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  Introduction


  My feelings about marketing my books have ranged quite widely over the years. Sometimes I hate it. Hate hate hate it.


  Other times, I feel excited to try something new. Maybe get a few new readers. Try out a new technique or method I learned at a conference or from a blog.


  Most of the time, however, it’s mostly a dry trudge. It’s not to hard to do the work once I’ve decided what types of marketing I’m going to focus on. But remaining consistent and pushing forward is a slow, upward climb.


  I know I’ve met a lot of writers who say they hate marketing, and I don’t blame them. It’s either boring, confusing frustrating, or doesn’t work.


  I’ve met other authors who swear to know this secret or that secret to marketing—but really they’re making money talking about their “secret” and not from actually marketing their work.


  At this point in my career, I’ve mostly decided that writing is a form of wizardry. It’s a mix of various ingredients all stirred into a large pot.


  You start with your books. Your product. Thing you want to tell people about. That should be the base of the liquid in the cauldron. Then you add some effort. Stirring, for example. Stomping. Abracadabra. Then a pinch of whimsy and quirk, a cup of curiosity and intrigue, a good heaping dose of pizzazz. Maybe some charisma if you have it lying around.


  And then the last ingredient. The rarest, hardest to find ingredient. The ingredient you need the largest portion of: luck.


  It’s not a very clear recipe. Some author-wizards swear you just need TikTok. Others are certain their success was due to paid advertising on this platform or another. Others are convinced all you need is a good book. Still others think it was the poisonous frog legs.


  I don’t know what your secret ingredient is. Hell, I don’t know what my secret ingredient is. Maybe I just think I’m a wizard, but really, I’m a peasant.


  Ultimately, I’ve learned that I’m going to keep on keeping on. Maybe I’ll market, maybe I won’t. Maybe I’ll be successful by some metric or another; maybe not.


  Regardless, I’m going to keep on writing.


  And if you find your secret ingredient, let me know what it is. Maybe it’ll work for me too.


  Appendix B


  Book Launch Calender


  EXAMPLE CALENDAR (FILLED OUT)


  Week 1


  Day 1. Announce pub date; send out Newsletter 1; book available for preorder


  Day 2. Cover reveal part 1; reach out to ARC team


  Day 3. Post a Review


  Day 4. Set up BookSirens; Booksprout


  Day 5. Blog Tour link


  Day 6. Resend Newsletter 1 to those that didn’t open


  Day 7. Any social media (SM) content


  Week 2


  Day 1. Send out Newsletter 2


  Day 2. Any SM content


  Day 3. Post a quote


  Day 4. Any SM content


  Day 5. Blog content on my own site


  Day 6. Resend Newsletter 2 to those that didn’t open


  Day 7. Any SM content


  Week 3


  Day 1. Send out Newsletter 3


  Day 2. Cover reveal part 2; Any SM content


  Day 3. Review


  Day 4. Any SM content


  Day 5. Blog content on my own site


  Day 6. Resend Newsletter 3 to those that didn’t open


  Day 7. Any SM content


  Week 4


  Day 1. Send out Newsletter 4


  Day 2. Any SM content


  Day 3. Quote


  Day 4. Any SM content


  Day 5. Blog content on my own site


  Day 6. Resend Newsletter 4 to those that didn’t open


  Day 7. Any SM content


  Week 5


  Day 1. Send out Newsletter 5


  Day 2. Video content


  Day 3. Podcast Interview + Review


  Day 4. Any SM content


  Day 5. Blog tour link


  Day 6. Resend Newsletter 5 to those that didn’t open


  Day 7. Any SM content


  Week 6


  Day 1. Send out Newsletter 6


  Day 2. Cover reveal part 3


  Day 3. Quote


  Day 4. Any SM content


  Day 5. Blog content on my own site


  Day 6. Resend Newsletter 6 to those that didn’t open


  Day 7. Any SM content


  Week 7


  Day 1. Send out Newsletter 7


  Day 2. Any social media (SM) content


  Day 3. Review + preorder link & Book2Read link set up


  Day 4. Any SM content


  Day 5. Blog content on my own site


  Day 6. Resend Newsletter 7 to those that didn’t open


  Day 7. Any SM content


  Week 8


  Day 1. Send out Newsletter 8


  Day 2. Video content


  Day 3. Quote


  Day 4. Video of getting paperbacks


  Day 5. Blog content on my own site


  Day 6. Resend Newsletter 8 to those that didn’t open


  Day 7. LAUNCH DAY


  
    	Send out Newsletter 9


    	FB/Insta Live


    	All stacked ads go live


    	Any promotional prices go live

  


  Week 9


  Day 1. Send out Newsletter 10


  Day 2. Cover reveal part 4 + preorder link


  Day 3. Podcast Interview


  Day 4. Resend Newsletter 9 to those that didn’t open


  Day 5. Blog content on my own site


  Day 6. Resend Newsletter 10 to those that didn’t open


  Day 7. Any SM content


  Week 10


  Day 1. Send out Newsletter 11


  Day 2. Any SM content


  Day 3. Review + Preorders files fully uploaded


  Day 4. Any SM content


  Day 5. Blog content on my own site


  Day 6. Resend Newsletter 11 to those that didn’t open


  Day 7. Any SM content


  Week 11


  Day 1. Send out Newsletter 12


  Day 2. Any SM content


  Day 3. Review


  Day 4. Any SM content


  Day 5. Blog content on my own site


  Day 6. Resend Newsletter 12 to those that didn’t open


  Day 7. Any SM content


  Week 12


  Day 1. Send out Newsletter 13


  Day 2. Any SM content


  Day 3. Review


  Day 4. Any SM content


  Day 5. Blog content on my own site


  Day 6. Resend Newsletter 13 to those that didn’t open


  Day 7. Any SM content
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