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I look around at the world today, and it is almost unrecognizable from the world I grew up in...never mind the reality my parents or grandparents knew. Why just the other day I was realizing that most of my first serious relationships completely existed without the use of computers or cell phones...and none of us are even very old!

Oh, we would call each other. Frequently. On landlines.

And I knew basically every important person's number by heart.

When apart, friends and lovers wrote letters "back then," usually by hand (unless one of us happened to work in an office where typewriters proliferated), and we would tuck these into envelopes which got dropped into dark blue, easily recognizable mailboxes that used to reside on just about every street corner at least in the cities...which then made the daily (except on Sundays) sound of an arriving postal delivery man or woman something that caused immediate flutters of excitement as you ran to see if a new letter from someone you loved had appeared.

I still have many of those long ago handwritten pages plus collections of holiday cards tucked away in storage boxes or file cabinets somewhere, from individuals that I remain in regular contact with...as well as from people with whom I've lost touch over the years, for change and growing apart is also part of life.

People develop. Progress. Or have setbacks.

Individual circumstances shift. As does society's.

This is natural.

On the other hand, it is probably important every now and then, to check in with one's life trajectory along with civilization's, to ensure that the direction we're heading is actually somewhere we really want to go.

So that's what this book—a collection of three previous in-depth dives on different (yet possibly related) societal topics—is about.

In a day and age when opportunities to buy and sell, to manipulate and be manipulated, to choose and to have one's choices made for them are seemingly everywhere (while opportunities to connect one-on-one in genuinely enjoyable, in-person ways with other likeminded souls seems to keep dwindling), it feels important to assess certain aspects of the social order and where it seems to be heading, to make sure our authentic goals and where humanity is traveling are still in right relationship with one another.

Technology is changing.

The economy is changing.

The way we learn and shop and work and communicate and allow our children to play is changing. Much of society, at least in Western countries, seems to yearn for and be harkening back towards old-fashioned values, in an era that can only be described as some very unusual, new-fangled times!

Yet each of us is the master of our ship...and together we are also the ones responsible for steering the global ship as a whole.

Even—or maybe especially during—times that include stormy seas.
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If there's one thing you should know right up front, it's that I absolutely love to learn.

About everything.

Subjects as varied as physical and social sciences to firsthand accounts of successful entrepreneurs. Topics from current events to taking a second look at history.

Therefore, for me, the plethora of platforms that have sprung up enabling the online sharing of knowledge in recent years is phenomenal.

What could be better!

Unless a good deal of these methods turn out to be nothing more than elaborate pitchfest sales ploys?

In a reality where everyone earns a living in one manner or another, I don't  necessarily believe there's anything wrong with trying to sell one's wares. Nor does there have to be anything particularly shady about endeavoring to get the word out about these wares or whatever knowledge one has to offer.

Here's the thing though:

I usually do manage to find at least some amount of value in attending today's expanding selection of webinar and telesummit choices. A few events put on by professional divers and children's book authors, for example, were especially enjoyable and rich in useful content. However, there is also a vital fact most attendees of these sorts of experiences seem a bit unaware of; at least I was. Or, if not unaware, perhaps too accepting? Because it turns out, the underlying goal and theme of these events is often in direct contradiction to the real, daily life being lived by the event host.

Think about it.

If most of these hosts were actually regularly making a good living at the thing they are so enthusiastically expounding about, how likely do you think it would be that they would feel a need to also be incessantly designing and scheduling webinars in order to hawk a whole bunch of other things, accompanied by a smorgasbord of "free" bonuses?

If you were a prolific science fiction writer, for instance, making a decent living specifically at creating fantastical worlds, well, you might be willing to teach a sci fi class or two at the local community college or online in order to share what you'd learned along the way, but would you really be taking massive amounts time away from crafting the next treasured book or series in order to create, implement, and maintain an entire separate business, such as those typically being given the hard sell throughout many of today's telesummits and webinars?

Probably not.

A bit of research shows that authors like Stephen King and J.K. Rowling do spend time doing press and public speaking, and this does include some sharing of hard-won wisdom, but anyone who takes a look at how they've structured their lives will find that truly successful folk don't spend the majority of their precious days hosting webinars to hawk other ways people can work with them.

Why?

Because their real work is drawing enough of an audience to earn income.

Whereas those busy hawking ways people can work with them are basically earning a high percentage of their living from being webinar/telesummit hosts.

Certainly there are times when someone might wish to launch an extensive and ongoing side business. Such as when they are not yet making a reliable living from their chosen field.

Nothing wrong with side hustles.

We've all been there.

Yet, if that is the case, why bill oneself as a thriving expert?

Why not be honest about circumstances and motivations, rather than offering presentations behind a veil of illusory authority?

Because if truth be told, what most webinar and telesummit attendees, at least in the how-to-make-income spheres, generally want to know is how to earn enough money at their chosen craft, without having to do anything else on the side.

Don't get me wrong.

I completely understand that people always do what they need to in order to make ends meet. However, if attendees were told right up front that making extra income for the webinar host is many times the real driving force behind offering these programs, participants might not be so quick to part with their hard-earned money in order to support an "authority" who really hasn't managed to yet do what they are trying to teach.

From authors to dropshippers, if one takes a peek behind the curtains of many "bestselling" experts pushing online wares that promise to show you how they've done it, perhaps the right question to ask would be: if the host is really consistently making enough money at their own ventures, why they feel a need to continually draw in additional income from group after group of newbies like yourself?

From what I've seen over the past few years, a number of webinar/telesummit hosts may genuinely start out wanting to offer (and receive) just a bit of support on the side. But before long, they morph into professional online conferencing production machines with their names being bandied about everywhere as they try to sell audiences everything under the sun.

And not even just products or knowledge put forth by themselves.

With a rise in the concept of affiliate marketing partnerships, people now also seem to be hawking products and knowledge about their peers as well.

My email in-box runneth over.

From my personal standpoint and experience I'll say this: when in the midst of writing fiction or making a film, all I've ever wanted/want to do is precisely that.

Even being in possession of related skills from career time spent in the Big Apple which can earn a pretty penny, when in the throes of my own creative process, I generally turn most freelance work down.

Which is not to say I don't ever take on other gigs.

Birthing a brand new novel or complex film from start to finish is a deep dive. Upon finally completing (or taking a much needed break from) a project, my creative well often does require a good healthy dose of replenishment. At which times, utilizing other skills I have does come in handy.

What's also true is that any skills gained from within the trenches of a professional industry are valuable. Therefore, whatever people know can prove helpful to others earnestly trying to get their foot in the door.

As long as sharing knowledge doesn't detract from completing one's own work, surely now and again picking up the teaching megaphone can be a good thing?

Yet, over the years, at least for me, it's always been a juggling act, trying to maintain a sense of balance in how exactly time gets spent.

There are only 24 hours in each day.

By when the end of a year comes, what do I want to have accomplished?

Do I want to be the proud parent of a new project that means the world to me, now out in the world, finding its way?

Or do I want to look back and notice that I maybe did some of my own work, but mostly the past 365 days, 52 weeks, and 12 months have been spent facilitating related side businesses marketed by webinar or whatever means?

Early in my career, life often found me spending maybe 25-30% of my time and energy on self-initiated creative content, with the rest engaged in other ways.

By now, thankfully, the balance has flipped to focusing about 75-90% of most days on whatever my current passion project are.

Yet even within such hard-fought-for blessings, vital shifts in perspective and how I was doing things have had to be made along the way.

For instance, some years ago the landscape of books went through the throes of morphing into what as now become known as traditional Legacy Publishing, as opposed to the New Kids on the Block of e-books, indie publishing, and huge online sales platforms which had begun taking the universe by storm.

It soon became apparent to me, someone who had previously only worked with the former, that this industry earthquake underway was worth looking into.

In fact, doing so literally saved my life.

I had, by this point in my career been dealing with an agent who informed me that:

A) the proposal for a next new original novel had sold to one of the major publishing houses in Manhattan. Yay! :D

B) But then, just before the book was complete, that my editor there was no more, leaving the contracts under her auspices cancelled. Oh noooooooo! :(

C) Fortuitously, we did manage to resell the project to another mainstream home. Yay again! :D

D) Only to find me completing the finishing touches on the manuscript being prepared for that new press when I was informed once more that a number of editors at the book's current publishing house had just been cut, with most of their projects being let go. Including mine. Oh nooooooo, again! :(

It's probably not hard for other creators of original material to imagine that it took many, many years before my heart was ready to return to that particular book with any sense of genuine oompf towards revising it into one that could explore what I might still like to explore, and say what I might till like to say.

I'm happy to related that this did finally happen though, via the new outlets available for non-traditional publishing today.

Having only had work previously launched into market by what's become more-or-less the Big Five, throughout my process of transitioning towards other ways of doing things, there was much to learn, and I availed myself of many webinars, how-to books, online summits, and mastermind courses, thoroughly enjoying the camaraderie of others who were already familiar with (or also beginning to traverse) this brand new e-book/indie publishing/online sales platforms terrain.

And some of what was gleaned has been most helpful.

Though also, over time, I noticed a trend.

That trend being: Rather than most webinars and telesummits, at least in the publishing or employment spheres, consisting of low-key, informative, organic sharings of unique information from the unique points of view of individuals, instead hosts often seemed to be spouting a concoction of words that ran like hyped up ad copy on steroids.

A formulaic chatter that seems sculpted after somebody's idea of what a successful sales pitch should be; one meant to incite a sense of breathlessness that will compel attendees to whip out their credit card and buy, buy, buy!

The pattern goes something like this: Host is billed as a personable expert; a regular nice guy or gal who used to be struggling, just like you.

(Their sad story shared here.)

Until one day, he or she finally figured out how to become
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