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A Letter to Our Readers



Dear Readers:

Mothers have been looking for the middle ground for more than half a century. Staying at home and raising the kids full time isn’t it. Working full time and rushing home to tuck the kids in at 7 p.m. sharp ain’t it, either. Even part-time work outside the house can be a scramble for most women as they try to “have it all” between 9 a.m. and 5 p.m. To work or not to work? That seems to be the bottom-line question for most women today.

But we believe that equation is changing. In fact, we’re living proof of that change.

Both of us left the corporate ladder behind to stay home with our children. But instead of assigning us permanent stay-at-home status, this choice was the catalyst to our reinvention. Miles apart, we sat down at our computers one day, kids cooing in the background, and began to blog. Colleen specialized in product reviews; her blog was called ClassyMommy.com. Audrey was a down-to-earth fashionista who’d once landed a dream job with Donna Karan; her site, MomGenerations.com, focused on fashion trends for moms. Slowly but surely, our audiences grew. The portability of computers and smartphones, the connective powers of social networks, and an overwhelming desire to happily mix work and family enabled us to move past the Mommy Wars (i.e., stay-at-home moms vs. working moms) into a territory all our own. Today we are bona fide online entrepreneurs; our respective blogs lure upward of 200,000-plus viewers a month; we’ve been quoted by Good Morning America, Fox News, ABC News, even the New York Times; and we’ve forged alliances with the biggest corporations around, including Frigidaire, Tide, T.J.Maxx, and Hanes (they call us for advice about their products—and they listen!).

We’re telling you all this not because we enjoy tooting our own horns but because writing it down makes it real for us. And we honestly believe that other moms can do the same. After all, neither of us even knew how to create a blog when we started out! What we did know, though, was that we wanted a change, so we dove in and began blogging, tweeting, skyping, vlogging, and facebooking. Four years later, our lives as moms will never be the same.

We may not be the fashion designers, corporate execs, or journalists we once aspired to be. However, we’re something we think is even more fun—something that lets us balance our mommyhood with our sanity.

Most days, we can sit on a play-mat beside our children, a sippy cup in one hand and an iPhone in the other, and get motherhood and “career-hood” taken care of. Thanks to the endless possibilities on the Internet, we’ve found the magical middle ground. We each defined the terms “career” and “success” for ourselves—no person or corporation did it for us.

Not bad for a day’s work.

The Digital Mom Handbook is our attempt to show other moms how to find their own middle ground via the frontier of the Internet. Do you want to be a booming six-figure eBay saleswoman? A twenty-hour-a-week brand consultant? A local Twitter correspondent? The terms are yours to define. Money, hours-per-week, title—these don’t dictate your Digital Mom success. Personal satisfaction does. That’s a very important takeaway, and we’ll repeat it often.

Over the course of this book, we’ll share our stories, as well as those of other moms who have found success online. Ultimately, though, becoming a Digital Mom is a highly personal journey. The reasons why we started won’t be the reasons why you start—except perhaps to make a bit more money, because everyone could use that—and that’s okay. The last thing we want is to tell you that your online experience needs to be identical to ours. After all, what fun would that be? You might not be interested in fashion or product reviews at all. Maybe you’ll even come up with a better way to launch your blog than we did.

Instead, we’ll try to give you all the tools and advice you’ll need—tools and advice we wish we’d had when we were starting out!—to have your own successful Digital Mom experience. And the most important part of getting started is figuring out what it is that you really want to write about, so in our first chapter we’ll help you find your own passion.

Whether your passion is geography or politics or food or the geopolitics of food, you’re about to start a project that will change your life—by design. We hope you enjoy every second of it!

Digitally yours,

Audrey and Colleen






Introduction
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Technologies that let us balance the competing demands of family, housework, paid labor, and the responsibilities of being the social glue in many relationships are technologies that women have in their lives. It is perhaps unsurprising, against that backdrop, that women also find themselves gravitating to social media and social networking tools. Facebook, Twitter, and other online community sites can fit into and support our fragmented lives and fulfill our need to connect with others, regardless of time or distance.

—Dr. Genevieve Bell, cultural anthropologist, Intel fellow, and Intel Labs Director, Interaction and Experience Research



Technology and blogging have truly changed our lives. We both never imagined that someday when someone asked us what we did for a living, we’d say, “I blog.” More likely we would have said, “We travel to the moon!” But one thing we’ve learned about the social media world: the sky is the limit. We both started blogging for very different reasons, and we each have our own distinct story. We want to give you a sneak peek into our digital lives so you can get to know us better and see where we came from and how we’ve gotten to where we are (and why we’re still determined to go further!).

Your digital path may be different from ours, but let us show you how ours unfolded.

AUDREY’S STORY

I treaded into the Internet waters in early 2006 after self-publishing my book, Preconception Plain & Simple: A Deliciously Smart and Sexy Guide in Preparing for Pregnancy, with my mother. The book, filled with tidbits to enhance conception, came from my own experience; I wanted to conceive without the stress that seemed to consume so many women around me. From the book, we created a preconception community, PinksandBlues.com, for hopeful moms-to-be. Women came to PinksandBlues to share thoughts and chat. Even after women conceived, they looked to me and our website for motherhood advice. I should’ve realized then that I was starting a brand. But it’s like the nose on your face—it’s hard to see when it’s right in front of you.

As my family grew bigger (by June 2008, I had four boys, three and a half years old and under), PinksandBlues.com became more of a family product review site. My special area was fashion. I’d learned so much working for Donna Karan, and, even with four boys and the daily threat of spit-up, I accessorized every outfit, wore makeup and cool boots, and read Vogue in my “spare” time each week. I still had a great and deep passion for fashion, and my readers felt it and connected with it. Slowly but surely, I began to talk less and less about how to become a mom and more and more about the clothes moms should be wearing. I woke up every morning excited to write. I felt my authentic self emerging.

My mom, sister, and I wisely rebranded the site at this point. Pinksand Blues became MomGenerations.com. We each got a voice; my mother was the voice of the wise grandparent; my sister wrote about being a mom of dogs; and I completely owned the fashion space.

My audience was ready for my full-throttle fashion approach. I began getting daily queries: “How do you tie a scarf?” “Where is the best place to find a little black dress?” “How do you apply mascara without making a mess?” Clearly, I wasn’t doing enough for my audience if all these questions weren’t being answered.

So on January 1, 2009, with the blessing of my mother, sister, and burgeoning family, I launched 365 Days of Fashion Advice for Moms, a special and very popular offshoot of MomGenerations.com. I loved giving real fashion advice to moms, and, as a real mom, I wanted to be in the mom fashion space because it is my passion.

And it was intense. I needed a new piece of content to post every single day—no questions asked. Fashion is a very visual medium; you need to show women how to do it. I couldn’t just write about it and expect big turnouts. So I started developing videos. I put myself in front of the camera three to four times a week. I’d interned at an ABC affiliate in Providence, Rhode Island, during my junior year of college and loved the camera work, even then. I knew I needed to tell a quick story—two minutes max—because moms don’t have much longer than that! People took notice immediately. I showed women how to see if pants fit without trying them on (yes, it can be done!) and taught them how to cruise T.J.Maxx for fashion finds. I did mom-makeover segments and fashion “don’ts” segments. Sometimes all four of my boys were (and still are) featured in my videos; if they were underfoot, they made the cut.

To spread the gospel of 365 Days, I created a pretty vast social media footprint, immersing myself in Twitter, Facebook, LinkedIn, and YouTube. Between the videos and social networking, the response was incredible. Traffic doubled, then tripled, then I just stopped measuring.

Finding followers was what I was most “worried” about. I knew I needed other big bloggers (many of them moms) to support me, or I was never going to make it to the level I wanted. But I wasn’t sure what to expect when it came to making overtures and introductions. Would it be like high school all over again? The athletes? The “cool” kids? The smart ones? The fashionistas?

Fortunately, when I started blogging, there happened to be a wave of other mothers starting around the same time. Colleen was one of the first people I met online, and I just hit it off with her immediately. We under- stood each other. We bounced questions off each other. We wanted each other to succeed. For lack of a better word, we were on the same “team.” There were about six other Digital Moms with whom I also became close around that time, and we forged amazing business relationships and friendships. One thing that’s important to note is that there’s room for everyone—every tribe, every group, and every niche—in the digital space. And you can find a way to succeed and find personal satisfaction on your own terms.

That’s why I love this world—not every story or every ending is the same. My definition of success is probably even different from Colleen’s. The beauty is in really finding a few core people whom you connect with, can grow with, and can learn from. It’s like finding that group of best friends at work; it’s that essential. As odd as this sounds, because it’s so true, I’m better friends with some women online, whom I physically see once or twice a year, than I am with women who live in my own town. You really connect with other women that quickly!

Where’s the money, you ask? My first big break moneywise came with an invitation from Lifetime in January 2009. It was the first time a major company/brand/organization took notice of me. They hired me as one of their beauty/style editors on LifetimeMoms.com to provide weekly original content for them. I remember the call. My heart was racing with excitement. They liked what I had to say. They liked the advice I was giving moms. They wanted to pay me to do the work I already loved doing for free.

Then Walmart called. I didn’t know it then, but I was being invited to join an elite group of mommy bloggers—the Walmart Moms—to help the store communicate with its mommy shoppers. My goal: to help other moms find fashionable and affordable clothing in the Walmart aisles. I loved knowing that some of my fashion and beauty advice could help moms and families.

After Walmart it seemed as if the floodgates opened. I was invited to walk the red carpet at the People’s Choice awards, and the next day I joined Tim Gunn and Gretta Monahan at the Nokia Theatre to talk about the celebrity outfits worn at the People’s Choice awards for PeoplesChoice.com; the viewing audience was surely millions of people.

Then, in September 2009, Rachael Ray called. I was invited on air to show Rachael and her viewers how to fashionably accessorize school notebooks (where crafting and fashion meet, you might say). Audience size: many, many millions.

Other invitations promptly followed:

• Interview with the New York Times about my role as Land O’Frost Mom Ambassador.

• Getting to walk the runway with Colleen at a Tide-sponsored Geren Ford show at Mercedes-Benz Fashion Week.

• Being chosen to receive six Frigidaire products for my household and vlog about my experience.

• Being asked to pose in a national Estée Lauder Breast Cancer Awareness campaign with my mom and sister. Our generational photograph was then featured in Women’s Wear Daily.

• Covering the People’s Choice Awards for Tide, Teen Choice Awards Swag Suite for T.J.Maxx/Marshall’s, and Emmy Awards for Suave.

• Invitations to speak at numerous social media/blogging/ women conferences and panels, including Jeff Pulver’s SocComm 2009, Blissdom Conference 2010, Southern New England Women’s Conference, and Boston’s Publicity Club.

My four sons (William, Alexander, Benjamin, and Henry) are my inspiration. I started this for them because I wanted to be working from home.

But I don’t want to pretend it’s perfect. It’s the middle ground, but that doesn’t mean I have the motherhood/work balancing act perfected. My sons don’t always understand that I’m on a conference call. They don’t understand deadlines. They don’t understand to-do lists. I try my best to work around them, but it doesn’t always work. This is my life, and there are days I’m online for more than twelve hours. My job is making those twelve-hour days the exception, creating boundaries and schedules that work for me and my family. I try to make most of my conference calls at naptime. If I’m on the phone and the boys are crying or need me, I’m honest with the person on the other end. This is my life. Success for me is and always will be creating a work environment that allows me to be at home with my sons and still contribute financially to the household. To see my sons go off to school, and come back again. It’s the little moments throughout the day that warm my heart.

But to be perfectly clear, I spent the first part of my blogging career earning nothing. Not. A. Penny. From 2006 to 2008, I was literally a free agent. My husband took on the role of providing for our family because he believed in what I was trying to build. It’s funny, though—once my time and expertise began to be compensated, I knew the compensation needed to keep coming. I set up an LLC and a bank account and loved looking at my business name on the bank statements. I loved being able to contribute to the household coffers again. I didn’t and still don’t splurge much on myself. But . . . of course, I have my eye on a Louis Vuitton overnight bag. I am a fashionista, after all!

Ever since I was a child, I’ve believed in happily-ever-afters. When I see my life right now, I feel happiness and contentment and excitement. I love what I do. Not many people can say that. I want to keep pushing myself to create more content. I want to show women that they can attempt to “have it all.” It’s not easy, but it’s all mine. Created and shaped by me. The terms of engagement dictated by me. That is my own version of my own happily-ever-after (and maybe adding a little girl to my brood of boys someday!).

COLLEEN’S STORY

I was busily climbing the corporate ladder with an Ivy League MBA when I got pregnant for the first time in 2005. Hormones, a sense of duty, and the mommy instinct kicked in immediately, and I knew I didn’t want to return to a sixty-hour-a-week job after the baby was born.

I told my boss at Sanofi-Aventis Pharmaceuticals that I wanted to take advantage of the company’s six-month maternity leave option. At the time, I couldn’t tell you what I thought that white lie was buying me other than a sense of job security, but I just knew I needed to put the paid “pause” in place.

Surprisingly, long before the six-month leave was up, something had shifted. I still wanted to be home with my baby girl, but I wanted something else too. I was emotionally maxed out but intellectually unsatisfied. The lonely, isolated lady in me was seeking connection to the world outside the nursery, but to what? My a-ha! moment took shape after I’d made a forty-mile trek to the Coach outlets with my three-month-old daughter Mackenzie (or Kenzie, as I like to call her) to score designer pocketbooks (worth some $4,000) that I would promptly flip on eBay for a sweet profit of about $1,000.

The entrepreneur in me was sprouting wings. I’d found a way to quickly earn some cash from home. My quick calculations and short-term test of selling on eBay showed I could easily earn $1,000 per month. Though I had no desire to be an online sales maven, I cannot tell you how incredibly satisfying that earning power felt. And if you’ve ever bought or sold on eBay, you know the excitement of an auction is addictive. I began to wonder just what kind of long-term digital career I could have from home—a “job” that didn’t involve stocking up on thousands of designer handbags in my guest room, especially when keeping so many of them was so tempting! A job that used my skills as an entrepreneur, marketer, mother, and addict of beautiful products.

I never set out to establish a Classy Mommy brand. Like many great ideas, it all started on a whim. Kenzie had been crying literally all day long. The house was a disaster, as usual. Everything had been “baby baby baby” for the past four months. One eBay auction aside, I felt like my brain was withering into a pile of mush, and I had zero knack for domestic duties. I needed to do something, anything, for a little intellectual stimulation—and I needed to do it every day.

My husband, resident tech geek and web addict, suggested that I start my own blog. It was a passing comment, spoken while heading out the door. But the next day, I took his suggestion to heart. My first blog post was a photo of Mackenzie wearing bunny ears in her ExerSaucer for her first Easter.

I quickly followed up with a post the day after, a product review of $200 wood crayons from Barneys. Just the gift for “Violet” or “Apple,” I quipped. I didn’t own these crayons, mind you. But my eagle eye (and let’s face it, silent longing) for all things high-end baby had led me to them eventually (via countless Google searches for cool products and the guilty pleasure of reading the latest celebrity gossip from Us Weekly).

The crayon review lit a flame within me. I loved letting it all hang out. And I began to think I’d enjoy doing more of the same each day. My plan jelled quickly: I’d write about cool mom and/or baby products that I either owned, thought were newsworthy, or coveted when shopping online. My tone would reflect a mix of my economic status (well-off but not filthy rich), my deep-seated frugality, my passion for the latest product trends and styles, and the buyer-beware vigilante in me.

I posted religiously even though I hardly had any readers besides friends, family, and the few moms I’d told about my website. Within a few months of blind productivity, though, something started happening. Other moms— total strangers—were coming to the site to read my advice.

A few months in, I thought it would be fun to add “video reviews” (a.k.a. vlogs) to my offerings. I loved the camera, and when I was young always wanted to be a TV reporter. As a kid, I even auditioned for and was on the game show Double Dare.

My first vlog is one of my favorites. I’m feeding organic baby food to nine-month-old Kenzie in a high chair; it’s the superexpensive kind the movie stars buy, and I’m trying to show that it’s as edible as anything else I’ve fed the kid over the past several months. Kenzie is performing to specs, oohing and ahhing in all the right places, sated by the very food that Adam Sandler and Michelle Williams feed their kids! Amazing what’ll make a mom feel good!

It’s important to share that I wrote well over four hundred product reviews and posted them to a database on my website—long before I ever got a free sample from a company. The first was the cutest fleece hat ever, topped with grosgrain ribbon from Lexy Lu Designs, a small mom-owned venture seeking any and all exposure. Then came free shoes from Stride Rite. Then Disney’s new DVD releases, products from kid-favorite companies like Little Tykes, and even a Step-2 kitchen. I was stunned. Free stuff.

If I have any regrets from those first start-up months, it was that I didn’t reach out to other mommy bloggers sooner. Though I’d lurk on other blogs (thinking: “This is my competition!”), I didn’t insert myself into the conversation or try to build friendships and networks. I was so busy growing my own website and my family (which included the addition of my newborn son) that I just didn’t have time for more networking online. I was just trying to strike a balance between motherhood and having an outlet for my entrepreneurial fire and product obsession.

But I finally figured out what I’d been missing when I was invited to Johnson & Johnson’s Camp Baby Mommy Blogger event in 2008. For the first time I met other moms, face-to-face, who were spending their free time blogging either for fun or as a business, just like me. There were so many women like me. I belonged to something huge. It was the turning point. From there things just cascaded into tons of friendships, collaborations, and future business opportunities.

I learned the value of not only making connections online but following up with in-person meetings when possible. My early conversations online now had faces behind all the handles and avatars. Never discount the importance of meeting someone in real life. That’s the trigger for all the real opportunity.

After I met bloggers like me, everything changed. I was two and a half years into Classy Mommy when I received my first invitation to work for a company—Energizer—as a brand advocate for their rechargeables. They wanted to pay me to say nice things about their batteries. It was a big deal, but it wasn’t an automatic “yes, of course I will!” I had to decide if I could accept the offer and still be the fast-talking, painfully honest product reviewer who thousands of mommies trusted. In the end, I accepted the gig, as every mom knows just how many batteries all those plastic toys demand if you don’t use rechargeables. I couldn’t have done it if I didn’t believe in the product. But I did, wholeheartedly—and I told my readers so, in case any of them should doubt it. Full disclosure was key. My readers had to know why I was working for/with Energizer, and they had to understand that my unspoken contract with them had not been breached.

After Energizer came an invitation to join the Walmart Moms. After Walmart came TV spots. Then an invitation to work with Audrey for a Healthy Choice campaign. Soon after, Audrey and I were chosen to walk the runway at Fashion Week in New York City for Tide as “real moms.” Shortly after, I landed a spokesperson role for Mattel’s new line of games for preschoolers and took a Disney Cruise press trip to visit Castaway Cay. Then an invitation to join the Hanes Comfort Crew, which included a trip to Disney World with my family to visit the Parks and Hanes new Design a Tee Store at Downtown Disney. A gig as a superinfluencer for Frigidaire led to a kitchen full of brand-new appliances. Getting hired to be Scrubbing Bubbles spokesperson for the year. Incredible.

The attention put me in the spotlight just when the Federal Trade Commission (FTC) was raising its mighty fist to question the integrity of product review bloggers like me.

Because I’d founded a blog focused solely on product reviews—with a database of some 1,300-plus products by then—ABC News and Fox News were quick to knock on my door for interviews. They asked me the questions I’d asked myself when Energizer first approached—i.e., was it possible to stay honest and work as an advocate for large companies? I told those newscasters what I said above. Full disclosure and a belief in the products I’d been invited to rep were essential. Anything less wouldn’t cut it; readers would see right through it, and trust would dissolve. I couldn’t risk that, and neither should any blogger doing product reviews.

In reality, the FTC was the least of my problems. I knew I was square with them and my readers. It was my family who was getting the short stick. I repeatedly found myself in bed unable to sleep, thinking about all the vlogging, skyping, and posting I had to do the next day. I was letting business dictate the rules of engagement instead of family. That was backward. I had a newborn, a two-year-old, a business, and no babysitter. I was trying to cram a thirty-hour-a-week job into naptime and evenings. My FedEx woman and UPS man were knocking on my door at all hours with deliveries. I had some 1,000-plus messages in my email inbox, including readers, PR people (offering free tanning solutions, crib mattresses, and juice box flavors, among other products), and the myriad Digital Moms I felt I owed my success to. The professional side of me felt obligations to email everyone a sweet reply with answers signed “xo Colleen.” The mom side simply wanted to push a swing or two and not miss the fleeting moments.

It took a near disaster with a TV crew from ABC to actually change my behavior. The scene: my seventeen-month-old clinging to my legs (he was terrified of the camera gear) and my three-year-old whining for more bubbles, Goldfish crackers, and marshmallows while I tried to field questions about working from home. At one point, to get better angles, the TV crew had me turn my back to the kids, which inspired my son to tightrope-walk the top of the couch, at which point the cameraman stopped filming and asked if this was going to work. The short and long answer: no.

I took evasive action. I hired a sitter. I developed a friendship with the delete key on my computer. I turned off Skype for good, as I couldn’t afford the extra chatter. The power of being my own boss and being able to make these decisions was incredibly satisfying. I had the option to put my children first, and I chose it.

As for the money, mostly I’ve socked it away. We call it the “gravy.” I never expected to make any, and its existence is still something of a shock. My hope when I began Classy Mommy—and it was a very vague hope—was that if I worked hard on content daily, eventually, someday, something would happen. Something? Maybe I’d earn some revenue. Maybe if I earned some revenue, I’d donate it to charity, a charity like Project Peanut Butter, which helps malnourished children in Africa. Seeing how privileged my new baby was made me want to do more. I’d make the charity my Classy Mommy cause. My husband and I had never planned on my working, since I originally wanted to be a stay-at-home mom. It’s wild, but by hanging up the corporate golden handcuffs, I was able to rediscover a whole new me, a whole new digital career. Today, there’s enough for charity, impromptu vacations, and home improvement projects we wouldn’t have been able to do on one salary. It’s thrilling and most unexpected.

After my press last year, I received countless emails from moms across the country asking me how to have a career like mine. I couldn’t possibly answer every email, but that collective curiosity—to live out a dream career from home—inspired me to write this book with Audrey.

As you’ll read in the chapters to come, we believe there are seven basic steps to finding this middle ground and having a dream career of your own:

1. Find your passion. (Look around; stake out your turf.)

2. Hang a digital “shingle” and start typing.

3. Find your tribe.

4. Make opportunity knock and learn how to answer that door.

5. Manage the Benjamins.

6. Don’t forget the children! (Define your version of success and make sure you’re truly on middle ground.)

7. Live happily ever after by living your values.

Throughout the book, we’ll share our stories—and those of many women who already blog successfully—just to give you a sense of what it’s like to become a Digital Mom.

We know this book isn’t exactly the latest big-budget thriller. It’s more the type of reference book you’ll pick up and put down over the course of a week or a month. So some sidebar elements will pop up again and again to make it easy to spot certain kinds of tips and advice as you read:

• Moms Know Best: Personal stories and advice from Digital Moms who share their expertise, stories about overcoming obstacles, and tips on what has made them successful.

• Audrey and Colleen’s Tips: Think of this as “how we did it” or “how we would do it.” We’ll share our personal experiences and advice and try to break them down into short tips to make it easy for you to breeze through the book and walk away with insider knowledge.

• Top Five Lists: Our go-to advice and reasoning in lots of categories, to make it easy to learn the big ideas in a flash as you start your own digital journey.

• Also, we give a Crash Course in Social Media on page 207. It’s full of helpful terminology and advice that will make the rest of the book easier to understand. You’ll be able to familiarize yourself with the varied social media tools available and how best to utilize them.

But first things first. Before we move on to any specifics, let’s start at the very beginning—finding the topic that will launch your Digital Mom career. This topic will be the foundation of your entire blogging career, and it will ensure that you are engaged at all times, even when your life becomes complicated (your youngest has been sick and crying all week, the kids’ schedules get busy, family and friends are in town, and so on).

So, without further ado . . . Step 1: Find Your Passion.






STEP 1
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The hardest part is always getting started. That very first post. So even if you can’t figure out which topic is sure to be your passion, we still encourage you to just get started.

Stacie Haight Connerty, founder of the Divine Miss Mommy, who has more than 49,000 followers on Twitter, shares her best advice for new bloggers. “Just jump right in. Don’t wait or put it off because you think you’re not ready. Start a blog. Get a free one from WordPress if you need to. Review things around your house if you want to get into reviewing. Write about what you are passionate about. Just start.”

Sometimes, just by starting to write you’ll find what you do and don’t like to write about and where your passions lie. Plus, your writing will improve. We promise. Take a look at our first posts. We cringe a bit when we read them, wishing we had chosen a more riveting topic for our first post, but without that first step we wouldn’t be where we are today.


Our First Posts

[image: ] AUDREY: MARCH 13, 2007

Looks like I (Audrey) get to be the first one to blog!

Ahhh . . . there’s nothing like being eight months pregnant and trying to find the “perfect” outfit to wear to a function.

In my most recent case, last Thursday night at my Nana’s eighty-eighth birthday party.

I actually got time that afternoon to shower . . dry and straighten my hair . . . put some makeup on . . . and for all you moms out there who have little ones, we ALL know what a luxury it is to take a shower in peace and not have to worry about rushing rushing rushing—I can thank my husband for taking over the “kid duty”!

When all the finishing touches were done on my hair and face . . . I found myself in my closet trying on about ten pairs of maternity pants, all which fit last week, not fitting this week! I must have put on about fifteen tops . . . some showed too much belly and were really meant for the second trimester! . . . but nonetheless, I kept moving on, knowing the “perfect” outfit had to be among this sea of clothes!

And then my a-ha! moment.

Black leggings . . . a long black sweater dress . . . a striped blouse . . . UGGs . . . I must say, I felt good, and I “thought” I looked pretty damn good—after all, I am about thirty pounds heavier than I was at this time last year!

And . . . for the record, I did get the husband approval and my two-and-a-half-year-old son even told me I looked “pretty” (which just about smudged my eye makeup as the tears of joy came and “what a big boy he is now” came floating across my mind!).

And so . . . as I made my way around the party . . . laughing and chatting and eating and playing with the kids and having a great time . . . I came across my Nana (the birthday girl!) talking
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