

[image: Cover]



WRITER’S DIGEST GUIDE TO MAGAZINE ARTICLE WRITING

KERRIE FLANAGAN

[image: ]

WritersDigest.com
Cincinnati, Ohio


TABLE OF CONTENTS

Dedication and Acknowledgments

Foreword by Angela Mackintosh

Introduction

CHAPTER ONE
Why Write for Magazines?

CHAPTER TWO
What’s the Big Idea?

CHAPTER THREE
Studying a Magazine

CHAPTER FOUR
Writing an Effective Query Letter

CHAPTER FIVE
Contracts & Rights

CHAPTER SIX
Writing the Article

CHAPTER SEVEN
Goal Setting

CHAPTER EIGHT
Productivity, Organization, and Creativity

CHAPTER NINE
How to Write and Sell Personal Essays

CHAPTER TEN
How to Write for Online Markets

CHAPTER ELEVEN
Use Magazine Writing to Build your Author Platform

Glossary

Appendix

List of Writing Organizations

List of Writing Conferences

Online Resources to Find Market Information

Submission Tracker

Query Template

Article Examples Index

Contributors

Editors

About the Author


DEDICATION

To writers, past, present, and future, whose inquisitive nature fills the pages of magazines with information, inspiration, and fascinating curiosities.


FOREWORD

In 2003, I wasn’t an online magazine editor just yet. I’d whittled my day job in advertising down to two days a week and was carving my path into full-time freelancing. My niche was in the action sports industry. It was by accident, really. My husband was the marketing director for a skateboard shoe company, and I tagged along to skateboarding competitions and trade shows. Being in the scene gave me ideas and introductions. I crafted pieces that were published in magazines, like Transworld Skateboarding, Thrasher, and Vice Magazine, as well as trade publications, like Footwear News. I wrote company newsletters and ad copy. I subcontracted photographers and videographers to create irresistible content packages and marketing materials. And within the first year of freelancing, I made more than $75,000, which was more money than I’d ever made in a single year.

At the same time, I wrote fiction. I wanted to be the next Chuck Palahniuk, writing dark and twisty tales in media res with characters who’d been marginalized by society and reacted with self-destructive aggressiveness. In fact, my style was so similar to his that several writers in an online writer’s forum wondered if I was him! I obviously hadn’t cultivated my own voice yet, but I managed to get several short stories published in literary journals. I was thrilled. I wanted to immerse myself in the literary world of critique groups, contests, conferences, and workshops. I wanted to meet publishing industry professionals.

In September 2006, my business partner and I launched WOW! Women On Writing—an online magazine for writers, authors, editors, agents, publishers, and readers—because there was nothing like it at the time. Our mission was to give women writers a platform to share their professional knowledge with one another. Since then, WOW has evolved into a gender fluid space, grown exponentially and won awards, including the Writer’s Digest 101 Best Sites for Writers award for more than eight years. As executive editor, I’ve personally worked with hundreds of talented writers. One of the most creative and professional freelancers I’ve had the pleasure of working with is the author of this book, Kerrie Flanagan.

In 2009, Kerrie sent a letter of introduction that caught my attention. She talked about her passion for helping writers, her 100+ clips, and her experience starting the Northern Colorado Writers (NCW) organization. She wrote about an NCW conference, where she mingled with authors and agents and pitched article ideas for our various departments. Honestly, what impressed me about her letter was our shared vision of helping writers and her impressive knowledge of the industry, plus the names she mentioned didn’t hurt. I wanted to get to know those agents, and I knew our readers did, too. That sparked an idea. I wrote her back immediately and asked her to write the article, “How to Pitch an Agent at a Writers’ Conference” for our “Agents & Authors” December ‘09 issue. I suggested she use tips from her NCW conference workshop and agent interviews in the article. She delivered exactly what I envisioned, and our relationship was sealed.

When an editor finds a freelancer who delivers polished articles on time and is a pleasure to work with, it’s magical. The formalities disappear, and it’s just a matter of putting your heads together and creating great content. Kerrie’s strength is coming up with creative ideas that I never would have. Her vision inspires mine. Plus, she’s a phenomenal writer, and her writing style is friendly and knowledgeable, as you’ll soon see in this book.

If you are a writer just starting out or have some clips, but want to land better assignments, this book is gold. As someone who’s worked on both sides of the desk, I can tell you that Kerrie’s advice will save you years of learning the hard way.

Take special note of the chapter on querying since this will be your very first impression with editors. I hate to sound like a grumpy gatekeeper, but in recent years I’ve seen a lack of query etiquette. Out of every hundred query letters I read, maybe five are professional with ideas that target our e-zine’s content and audience. The rest are for subjects like yoga mats and feminism, or state: “I want to write for you. How do I get paid?” Flinging your work like wet pasta out into the publication world and hoping it sticks doesn’t work.

If you follow the steps in this book, you will be successful. I’ve never read a book this in-depth on the subject of writing articles for magazines. Kerrie shows you how to study a magazine (in an ingenious way I haven’t heard of before) and walks you through each step, providing worksheets to help you track a publication’s needs. She chats with amazing writers, like Andrew McCarthy who shares a kernel that will change the way you think about beginning an article. The editor round-ups are priceless. Editors from publications, like The Costco Connection and Condé Nast Traveler, share their best tips. It feels like you’re sitting across from them having coffee.

And that’s not all. Kerrie provides you with the tools to succeed as a freelancer, including practical tips on goal setting, productivity, and awakening your creative muse. There’s also a chapter on writing and selling personal essays that reads like a mini-book. The chapter on writing for online markets highlights the differences between print and online; and finally, there is a fascinating chapter on using article writing to build a platform. If you are a fiction writer, you will learn how to pull topics from your novel to craft articles that will help you find readers. And that’s what we all ultimately want, right? To find readers. To build our tribe. To share our ideas with the world.

There’s an inspirational quote from Harry Potter author J.K. Rowling: “Anything’s possible if you’ve got enough nerve.”

Writing and submitting certainly takes nerve, and the possibilities are endless, but courage is not enough. It also takes know-how. That’s what this book can provide. Mix in a dash of determination and a pinch of persistence, and you’ve got a winning recipe for freelancing success.

Follow the advice in this book and get your words published.

Write on!

—Angela Mackintosh

Editor-in-Chief, WOW! Women On Writing

www.wow-womenonwriting.com


INTRODUCTION

I never wanted to be a writer. I am not one of those people who knew from childhood that this was the profession for me. Don’t get me wrong; I liked writing and English classes throughout school. I even loved diagramming sentences, but I never fantasized about being the next C.S. Lewis or Laura Ingalls Wilder (two of my favorite authors growing up).

From as early as I can remember, I dreamed of being a teacher. I played school with my friends, and I loved writing on chalkboards. Teaching ran through my blood. My mom was a teacher in addition to my uncle, his wife, and my aunt. They all taught in public schools. I was destined to follow in my family’s footsteps and eventually achieved this dream.

The writing door cracked open while I was student teaching a class of second graders. One of my tasks included teaching them how to use a comma in a list. Eight-year-olds don’t really care about punctuation, so I wanted to find a creative way to get the point across to them. I wrote a story, made some simple cutout illustrations to go with it, and brought it to class.

Cornelius Comma Saves the Day was a big hit with the kids and my supervising teacher. I found it helpful in teaching the lesson and thought other educators would as well. I researched how to get it published. I read everything I could on the subject, found suitable publishers in the educational market and sent out queries. Mainstream e-mail and Internet didn’t exist at that time, so I sent everything out snail mail and waited for responses. The no thank yous trickled in, and I sent out more queries until I finally exhausted the educational book market.

Not one to give up, I decided to self-publish Cornelius. There was no print-on-demand, Google, or Facebook. Determined to get the book into the hands of teachers, I found an illustrator and a printer.

Around this same time, I joined a critique group. Because the writing world was so new to me, I figured I needed all the help and support I could get. The group met every Wednesday from seven to ten in the evening and included writers of different genres: children’s, romance, historical fiction, personal essays, and magazines.

The comma book sold a couple thousand copies, and the illustrator and I eventually moved on to other projects. I continued attending the writers’ group and became intrigued by the idea of writing for magazines. One woman in the group frequently brought in articles for us to critique. I loved the time frame of it all: send out a query, get the assignment, write the article, and see it in print. The entire process from start to finish averaged four to six months, much faster than the book world. Plus it easily fit into my life, which now included a full-time teaching job, a husband, and three kids.

I wanted to learn more. I took a few months to better understand how writing and selling magazine articles worked. I read books and studied the best way to write for magazines, attended classes, a conference, read magazines, and learned more about the process. When I felt ready, I invested in a copy of Writer’s Market, scoured the consumer and trade magazine section, and made a list of potential publications to query.

Armed with an idea and my newfound knowledge, I went to my writers’ group and told them I had something ready to send out. They asked me to share my plan.

“I have a craft idea for a handprint wreath that I want to send to Better Homes and Gardens,” I told them. “It’s perfect for their family section toward the back of the magazine.”

They all shook their heads and gave me a bless-your-new-little-writing-heart look.

“You can’t send something to Better Homes and Gardens,” said one group member.

“Why not?” I asked.

“Because,” said another, “that’s one of the top magazines. You don’t start with one like that. Try a regional magazine or something smaller.”

“But I did my research, and it’s a perfect fit,” I said. “I read back issues, and they have published other craft ideas similar to this.”

“Still,” said another member, “you don’t have much of a chance with one like this.”

“I want to try,” I said.

And try I did. I found the name of the editor for that department and directed the cover letter to him. I printed it off, included it with the idea, and put it in the mail. Then I waited. And waited.

A couple of weeks later, I received a call from the editor telling me he wanted to publish my craft idea. I could hardly contain my excitement while he gave me all the details. As soon as I hung up, I danced around the house. I was going to be published in Better Homes and Gardens! When I shared this with my writers’ group, they were surprised and thrilled for me. I trusted my research, didn’t overthink it when it was time to send my work (I seldom do), and the timing happened to work out perfectly.

The piece that ended up in Better Homes and Gardens wasn’t Pulitzer-quality writing. It consisted of about 150 words. But it allowed me to say I was published in a prestigious national magazine. It opened up a new world to me. It showed me that I could submit ideas and queries to any publication and have a good chance of getting a yes if I did my research, studied the magazines, and sent my ideas only to those that were a good fit. I never published another craft idea or article in Better Homes and Gardens, but it gave me the confidence to write for other magazines and a great clip to include in future queries. Not long after, I received an assignment to write a feature about Colorado wineries for a regional publication, Colorado Homes & Lifestyles.

For two years following that first article, I published twelve more articles in a variety of magazines including Family Motor Coaching, a children’s magazine called Crinkles, a few more in Colorado Homes & Lifestyles, Woman’s World, and even the Chicago Tribune. Trying to fit in writing with my life at home and work became a challenge. I realized I couldn’t give the necessary attention to all of these areas. So after eight years as an elementary school teacher, I resigned to be more available to my family and to pursue writing part-time. Being able to take my kids to school and be there for them after school was important to me. It gave me time during the day to continue to write. I even branched out into PR writing when I took a part-time job with our local visitors’ bureau; it was a job I could do while the kids were in school.

Over the past two decades, I have written for national, regional, local, and niche trade magazines, and blogs, in addition to PR writing. I wouldn’t change anything about my writing journey because I learned so much along the way, especially as the industry evolved. Certain aspects are different now: I rarely send queries through the mail anymore, communication is done through e-mail, there are now online opportunities, and I can do a lot of my research on the Internet. Regardless of the changes, the core method remains the same.

You can’t jump into something new and become an expert right away. But the only way to improve is to get in there and go for it. Magazine writing is no different. Once you understand how the process works, your odds for acceptance increase. You have nothing to lose by giving it a try.

This book provides you the necessary information for heading down the path of magazine writing, even in today’s ever-changing market. The examples throughout will help you better understand the various kinds of articles while including valuable information about the craft and how to succeed.

When you stay open to new ideas and directions, you may end up places you never expected. If you had asked me twenty years ago what I would be doing with my life, I would have said teaching. But now I can’t imagine my life without writing. I love what I do, and if I can write for magazines, you can do the same.

Happy Writing!

Kerrie


CHAPTER ONE
WHY WRITE FOR MAGAZINES?

Why write for magazines? I guess the bigger question is, why not? There are thousands of print and digital magazines, and they all have one thing in common. They need writers. And the fact that these publications continue to put out new issues monthly, quarterly, and some weekly, means they need a continuous stream of quality content from good writers.

In this age of digital media, there is a misconception that magazines, like newspapers, are dying a slow death, especially with young readers. A recent report from The Association of Magazine Media dispels this myth and illustrates the growth and vibrancy of this market. Currently there are more than seven thousand print magazines in the United States. Ninety-one percent of U.S. adults read print magazines with the biggest readership in the thirty-five and under crowd. The net audience for both print and digital editions has grown to more than 215 million and continues to grow.

EDITORS NEED WRITERS

This is good news! With the popularity of magazines, more content is going to be needed from writers who understand the industry. Editors look for writers who know how to write an effective query, who take the time to research their publication, who can expand on a good idea, who are capable of writing a great piece, and who respect word count and deadlines. Editors seek writers who will make their jobs easier by being professional and easy to work with.

Of the more than seven thousand print magazines in the United States, many are niche and trade publications you may not have heard of before. These magazines focus on a narrowly defined topic or specialty. You won’t find these at Barnes & Noble or at your local newsstand. But there are magazines on every topic you can imagine. The Concrete Producer, Bee Culture, The American Window Cleaner Magazine, Balloons and Parties Magazine, Military Vehicles Magazine, Sky & Telescope, and Sand Sports Magazine are just a few of these unique publications. Unlike the well-known magazines you see in the grocery store, like Family Circle or Prevention, these smaller publications aren’t inundated with freelance writers knocking down the door. This makes them more open to working with new writers, especially ones who take the time to understand their readership and their magazine. If you have a hobby or special interest, chances are there are magazines published on the topic, and you’re ideally suited to write for them.

“Niches are great because they’re much less competitive than larger markets,” says Megan Hill, freelance writer from Seattle. “You can more easily differentiate yourself among the competition and be a big fish in a small pond.”

QUICK TURNAROUND

If you are someone who likes short-term projects and quick turnarounds, then you will enjoy this line of work. Unlike publishing a book, which can take years, writing for magazines is a shorter process from start to finish. From writing the initial query to seeing your article in print can take as little as a few months. With digital magazines, this can be even shorter. If you like to get things done and move on to the next project, this is appealing. Plus you don’t have to worry about investing a lot of time in an idea that doesn’t pan out.

Magazines have different lead times. This refers to how far in advance they are working on an issue. Some work four to six months out and for others it may be a month. For publications with longer lead times, it’s possible you will have two to three months to work on the piece before turning it in. For those with a shorter lead time, you may be given a couple of weeks to turn around the article. Regardless of the lead time, the process from query to publication is still relatively short.

NEW EXPERIENCES AND NEW PEOPLE

Writing for magazines can open up a new world for you. Over the years I have had the privilege of interviewing some wonderful people who have inspired and encouraged me, and some have even become my friends. I have met celebrities, business owners, artists, authors, and everyday people with extraordinary stories. With each one I feel more connected to those around me and my worldview expands.

There’s advice floating around that says, write what you know, but that should be expanded to write what you want to know. In my local paper, years ago, was an article about Colorado wineries. After reading it, I wanted to know more about this topic. After all, I enjoyed a good glass of wine after work or with dinner. Having wineries nearby meant I could learn more without having to travel far. I researched the industry, wrote a query and received an assignment. I learned so much doing the article. Did you know that Colorado vineyards are the highest in terms of altitude in the northern hemisphere? And that the climate on the western slopes of Colorado near Grand Junction is ideal for grape growing? Winery owners took me on private tours, and sampling a Viognier right out of the barrel is an experience I’ll never forget.

Through my articles I have learned about the Alaska Marine Highway, how to write for the children’s app market, interesting facts about the Tongass National Forest, RV safety, and so much more. Getting paid to write the articles is great, but it goes beyond the money. I love the experiences afforded to me because of my magazine writing. With each new assignment comes the chance to expand my knowledge and learn more about the world and the people who live here.

YOU DON’T NEED A JOURNALISM DEGREE

The good news is that to venture into this world of magazine writing, you don’t need a degree in journalism. I have a bachelor’s degree in social science along with a teaching certificate. Editors have never asked about my degree. They look for well-written pieces that will be of interest to their readers.

You don’t need an advanced or specialized degree, or even a college diploma, but you do need solid writing skills and a curiosity about the world around you. Your degree, if you have one, along with your unique life experiences, provides you with topics and article ideas where you might be considered an expert. Maybe you have been fly-fishing since you were a kid. Or you are a video game fanatic. Or you have six children (who are polite and well-behaved). These are all areas that don’t require a degree, and readers of certain magazines would be interested to learn more from you.

Using your life experiences, your knowledge, and exploring areas you want to know more about gives you unique ideas and expertise that editors will welcome.

FOR THE LOVE OF RESEARCH

There is something exciting about gathering all the necessary information for an article. For me it’s the thrill of the hunt, which can involve research on the computer, talking with experts, traveling to a destination, seeking facts, or collecting materials.

Years ago, we went on a trip to Alaska. While there, I picked up brochures everywhere we went, talked with the locals, jotted down notes, took photos, and experienced as much as I could. When I returned home I had a good collection of material and information. I then took one month and focused all my energy and queries on Alaska. I organized my notes, looked through the brochures and figured out potential story angles. I ended up with a feature assignment about traveling the Alaska Marine Highway that was published in a trade magazine, Family Motor Coaching. And just recently (ten years after this trip) I received an assignment with Alaska magazine to write about the Tongass National Forest, based on an idea that surfaced during that vacation. After initially sending out queries for this idea following the trip and getting “no thank yous,” I put the query away. Every now and then I would think about it and send it out again. But nothing ever surfaced. Then at a writing conference I was talking with the editor of Alaska magazine. I shared with her that I had always wanted to write an article about the Tongass rainforest since visiting there. We talked and I told her I had queried the idea but never had found anyone interested in it. She said it could be a good fit for a specific department in her magazine if I changed the slant. We talked through it and by the end of the conversation, I had the assignment.

Researching and gathering information is what keeps writing for magazines interesting. It becomes a big puzzle with many moving parts, and then the fun comes when it’s time to put all those pieces together into one article readers will enjoy.

I was working on an article for a writing magazine on the topic “Does social media really work?” My goal was to explore whether it was necessary for authors to participate on Twitter, Facebook, Instagram, and other platforms to be successful. I knew this was a huge topic that would take some digging and end up with a lot of moving parts. One question (along with a few others) I put out to writers, agents, and editors was “Have you seen a difference in sales for your authors (or yourself, if it went to an author) who are more active on social media? Please explain.” The overwhelming response to that specific question was, “no,” which was what I suspected.

Subsequently the big question in my head was why do people continue to do social media? In the follow-up, “Please explain,” I received other helpful information that addressed my new question. Turns out, it was more about connecting with readers (which could happen on social media, but not always) and good writing. Once I got all my answers, I had to look them over carefully, determine the commonalities and differences, and put my conclusions into an interesting article for the reader.

MONEY

Magazine writing is great, but it is work. There is nothing wrong with getting paid for your time and effort. Often writers have this idea that because it is a creative venture, they shouldn’t expect to get paid. Magazines are a business and because of that you deserve compensation. This can range from ten dollars for an article up to one thousand dollars or more. You probably aren’t going to get a top rate straight out of the chute, but it is something to work toward. Getting paid to have your work in the hands of readers is a definite perk. Plus this money can be a good way to supplement your income alongside a full-time job.

FLEXIBLE HOURS

The beauty of magazine writing is that you decide how much time you are putting into it. You choose how many assignments you want. Maybe you want to start with one a month or maybe you want to jump all the way in and get as many as you can. When I first started, I was a full-time teacher, wife, and mother of three; writing was something I did on the side. I worked on one article at a time. That year I had seven assignments, which was perfect. It allowed me to devote time and energy to my family and my career, while having this small job just for me.

If you are interested in being a full-time freelance writer, it will take months to gear up to this by sending out dozens of queries and making connections with editors. Debbie Hanson, a freelance writer from Florida, says, “It’s important to have a high degree of patience when starting out. Don’t expect a freelance writing career to take off overnight. It takes time to build credibility and editorial contacts.”

Whether you write for magazines part-time or full-time, you control your schedule and how much work you accept. The flip side is the work can be inconsistent, and you have to be prepared for that as well.

WORKING FROM HOME (OR ON THE ROAD)

Magazine writing is a freelance endeavor that is done from home. This provides you many freedoms and options you wouldn’t have otherwise. Depending on how far your work space is from your bedroom, there isn’t a long commute each morning. If you work in your pajamas, no one cares, plus it saves money on work clothes. You can structure your work space and workday in whatever way suits your personality, strengths, and your family or household commitments.

When you are tired of looking at the same four walls, you can take your computer on the road to a local coffee shop or library (though you will want to change out of your pajamas). If you want to travel, then by all means, pack up your laptop and go see the world. It will give you great material and ideas to work with, and you can still write and submit queries.

Magazine writing is an area of the publishing world that is open to all writers. More than seven thousand print magazines and all digital publications need well-written content, and editors look for professional, competent writers to provide it. Why write for magazines? Because you can. With the right knowledge (found in this book) and preparation, seeing your byline on the pages of a magazine, either print or digital, is definitely possible.


WHY I LOVE WRITING FOR MAGAZINES

INSIGHT FROM FREELANCE WRITERS

JORDAN ROSENFELD: I love generating new ideas and the “high” of a pitch that is accepted. I love interviewing people and consolidating data into a digestible outcome. I love the freedom and flexibility to set my own schedule.

DANIELLE BRAFF: I love that I can write about anything I want. For example, whenever I have a problem with my kids, I write an article about it so that I can spend time speaking with all the experts. I just finished writing an article for the Chicago Tribune about sibling rivalry because my children can’t stop arguing. I got to interview a bunch of different child psychologists and other experts to get lots of different opinions on how to get this to stop.

MEGAN HILL: I like doing something different every day, and there’s constantly an element of excitement that keeps me on my toes. I’ve got a great rotating stable of consistent projects that I love, and random new possibilities pop into my in-box every week. It’s thrilling! I also love being my own boss and dictating how I spend my time. I don’t ever feel my time is wasted. If I finish my work early, I can leave my office and go do something fun or relaxing, rather than feeling forced by office peer pressure to “look busy” for eight hours a day, five days a week.

TOM KEER: I think of print books, print magazines, digital magazines, blogs, and social media (among others) as pearls that become a necklace with a piece of thread. The thread that turns those individual pearls into a necklace is the creative process, and that is what I love about writing. I love moving along the path that takes me from a rough idea to a completed manuscript.

ROXANNE HAWN: The flexibility to structure my days and my life. I like not having to wear professional clothes, especially tights or hose.

MICKEY GOODMAN: Everything! I loved interviewing the dignitaries and famous visitors to campus like Malcolm X, The Kingston Trio, the prime minister of Indonesia—and seeing my byline in print. It was especially exciting when the AP and UPI (this was in the early sixties) picked up my stories for wider distribution. The most widely printed were a retrospect of Malcolm X after his murder and a series of articles I wrote about the studies underway at UNC Medical Center, including one of the first on autism.

STACEY MCKENNA: I adore the schedule—both setting my own hours and days. But I also appreciate the intellectual freedom. Freelancing lets me pursue the reaches of my curiosity. I love that each story opens new trails to be explored.

DEBBIE HANSON: Being able to share my experiences and knowledge through the written word.

AMANDA CASTLEMAN: I love the freedom to organize my day, pursue stories I’m passionate about, and travel the world.



Article Example: FOB (Front of the Book)


BASIC PROCESS OF MAGAZINE WRITING, A QUICK OVERVIEW

The number of magazines is on the rise, giving writers more opportunities for publication. It is helpful to understand the basic process of publishing an article before exploring this option. We’ll explore this in depth in the chapters ahead, but here is a quick overview of the process.

IDEA: There are really no new ideas, but there are plenty of new ways to slant them. It is important to find a unique angle that makes your article stand out and one that hasn’t been covered by the magazine recently.

QUERY: This is a one-page sales pitch to the editor of a magazine. It gives an initial hook, an overview of the idea, the basic direction of the article, and what qualifies you to write it.

ASSIGNMENT: If an editor likes your idea, she will offer you a contract that spells out what she wants in regard to word count, deadline, and payment. Once the contract is signed, you can move on to the article.

WRITE ARTICLE: Now it’s time to put together all the information you collected. Stay within your assigned word count and send the article to the editor before the deadline.

REVISIONS: There may be sections of your article the editor wants you to rework. It’s all part of the process and isn’t a reflection on your skills as a writer. Work as quickly as possible to get the revisions done and back to the editor.

SEE IN PRINT OR ONLINE: About two to six months after you turn in the article and the revisions are complete, you will see it in the magazine. For print you typically receive a free contributor copy.

PAYMENT: This occurs in one of two ways. Payment on acceptance means you receive your check soon after the article
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