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    DEDICATION


Dedicated especially to you, my “DEAR” reader…


May this book provide you with the tools you need to start building, positioning, and consolidating your personal brand image through the “love brand” and 5.0 digital strategies.


And that together with the principles of success compiled in this work you begin your process of creating, carving, and building your own personal branding.


And this is my invitation to you.


Sincerely…


Your great friend YLICH TARAZONA
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How to Build Your Personal Brand

Learn to consolidate and position your personal branding in a competitive market through Love Brand and other 5.0 digital strategies
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Wonderful self-help and digital entrepreneurship 5.0 book that will help you build your personal brand; obtain the tools you need to succeed in your business and differentiate yourself from others through the positioning of your personal branding.

All this through a fantastic journey of professional rediscovery, which allows you to stand out, consolidate yourself and position yourself as an expert in a competitive market through the “love brand”

At the same time, you will learn to develop the maximum of your human potential and take your life to the next level, becoming a reference leader and a person of influence.

In this book in its special edition, you will learn to:

	Position your professional brand effectively and become a benchmark in the industry. Which allows you to obtain more and better offers by projecting a solid face-to-face and digital image.

	This book is designed exclusively for those people, entrepreneurs, influencers, and professionals who want to improve their brand, optimize their profiles, connect with their audience, and sell more!

	At the same time, it allows them to enhance their ability to create and build their image through face-to-face and online strategies. Which will help them improve the perceived value of their products and services, enhancing your skills and knowledge in their market niches.

	Promote the flexibility of strategic tactical thinking and the understanding of mental and psychological processes to position your “personal brand” in your circle of influence through the “love brand”

	Generate your personal branding by considering various factors, including what people in your niche look like, how they talk and act, the type of brand they aspire to partner with, their needs, and more.

	You will have a clear, well-defined action plan and life project that will allow you to consolidate your personal branding in a competitive market, which will increase your perceived value compared to the competition with the use of 5.0 marketing strategies and web positioning. professional results in less time.

	Master the key principles for brand positioning in the digital age and consolidate yourself as a global expert.

	And finally, stand out from the rest of the competition. Boosting your business, having access to more qualified leads. Give an exponential turn to your professional career. Generating your own sales opportunities, becoming a benchmark in your industry, and increasing the perceived value of your personal brand image.


7th. special edition, revised, updated, and extended.

(Includes practical exercises and action plan)

YLICH TARAZONA

Writer and International Speaker
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This book in its special edition called “How to Build Your Personal Brand – Learn to consolidate and position your personal branding in a competitive market through love branding and other digital strategies 5.0 © ®” Applied to entrepreneurship strategies, personal branding and coaching for goal setting and goal achievement through “love brand”

It is the intellectual property of YLICH TARAZONA.

Legal warning Note: No part of this book may be stored in retrieval systems, reproduced, or modified in whole or in part, reduced, enlarged, or transmitted in any form, digital, print, or manual for profit.

Without prior notice or written permission to the publisher, the author, and their legal representatives.

Those who violate these rules will be severely punished under copyright laws.

Ylich Tarazona right to be identified as the author of this work has been asserted by SafeCreative.Org.

Registration Code: 2209162015107, in accordance with worldwide copyright.

Reservation of Rights © All Rights Reserved:

Publication Date: 16-Sep-2022 22:11 UTC.
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Dedicated especially to you, my “DEAR” reader...

May this book provide you with the tools you need to start building, positioning, and consolidating your personal brand image through the “love brand” and 5.0 digital strategies.

And that together with the principles of success compiled in this work you begin your process of creating, carving, and building your own personal branding.

And this is my invitation to you.

Sincerely...

Your great friend YLICH TARAZONA
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Hello, how are you? my dear readers. First, thank you for purchasing this extraordinary book that I wrote with you in mind.

To start, I am going to tell you about some essential changes that I have been making in this 7th. Special edition.

If you own some of my previous versions; You'll see that I've made some important revisions and updates.

Since they seemed necessary to achieve the purpose for which I wrote this audiobook for you.

Among the changes I have made, I have incorporated a series of examples and practical exercises related to the lesson of some of the most relevant chapters.

In the few cases where I have edited the text, or changed part of the content, it has been to better adapt them to the recently added examples and exercises.

These modifications are almost imperceptible in most cases, since, above all, I wanted to respect the original manuscript and the main idea of this book with its defects and virtues.

So, on the few occasions that I have incorporated certain ideas, I have added a point or added some elements of interest; it is because it has seemed convenient or necessary, and of vital importance for the correct application of the principles contained in this special edition.

To achieve this goal; At the end of some key chapters, I share a series of exercises or examples that allow you to put into practice the essence of what you have just studied.

And so, in a simple, clear, and direct way, you can enjoy the teachings that I share with you with great affection.

So, without further ado, let's begin.
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CHAPTER I: PERSONAL BRAND

Part One: Introduction to Personal Branding
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On this occasion, I am going to share with you a topic that has been evolving over the years, and that has currently been very popular in different sectors.

Considered by some experts as one of the most relevant points for entrepreneurship in the 21st century.

Personal branding is a concept that has been strengthened over time, by which we consider certain people as a distinctive original brand, just as we would consider a recognized trademark.

Branding, also known as brand management, is made up of a set of actions related to the positioning, purpose, and values of a brand.

Your goal is to create conscious and unconscious connections with the public to influence their purchasing decisions.

And this process aims to make ourselves known in a unique, exclusive, and innovative way, which allows us to differentiate ourselves from the rest, transmit our essence and be able to achieve the greatest possible impact on our personal, social, and professional relationships.

The personal brand perspective is obtained through the perception, vision, and idea that others distinguish from us.

That is to say, personal branding becomes an intangible asset that includes our image, the external appearance that we radiate, the positive impression that we cause, the qualities that we transmit and the personal magnetism or the influence that we exert on other people as it would be projected by the well-known commercial brands.

For this reason, the personal brand has as its fundamental purpose that the impression we make on people is effective, efficient, and permanent over time.

That is why personal branding is an effective tool that allows us to apply the same knowledge, procedures, and digital 5.0 strategies used by commercial brands, but in this case, to ourselves.

Before continuing, it is important to mention that the personal brand is the mark that each one leaves on others. While personal branding is the process of managing our personal brand.

Nowadays, in which we live the concept of personal branding or (personal branding), it becomes more and more necessary and indispensable to indicate a difference and leave a competitive mark in this globalized era.

In which, only those people who stand out will be the ones with the greatest chance of success.

To consolidate the previous idea, we can add that personal branding and branding are the ways we have to position ourselves, consolidate ourselves and make ourselves known to others.

In other words, these two become an extension of who we are, inside and outside our circle of influence, both personally and professionally.

Your personal brand must be identified by what you offer to the world; either through your professional skills, your business skills, or the personal skills you have in different areas of your life.

As well as the artistic talents that distinguish you from the rest of the other people.

Your personal branding has to be recognized for the added value that you bring to others, for the abilities you have and that allow you to help to serve a group of certain people in a specific need with those unique gifts that you possess.

Your personal brand at the same time will be the mark that you are going to leave indicated in all the individuals who come into contact with you daily.

Those people who know you, who follow your path, who are within your circle of social influence.

Possibly, they are your friends, family, acquaintances, future prospects, clients, partners, or followers.

That they will offer you an infinite chain of unlimited opportunities that will open up as a consequence of creating an image, a product, a service, or a need around you that only you can provide.

For me personally, this is one of the best definitions I have found to describe in a general and at the same time simple way what personal branding represents.

To finish this concept, I am going to share with you an opinion that reinforces the main idea that I want to teach you in this chapter.

For example: Tom Peters, renowned American author in an article published in “The brand called you” that appeared in the magazine “Fast Company’s” in August 1997, stated that:

The only way to differentiate ourselves from the rest in an increasingly competitive world is by managing our professional careers as large companies manage their product brands.
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Second Part: Why Should You Create, Position and Consolidate Your Personal Brand or Branding?
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One of the reasons why you must generate, position, and consolidate your personal brand image or branding is because we are living in the digital age, a globalized period where you are the most important thing.

And, to achieve this goal, you have to make yourself known as a person and as a professional.

In other words, you have to become the best version of yourself.

That improved version that allows you to position yourself in your market niche, in what you like so much and that you know how to do well.

It is impossible to generate, position and consolidate your personal brand image or branding being a secret expert or a stranger in such a competitive and global commercial world.

You need to stop being an expert only in your home, which is possibly the only place where you are known to be good at this or any subject, or good at doing this or anything.

Today, to make yourself known, you must dare to leave your comfort zone, which is the place where only your friends, neighbors, colleagues, family, and a small group of acquaintances knows your skills.

They already know it, now the time has come when the whole world knows it too. Do you agree? You can't keep up with such talent in the dark anymore.

You have to make yourself known to the world, which means you have to bring to light everything that identifies you and makes you unique and special.

If you don't make yourself known, you're going to be out of the game.

If it has ever crossed your mind that you have no talent, you are fundamentally wrong, since we all have to some extent gifts, talents, abilities, virtues, skills, and competencies in which we excel in certain specific activities.

Since we recognize it or not, each person is good at something and is prepared in a certain way to leave a mark on others.

And the purpose of this book in its special edition is to help you rediscover and recognize that natural talent and make it known to the world.

It seems excellent to you, right? Of course, it does, right?

To continue, you must keep in mind that years ago there was talk of the globalization of countries, today a globalization is already taking place, but of individual talents and skills.

Where those who manage to create, position, and consolidate their personal brand image or branding are the ones who will be at the forefront in the different market niches.

Today is competing, no longer between companies, but between a great diversity of people with a wide range of knowledge, talents, and skills.

That make future customers and potential prospects wonder:

What do you offer different from the rest of your competition?

How are you going to help them? Or why do they have to choose you over others?

And this dynamic is what we live today. And those who have the answers to these questions or learn to create, position, and consolidate their personal brand image or branding are the ones who will have the greatest chance of success in this highly competitive world...

So, this knowledge that you are receiving through this book is the difference that makes the difference, and the one that will finally allow you to make yourself known to the world once and for all.

You have to understand that both the digital age and the globalization of talent are causing many companies to lose their power overnight.

And that power is passing to individuals who have the capital of knowledge and know how to make their skills strategically known.

And this is where the personal brand image or branding comes into play.

You are worth “gold” your brand image or personal branding is worth millions of dollars.

You may be thinking, but how is it that my brand image and personal branding is worth millions?

We'll yes, that's right because you are unique, exclusive, and special.

And you, and only you, are the only one who knows how to do things as only you can. You get the idea, right?

Today the independent entrepreneur and the visionary entrepreneur like you, is the protagonist.

You are the main actor and actress, you are the center of everything, you are your own company, you create, position and consolidate your brand image or personal branding and decide what to do, how to do it and when to do it.

And you, and only you, have the responsibility to generate your income, improve your finances and grow your economy.

That is, you, and only you, decide on your healthy well-being, style and quality of life, vacations, recreation, and even your time.

You and only you, choose whom to offer your services to, you choose whom to join your team, in short, you have total and absolute control of your life.

You just have to consider it, act and make things happen.

Remember: Success is not a one-day event, it is a continuous process that is repeated throughout life.

You can be a winner in your life if you put your mind to it. Since you were born and are a winner from the moment of your conception...

Keep in mind that: Successful people do activities that allow them to win from time to time; because they know that both triumph, victory, and conquest are habits that must be constantly developed in their lifestyle...

Likewise, successful people keep in mind that losing also wins. Because they know that each failure brings them closer to their purpose, and that each defeat strengthens them and teaches them what they need to improve.

In the end, both triumphs and defeats are so important for success, that when we learn from them, we become stronger and deserving of living that extraordinary style and quality of life for which we have worked so hard day after day.
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Third Part: How Important is the Personal Brand
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There are many reasons why it is relevant to create and build your own personal brand.

Next, I am going to highlight the most outstanding points that allow us to position our image publicly by developing an excellent personal branding.

Since, this gives us the opportunity to make a strong impact around our professional status.

Some of the most important reasons are as follows:

	A strong and well-established personal brand makes it more feasible to create a business or start a “personal micro-enterprise”

	A personal brand makes you more visible in society, it opens doors for you before a more competitive world. Since it allows you to make yourself known as an expert in a certain area.

	A personal brand allows you to generate greater credibility, trust, and security before potential clients, prospects, partners, employers, investors, or those interested in the goods, services, or products that you offer around the image that you have created around yourself.

	A personal brand gives you the opportunity to position yourself in your area of excellence, allowing you to more easily focus on the topics that you are passionate about. Resulting in a higher quality in the goods, services, or products that you offer to the global market.

	A personal brand favors you when selling, since it gives you the privilege of charging better prices for your goods, services, or products. Since, having generated a well-established personal image, it makes you a requested commercial brand.


“I have never said that it is easy, but I promise you that it will not be impossible either... you just have to be willing to pay the price of success and then enjoy the results for the rest of your life”
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Fourth Part: Personal Branding and Online Personal Branding
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Why Position Our “Personal Branding” and “Personal Brand” On the Internet?

With the appearance of the virtual world, the fact of generating a personal brand on the internet is essential and essential for any person.

As has recently been verified, according to the latest studies and statistics on the subject.

It has been shown that 90% of the population around the world already uses the Internet through different technological means as an option or alternative for different utilities such as:

	Find or offer job offers online.

	Search professional candidates for a job.

	Get futures, clients, prospects, partners, or business.

	Buy, sell, and market goods, services, or products.

	Generate profiles in some of the most popular social networks.

	Search, upload, or download information on topics of interest.

	Browse the different options that are available on the web.


Anyway, we could list many viable reasons why the world of cyberspace is of great use today for an infinity of opportunities.

However, this is not the main topic of the chapter.

Once the previous point has been clarified, let's continue with the main issue that interests us, which is the importance of positioning our brand image or personal branding online.

Personal branding via virtual; It is nothing more than making ourselves known massively online on the internet to position our image as a personal brand.

For this purpose, it is necessary to apply certain digital marketing 5.0 strategies to highlight and make our natural talents known.

As well as our skills, abilities, skills, and experiences that we have in certain specific areas that allow us to finally project ourselves as an expert in the field.

Another benefit offered by positioning yourself as a personal brand online is that it allows you to publicize your greatest strengths, carry a clear and forceful message to your audience about how you can help them
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