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      Inside this guide


      This guide covers seven different types of blog posts that you can use to create your own high-performing blog content, no matter what industry you’re in.
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    For each type of blog post, this guide includes:


    
      	An overview that describes what the style of blog post does and when and why you might use it


      	Real-world examples that illustrate how effective it is and give you some inspiration for when it comes time to write (or commission) your own


      	A step-by-step guide to producing your own blog post of that type


      	A check-list template to use when you create or commission your blog posts

    

  

  
    


    
      Welcome


      Congratulations on taking this important step towards building an awesome blog that attracts new prospective buyers, nurtures leads and inspires repeat purchases. This guide is going to revolutionise your blog.

    


    Do you want to start a new blog off on the right foot?


    Do you have an existing blog but find yourself writing the same old content and getting frustrated that all the hours you spend writing posts just don’t help you achieve your business goals?


    Are you stuck for ideas for new blog posts that will actually resonate with the people you want to sell to?


    If you answered ‘yes’ to any of those questions, then this guide is for you.


    The insights, step-by-step instructions and templates in this guide will help you create blog posts that solve the problems faced by your target market, demonstrate your authority and provide real value to the people you want to sell to. It sounds simple, but the benefits are profound:


    
      	more traffic to your website — so you have more opportunities to deliver your sales messages


      	better lead nurturing — so your website visitors are more prepared to buy from you


      	more loyal customers — for more sales and revenue, and more social proof that your offerings are exactly what members of your target market need

    


   
Like many of the people reading this book, I’m a small business owner so I know that time and cost pressures mean we can’t afford to fluff around creating blog posts that no one reads — or worse, that attract the wrong sorts of visitors to our website and deter those we actually want to sell to. If you work for a larger business, this is equally important if your goal is to improve productivity and the return on marketing investment.


From this guide, you’ll learn how to figure out which topics to blog about and how to create blog posts on those topics that rank well with search engines and inspire the right buyers to choose your products and/or services. I hope this makes running your business that little bit easier!


    Kelly Wade

  

  
    
      About the author


      Kelly is a marketing specialist and author of 10 books. She helps businesses win more sales and generate sustainable growth.

    


    
      [image: Headshot of author K. M. Wade]
    

    Writing reader-first, search engine friendly blog posts that drive traffic and push readers through the sales funnel is one of Kelly’s specialities. She’s got over 10 years of professional experience and her blog posts get real results.


    For example, within a year of publication, two blog posts she created for a small business client were each attracting more visitors than the business’s homepage and between them were generating 61.6% of the business’s total website traffic.


    This book distils Kelly’s content writing expertise. You couldn’t be in safer hands!

  

  
    
      How to drive sales with blog posts — an overview


      Using blog posts to win more sales is cheaper and more effective than relying solely on ads and sales pages. In fact, research shows content marketing generates three times the leads created by traditional marketing strategies yet it costs 62% less than those same traditional practices, and blog posts are usually central to any content marketing strategy. But this kind of marketing isn’t as straightforward as traditional advertising. So before you dive into the blog post guides, it’s important you understand the role of blog posts in driving sales.

    


    This guide focuses on how you can create awesome blog posts in seven different high-performance styles. Once you nail each style of blog post, you’ll have the tools you need to create blog posts for every part of your sales funnel. And that skill set will bring you one step closer to creating truly strategic blog posts that really do contribute to your business goals.


    
      If you study this guide closely, you’ll develop the tools you need to craft blog posts which can win you more sales and grow your business.

    


    But before you can do that, you need to understand how a sale is made and how content marketing, and blog posts specifically, contribute to making sales. So before I dive into the specifics of each type of blog post, I’m first going to give you a really quick overview of the sales process and how blog posts fit in.


    How to sell


    Most people who are new to marketing assume the sales process is something like this:


    
      	Find prospective customers/clients


      	Tell them about the product/service


      	Wait for them to buy

    


    While this may have worked in the past, it’s not good enough now because we’re all exposed to so many opportunities to buy. It takes a lot more to convince most people to open their wallets and hand over their hard-earned money.


    This process also neglects one of the cornerstones of a successful and sustainable business — repeat sales.


    Selling one product/service to each customer is good, but eventually, you’re going to run out of buyers. If you want your business to be sustainable, you need to create loyal customers who keep coming back to you to buy your products/services over and over again. Loyal customers are also more likely to tell their friends about the great experience they had with you — so they can provide free advertising from a trusted source.


    Plus, it’s easier (and cheaper) to convince an existing customer to shop with you than it is to convince a new prospect to do so.


    So in reality, the sales process, from the seller’s perspective, looks more like this:


    
      [image: find and attract prospects, nurture leads, make the sale, inspire loyalty, encourage advocacy - encouraging advocacy leads to attracting new prospects, inspiring loyalty leads to reapeat sales of the same product/service and can conver customers into leads for other products and services]

    

    But if that’s the seller’s perspective, what does it look like from the buyer’s perspective?


    Well, for the buyer, it’s all about the experience. There are lots of models, but this one is a good practical one:


    
      	Awareness. During this phase of the buyer journey, prospects become aware of the problem they’re facing — they become ‘pain-aware’. (They can suffer from the problem, sometimes for a long time, before they become aware of it.)


      	Interest. Here prospects are interested in finding a solution to their problem. They’ll start to look for trends and investigate the types of products, services and businesses that could offer appropriate solutions.


      	Consideration. Now prospects are evaluating specific products and services to determine which is the best solution for their problem. This is the point when prospects start engaging with sellers.


      	Purchase. Now the prospect is ready to commit to a specific solution. Up until this point, much of the decision-making process has been emotional. Now they need to rationalise and justify their decision, if only to themselves.


      	Post-purchase. The customer uses the product or service and expects it to solve their problem. If they have questions or need help, they expect to get good customer service. They may also tell their networks about how good or bad their experience has been.


      	Re-purchase. After a positive experience, the customer may purchase the same product or service again (if it’s ‘consumable’) or they may become interested in other products or services that the brand offers.

    


    
      [image: awareness, interest, consideration, purchase, post-purchase, re-purchase]

    

    So when you’re trying to sell your products and services, your marketing efforts need to take both perspectives into consideration. Here’s


    
      [image: people who are aware of their problem and those who are looking for a class of solution are possible prospects. Leads are those looking for a class of solution and those who are ready to choose a specific product or service plus those who are ready to purchase. Those who are ready to purchase buy and become customers. Once they're happy customers they can become loyal customers and both can become advocates. Happy customers can buy again and they can also look to the business to provide solutions for their other problems at which point they become leads again.]

    

    

    

    

    

    

    How blog posts can drive sales


    

    

    How to use blog posts to attract prospects


    

    
      	Outbound prospecting is all about reaching out to buyers in your target market. It’s time intensive, but you can target your messages specifically for the individual.


      	Inbound prospecting is all about attracting prospects to your brand. It’s less targeted but you can use a single message to attract multiple prospects.

    


    Outbound prospecting


    

    

    

    Inbound prospecting


    

    
      	I need some funny cat videos to brighten my afternoon


      	I need Mum to babysit my exclusively-breast-fed son for 5 hours next week — how do I express breastmilk so she can feed him while I’m away?


      	I need to send a screenshot of the issue I’m having on my Mac so tech support can fix it


      	I want to look good on my first date tonight but I don’t know how to tie a tie

    


    

    

    The call-to-action for prospects


    

    How to use blog posts to nurture leads


    

    Leads that are actively looking for a class of solution to their problem


    

    

    Leads that are ready to choose a specific solution


    

    

    

    

    

    Call-to-action for leads


    

    
      	read another blog post which provides more information about why the class of solution is right for them


      	read another blog post which details why your specific product or service is the perfect solution to their problem


      	visit a landing page for the specific product/service that offers the best solution for their needs


      	visit your contact page


      	visit a product sales page (like the actual purchase page)

    


    

    How to use blog posts to improve customer satisfaction


    

    
      	leave great reviews and testimonials


      	come back and buy from you again and again


      	recommend your products and services to others who face similar problems

    


    

    

    

    
      	a guide that describes how to prolong the life of the product or service (e.g. how to wash a new baby bottle or how to care for newly dyed hair)


      	a tutorial that describes how to do a particular task with the product (this is especially helpful for software)


      	a guide to complementary DIY activities that your customer can complete in order to get more out of your service or product (e.g. a set of exercises that will help clients get the most out of their physiotherapy sessions or recipes for great meals to cook with the piece of crockery they’ve just bought)

    


    

    

    

    

    

    

    

    

    

    The call-to-action for customers


    

    

    
      	Invite your friends and get 10% off for you both


      	Join our loyalty program


      	See how X works with Y


      	It’s been X months since you bought Y, get your refill


      	Experts recommend you replace your X every Y months. Since it’s been Z months since you bought your last X, now’s the time to order another one.


      	Buy one for your best friend now


      	Shop the look / Buy these ingredients / Get your own kit / Finish your Christmas shopping list now / Pack for X event now / Manage your cash flow before X event / Get your New Years hair style now

    


    

    How to use blog posts for affiliate marketing


    

    

    How to use blog posts when you want to generate ad revenue


    

    

    

    

    A note on writing skills


    

    

    

    

    
      	You can invest some time in developing your writing skills


      	You can hire an editor to clean up your blog posts before you publish them


      	You can outsource your blog content to a professional writer

    


    

    
      	Know what types of blog posts to choose for each of your goals


      	Be able to provide a detailed brief that your writer can use to develop exactly the content you need


      	Have templates to ensure your writer crafts optimised content


      	Be able to fully engage in the content review process to ensure you get the best possible results

    


    How to use this guide to grow your business


    

    

    
      	Aggregated-content


      	List-based


      	How-to


      	What-is


      	Ultimate-guide


      	Newsjacking


      	Infographic

    


    

    
      [image: Prospects can be given each type of blog post. All styles of blog post except the aggregated-content and newsjacking posts are ideal for leads who are researching the class of solution. Leads who are researching specific solutions can be given any type of blog post but aggregated-content and ultimate-guide blog post are less commonly used for those kinds of leads. Customers can benefit from every type of blog post.]

    

    

    

    

    

    
  

 
Author’s note


I don’t enjoy marketing useless products that just gather dust. I never want to convince someone to buy something they don’t need.


Instead, I believe everyone benefits when businesses develop really awesome products and services that solve real problems — shoppers get products and services that actually help improve their lives and businesses; and businesses secure more satisfied, loyal customers and therefore generate more profit.


As such, there are two really rewarding parts of my job:



	Helping people and businesses find the products and services that will solve their problems. 

	Helping businesses market their solutions to the exact people who will benefit from them.




A lot of the time, I do this by doing research, creating strategies and crafting content and copy for business clients. But sometimes, I do this by developing books and training materials that either help people market their own products and services, or which help people build their businesses by marketing the products and services of other businesses. 


I don’t produce as many educational resources as I’d like because I have to find time to plan and write in amongst my client work and raising my two children (who at the time of writing are 3 years old and 18 months old). If you’ve ever tried to fit projects in around a full-time job or family commitments, I’m sure you can appreciate the challenges associated with this!


In order to fit all this in, I need to quickly zero in on the things that will be most helpful to my clients and readers. To do that, it’s vital that I get feedback on the services and products I provide so I know what works and how I can improve. This enables me to be as helpful as possible in the limited amount of time I have available.


This playbook is no exception. I’ve tried to make this resource as helpful as possible for anyone wanting to start a new blog or improve an existing blog. So I dearly hope you got a lot out of reading it!


Now that you’ve had a chance to read it, it would mean the world to me if you could please write a review. Let me know:



	what you liked about the guide

	how it’s helped you

	any suggestions you might have for how I can improve it. 




By leaving a review, you give me the vital information I need to improve this guide and to improve the next resource I develop for you and others who have the same struggles as you. Your review will also help others find and benefit from this resource, which also helps me generate enough revenue to fund the next resource I create for you.


I read each and every review people leave so I’m eagerly awaiting your thoughts on this guide!


Also, if there’s a resource you need, send me an email at kelly@kmwade.com and I’ll see what I can do to produce exactly what you need to solve your problem.


Thanks for your support!


Kelly Wade

 — K. M. Wade
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