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The Big Message Behind This Book:
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Here’s the single most important theme and idea for this guide: 

Copywriting is a language.

Consider copywriting a “professional language,” like accounting.

Accounting is considered “the language of business.”

And copywriting has been referred to as “salesmanship in print...”

So it makes sense to consider copywriting the “language of sales.”

More specifically, it is the language of emotion. 

Because emotions are what make people buy things. 

For me, it has been effective to learn copywriting the way you’d learn a new language, say Spanish. 

(For the purposes of this book, assume you absolutely cannot read or speak any Spanish. It will make all my examples a lot easier)

If you’ve never tried to learn a new language, here’s how the education process usually goes...

The instructors will start with some basics...

Then they will add some stuff on top, while they continue to repeat and reinforce past lessons and basics over and over.

It is the brute force repetition that makes the language stick.

But nobody teaches copywriting as a language to practice.

Instead, they teach it like putting together a piece of furniture.

“Do this. Then do that. Fill in this template.” 

We will not do that inside this guide.

We will establish a few core principles, then expand on them over and over and over.

In fact, you may find parts of this guide repetitive. 

That is by design. 

Once the emotions of the copywriting language are DRILLED into your memory through continuous practice and repetition... 

Then you really just need to consume as much of the language as possible.

Soon you’ll start to recognize patterns...

And then what started as reciting your “ABC’s” and numbers “one through ten” will evolve into simple objects, then simple sentences...

Until you are ordering your own food at a restaurant and telling jokes in “Spanish.” 

This guide will help you develop skills in a similar way for copywriting.

At first, you will need to think about what you are doing...

But not for long. 

In no time, it will all be second nature. 
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Most Gurus Only Get You Halfway There 


[image: ]


Imagine if instead of teaching you Spanish, I just gave you some of the most common phrases Spanish people say and told you to “fill in the blanks” for whatever you need.

That’s what a lot of “copywriting training” has become. 

Email templates, headline templates... Garbage. 

And sometimes gurus accidentally teach copywriting concepts without realizing that they are really speaking in jargon that comes loaded with assumptions that were never explained!

That’s because from the outside, it looks like gurus are speaking in simple English when they teach...

That’s the deception of copywriting’s “simple” appearance.

For example, they say you should write “conversationally” when you write your copy.

But your “conversationally” doesn’t come automatically imbued with salesmanship...

That is, your “conversationally” doesn’t automatically create intrigue...

Or automatically present a new and novel idea...

Or automatically communicate a sense of safety, ease, or urgency or scarcity!

You see, the language of copywriting is found in the subtext, not the text.

Copywriting is an emotional language where the words on the page do not matter as much as you’d think!

Because the emotional part of the brain is triggered by the unwritten subtext. 

The subtext is inferred, not spoken. 

Put another way, “it’s not what you say, it’s what you communicate.” 

If your words are conversational, but don’t communicate important, specific subtext, then you are speaking English... NOT copywriting.

If this sounds complicated, don’t worry... 

This guide is designed specifically to clear all of that up for you.

And it will also offer you all the tools you need to master the language of copywriting.  

What’s important is if you have been buying tons of books and courses only to find that your copywriting skills haven’t improved...

It’s not your fault.

Nobody teaches this subject as what it is... 

A unique language of its own that requires continuous practice.
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Why Templates And Regular Copywriting Books Fail You 
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So, back to our Spanish example. 

Say you’re ordering food at a restaurant. The server is speaking only in Spanish. 

You need help.

Let’s say I’m there too, and I tell you exactly what to say to the server. 

You repeat what I taught you perfectly!

Should you be happy?

You’re probably not satisfied.

Because when you really think about it...

You only have the ability to say those couple of words in that specific context, to that specific person, at that specific moment in time.

And even though you recognized a few of the sounds from Spanish books you’ve read, you still don’t really understand what you or the server said in the first place...

And here’s the real kicker...

You have no concept or system to help you understand HOW I decided to say what I said, instead of saying something completely different... 

Sure, the words made sense after you heard them...

But how can you come up with them?

That’s the problem with reading regular copywriting books and following templates. 

You KNOW that you are supposed to grab attention.

You KNOW that you are supposed to build intrigue.

You KNOW that you need to create urgency...

BUT WHAT DO YOU SAY?!?!?!?!?!

How the hell do you make this influence trigger... TRIGGER?!

So if you’ve read a bunch of copywriting books and still lack total and complete confidence in your copywriting, now you know why.

It’s not your fault. 

This book is going to change that for you, once and for all. 
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Becoming A Great Copywriter - The Daily Practice
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To become a great copywriter and to immerse yourself in the language of copywriting, there are three things you must do.

I am “borrowing” this checklist from Joe Schriefer, the publisher at Agora Financial, and an all-around awesome dude. 

The Daily Practice:

	Read a piece of copy a day

	Write a page of copy a day

	Come up with an idea a day


Read a Piece of Copy a Day

When you read a piece of copy, you should practice “active reading.”

Passive reading is what the majority of people do when they read.

The passive reader just absorbs the material and questions nothing within.

Your task as an active reader is to tease out subtext and try to infer the writer’s purpose behind what was written.

This entire guide is dedicated to teaching you professional-level active reading skills. 



Write a Page of Copy A Day

Writing a page of copy a day isn’t as daunting as it sounds.

Simply write a page of copy.

It doesn’t have to be for a big project, though it can be.

It could be a series of five short emails that you sum up into one page.

And you don’t have to use this page of copy you wrote.

If you want, you can throw your page away after you write it.

You could also just hand-copy a page of copy from a successful copywriter.

Sometimes I do that, then actively read and mark up what I wrote. 

Don’t get too hung up on this stuff. 

The benefit is in the daily practice and engagement with the language of copywriting. 

Come Up With An Idea A Day

When coming up with an idea a day, you should not be hunting for a “big idea.”

For instance, your one idea could be a simple way to improve a sales process...

A cool subject line for an email...

It could be anything, really.

Just try to stay in the habit of asking “what if...” as often as possible.

I know you’ll easily check this item off every day...

Everything in this guide will open your eyes and mind to a brand-new way of perceiving everything you read...

Particularly, text within advertising and marketing materials. 

So you will have plenty of ideas. Of this I’m sure. 
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What You Should Expect From This Guide...
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The purpose of this guide is to give you the tools you need to immerse yourself in the language of copywriting and expedite your progress towards mastery over the language.

In this guide, we will move through the common components of a full, long-form direct response sales letter.

We will cover the subtext that must be communicated by the copywriter, with examples of how some of the best copywriters in the world do it. 

The lessons will build on each other, so easy-to-grasp patterns will emerge quickly for you. 

Before we cover the different sections of copy, I need to explain how to actively read...

Without knowing what to look for and how to perform active reading, the rest of this guide is worthless. 

Active Reading - What To Look For When Reading A Piece of Copy
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Copywriting is a language
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Copywriting is a language communicated purely through subtext.

Therefore, when you are reading copy, you are not looking for clever turns of phrase or “mind control lines.”

The words aren’t important. 

It’s not what you say, it’s what you communicate. 

When reading a piece of copy, you are looking for what the copywriter is actually trying to communicate. 
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How I Discovered the Language


[image: ]


You’ll be happy to know that everything I’m going to show you in this guide already helped me generate well over $7.1 million in sales in a single year as a copywriter at Agora Financial.

And don’t think for a minute that I had a clue what I was doing when I got hired.

I probably knew less about copywriting than you know now.

I was as green as they come. 

But I was eager to learn copywriting fast, so I could make a million bucks, so I asked this question on my first day: 

“What books should I read? I’ve read The Boron Letters by Gary Halbert and The Ultimate Sales Letter by Dan Kennedy... What else?”

The reply:

“You don’t have to read any of that stuff... Don’t read about copy. Just read copy.”

That was a disappointing answer for me at the time...

But it has turned out to be the most fundamental truth about learning copywriting fast...

And the most important step to becoming a great copywriter. 

Lesson:

If you want to learn how to speak Spanish, don’t read a ton of books about Spanish...

Simply read Spanish. 

And if you want to learn how to speak copywriting, don’t read a ton of books about copywriting...

Just read copywriting.

The fastest way to normalize the language of copywriting and internalize it in your brain is to read it every single day.
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“Actively” Read a Piece of Copy a Day 
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It’s not good enough to simply read a piece of copy every day.

You must practice active reading. 

That is, you read with purpose.

You’ll read with pen in hand, discovering and marking patterns that will make writing your own copy much, much easier...

And you’ll look for new and novel lines the writer used that will inspire new, original ideas for when you’re writing your own copy.

This guide is going to give you the tools to perform active reading like a champ. 
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