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			Introduction

			Banu Akdenizli

		

		
			As the world has become more interconnected we are increasingly aware of the global interdependence of people and cultures. Many draw attention to how human communication and interaction is not only facilitated by the Internet but also how it increases the range and the number of ways in which we are able to connect and interact with others. These changing, shifting cultural, economic, and technological realities have led many to question the power of the nation-state and how it is being restructured. Information and communication technologies (ICTs), particularly the Internet have and are transforming and even in some cases destabilizing governance and power. It is of common understanding by now that ICTs play a vital role in the social, political, and economic development of every country. As they have become everyday technologies continuously embedded, and routinized in societies where they are mostly used (Lievrouw and Livingstone, 2010), ICTs are also transforming social contexts, communication activities, practices, social arrangements, and organizations.

			This book’s aim is to analyze the genesis, dynamics, and functioning of different communication contexts in relations to digital transformations as they are experienced in Turkey. This volume intends to provide an intellectual, multi-faceted, and balanced discussion and presentation of the role and impact of modern communication technologies within different communication contexts. The expected outcome of this publication is not only to offer a general understanding of how different communication fields are being transformed but also outline and demonstrate the particular case of Turkey, a country with an appetite for development and growth albeit its questionable and notorious track record of freedom of expression and violations in the media. 

			Turkey, is typically considered a semi-periphery country within the world system (Wallerstein, 1974, 1979, 1984), and it is usually in semi-peripheral countries like Turkey that the impact of communication technologies is felt usually the most directly and forcefully (Şahin and Aksoy, 1993). Turkey has been in a unique position, not only geographically and economically, but also politically and culturally. As a country with a predominantly Muslim population, considered by many as a Muslim democracy, it has long standing aspirations to become a member of the European Union and of the Western world to a certain extent.

			What also makes Turkey an interesting case is the country’s particular history of rigorous national development programs. The emergence of modern Turkey as a nation-state from the remnants of the multi-ethnic Ottoman Empire in 1923 came through a state induced modernization program.1 The establishment of a secular nation-state was under the direction of Kemalism, a statist developmentalism that equated development with Westernization and was centered on the principals of republicanism, nationalism, secularism, and rationalism. As Keyder (1997) contends, modernity in the early stages of the republic was seen as “embracing and internalizing all the cultural dimensions that made Europe modern” (p. 37). A series of reforms were adopted to ensure the transition to a modern society. The state began to develop an educational program to promote the assimilation of Western culture. With the alphabet reform of 1928, the script changed from Arabic to Roman to facilitate literacy. The Tevhid-i Tedrisat Kanunu (The Law for the Unification of Education) was passed in 1924 to ensure unity of education and equal access to educational institutions for both sexes. Islamic Medreses were replaced by high schools and universities to accommodate new educational curricula on Western models, and were recognized as official institutions. The adoption of the Western calendar, the adoption of Western attire in 1925, a new civil code, a new penal code, and a new business law based on western European models were also some of the significant reforms instigated by the new Turkish Republic. As suggested by Binark and Çelikcan (2000), the modernization of Turkey was a project that:

			Resulted in both homogenization and absorption of different identities within the monocultural identity, constituted from (by) a single Turkish language, a single ethnicity, and a single identity, in an attempt to define every citizen their duties and obligations towards the Turkish republic. The end result of these disciplinizing techniques was the removal of different identities from the public sphere, in an attempt to forge a collective identity. (2) 

			In this “imagined homogeneity” (borrowing from Anderson, 1983), Islamic identity and ethnic identities such as the Kurdish one found no representation and inclusion. The absence of these identities in the national culture has been prevalent in Turkish media history as well. The long-standing tradition of media content control for the sake of protecting the official national identity and culture is a representation of that. Turkey’s track record of human rights violations, such as restrictions to freedom of expression and thought manifested through journalist prosecutions and imprisonments are of this attempt to control.

			The general consensus among scholars of Communication Studies is that the real Turkey with its complex and multiple cultural identities found no representation and were suppressed under the dissemination of the official culture and the official identity as disseminated by the Turkish Radio and Television (TRT), the state-owned authority (e.g., Şahin and Aksoy, 1993; Aksoy and Robins, 1997; Binark and Çelikcan, 2000). Scheduling and programming at TRT reflected the Kemalist ideology2. 

			As Aksoy and Avcı (1992) contend, 

			Broadcasting was seen as a vehicle to promote a common and collective agenda in the direction of modernization. Thus, any cultural phenomena like Arabesque music, which departed from the received notion of what the West stands for, were censored. Any cultural expression, whether people of living in squatter settlements (gecekondu), or of peasants, was scrupulously monitored before it was broadcast (if at all). What is notable here is that, despite Turkey’s commitment to the Western model of development and to modernizing itself, the Western principle of freedom of expression as a civil and constitutional right was never acknowledged. (9)

			Up until 1982 there was a single state-run channel which was broadcasting in black and white; in 1989 there were three state-run channels and the broadcasting was in color (Şahin and Aksoy, 1993). Until 1992 there were four TRT radio networks. It was after 1990 that Turkey’s mass media encountered major changes, the most significant being the explosion of private commercial radio stations, especially in Istanbul. In 1992 there were more than a dozen commercial radio stations on the air (Inan, 1992). Also in 1990 the state monopoly over television broadcasting ended when Magic Box, a private company began broadcasting the channel Star 1 by satellite from Germany. Shortly after, Magic Box started its second channel; others followed as well, and the number of private channels reached seven quickly, all broadcasting from abroad (Aksoy and Robins, 1997). It is widely believed among Turkish scholars that the then President Turgut Özal’s “free market approach,” and the fact that his elder son had part ownership in Magic Box were among significant factors that contributed to the development of private radio and television channels in Turkey (Aksoy and Robins, 1997). 

			Opening up to New Voices

			Article 133 of the 1982 Turkish Constitution granted the monopoly of radio and television broadcasting to TRT. Yet with the establishment of private broadcasting channels as, the monopoly was bypassed in the following way: production studios situated in Istanbul leased satellite channels from the Turkish National Postal Service (PTT) to uplink television programs to transponders leased from Eutelsat and Intersat, and since legally they were classified as foreign transmissions, Eutelsat and Intersat were beyond the bounds of domestic law (Aksoy and Robins, 1997). With the increase in private channels, there also was an increase in different voices. Major newspapers such as Hürriyet, Milliyet, and Türkiye started their own stations. MED-TV began broadcasting Kurdish programmes from London; Samanyolu TV, Mesaj TV, Kanal 7, and TGRT were some of the TV stations that were representatives of the various Islamic voices. There were also many local Islamic radio stations such as Akra FM, Radyo Arifan, and Dünya FM. 

			Finally in 1993 the parliament changed Article 133 of the Constitution. On April 13, 1994, the new Radio-Television Law was passed which ended the monopoly of TRT over broadcasting and subsequently its monopoly over culture. As Şahin and Aksoy (1993) stated, once taboo subjects such as “leaders of the pro-Soviet Communist parties, leaders of the Kurdish rebellion, fundamentalist preachers, homosexuals, radical feminists” now became part of the public realm. The liberalization of radio and television broadcasting in the early 1990s as Şahin and Aksoy (1993) contend, “played a key role . . . in breaking up the unitary national culture by feeding the so-called ‘small worlds’ of real Turkey into the larger world of ‘imagined’ Turkey” (19). Thus as they quote “identities by choice” (Schlesinger, 1992, 10), such as Islamic, Kurdish, etc. prospered in modern Turkey and found outlets for their voices. The coming of the Internet and communication technologies would take this further.

			A Brief History of the Internet in Turkey

			The first Internet connection in Turkey was a BITNET connection, which was established in 1986 between Ege University in Izmir, Turkey, and the European Academic and Research Network (EARN) in Pisa, Italy. This network was called the Turkish Network of Universities and Research Institutes (TÜVAKA) (Wolcott and Çağıltay, 2001). In 1987, Anadolu, Yıldız, Istanbul Technical University, Boğaziçi, Fırat, Middle Eastern Technical University, Bilkent and Istanbul University joined the network (Başaran and Özdemir, 2002). In 1989, studies to establish an Internet Protocol (IP) based network began. Two years later in 1991, the Turkish Scientific and Technical Research Council (TÜBITAK) and the Middle East Technical University (METU) started the TR-NET project, funded by the Turkey’s State Planning Organization. TR-NET was an informal organization with the aim of promoting Internet use throughout Turkey and in various different sectors (Özgit, Çağıltay, and Taner, 1995; Wolcott and Çağıltay, 2001). “Users and organizations could connect to TR-NET through leased lines, X.25 connections and dial-up” (Wolcott and Goodman, 2000, 27). 

			The first Internet dedicated connection would begin in 1993. On April 12, 1993, METU and TÜBITAK established a 64-kbps Internet connection with the National Science Foundation (NSF) in Washington, D.C, USA. Başaran and Özdemir (2002) note that the same year Ege University, within the framework of TÜVAKA, upgraded its BITNET connection to a 64-kbps link to Bonn, Germany.

			Between the years of 1993 and 1995 the number of users grew quickly. As stated in Akgül (2001) Internet introductory classes were offered to the public by the TR-NET team. In 1994, TÜBITAK and METU began issuing accounts through TR-NET. Also about this time, Internet service providers (ISPs) began to appear. Via leasing lines from TR-NET, ISPs were issuing accounts and publishing electronic newspapers (Akgül, 2001). As Wolcott and Goodman (2000) indicate, 

			The number of users [was growing] rapidly. By early 1995, the number of hosts had grown to nearly 3,000 and the total number of daily users was estimated to be 10,000-15,000. Of these users, more than 1,300 had individual connections; others accessed TR-NET through more than 100 connected institutions. Personal applications were being received at the rate of 200 per month. At these levels of usage, the international link to NSF was saturated; it was later upgraded to 128 Kbps. (28)

			In 1995, the state-owned Türk Telekom entered the emergent Internet scene in Turkey. In order to expand the Internet and its related services TÜBITAK and METU approached Türk Telekom for further funding. At the time, funding for TR-NET’s infrastructure was provided by TÜBITAK and METU. The Turkish constitution at the time stated that basic communication services were only to be offered by the government. Hence, Türk Telekom became the only alternative for the construction of the Internet backbone in Turkey.

			The Birth of TURNET

			In the beginning Türk Telekom wanted to finance this project itself, but it was not able to receive the necessary funding from the government (Akgül, 2001). So, Türk Telekom opted for revenue sharing. The company announced a tender for the building of the Internet backbone for Turkey on September 28, 1995. The winner was the consortium of Global One, Satko, and METU. The contract was signed March 1, 1996, for a seven-year term. TURNET, the Internet backbone of Turkey was born. 

			With the birth of TURNET came a dramatic increase of Internet usage in Turkey. During the first two years of TURNET, the number of ISPs increased by 600 percent. Between 1996 and 2002, the number of Internet users in Turkey grew approximately 800 percent, reaching over 2.3 percent of the Turkish population by 2002 (Gorvett, 2000 as mentioned in Tunç, 2002).

			In 1997, there were approximately sixty-nine ISPs in Turkey. Yet by 1999, Başaran and Özdemir (2002) report that fifteen of them went out of business. However, that same year, twenty-six new ones were established (Başaran and Özdemir, 2002). The Internet sector remained dynamic in the year 1999 and 2000. One of the main reasons for the increase of ISPs can be attributed to the fact that the technical entry barrier was low for them. “A new ISP did not need to acquire for itself an international connection; it merely needed to obtain a leased line from Türk Telekom to TURNET” (Wolcott and Goodman, 2000, 31). With the increase of ISPs, competition for new customers became intense. As reported in 1999 and 2000, the majority of advertisements in the media were by ISPs (Başaran and Özdemir, 2002). Türkiye newspaper reports show that the Internet-GSM sector was first in sector expenditure totals for the first half of 2000, with a total expenditure of $266.8 million. Print and broadcast media followed second with $219.6 million, while banking came in third with $180.8 million (Türkiye, July 12, 2000). Pricing for Internet services provided by ISPs saw a dramatic change in these years. Between 1996 and 1999, the average package deal dropped from $55 to $33, but in the year 2000, a monthly Internet connection package cost as low as $9 to $12 (Başaran and Özdemir, 2002). Also during this time companies began to offer deals for computers as well. Computer buyers were able to pay for their computers in long-term installments. Buyers that bought by installments would receive free Internet service. 

			As the number of ISPs was increasing, TURNET as a backbone started to become inefficient. Although the “overall capacity of [TURNET] doubled from 1996 to 1999” (Wolcott and Goodman, 2000, 33), it was not enough to meet the needs of ISPs, because during the same time, “the aggregate capacity of ISP connections tripled” (Wolcott and Goodman, 2000, 33).

			An increasing awareness of the Internet and its related issues, such as access and regulation on the government’s part, coupled with the TURNET’s failure to upgrade itself, gave way to the decision of Türk Telekom to step in and invest in a new Internet backbone for Turkey. This time Türk Telekom decided to seek direct funding. On May 5, 1998, Türk Telekom invited tenders for the creation of the backbone. The tender was awarded to Alcatel Teletaş, and TTNet was born.

			Besides TTNet, Turkey also has a national academic network called UlakNet, which has been in service since 1997. The first steps toward the creation of a national academic network were taken in 1995. While the transition from TR-NET to TURNET was going under way, “a TÜBITAK working group recommended the development of a national educational network” (Wolcott and Goodman, 2000, 36). 

			A protocol agreement between the Higher Education Council of Turkey (YÖK) and TÜBITAK was signed on June 1, 1996, and the National Institutional Network and Information Association (ULAKBIM)—which would go on to establish UlakNet—was created as a center of TÜBITAK. On January 13, 2000, during a Supreme Council for Science and Technology (SCST) meeting it was decided UlakNet as a backbone needed to be upgraded to meet the growing demand. The budgetary approval was received from the Ministry of Finance, and the upgrade efforts started in the year 2002. Currently with a capacity of 23 Gbps, UlakNet provides service to 176 universities in Turkey, as well as 235 institutions, which include TÜBITAK (The Scientific and Technical Research Council of Turkey), the National Library of Turkey, Turkish Historical Society, and Police Academies.

			Current Status of the Internet in Turkey

			Since the first Internet dedicated connection in 1993, the number of Internet users in Turkey has been increasing steadily. The latest figures by the International Telecommunication Union (ITU), indicate the percentage of individual Internet users in Turkey for the year 2000 at 3.76 percent, for 2003 12.33 percent and for the year 2013 at 46.25 percent. The number of Internet hosts and the number of personal computers are also on the rise. While in 1997 there were 35,027 Internet hosts in Turkey, in 2003 the number was 359,188. The CIA World Fact Book states the number of Internet hosts as 7.093 million for the year 2012.

			The Turkish Statistical Institute (TUIK) numbers indicate that currently for the year 2014, 53.8 percent of the population is connected to the Internet, and the percentage of households connected to the Internet is at 60.2. As of 2010, all high schools in Turkey and 94 percent of the primary education schools have Internet access. Sectoral Internet numbers show that 90.8 percent of all enterprises have Internet access (for the year 2013). This number was at 80.4 percent in 2005. More than half of the enterprises (53.8 percent) have their own website.

			What are users in Turkey doing online? Again according to TUIK figures, 91.6 percent of all users are on the Internet almost every day or at least once a week; 24.1 percent have bought goods or services online; 41.1 percent of Internet users aged 16–74 use mobile or smartphones to access the Internet; 75.6 percent read or download online news, newspapers, or magazines. The most recent We Are Social Turkey Report (2014) indicates that the average time users spend each day through a desktop or laptop on the Internet is around 4 hours 51 minutes; mobile Internet penetration as a percentage of the total population is at 36 percent and the average time mobile Internet users spend online in a day is around 1 hour 53 minutes; 45 percent of the population in Turkey are active Facebook users, which means 93 percent of Internet users in Turkey have a Facebook account; social media penetration as a percentage of the total population is 44 and the average time social media users spend on social media each day is 2 hours 32 minutes.

			Despite the increase in Internet users and proliferation, many draw attention to the fact that next generation networks requiring broadband for new phases of Internet development have not kept pace in Turkey. Nine years after its privatization, Türk Telekom remains as the dominant provider (86 percent of the fixed line user subscriptions, and 95 percent of the fixed retail broadband connections) (Coşkunoğlu, 2014). The progress in competition as well as infrastructure development remains low, and the Ministry of Transportation and Telecommunications Authority is criticized for not being able to enforce competition and a just market for all players in the sector. 

			But what certainly stands out when it comes to Turkey and its relation with the Internet, is its volatile legislation and governance. Media silence against government action and brutality is not new in Turkey, but when the media chose to ignore the Gezi Park Protests of June 2013, many turned to social media for news. Social media became a new organizing and information sharing tool. Activists started asking questions and were engaged in public discussion in sometimes bold, and most of the time in inventive ways. Most recently Turkey found itself as a major headline again, when the government decided to block access to Twitter on March 21, and to YouTube on March 27, 2014, days before the local election would take place. But this certainly wasn’t Turkey’s first attempt to control Internet content and access.

			In terms of Internet censorship history, websites were taken down or blocked as early as the year 2000 (see Akdeniz, 2009; Akdeniz andAltıparmak, 2008). In 2007, considered by many as highly problematic, Law No. 5651—Fighting Against and Auditing Internet Crimes Committed Through Online Publications—commonly known as the Internet Law, was passed (OSCE Press Release, 2010; Akdenizli, 2010). While initially designed to protect children from illegal and harmful content, with its infamous blocking orders this law created international reaction especially in regards to freedom of information, expression, and thought (currently according to Engelliweb.com, a citizen-based website dedicated to compiling an open list of blocked websites in Turkey, the number of blocked websites is 58,502). 

			A more recent amendment (January 2014) to the existing Internet Law in Turkey increased existing censorship and online surveillance worries to new levels. As part of an omnibus bill with this amendment, Internet Service Providers (ISPs) are authorized to maintain records of their users’ search history, personal data, and even inspect their online activities. This amendment gave the Telecommunication Directorate (TIB) the power to block websites without obtaining a court order. This move by the authorities coupled with the blocking of Twitter and YouTube two weeks prior to the local elections of March 2014 have increased existing censorship and online surveillance worries to new levels in Turkey. 

			Some Final Words

			One of the main objectives in putting together this book was to address as some, what Lievrouw and Livingston (2010) put as “blind spots” in the existing literature of new media studies. International studies are increasing yet they are still relatively scarce. This will be the first English-written book addressing recent ICT transformations from multiple perspectives in Turkey. The vibrant research and discussion scene in Turkey rarely finds its way to the transnational academic landscape, thus I am hoping that this book will be a positive step in that direction.

			The overarching goal of this book is to provide a multifaceted description and analysis of the role of ICTs in Turkey as well as provide an analysis and critique of the role and impact of new social networking channels and technologies (such as Facebook, Youtube, Twitter) in various communication contexts. While some authors chose to concentrate on the individual, social, cultural, political, and ideological dimensions of ICT use and applications in Turkey, some analyzed the changing communication practices in various communication contexts and related industries. To provide an overview of the functioning of different communication contexts in relations to digital transformations as experienced and observed in Turkey, this book consists of fifteen chapters grouped under three main segments: (1) culture, society, and the individual; (2) industries, design, and practice; (3) institutions, governance, and democracy. Not all chapters neatly fit into these general themes, some do actually overlap. Nevertheless, I believe this categorization will be helpful. I have tried to organize the chapters in a cohesive manner, yet as it is often the case with edited volumes the writing styles, tone, choice of words, and approach are diverse, yet I believe rich and informative. In this way, I offer, Digital Transformations in Turkey with the hope that it will be a useful addition to the ever growing and popular area of information and communication technology studies and contribute to the vibrancy of online media discussions, not only in Turkey but hopefully beyond.

			Notes

			1. For a more detailed reading of the making of modern Turkey refer to the classic works of Daniel Lerner, The Passing of Traditional Society and Bernard Lewis’ The Emergence of Modern Turkey.

			2. This would mean that programming was to promote a modern, secular Turkish nation-state, and would not include references to religious or other local identities.
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			Culture, Society, and the Individual
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			A Multidimensional Privacy Orientation Scale

			Development and Validation with Turkish Twitter Users

			Lemi Baruh, Haluk Mert Bal, and Zeynep Cemalcılar

		

		
			According to a research by PeerReach (2013), the total number of Twitter accounts rose from 100,000 in 2007 to 903.8 million in 2013. Currently, Turkey is ranked eighth in the world in number of Twitter users, with users from Turkey making up three percent of the users worldwide. In terms of penetration rate of Twitter, calculated as the ratio of users who are actively “tweeting” in a given month to the total number of Internet users, Turkey is ranked eleventh with 9 percent. PeerReach data also suggest that Twitter is particularly popular among youth; the average age of Twitter users in Turkey is 23.5, with teens constituting 46 percent of all active Twitter users in Turkey.

			Unsurprisingly, the growing popularity of Twitter in Turkey has also prompted an increase in scholarly work focusing on its use and potential effects. Recently scholars have investigated the use of Twitter in education and research,1 as a marketing communications tool2 in politics (and during political campaigns),3 and public administration.4 However, while issues related to personal privacy and information disclosure constitute two of the most frequently investigated areas of inquiry in international literature on social network sites (SNSs) (for a review see, Wilson, Gosling, and Graham, 2012), they have received very limited and, in many respects, only tangential attention in this literature (and in studies with Turkish users).5

			The question of how and to what extent attitudes about privacy may factor into Turkish users’ preferences regarding social media use in general (and in our case Twitter use) is of particular importance due to the discernible differences that has been observed between Turkish and Western countries with respect to cultural traits related to privacy. Namely, cross-cultural studies indicate that variations along the “individualism” and “collectivism” continuum may be an important predictor of differences related to how privacy is conceptualized and experienced within a given culture.6 Accordingly, as a relatively more collectivistic culture when compared to their western counterparts, members of the Turkish population are less likely to exhibit traits such as individualism, autonomy, and privacy.7 

			Given these considerations, in this chapter, we will summarize results from a study, conducted on Twitter users from a university in Turkey, that investigates the relationship between attitudes about privacy and Twitter usage types. In doing so we aim to accomplish several goals. First, we will provide a brief overview of the extant literature on privacy and SNS usage. This review will illustrate that an approach focusing on privacy attitudes solely from the lens of disclosure in SNS settings is not sufficient to account for SNS usage types, such as browsing the profiles of other people, which may be related to privacy attitudes. Second, we will introduce the psychometric properties of the Turkish translation of a recently developed Multidimensional Privacy Orientation Scale (MPOS)8 designed to address this problem. Third, we will validate the Turkish translation of the MPOS by summarizing the statistical relationship between the scale dimensions and related constructs (gibi bir şey desek mi—) respondents’ voyeuristic curiosity, tendency to engage in social comparison, self-disclosure both online and on Twitter, and types of Twitter uses. Finally, in the discussion section, we will describe some of the key similarities and differences between the original MPOS scale and its Turkish adaptation. 

			Social Browsing, Twitter Use, and Privacy

			The advent of SNSs over the past decade has revolutionized our notions of social connectivity, raising questions regarding the meaning of terms such as “friend,” “associate,” or “colleague” in an era of rapid connectivity and instant association. SNSs successfully combine elements of the old and the new. They merge our fascination with others and our overwhelming urge to communicate with the ease of access offered by the web. 

			Although SNSs differ in their function, makeup and size9 with some set up with a particular purpose and goal in mind—such as the fostering of business relationships (e.g., LinkedIn, Xing)—and others, like Facebook and Twitter, with no specifically expressed function other than facilitating social connectivity, they all share a common defining element: the member profile. In SNS, self-presentation is the result of a composite of the information (verbal and visual) provided by the member himself or herself, data generated by the site (e.g., number of friends, last activity) and information added by other members (e.g., photo tags added by other members). 

			As underlined by Facebook’s announcement10 regarding profile interface upgrades, which Facebook proclaimed would offer “more ways to show and tell your story,” an important function of SNS profiles pertains to how users utilize them for communicating information about themselves.11 Recent studies also underline how SNS profiles may be used for socially evaluative purposes (i.e., and forming impressions about others).12 The use of SNS profiles for such socially evaluative purposes is closely related to what Ellison, Steinfield, and Lampe (2011) name as SNS “social browsing,” a prevalent type of SNS use that entails searching for and perusing interesting SNS profiles to learn more about the owner. 

			In line with the increased scholarly attention paid to SNSs as venues for communication about one’s identity, there has been a considerable growth in published studies that focus on privacy in SNSs. Indeed, recent reviews of the literature suggest that “privacy” is among the most frequently studied dimensions of social network use, accounting for close to 20 percent of the published work in this area.13 

			Primarily, this strand of research has focused on questions pertaining the relationship between disclosure of information in SNS settings and concerns about privacy.14 Likewise, in one of the rare studies that have investigated the relationship between SNS use and privacy attitudes among Turkish users, Varol and Aydın (2010) focused on variables such as SNS usage frequency, reasons that motivate usage, beliefs regarding whether personal information can be safely secured on SNSs, and the extent to which users shared personal data.

			We can observe a similar trend with respect to studies that specifically focus on Twitter usage. For example, in a recent study Jin observed that there are “multiple layers of private information disclosure,” and argued that users vary in terms of the level of private information shared to various social circles.15 Accordingly, a user who shares his or her private information through Twitter on a protected account would be situated between a user who does not share private information thereby staying confined to personal boundary and a user who shares private information through Twitter using an unprotected account. 

			As the summary above suggests, by focusing on privacy concerns from the lens of its relationship to self-disclosure, current research largely ignores the aforementioned possibility that use of SNSs is not solely driven by the motivation to disclose information but also to learn more about others through browsing profiles of one’s acquaintances and strangers.16 

			To a large extent, this void in current literature on SNS usage and privacy attitudes is indicative of a larger conceptual and methodological problem regarding measurement of privacy attitudes. Namely, to date, privacy attitude scales have prioritized an individualistic perspective with respect to how privacy concerns may influence behavior by measuring attitudes about collection of information, awareness of privacy policies and methods that individuals utilize to protect their own privacy but ignored the effect of “others” in this equation.17 Hence, as Taddicken argues, existing measurements of privacy attitudes are not sufficient in terms of their ability to predict types of SNS use that may be related to observation of others.18 

			Given these considerations, in the next
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