



    By Charlie Kirk


    


    In the fall of 2014, our two-year-young organization, Turning Point USA, launched a ten-week college campus campaign entitled “Big Government Sucks.” The name was edgy and creative (hold that thought). And the content for activities and learning in each of the ten weeks focused on different elements of big government’s interference in our free-market economy. The campaign was a huge success and drew national press coverage.


    It even led to my being known not just by my name but by people saying, “Charlie Kirk? Oh, he’s the big government sucks guy.” The phrase itself found its way into the American political lexicon, even being heard used on stage in the 2016 Republican presidential primary campaign.


    Move the clock forward to the fall of 2019, five short but very event-filled years later, and the “big government sucks” guy was on a college campus speaking tour and becoming known as the “culture warrior.” While the virtues and principles of free-market capitalism remained very near to my heart, the country had found itself in the early, but rapidly advancing, stages of a cultural revolution reminiscent of Mao’s China.


    In five years, the debate had moved from issues like government-run health care and the complexity of the tax code to topics of race, class, and gender. It felt like, overnight, we had experienced a sort of political “climate change.” The “man-made” cause of that change? Marxist-socialist political activists joined and supported by Big Tech, especially through their various social media platforms.


    As I sit here writing this foreword in early 2021, we have now witnessed the true power of a fully operational Big Tech, social media death star. During the cataclysmic year that was 2020, we saw the power of Big Tech and social media used to distort and hide information from the public relating to the Chinese coronavirus, we saw it used to fuel a narrative of pervasive racism and police violence that stoked the fires of racial tension and led to riots, and we saw it used to silence political speech both before and after an election. Big Tech’s power has reached an almost unimaginable height.


    But in flexing their muscle so boldly and blatantly in 2020, that power of Big Tech has also become obvious. Hopefully this will lead to their ultimate undoing. Any time a tyrant in any form starts to exercise ruthless and absolute power before having it fully consolidated, they run the risk of overthrow. It remains to be seen if Big Tech has reached the point of invincibility. Every American is now aware of how much of our communication they control, and even staunch free-market advocates like Mark Levin are calling for the government to intervene. Governors like Florida’s Ron DeSantis are taking steps at the state level to try to take a bite out of Big Tech’s power.


    Such positions and moves by conservatives would have been almost unthinkable only a few years ago. If I had been asked to write this foreword by Alex back in 2016, back in the “big government sucks” heyday, I would have written a very different piece. I would have focused on the sort of “wild west” nature of social media and how it was providing this essentially unfiltered way to share thoughts and ideas. It was, in a real sense, a microcosm of what American free enterprise was like prior to the government stepping in to overregulate, before big government sucked.


    All that has changed. The strong Marxist-socialist movement that has taken hold inside the Democrat Party recognized that any sort of free and uncensored exchange of ideas on a large scale ultimately benefits the very kinds of ideals that were embraced by our Founding Fathers (imagine if Thomas Paine had access to a Twitter account). If there is one thing that Marxist-socialists cannot tolerate it is the free and open exchange of ideas. Like the soon-to-be-banned Grinch of Dr. Seuss’s imagination who needed to stop Christmas from coming, they had to find a way to stop conservatives from communicating.


    They found their “way” in the ideologically receptive minds of Mark Zuckerberg, Jack Dorsey, and other tech giant CEOs who share their globalist and Marxist-socialist vision of America. By setting their “sites” against what they would define as offensive and hurtful language about race, class, and gender they found a “compassionate” excuse for censoring speech. The Silicon Valley masters of the universe were now only going to allow the “truth” to be shared and discussed across their platforms.


    The “truth,” as they and their Marxist-socialist allies see it.


    As a result, today the entire landscape of social media has changed. It can easily be likened to a high-tech digital version of modern-day China or Eastern Europe during its decades behind the Iron Curtain. Facebook, Twitter, Instagram, Snapchat, each of these platforms holds unilateral and almost unrestricted power to silence any voice or chloroform any idea they find inconsistent with their political and social ideals. Contrary to a common misconception, these Big Tech giants have the Constitution on their side. It is the government that is prohibited from controlling our speech, not a private company. If the government orders a website taken down for content, the owner can go to court and will likely win. When Big Tech takes down a site or a post, there is virtually no recourse.


    Wanting to survive, I now practice the art of self-censorship. I sometimes hear people tell me that I’m acting cowardly by giving in, by backing down to Big Tech’s speech code. I believe I am simply not acting foolishly. My job is to reach as many people as I can with the necessary facts and messages. I can either carefully craft my words to get them to over 1.5 million Twitter followers and expand their reach exponentially through their friends, or I can say something to trigger Big Tech and have my messages reach zero followers.


    One of the greatest dissident leaders in history was Poland’s Solidarnosc (Solidarity) leader Lech Walesa. The once-imprisoned, Nobel Peace Prize-winning labor union member helped to lift up Poland’s side of the Iron Curtain by leading an unyielding, steady form of protest that pushed the edges of the system without triggering widespread arrests and imprisonments. As Walesa would point out later in his autobiography, Poland had already produced enough martyrs. It was time to try a different approach.


    It is that spirit, Walesa’s spirit, that conservatives who wish to use social media platforms need to embrace. We need to work within the system to generate enough awareness, energy, and courage to change the system. We do not need to make lengthy lists of digital martyrs who have been de-platformed by Big Tech. We need to keep track of them, but we do not need to mass-produce them.


    There are theatrical comedy and tragedy elements to my relationship with Big Tech and social media. I am grateful for the opportunity that social media gave me going back into the early part of the last decade to reach millions of people with my messages. I don’t know what might have happened if I had turned eighteen thirty years earlier and decided to start a campus-based organization built around free-market and constitutional principles. I suppose there would have been a way to do it, but I can’t imagine it taking off as quickly and having had as much impact as has TPUSA.


    Today, however, a key element of my stump speech is to warn against the power of the same Big Tech companies whose platforms have helped me take the stage. The power they have accumulated is simply too great. Even the man who first discovered the virtues of free-market capitalism (a term he never used), Adam Smith, warned us about the damage to the public interest that could be done when any one or more companies become so large as to accumulate too much power. More than the railroads of Teddy Roosevelt’s time, more than Standard Oil, more than Ma Bell, Big Tech has now crossed into the territory about which Smith warned.


    I do believe that Big Tech has overplayed its hand. It is beyond ironic that a young conservative like Alex Bruesewitz is writing a book attacking their power and that a person like myself who started an organization promoting free markets is writing the foreword. People like us should be the natural defenders of private enterprise, business success, and limited regulation. Yet, here we are, both of us joined together with other conservative leaders to say “enough!” In censoring our speech, Big Tech, which is a big business, shunned a natural ally (conservatives) and replaced them with an uncomfortable ally (Democrat Marxist-socialists). The long-term consequences of such a strategic decision remain to be seen.


    In the meantime, this book is a valuable read. It will help you understand the lay of the land in the world of Big Tech social media and what people like “us” can do to be more successful. One thing for certain is that we need to be more creative, and we need to learn how to have fun. There is much to be said for embracing the title of the “happy digital warrior.” While fighting for our freedom, we must not forget to enjoy this great gift given freely to us by God. That gift is what we call life.

  


  
    Chapter 1:



    INTRODUCTION - THE SHIFT



    


    Narrative Is Everything



    


    Andrew Breitbart, former journalist and founder of HuffPost and Breitbart, once famously said, “Politics is downstream from culture,”1 and perhaps upstream from culture are the influencers and those who craft the narrative which routes the river. Since the inception of the internet, access to politicians and the interconnectivity of the political masses have made trends more difficult to navigate, required quicker reaction times, and caused more drastic national impacts and effects.


    This connectivity is not going away. Social media companies report even greater numbers joining their platforms on a monthly basis, and most companies and nearly all political staffs have a full-time position devoted to social media. Furthermore, social media companies have created Washington-based lobbying teams to preserve their economic might and security from a Congress wholly unable to manage or understand the enhanced impact social media companies have on speech, growth, and messaging of individuals, politicians, organizations, and companies—which is to say that these types of platforms and their efficacy will only become more relevant and necessary in the future.


    Therefore, as its importance and attention have increased dramatically, possessing proficiency in building a voice and generating a following on social media is required to curate a national or international following and spread messages to further personal, professional, or political agendas. A single tweet or hashtag can lead to entire movements that shift our culture and alter our way of life. And since a touch of a button can become a societal reckoning or paradigm-shifting moment, it’s crucial to understand how and why the landscape shifts the way it does and the machinations behind these shifts.


    Social media has made accessing people easier, garnering eyeballs. But claiming a narrative and augmenting it with facts and compelling information is how effective policy is crafted, implemented, and retains staying power.


    In many ways, conservatives have failed to effectively create and curate strong voices that both hurdle the barriers imposed by centralized, progressive social media companies and resonate with the American people. It’s a failing from a utility perspective: conservatives lack power in several arenas that draw attention, from Hollywood to professional sports to national media to Big Tech and Wall Street. But it’s also a failing from a storytelling perspective. Perhaps it’s not just that a utopia is more appealing (albeit unrealistic) but also that conservatives have failed to cultivate a compelling and sound bite-friendly/down-to-earth narrative as to why those values, norms, and political mechanics matter and are worthy of preserving. Often, conservatives have to get into the weeds of issues in order to make their arguments. They’re much more esoteric than some of the arguments made by their liberal counterparts—which tend to tug on people’s heartstrings more.


    I fear that if conservatives don’t adapt, we very well may fall victim to those who preach progress without the gumption or facts to back up their promises as the institutions that have held up our civil order crumble beneath us.


    That’s where my concern lies, and that is why I am writing this book for you.


    Since I was very young, I have known the importance of politics and the political process and what being the guy at the helm means for steering this country in the right and wrong direction—which is why I jumped into conservative politics early.


    As a first order of business, let me introduce myself. I was raised in Ripon, Wisconsin. And from an early age, I found myself drawn to conservatism and Republican politics. (It’s a funny coincidence that my hometown was the birthplace of the GOP.) I have my mother to thank for a lot of my political aspirations and interest as I grew up sitting with her in the living room watching prime-time Fox News.


    I was galvanized by watching the news and concerned about what the world could look like if young people like me didn’t get involved early and often. By watching the campaign by Scott Walker for governor of Wisconsin, I realized I was adamant about fighting the regulations and economic oppression that the Obama administration had and would level against small businesses and companies to stifle our nation’s growth and make us weaker abroad. During this time, my teachers were so adamantly opposed to Scott Walker that I did what most teenagers did, I rebelled. I remember once all my teachers went down to Madison, Wisconsin, to protest, and I realized that I wanted to be the opposite of what they were doing at all costs. And so, I became a conservative. I realized that every election carried significant consequences, with our very way of life being tested, evaluated, and voted on with each election.


    I decided that I wanted to become more involved in politics. While voicing my conservatism online, I became friends with other conservative voices like Charlie Kirk.


    It wasn’t long afterward that I began to express support for Donald Trump, even before he announced his candidacy for president of the United States. I knew that our nation needed a strong leader with the convictions of putting this nation first and rejecting the status quo of a corrupt Washington, DC, to which he would later correctly attribute the name,
    “The Swamp.”


    I knew in April 2015 that Donald Trump would win because of his grasp of what works on social media and how to use it effectively to direct the conversation and voice his opinions. The president used social media to advance his agenda in the White House, and his strategies are modeled and used to this day by candidates and other politicians alike.


    In the past several years, I have made electing “America First” conservatives my life’s focus, drawing on my knowledge of social media and learning from those who have gone ahead of me. I started X Strategies LLC in May 2017 with this mission in mind. Since starting the company, we have advised dozens of conservative candidates and politicians with a staggeringly high success rate.


    I wanted to write this book for you in the hope that you can gain the knowledge you need to see how important social media is for crafting narratives that can affect public policy changes and draw on mine and others’ experiences to make our nation great. Social media is one of many tools for telling stories and spreading information.


    And as I was writing this book, people would ask me why I wanted to write this book, and the answer has been that, frankly, I’d been thinking about it for quite a while. While this project has certainly evolved from what I had originally in my mind, the main goal has stayed the same: social media has become, in my view, the battleground of the political landscape. President Trump certainly changed the game, but then came along people like Alexandria Ocasio-Cortez, and she really got it. And then everybody just seemed to want to be online. And I’ve been doing it at a high level for almost ten years now, solely focused on conservative politics. We built a very successful company around our knowledge and leveraging politics and social media for conservative wins. And so, I figured, why hold all those secrets? Why not just write this book and let the American public really understand how the political game works online and what they’re saying.


    I titled this book Winning the Social Media War because there is a distinction between truth and the things the Left and Big Tech allows people to see, believe, and share online with their friends. It’s like the Mandela effect but daily, hourly, at the touch of fingertips on Twitter and Facebook. Most Americans spend precious few minutes reading the news because they have commitments, jobs, families, other interests that consume their time and focus. Reaching them might require multiple types of media over a prolonged period. We used to rely on solid reporting, and as Adolph S. Ochs, former owner of the New York Times, used to say “all the news that’s fit to print”2 within our papers delivered to our doors. But you’d be woefully misinformed and manipulated to rely on what certain outlets will tell you to your face on TV and in print journalism. It seems like not a day goes by without the Fake News Media propelling a story out into the media with reckless abandon only to later retract the story in whole or in part with a tiny parenthetical or italicized caveat at the bottom of the article online or deep within the paper for those who still read the old gray lady.


    Therein lies the rub.


    Most Americans are fed a narrative rather than news. They say to you, “Well, maybe Trump didn’t say this exact thing, but the gist is there—orange man bad—so what came across was justified in some ways and likely happened just off camera.” Facts be damned. And the examples are numerous and grow by the day.


    I wrote in Human Events about how Trump for four years was called every variant of “racist” the Left could think of. They wanted to attach that label to avoid addressing the real gains that Trump put in place for African American voters, including funding for historically Black colleges, criminal justice reform, and record low Black unemployment. It’s a sleight of hand because the media and the Left wanted to distract the American people from the actual fact that Joe Biden, in 1994, wrote and helped get to President Clinton’s desk the Violent Crime Control and Law Enforcement Act (the “Crime Bill”). The legislation, a “tough on crime” posture, is considered by experts as a key cause of mass incarceration in the 1990s, a policy that disproportionately impacted Black men, incentivizing states to build more prisons and pass truth-in-sentencing laws.3 If we are to hold our leaders accountable during their tenure in office, it’s difficult not to see that Joe Biden incentivized the prison-industrial complex through his crime bill, capturing countless Black men for low-level crimes. And how he sat in the vice-presidential seat while cops gunned down unarmed Black men—with little to no real reform to show for it. But the prevailing media narrative never got around to critically analyzing these facts because their ultimate aim was to undermine President Trump.4


    Just think about the entire Justice Brett Kavanaugh confirmation process. If you tuned into the hearing the day that Senator Feinstein released to the news5 that someone had accused Justice Kavanaugh of rape in high school and never tuned in again, you’d know only a fraction of what actually happened. Decorum and due process seemingly don’t have a place in the halls of the US Senate. (We know they never really were a characteristic of certain facets of our media giants.)


    In the days that followed, if you only got a snippet of the news, you perhaps might think Justice Kavanaugh is a gang rapist and formerly part of some sex cult in suburban Washington, DC. Later, you might think he lacked the “judicial restraint”6 to be a Supreme Court justice. Or failed to have the proper “temperament,” as NPR put it.7 Lest we forget we are supposed to be polite and judicious when the media and Senate Democrats accuse us in front of the country and world of gang rape.


    They ran a narrative that was constantly evolving with the sole focus of preventing Justice Kavanaugh from his rightful seat on the Supreme Court.


    Facts be damned and wholly outcome determinative.


    But then conservatives hit back. Republican senators one after another presented alternative facts and explanations and elicited other testimony. The conservative media fought back and pooled facts with a stronger, more believable narrative. And won.


    But think about areas where we aren’t as effective.


    If you only subscribed to the Fake News Media, you’d believe things that would run contrary, in large part, to facts.


    On climate change, in 2019, Greta Thunberg sailed across the Atlantic Ocean from England as a media spectacle to draw attention to climate change. Lauded as a champion of reducing her carbon footprint, what the elite don’t want you to focus on is the fact that the stunt alone by its carbon emissions undermined the very premise of the trip itself.8 And while tending to our environment and conserving our precious natural resources is ultimately very important, the Left balks when criticizing the actual aggressors against the environment like China or India. But a child sails and furthers a narrative, wins votes, and businesses and, by extension, Americans suffer.


    And the Left has little restraint when using children to further their aims.


    After the tragic school shooting at Parkland, Florida, the Left propped up an assortment of children on the national stage under the March for Our Lives movement to further the aim of gun-grabbing by the government. Never mind the facts of a county sheriff, local government, and FBI that failed the students of Stoneman Douglas High School; a gun was involved, and that was enough to curtail the Second Amendment rights enshrined in our Constitution. Any time these teenagers were criticized for their views or perhaps lack of knowledge of the issues, the media and leftist organizations shielded them from scrutiny and criticism.


    But that’s just for kids who spread the right messages. Nick Sandmann and his buddies were in Washington, DC, for the annual March for Life when a Native American protestor walked through the group banging a traditional drum. As Sandmann notes (and published by CNN), “because we were being loudly attacked and taunted in public, a student in our group asked one of our teacher chaperones for permission to begin our school spirit chants to counter the hateful things that were being shouted at our group. The chants are commonly used at sporting events. They are all positive in nature and sound like what you would hear at any high school. Our chaperone gave us permission to use our school chants. We would not have done that without obtaining permission from the adults in charge of our group.”9 The activist found his way to banging his drum in Sandmann’s face. Sandmann, smiling awkwardly, stood his ground. But he committed the grave mortal sin in this day and age—he was wearing a MAGA hat. The media tore him to pieces along with his classmates. Lies were spread by the media and leftist organizations that have since been proven false and litigated to undisclosed settlements to some of the schoolboys for defamation.


    Conservatives were slow to defend the boys, with even some outlets running alongside the leftist media to reprimand them. We lost in the short game because the Left had crafted a very particular (incorrect) narrative that all people wearing MAGA hats are bigoted, racist Trump supporters. And therefore, since some of the boys were wearing these hats, then the allegations they were chanting “build the wall” and racial epithets at the Native American protestors must be true. And we let it happen, at least in the short term.


    We have to fight back and reclaim the narrative.


    Unfortunately, in the past four years, there are dozens of examples where conservatives lost, failing to effectively curate a narrative that one, convinced the American people even when facts were on our side and two, reached the American people due to the constraints imposed on a liberal media apparatus hell-bent on subduing conservatism. Big Tech machinated to stifle real dialogue and diffusion of conservative voices.


    This book offers a manual on how to fight back.


    I am a young man and, God willing, have a lot of life experience ahead of me. As such, I don’t pretend to have all the answers to every social media movement or political cause or politician. Knowing so, I have aggregated my thoughts with those of many political leaders, social media influencers, and those individuals whom I believe have led in creating a following.


    To be clear, and to avoid any confusion or conflation, I am not saying that every individual I have interviewed for this book shares my beliefs, either completely or in part, or I theirs as well. Rather, I have reached out to countless politicians, leaders, influencers, and causes, hoping to generate for you a book that has meaning and can address and coalesce themes from which you, the reader, can glean certain value. That is also to say that any mention of an individual or quote from an interviewee isn’t a referendum on their character but a standalone piece of advice or an opinion that I have deemed worthy of inclusion. Unlike the leftist media that requires individuals to be perfect manifestations of progressivism to be worthy of providing sage advice, I have viewed individuals who have been willing to talk to me for this book as individuals who have measured success and, therefore, are worthy of delivering counsel. Please read into their inclusion as such.


    This book is built upon my personal experience and interviews with influencers, policymakers, politicians, candidates for office, and professionals in the business of growth and influence online. My insights in this book come from years of trial and error and early success. The solutions, suggestions, and tactics described in this book come from lessons I have learned over the years and certainly are not answers for every individual or every cause or mission. In my business, we strive to learn and roll with the times much as technology is constantly evolving and requires growth and on-the-job learning.


    Interviews were conducted with questions produced by me or my employees and assistants. To produce accurate quotes and for my own recollection for this book, all interviews were recorded with the consent of the interviewees, and those quotes have been reproduced here where necessary and appropriate with minor editing (with the approval of the interviewees) for clarity and context.


    Many of the individuals I interviewed for this book are “controversial” figures, and all bring different perspectives to this movement. It goes without saying that their views are their own and that I am bringing these ideas together to enable my readers to have a full, deep understanding of what is effective on the right and take a big-tent approach to how to reclaim the narrative.


    The structure of this book traces the multifaceted approach I believe is necessary to winning back the narrative. First, I will give my approach to craft and disseminating messages and narratives. In Chapter 3, we spoke with a number of public officials, politicians, and their aides and staffers behind the scenes who curate their images and messages. In Chapter 4, I examine several political movements and how conservatives succeeded in combating particular movements or created their own. In Chapter 5, I write about organizations that are on the front line of implementing policy and how they work with policymakers and influencers to achieve their goals. In Chapter 6, I write about my conversations with conservative influencers and what the environment is like in an evolving influencer space from Twitter to Facebook to Parler. In Chapter 7, I examine the role of the media. In Chapter 8, I write about the relationship with simplifying messages with memes and internet culture. In Chapter 9, I detail the evil of cancel culture. In Chapter 10, I write about censorship and what this means for conservatives when trying to reach audiences with our messages. And lastly, I discuss what all this means for conservatism going forward into the future.


    For years, conservatives wrongly believed that the only way to win was with facts and logic. While important, the American people are also heavily influenced by narratives. The cultural outcomes over the past decade have borne that out. Storytelling and effective storytelling on social media are required tools if conservatives hope to reclaim relevance and be impactful for generations to come.


    Bridging this learning gap is where this book fits in and furthers the conversation and conservatism. I hope you find this tool kit useful as we work together to win hearts and minds and reclaim the narrative. The future of our country depends on it.


    As Andrew Breitbart said, “Narrative is everything.”10


    What’s at Stake?



    


    Politics ebbs and flows with the tides, and if it seems the narratives repeat themselves, it’s because they do. The allegations by Democrats of Republicans stealing the election in 2016 echo those made in 2000 when Gore lost to President Bush. The liberal patty-cake with violent rioters is nothing novel and has been repeated throughout our country’s history—a perpetual willingness to flirt with political violence so long as it enables them to win elections or further “righteous causes.”


    And so far as the pendulum doesn’t swing too far one way or the other, Washington, DC, remains unchanged and unchallenged. The K Street lobbyists and campaign strategists pocket what they can, the contractors in northern Virginia get their government contracts, everyone gets reelected, and the Swamp remains as putrid and shallow as it ever was.


    But something broke these people when Donald Trump was elected.


    A businessman and TV celebrity, Donald Trump exposed that deviation from the status quo; that is, undermining Washington’s conventional wisdom threatened the existing power structures in a way that had never been exposed before. Though every politician would like to pretend they are the protagonist of their very own Mr. Smith Goes To Washington, in reality, most become a cypress knee in the Swamp rather quickly. Those who don’t are often primaried, propagated by the media as “crazy” or “radical,” and sent on their way. That paradigm, however, was shaken by a man who was rich enough to not need to pander to the Establishment and either shameless or dull to criticism from years of being in the spotlight.


    And what Trump exposed was truly remarkable. For you can’t always tell how fast the current is moving till you start swimming upstream. And the Trump administration swam upstream. On China, on ending foreign wars, on trade, on school choice, on criminal justice reform, President Trump bucked the conventional wisdom of Washington. And at every moment, they hated him for it. And, while he had a voice on his Twitter account, he was able to mock them for it. But that was while he had a voice.


    We’ve now entered a dark age for conservatism, one in which the Democrats control the House, the Senate, and the White House. But also, the Democrats control the media and social media. The riot that occurred on January 6, 2021, at the Capitol gave the pretext for social media companies to crack down on speech, even going so far as banning the president of the United States—all under the guise of protecting America from “white supremacy domestic terrorism.” And while I will cover this more extensively in my chapter on the media, it’s telling that as of this writing, the media has essentially set up lawn chairs outside of the press office of the White House and feels comfortable regurgitating Biden administration talking points. (There are no book deals for reporters in a friendly administration.)


    But this just means that for patriots, the stakes are that much larger. The Establishment has struck back. The media has become their useful puppets once again. And Big Tech is the mouth box, judge, and executioner of all speech and thought in this country.


    It’s a perilous road ahead.


    It’s a cultural battle. It’s a spiritual battle. It’s really a battle for the heart and soul of our nation. And it’s one trending topic on Twitter at a time. If you look throughout history, every fifteen years, every twenty years, there was a historical moment. There was a march. There was an event that captured the whole world’s attention. And now it’s every other day that something happens. And politicians use these huge moments as political points to try to sway the public opinion. And so, people like AOC jump out in front of every single trending topic and drive deeper a political movement into seemingly innocuous events. It breaks, and it breaks, and social media moves the national conversation sometimes immeasurably further, whereby we look back even days, and I am almost shocked with how far we’ve deviated from the country that I know.


    Fox News contributor Tomi Lahren spelled a dire future if we lose this social media war and cultural battle. I asked her what we will become. She was candid with her response:


    “Venezuela. That’s what’s at stake. We become like every other great nation that is opposed to socialism and then falls into communism. That’s what we’ll become. And it’s not radical to say that. It’s not a conspiracy theory to say that. It’s quite obvious what’s ahead. We are at a crossroads in our country, not only with the election, but with the censorship and the stifling of conservative voices, cancel culture, what’s going on in our college campuses and even younger with our middle school and our elementary school classrooms. Couple that with a pandemic and the fear mongering that has come along with it and the violence and amplify everything that we were already seeing in the last four plus years. So what’s at stake is the very heart of our country, our freedoms, what makes this nation great, and what has kept it great for generations. And that cannot be overstated. That is the battle that we are fighting for. Failure is not an option.”11


    Newsmax host, Carl Higbie, echoed this point when I sat down with him to discuss what’s ahead for our great nation:


    “If conservatives roll over, and we lose this social media, cultural, and narrative war, everything is at stake. And it doesn’t stop here. This is difficult for me to say: the Left is going to change this country forever unless people take a stand. They’re already on their way to creating a parallel economy for conservatives, and that’s fine in the short term: conservatives are better at economics than liberals. But eventually that will cause the liberal economy to crash. However, in the meantime, we’re getting booted off free-speech platforms. And I guarantee you Joe Biden is going to pass some sweeping gun legislation that is unconstitutional, but before it even gets to the Supreme Court, people are just going to say no. And at that point, the liberal agenda doesn’t realize this possibly because they are stuck in the notion that says, ‘I can do this because I said so.’ I use the analogy, punched in the face. There are two types of people in the world, and this can be literally or figuratively. There are the people who have been punched in the face and there are the people who have not. And people who haven’t been punched in the face cannot begin to lecture people who have known what it’s like. And I use that phrase as a metaphor, as a hardship. But this is a good example because the liberals are going to say, ‘We’re going to go take the guns.’ ‘Guns are now illegal.’ ‘Go take them all.’ OK, and then what is Chuck Schumer going to do? Come knock on my door to take my guns? Of course not. He’s going to make a law that then some sheriffs are going to say no. And then what? They don’t have any power to enforce in a civilized society, and the liberals will have removed the notion of civilized society because they will have ordered people to do things that they don’t believe are lawful orders and therefore they say no. And now you have the fractured beginning.”12


    And much in the same vein of faithfulness to the basic human right to self-preservation and protection, I explore the Parkland shooting with survivors and parents of the shooting and discover that what Carl fears isn’t happening as overtly as many realize. Underpinning each policy point of the Left is a massive, coherent narrative that slowly disseminates like oil in the ocean, killing off our freedoms with the tides. Yet, as I will show through my interviews in this book, the Democrats’ policy spread isn’t as clearly seen as an oil spill—which is why social media and fighting the culture war online has become so vital. It forces the conversation into the daylight.


    And never forget how important narratives are, especially when the Left and media will just lie to you.


    Trump coined the phrase the “Fake News Media” early on in his campaign after repeated lies and misdirection and narrative falsehoods from our “revered” media institutions. Never mind the fact that these institutions are stocked with adolescents LARPing as professionals. By being “mean” to the press or daring to question their ever so carefully chosen words and reporting, somehow the American people were told that Trump was “dangerous”13 and a threat to democracy and freedom of the press. And the “beleaguered press”14 never missed an opportunity to discuss how much they were like our fighting troops in the trenches of the First Amendment battling mean names! As if the elementary school playground somehow compared to the actual shedding of blood defending freedom. But hey, maybe prep school playgrounds are more rough-and-tumble than I realize, though I imagine that would be debunked entirely just by shaking Jon Ossoff’s and Former Interior Secretary Ryan Zinke’s hands back-to-back for an empirical study. Just a thought.


    And if you were to believe the insanity of the Left, that Trump and Republicans were actually some sort of diabolical, destructive force against a free and impartial (ha!) press, you might have missed the fact that an Associated Press Fact Check in 2018 found that “Trump may use extraordinary rhetoric to undermine trust in the press, but Obama arguably went farther—using extraordinary actions to block the flow of information to the public.”15 The report goes on to say that:


    “In 2013 the Obama administration obtained the records of 20 Associated Press office phone lines and reporters’ home and cell phones, seizing them without notice, as part of an investigation into the disclosure of information about a foiled al-Qaida terrorist plot. AP was not the target of the investigation. But it called the seizure a ‘massive and unprecedented intrusion’ into its news-gathering activities, betraying information about its operations ‘that the government has no conceivable right to know.’ Obama’s Justice Department also secretly dogged Fox News journalist James Rosen, getting his phone records, tracking his arrivals and departures at the State Department through his security-badge use, obtaining a search warrant to see his personal emails and naming him as a possible criminal conspirator in the investigation of a news leak. ‘The Obama administration,’ The New York Times editorial board wrote at the time, ‘has moved beyond protecting government secrets to threatening fundamental freedoms of the press to gather news.’”16


    But let’s not let facts get in the way of a good narrative, shall we?


    Over the course of writing this book, I conducted dozens of exclusive interviews with politicians, candidates, media personalities, influencers, directors, organization presidents, leaders, and even a guy who runs a meme account on Instagram to deliver to you a coherent message that our country is headed the wrong direction, and unless we push back against very powerful forces, this country will have merely been an experiment. We cannot let it be so. Listen to the words of all of us, help us, learn from this book, and let’s reclaim the inheritance our Founders left for us.

  


  
    Chapter 2:



    THE PLAYBOOK



    “Reasonable people aren’t on social media.”


    - Chris Harrison, former host of The Bachelor17


    I promised you a playbook. A guide to beating back on a political Left who seemingly is willing to undermine each and every one of our political institutions and isn’t opposed to winning at all costs. To a large extent, I have found that the rules have evolved and continue to evolve, and as such, this book serves as a building block and comment on the here and now: the America that changed after Trump was elected and the radical Left who sought to undermine his successes and alter our culture at all costs. And make no mistake, this playbook will serve you into the future as the themes and motivations remain largely indifferent to any one political wave or presidency. So let’s grow together.


    This chapter lays out the method for gaining followers and being a more effective communicator with your audience, whether you’re an individual looking to grow a “brand” on social media or build an online following, an organization looking to learn from other successful conservative organizations, or a candidate seeking political office. I am giving you my tools and tricks that I have learned from firsthand experience on the campaign trail, building my own brand, and navigating shifting political movements. I want you to learn how to generate momentum on social media, gain followings, and translate those followings into greater influence, either on social media or in politics that furthers the agenda that makes this country great.


    I started building my Twitter account when I was sixteen years old. I was sitting in study hall in Wisconsin.


    I was naïve at first with just generating tons of follows. I would follow up to a thousand people and get a few hundred followers in return. And I would do that every single day. And at the beginning of Twitter, that was how many people grew. If you look at Barack Obama, for example, President Obama, as of this writing, “follows” nearly six hundred thousand accounts. And in large part, he did that because he was early on. He was mass following accounts to grow his own account. And that was an interesting tactic that Twitter just got rid of. At first, I was focused on Twitter.


    A couple of years later, I met my business partner, Derek. Both at that time and now, Derek possesses a strong understanding of how to grow Facebook pages and is efficient with ad spend. We were assessing each other’s strengths and our platform capabilities, and we thought aloud together that we could probably create a company out of this. And we did.


    We started our company in 2017, shortly after Trump was inaugurated. But my business partner and I were both very digitally active long before that, advising on other endeavors. And I realized quickly that my interests, our skill set, and the moment were prime for what we were trying to do. We were watching how the political landscape was coming online, how these politicians wanted to be online, needed to be online. We knew this meant that politicians and candidates needed outside consulting to more effectively disseminate conservative messaging.


    Years later, we have grown a successful business. And but for my desire to actually deliver results rather than merely get paid, I might have sat back and enjoyed the ride. Lots of consultants do. But for me, this is about activism. It’s about putting the correct people in the best position to be successful in Washington, and to be truly great and effective in this digital age, that means being a strong communicator online.


    So I have outlined some of those techniques I use in my day-to-day work.


    What I want you to take away from this chapter are my six points of advice that I always give my clients when they come to me hoping to build their brand, run for office, or grow their organization. Simply put, my method is:


    1. Be bold.


    2. Study your brand.


    3. Be coalition-minded.


    4. Be content-focused.


    5. Be quick, reactive, and topical.


    6. Build out a strong network.


    

    What I tell each of my clients is don’t get into the business of politics if you want to be timid and aren’t willing to get in the trenches and fight. Politics is a nasty business and requires those willing to set aside meekness for a higher cause. Grinding through attacks and roadblocks is the only way to achieve any degree of success and stature in this business. I am often reminded of that old Latin proverb: “fortune favors the bold.” And in this case, politics rewards the mighty and the agile, and it never hurts to have a hint of good fortune.


    All of my experience and all of my exclusive interviews have borne out that to be timid is to lose in the game of politics. Each of my interviewees has stepped into politics with both feet, and each of them in some way has taken tremendous heat from the Left and public, suffered personal attacks, death threats, or been canceled. But the reward, their successes have been instrumental for the conservative movement. Each of them has been a puzzle piece in furthering conservative public policy and protecting the greatest country in the world.


    And I use puzzle pieces specifically because my second point is that each of my interviewees has studied and self-reflected to assess where they fit in the conservative movement. I know it’s a bit ugly to use the word “brand” to describe what you bring to the table, as if you’re some corporate product, but to an extent it’s necessary because you can’t be all things to all people, and in a day and age where information, content, people are ubiquitous, it’s all the more important to evaluate what your strengths are and where you can best fit in. Think of it this way: being a mile wide, inch deep is helpful at cocktail parties, but you want the guy who’s a mile deep on a particular topic to be the one who goes to battle for you on a specific topic.


    I also make my clients aware of how important curating a public-facing image is. The public attention span is quite short. Shorter than you’d like. And even in a twenty-four-hour news cycle, you might only get a few seconds to capture someone’s attention. Squandering big moments, especially ones in politics, will not get you or your message very far. That’s why image and perception management is necessary to get to the platform to have your voice heard.


    So I always tell my clients that holistic self-reflection is important. What I mean by that is politics and public service require self-reflection but also assessment of how you are perceived and what you bring to the table. It’s not enough to say this makes me happy, and, therefore, I do that thing. It requires also knowing that if you are a particular expert of X, and you are given an opportunity to champion X, then there is almost a duty to fulfill X. Learning what impact you can have requires not only knowing what you bring to the table, but also asking friends and family what your strengths and weaknesses are. And still further, there is the larger public perception of where you fit into the movement. And
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