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PREFACE
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Congratulations and Welcome!

You’ve taken an exciting first step toward building a creative career that supports your life and empowers your creative spirit. This book is here to guide you — step by step.

—
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🎨 Why We Wrote This Book

We’re practicing Artists and art business entrepreneurs who know the challenges of turning creativity into a career.

We’ve learned from our mistakes and successes, and now we want to share practical tips so you can:

	Avoid common pitfalls

	Run your art business confidently

	Enjoy the process of making a living from your art
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📖 What Makes This Book Different

Accessibility Note

This book was created with care for Artists who think, process, and experience the world in many different ways — especially neurodivergent Artists and Artists on the spectrum.

You’ll notice throughout the book:

	clear structure

	visual anchors (including emojis)

	shorter sections

	concise explanations

	intentional generous white space 


These choices are meant to reduce cognitive load, support focus, and make the material easier to navigate.

You are encouraged to adjust your reading environment in whatever way feels best for you — including font, spacing, brightness, reading speed, or reading order. Skimming is okay. Taking breaks is okay. 

The chapters build logically from one to the next, and you are encouraged to move through them at a pace that feels comfortable.

This book is here to support you, not test you. Please move through it in whatever way feels kindest to your mind and body.
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🔖 How to Use This Book

	Use the templates, worksheets, and visual guides provided

	Apply the tips to your own art projects

	Check off progress as you go — it helps you stay organized and motivated

	Keep this book nearby while working on your art business


—
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🪜 Your First Steps

	Look through the table of contents to see the topics 
you’ll cover

	Read each chapter or section at your own pace

	Remember: small steps, repeated consistently, build success over time
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Let’s get started with the Basics ... 
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INTRODUCTION
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You’re an Artist — maybe painting, drawing, sculpting, or creating in another medium — and you want to build a creative career that supports your life and thrills your creative spirit.

Making art involves many parts: it’s expressive, technical, and emotional. These are just the starting points. 

This book is not about improving your art — it’s about learning the steps to run your art business successfully. 

—
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🖼️ Your Art, Your Adventure

Your journey as an Artist is uniquely yours, and the steps you take each day shape where you go.

While milestones like landing a gallery contract or working with an agent are exciting, the foundation of your success comes from the skills you build, the choices you make, and the connections you nurture. 

Even with representation, it’s essential to know how to:

	Plan your career

	Manage money

	Connect with your audience

	Grow your art business


You’ve already done the brave work of becoming an Artist. Now it’s time to build the skills that support it.

—
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🌱 You Can Learn This Too

The idea of the “starving artist” comes from the belief that creative people aren’t good at business. While that may sometimes be true, business skills are learned — just like artistic ones.

When you shift your mindset (see Chapter 3) and begin to see your creative skills as powerful business tools — especially in marketing and communicating the value of your work — the process becomes easier, more enjoyable, and far more rewarding. 

—
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🧠 How This Book Helps You

	Clear, simple instructions: Each chapter breaks down business ideas into easy-to-follow steps.







	Practical tools: Templates, checklists, and fill-in worksheets make it easy to apply what you learn.







	Support for your process: Strategies for organizing your work, managing money, and connecting with your audience are presented in a way that’s straightforward and accessible.


—
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🥫 Inspiration from Andy Warhol 

(one of the most famous and successful Artists in history) 

Being good in business is the most fascinating kind of art. Making money is art and working is art and good business is the best art.​[i]

—
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CHAPTER 1: Art Fundamentals
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This chapter helps you improve your art in simple steps before we dive into the business side. 

As a photographer, Mark was invited to review student portfolios for The Photography Institute and VanArts Media Arts School. These guidelines are designed to help you create professional, polished work — no matter your medium.
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😎 Mark’s General Advice for All Artists 

	Analyze successful Artists 



Look at the careers and strategies of established Artists for inspiration and guidance.




	Learn from professionals 



Study with experienced Artists to gain technical skills and insight into managing projects or collaborators.




	Follow your passion 



Focus on the style and type of art that excites you most. Believing in your work gives confidence when presenting it.




	Teamwork matters 



Collaborators should be reliable, motivated, and proactive. Technical skills can be taught; trustworthiness, professionalism, and initiative cannot.




	Tools don’t define you



It’s not the instrument that makes the music beautiful — it’s the musician. — Author Michael Baron​[ii]

Your vision and creativity matter most.




	Practice regularly



Set aside time for your craft. Small improvements over time lead to big growth in skill and confidence.



—
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⬎ Quick Tips for Creating Professional Art

These tips apply to any type of art — painting, drawing, sculpture, digital work, or mixed media — and are designed to help you create work that reflects your vision and skill.

	Attend to details 
Removing tiny distractions strengthens impact. In art, as in life, small things matter.







	Use color, texture, and tone intentionally 
Ensure they support the mood, message, and emotion of your piece.







	Think about presentation 
How your art will be displayed or shared affects composition, framing, and impact.







	Explore unique perspectives 
Unusual angles or techniques give your work distinction.







	Focus on storytelling 
Every piece should communicate something — emotion, idea, or narrative. Even subtle gestures or lines can tell a story.









	Plan before you execute 
Sketches, mock-ups, or prototypes help clarify layout and overall effect.







	Practice consistently 
Small, deliberate improvements build skill and confidence over time.







	Consider the viewer’s experience 
Step back and ask: “Does this engage? Does it feel complete?”





Remember: A work of art is never completed, only released — a guiding idea followed by many Artists.



—
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🧪 Play and Experiment 

There’s always an exception to every rule — experiment and see where your creativity takes you.


A creative piece a day keeps the doctor away.
— MM


—
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✏️ Your Turn

	Which one tip from this chapter will you try in your next project? 







	How will it improve your work or presentation?


—
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CHAPTER 2: Begin With The End
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​​​​(Inspired By “Begin with the End in Mind,” the second of The 7 Habits Of Highly Effective People by Stephen R. Covey​[iii] — our first recommended read :)

Before building your creative career, it’s important to start with Market Proof: testing whether people will pay for your work.

—
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🍦 Test Your Market: The Spaghetti Ice Cream Story

Ask yourself:

	Do you want to be the Artist who invests heavily — renting a big studio, buying expensive materials, hiring helpers — only to find that no one is interested in your work?
 

	Or the Artist who starts small — creating pieces with the tools you have at home, showing them to people who might be interested, and asking if they would pay for your work, and how much?


Think of it like this:
A food lover wants to turn spaghetti ice cream into a business.

Option 1 — Big Risk Approach:

	Takes out a huge loan

	Rents a large space

	Buys equipment and supplies

	Hires staff

	Holds a grand opening


...only to discover that nobody wants spaghetti ice cream. 

Option 2 — Small Step Approach:

	Makes small batches at home

	Stands outside a toy store (with proper permission)

	Offers cones to passersby and asks: “Would you pay for this? If yes, how much?”


The second approach may feel less glamorous — but it helps you learn what works, improve your product, and find real customers, without risking too much.

Even if your first attempts aren’t perfect, when you’re committed, you will:

	Improve your product

	Find the right audience, or

	Do both


After all, spaghetti ice cream is apparently a popular dish.

If you discover that this creative path isn’t right for you, it’s better to know now — before investing too much time, money, or energy — than later.
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As you begin to build your creative business, the best place to start is at the end:

🔮 Visualize Your Future

Having a clear picture of what you want allows you to plan the steps to get there.

	Picture your life and art career 10 years from now: 	Where are you living?

	What type of art are you creating?

	How do you feel each day?

	Who is part of your life and work?









	Include your accomplishments, daily routines, and creative milestones.







	Be as detailed as you can — sketch, write, or collect images to illustrate your vision.


It’s fun to get creative here and remove any constraints or limits on what you’re imagining. As the saying goes:


Shoot for the moon. Even if you miss, you'll land among the stars.

— Norman Vincent Peale​[iv]
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🛣️ Think About Your Long-Term Plan

Even if retirement or transitioning your business feels far away, it’s helpful to think about your

	Will you continue creating into your later years?







	Do you want your art to be sustainable for someone else to take over?







	Could licensing, selling, or mentoring be part of your plan?
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🎣 The Mexican Fisherman Story


	A fisherman returned from sea with a small boat full of large yellowfin tuna.

	The banker complimented the fisherman and asked how long it took to catch them.

	The fisherman replied: “Only a little while.”



	The fisherman said he had enough to support his family.

	The banker asked: “But what do you do with the rest of your time?”



	“I sleep late, fish a little, play with my children, take siestas with my wife Maria, stroll into the village in the evenings where I sip wine, and play guitar with my amigos. I have a full and busy life.”


	“I am a Harvard MBA and could help you. You should spend more time fishing. With the proceeds, buy a bigger boat. Then several boats. Eventually a fleet. Open your own cannery. Move to Mexico City, then LA, then New York City, running your expanding enterprise.”



	The banker: “15–20 years.”

	The fisherman: “But what then?”



	“That’s the best part. When the time is right you would announce an IPO and sell your company stock to the public and become very rich, you would make millions!”

	The fisherman: “Millions — then what?”

	The banker: “Then you would retire. Move to a small coastal fishing village where you would sleep late, fish a little, play with your kids, take siestas with your wife, stroll to the village in the evenings where you could sip wine and play your guitar with your amigos.”
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💡 Lesson:
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⬎ Quick Tips for Building Your Creative Career

	Test before you invest: Start small, show your work, and get real feedback.







	Clarify your vision: Imagine your life and career in 10 years in detail.







	Include your feelings: Creative success isn’t just about sales; think about fulfillment, happiness, and creative growth.







	Plan for the long term: Consider what your career might look like in 20–30 years and what steps will get you there.


[image: ]


✏️ Your Turn

	What does your ideal 10-year creative life look like?







	How can you test your work with an audience before investing heavily?







	What small step can you take this month to move toward your vision?
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