
	
		
	




A Historical Tour of Walt Disney World

Volume 1

Andrew Kiste


	THEME PARK PRESS

	www.ThemeParkPress.com







2015 Andrew Kiste

All rights reserved. Except as permitted under the United States Copyright Act of 1976, no part of this publication may be reproduced or distributed in any form or by any means, or stored in a database or retrieval system, without prior written permission of the publisher.

Although every precaution has been taken to verify the accuracy of the information contained herein, no responsibility is assumed for any errors or omissions, and no liability is assumed for damages that may result from the use of this information.

Theme Park Press is not associated with the Walt Disney Company.

The views expressed in this book are those of the author alone, and do not necessarily reflect those of Theme Park Press.

Theme Park Press publishes its books in a variety of print and electronic formats. Some content that appears in one format may not appear in another.

Editor: Bob McLain
Layout: Artisanal Text

Theme Park Press | www.ThemeParkPress.com

Address queries to bob@themeparkpress.com





To my parents and brother, with whom I have traveled many
times to Walt Disney World, where I have some of my fondest
memories, and to my wife, Andrea, who puts up with my love
of Disney World and my unrelenting conversations about it.





Contents

Cover

Front Matter

Introduction

Part One:Main Street, U.S.A.

Chapter 1:The Victorian Main Street

Chapter 2:The Crystal Palace

Part Two:Adventureland

Chapter 3:Walt Disney's Enchanted Tiki Room

Chapter 4:The Jungle Cruise

Chapter 5:Pirates of the Caribbean

Part Three:Tomorrowland

Chapter 6:Tomorrowland: A History of the Future

Chapter 7:Walt Disney's Carousel of Progress

Selected Bibliography

Acknowledgments

About the Author

About the Publisher

More Books from Theme Park Press




Introduction

In 1993, I took my first trip to Walt Disney World. As a five year old, I was convinced that I was really floating through a town being ransacked by pirates or touring a house haunted by ghosts and ghouls. I remember standing in line for what seemed endless minutes waiting to get an autograph from and my picture taken with Roger Rabbit, or eating Mickey Waffles while being visited by Pluto and Mickey himself.

As a teenager who struggled with hormones and attitude, I found myself getting lost in the story of the four Walt Disney World parks; as I once wrote in my journal:

I feel like I can forget about all my problems and the problems of the world while I’m here. The issues of high school and the drama of my friends seem to melt away while I’m exploring the Magic Kingdom; it’s almost like you are in a sheltered world where everything is always happy and crafted to immerse you in the world of the story being told, to the point where nothing else matters.

Already, as a high schooler, I was noticing the intricacy of the immersive environment that was crafted by the builders and Imagineers who created many of the rides and attractions that I fell in love with as a child.

My wife and I took a trip to Walt Disney World to celebrate our two-year wedding anniversary in June 2012; it was the first time she had been to Disney World in almost ten years, and a lot had changed over the decade since her last trip. Unfortunately, during the course of our vacation, we ended up spending a lot of time with Tropical Storm Irene, which meant that we rushed from ride to ride to try to stay out of the rain and wind.

We made a return trip in 2013 while visiting the parks with my parents and brother in Orlando over Thanksgiving weekend. Unfortunately, because my wife and I only got a few days off from our jobs teaching, we were not able to spend as much time as I would have liked in the parks, and because of the typical Thanksgiving crowds, even while we were in the parks we weren’t able to do much more than slog from one long line to another.

As a result, I decided to slow down and try to absorb the detail and story of the parks, to truly pay attention to the things that make Disney famous for immersive guest experiences. It is this attention to detail that makes me appreciate the Disney theme park experience the way that I do.

As a history teacher, much of my day is spent attempting to coax interest from students about historical world events, and more important, trying to make those events interesting enough, and relevant enough, that my students will perk up in their seats, pay attention, and remember. I stress that quite a lot of what happens in the world degree is the consequence of events that happened decades or centuries in the past, and that’s one reason why history is so important.

In a similar manner, Disney Imagineers use historical details when creating lands or attractions at Disney parks. These details often go unnoticed by park visitors, but for those who understand the historical implications of their favorite ride or show or even restaurant, the illusion of the immersive environment becomes even more complete.

As you read this book, I hope that you will discover and appreciate some of the historical details that the Imagineers considered as they created some of the most popular Magic Kingdom attractions and lands, and that this knowledge will make your next visit to Walt Disney World all the more enjoyable—and, dare I say it, educational, too.

Andrew Kiste
Greensboro, North Carolina
December 2014


part i

Main Street, USA

Entering into Walt Disney World’s Magic Kingdom is the Disney Imagineers’ attempt at a “grand reveal”. After passing through the turnstiles of the park, visitors must pass through one of two tunnels into Town Square, above which is a railroad station. Every five to ten minutes, a steam-powered locomotive stops at the station to pick up guests for a grand circle tour of the Magic Kingdom. Park patrons emerge out of the tunnels into the sunlight, where they are greeted by a turn-of-the-twentieth-century town. In the center of the courtyard is a flag pole, and on the outside of the courtyard are such buildings as City Hall, the Fire Station, and the Harmony Barbershop. As visitors gaze toward the castle in the distance, numerous stores and businesses line either side of the street, and horse-drawn trolleys and carriages pass up and down the avenue. For nine months out of the year, the street is decorated with red, white, and blue bunting and flags, which evoke a patriotic feel. The stars-and-stripes are absent during the Halloween and Christmas seasons, when they are replaced with holiday-themed decorations.

At the end of Main Street, U.S.A. looms Cinderella Castle, which seems both oddly out of place and perfectly fitting. Most people would not expect to wander through a re-creation of a vintage small American town only to find a large, European castle at the end of the street. However, Walt Disney and the Imagineers who created the Magic Kingdom after his death decided to tap into Americans’ love of nostalgia when introducing them to the park.

Many guests don’t realize the deliberateness of Main Street, U.S.A. as the first land they experience upon entering the Magic Kingdom. When Walt Disney built Disneyland in 1955, he opened his park with a smaller version of Main Street, drawing on a nostalgic view of small-town America that many park guests remembered from their childhood. Each subsequent “Disneyland-style” park that opened around the world would also feature a Main Street right up front, even if the park were far from America, as in the case of Disneyland Paris, Tokyo Disneyland, Hong Kong Disneyland, and Shanghai Disneyland. Disney himself grew up in a small, Midwestern town, Marceline, Missouri, during a formative period of his childhood. Pride in American history was important to him, but little did Walt know that he was establishing what would become an important part of Americana: himself.

This American nostalgia is what the Imagineers tapped into when planning and building the Magic Kingdom in the late 1960s and early 1970s. Many people of Walt’s generation had grown up in small towns, and they were still strongly influenced by what they perceived were the values they took with them from those towns as they left to raise families of their own, often after serving their country in World War II, another powerful common experience. The early 1900s were “simpler times”, when men gathered around soda fountains or lunch counters in the local pharmacy or department store to exchange gossip, when horses provided transportation of goods and people in the absence of automobiles, and when most shops were small, specialized proprietorships, rather than impersonal one-stop shopping centers.

While this childhood nostalgia for small-town living appealed to adults in the 1970s, many young people and children were not as easily able to associate with this earlier era’s culture and architecture. As a result, throughout the second half of the twentieth century the Disney studio released a number of films that took place in small towns, including Pollyanna, Follow Me Boys!, and Pete’s Dragon. Youngsters who went to see these movies, which were set in small towns around the turn of the century, were better able to understand and appreciate the theming of Main Street, U.S.A.

However, as stated above, Cinderella Castle, while out of place in a small American town, still oddly fits into this section of the park. The castle’s placement at the end of Main Street serves two purposes: it tempts guests deeper into the park (famously referred to by Walt as a “weenie”, drawing on a metaphor of luring a dog to wherever you want it to go with a frankfurter) and it brings to mind the fairy tales many of them read during their childhoods, creating in them a desire to experience those fairy tales once again. While the castle is modeled after the one seen in the 1950 Disney animated feature Cinderella, two other “Disney princess” films had been released by the time the Magic Kingdom opened in 1971: Snow White and the Seven Dwarfs in 1937 and Sleeping Beauty in 1959. These three classic Disney animated films collectively help to define “Disney magic”; thus, by using Cinderella Castle as the centerpiece, or icon, of the Magic Kingdom, Imagineers were once again hoping to draw on the nostalgia of all park guests to create a greater sense of buy-in to the Magic Kingdom experience.

In order to create the illusion that guests had traveled back in time to a turn-of-the-century town, Imagineers had to re-imagine the history of small-town America from that historical period, as well as generalize the architecture and the types of shops that were characteristic of small towns and cities across the United States during the early 1900s.


chapter one

The Victorian Main Street

A Bygone Era

The Magic Kingdom’s Main Street, U.S.A., while set during the late 1800s and early 1900s, actually has its roots decades before. During the middle part of the nineteenth century, the railroad industry in America experienced a boom, as companies began to innovate. The weight of heavy goods transported in carts along dirt roads by horses or oxen made the roads rutted and difficult to traverse. Different inventors experimented with the addition of steam engines to the carts to do away with the necessity for draft animals. These steam-powered carts permitted quicker, cheaper transportation of heavy goods, but the roads were still rutted and posed obstacles to the carts. To solve this problem, industrialists experimented with steel beams, which enabled steam engines to leave the roads altogether.

In the 1860s, railroad industrialists began a project to connect the industrial northeast with the west; as small frontier towns sprang up in the west, and as cities began to boom on the Pacific coast due to the discovery of gold and other precious metals, there was a need for supplies and products to be provided by producers from New England and the Atlantic Seaboard. The Transcontinental Railroad was completed on May 10, 1869, joining the Union Pacific and Central Pacific Railroads at Promontory, Utah. Because of the ease with which goods and people could now be transported across the American continent, new, smaller railroad lines began to be built across the United States, and they soon became the main transportation system through which products and ideas were moved.

Small towns often sprouted along these railroad lines, providing goods and services to workers on the line, and eventually, services to travelers who used the railroads as transportation across the countryside. Because it was so vital to the economy of America, many men moved their families to these small towns along the railroads, finding jobs there and building homes. One of these families was named Disney; Walt’s father, Elias Disney, moved his family from Chicago to Marceline, Missouri, to work on a farm near a railroad. Small towns such as Marceline often had a strong community feeling, with residents who shared the same religious denomination, culture, and ethnicity; in fact, European immigrants to the United States often found jobs working for the railroads, and as a result, started settling west from their entry points in New York City and other East Coast port cities.

Because railroads drew visitors to these small towns on a regular basis, the inhabitants often decided to profit from this thoroughfare by providing goods and services to travelers along the railroad, as well as those working on the railroads. New types of businesses began to develop, benefiting not only those from the railroad, but the ever-growing numbers of citizens, as well. Many of these shops were proprietorships, owned by an individual or a family. These shops usually sold a specific type of item or items, catering to a specific need based at times on the particular skill of the owner or his family. For example, a family might operate a butcher’s shop, drug store, general store, or tobacco shop. These families usually rented out the spaces above the shops, which caused the central business districts of these small towns to also become residential in nature. Owners were usually able to advertise their businesses through either a sign or marquee over the door, but more often their business type and the name of the proprietor was etched or painted on the window so patrons knew what each business offered.

During the latter part of the nineteenth century, however, large department stores emerged that often put these smaller, family-owned companies out of business. Rather than a consumer going to a number of different shops in an afternoon for the supplies they needed, these corporate or chain department stores became a one-stop shopping destination for people to purchase various items. In the 1890s, an economic depression forced department stores to lower their prices, creating competition between small business and the larger stores, eventually closing down the proprietorships. These larger stores were able to purchase consumer goods directly from the manufacturers (Singer Sewing, Remington Typewriter, etc.), allowing them to sell products at lower prices, something that the small family-owned businesses could not afford to do.

Department stores such as F.W. Woolworth and the Great Atlantic and Pacific Tea Company (A&P) also offered services for shoppers, who were usually women, in order to make the experience easier and more enjoyable. For instance, some stores offered child care services for women who brought their children with them. Others provided package delivery, which made shopping easier for women with small children; rather than having to carry their purchases home from town, they were simply delivered to the family home. During the late 1800s, mail order companies like Sears & Roebuck became popular, saving busy mothers and wives time by allowing them to order products by mail.

During this period, suburbs did not exist, and people either lived in town or on the outskirts of town, sometimes quite a distance (by horse-drawn wagon) from the business district. For these people, a trip to town meant a day of shopping and entertainment, and if they didn’t bring their own lunch, they needed somewhere to eat it. Department stores often had lunch counters, making them even more of a day-long destination, but family-owned eateries, bakeries, and ice cream parlors also survived, more so than mercantile stores.

In the late 1800s, many buildings were designed by architects in the Victorian Italianate style. This form of architecture was characterized by heavy, fired brick facades, and was usually two to three stories tall, utilizing long wooden, iron, or steel beams. The sturdiness provided by these new building materials allowed for more or larger windows across the front of the structure, as well as larger interior rooms or more open floor plans. In order to save space, there were rarely alleyways between the buildings, so businesses usually shared walls with each other. Even though they shared walls, however, not all buildings were the same size; for example, one building might have been two stories tall, while its neighbor stretched up to three floors. As a result, the elevations of the skyline was variable as one looked down the street. The roof lines of buildings were often flat and undecorated (though this tended to change over time, with renovations). Some buildings had arched windows or windows that were inset from the exterior façade. Doors occasionally had concave hoods or even an overhanging porch or awning. The plainness and utilitarianism of these buildings were mainly because they were designed and built for the working and middle classes and store owners, rather than the upper classes and big businesses.

Over the course of the final years of the nineteenth century and the beginning of the twentieth, as department stores and chain stores began to put proprietors and families out of business, the landscape of small-town America began to change. Because the business districts were already built up for the most part, there was no more room for the chain and department stores to establish themselves, and so they began to buy out the “mom-and-pop” proprietorships. Once a few of these small stores had been purchased, the department stores would begin “warfare” against the remaining shops until they went out of business and the empty buildings put up for sale. These department stores would hire construction companies to go into these buildings and knock down the walls separating them to create one large store that spanned the area where four or five establishments previously were located. On rare occasions, department stores would even expand to build over top of short streets or cul-de-sacs of stores, absorbing the land and buildings in order to sell more products.

The 1880s and 1890s were also an important period in American cultural history. This was a time of high patriotic fervor; America celebrated its one hundredth birthday in July 1876, commemorating victory against Britain and subsequent independence as a result of the American Revolution. New innovations began to be introduced during this so-called “Second Industrial Revolution”. Henry Ford began producing automobiles for the common, middle-class consumer in the early 1900s, revolutionizing the transportation industry. Horses, the main form of transportation of both goods and people in the 1800s, began to disappear from cities as automobiles and motorized vehicles became more common. In the late 1870s and 1880s, electric street lamps began to be utilized in cities and towns across America, replacing gas lights. Sometimes new lamps were installed, while at other times existing gas lamps were modified and fitted out with the wiring and bulbs to allow for electric light. Similar conversions to electric light occurred in wealthy homes and businesses. Also, during the first few decades of the twentieth century, as electric lights became increasingly popular, many businesses began to attach electric light bulbs to the roof lines, awnings, and marquees of the buildings, allowing for the town to be illuminated at night.

Throughout the first half of the twentieth century, technology further hastened the demise of the small town as the center of Americans’ daily lives. The popularization and commonality of Ford’s automobile allowed for the creation of suburbs; people no longer had to live within walking distance to their jobs, but could now commute from longer distances due to personal and mass transportation. Roads were expanded in these towns to facilitate more motorized traffic. The development and popularization of steel and elevators allowed for the building of taller structures, and many of the buildings in small towns were torn down or built up to accommodate more businesses in a smaller area. Small, independently-owned businesses disappeared for the most part, as the likes of Montgomery Ward, Macy’s, Woolworths, Sears and Roebuck, and J.C. Penney took their places, selling bigger selection of similar goods for less.

Because of these innovations, the town increased in size, annexing the land around it and expanding due to the inclusion of new businesses and services. Cities and towns became hubs for shopping, dining, business, and entertainment. During the first few decades of the 1900s, theaters and movie palaces started to become prevalent, showing silent films accompanied by ragtime piano and later by soundtracks and dialogue. Penny arcades also became popular, where young people could watch hand-cranked films using a mutoscope, play a non-electric form of pinball, or even billiards. However, morality usually dictated that places like billiard halls, arcades, and in the 1920s illegal bars called speakeasies, were not appropriate places for young people to patronize and would eventually lead to violence and drunkenness. As a result, people who spent too much time in the cities or even lived within their limits were often seen by “proper” citizens as corrupted, and a period of social segregation began.

Thus, the “golden age” of small town America came to a close.

The Magic Kingdom’s representation of Main Street, U.S.A. is a pretty accurate depiction of what a turn-of-the-century small town might have looked like, albeit with the “Disney touch”. Because Walt Disney spent his childhood years in the small town of Marceline, Missouri, he was nostalgic for the charm that these small communities held. Disney believed that his parks should “be a world of Americans, past and present, seen through the eyes of my imagination—a place of warmth and nostalgia, of illusion and color and delight.” The re-creation of a small town decorated with red, white, and blue bunting makes guests feel not only nostalgic but patriotic, as well; the assumption is that the town is celebrating Independence Day. Main Street, U.S.A. is meant to be a prototypical example of Americana frozen in an era which Disney perceived as our golden age. Independence Day is also typically celebrated with parades and fireworks; even though the Magic Kingdom’s parades and fireworks shows are not patriotic in nature, they do still fit the theme of
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