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How to Use This Book

This is a 30-day working plan for adult beginners who want to create and launch one simple digital download using free tools and without an existing audience.

What "digital download" means here: a file or small pack of files people can buy or request and open on their own device—such as a PDF checklist, worksheet pack, planner pages, template set, short guide, or printable pack. It is not about building an app, a membership site or a large course.

Assumptions this plan avoids:


	You do not already have followers, an email list or a shop.

	You do not need paid software, stock photo subscriptions or ads in the first 30 days.

	You will not invent demand. You will look for real questions and test a small idea before you polish it.



How to work each day:


	Read the day's goal and steps.

	Do the action, even if the result is rough.

	Save your notes in one folder (paper or digital). Name files clearly: research, outline, draft, sales-page, launch.

	If a day asks you to check a fee, tax or privacy rule, open the official page for your country or platform and write the date you checked it. Do not copy numbers from memory or from this book as if they were current law.



Tools at €0 for this plan (examples of free options—verify current terms yourself):


	A text editor or free office suite for drafting

	Free browser-based design or PDF export tools for a simple layout

	Free image tools for resizing and basic accessibility checks

	A free email account for support replies

	A free or freemium storefront, tip jar or marketplace that allows digital files in your region (compare current fees before you choose)



Honesty rules used throughout:


	No fake testimonials, invented sales figures or guaranteed income.

	Label every invented scenario as Hypothetical example.

	Prefer "I do not know yet—check the official source" over a confident guess about law or fees.

	Prefer a small, finished download over a perfect unfinished idea.



When you finish Day 30 you should have: one researched idea, one prototype, one edited accessible file, clear licensing notes, an honest sales page draft, a launch checklist and a simple support/revision loop. Publishing and payment setup remain your responsibility and may need extra days after this plan if a store's review takes longer.


Day 1: Define a Finish Line You Can Reach

Goal: Write one sentence that describes a finished first download, not a business empire.

A vague goal ("make digital products") stalls beginners. A finish line is concrete: file type, topic, who it helps in one situation, and what "launched" means for you (for example: listed in one store with a price, or offered for free in exchange for an email you are allowed to collect).

Steps:


	Open a new note titled `finish-line`.

	Complete this sentence: "In 30 days I will publish one [file type] that helps [person in a specific situation] do [one outcome], using free tools only."

	Add what "published" means for you in one line (one store / own simple page / free download page).

	Add what you will not attempt in these 30 days (course, membership, paid ads, brand redesign).



Done when: Your finish-line note fits on half a page and you could explain it to a friend in under a minute.

Avoid: Promising yourself income targets. This plan measures a finished launch process, not revenue.


Day 2: List Problems You Can Explain Without Jargon

Goal: Collect 15 real-world problems you understand well enough to teach in plain language.

You do not need an audience yet. You need problems you can describe accurately. Skills you already use at work, at home, in study or as a hobby are fair starting points—as long as you will not copy someone else's protected material.

Steps:


	Brainstorm for 20 minutes. Write messy bullets.

	Prefer problems with a clear "before" and "after" (confused → organised; stuck → first draft started).

	Cross out anything that requires a licence you do not have (medical treatment plans, legal templates for regulated advice, trademarked exam content, and similar).

	Keep 15 candidates in a list called `problems`.



Hypothetical example: Sam works in a small office and often helps colleagues rename messy spreadsheet columns. Sam lists "rename columns so a beginner can sort a sheet without breaking formulas" as a candidate—not "become a data expert."

Done when: You have 15 problem lines, each understandable to a non-expert.


Day 3: Turn Problems into Download-Sized Outcomes

Goal: Rewrite each strong problem as a single deliverable a person can finish in one sitting.

Downloads sell clarity. "Productivity" is vague. "A one-page weekly reset checklist with five questions" is sized for a first product.

Steps:


	For each problem, write: audience situation + deliverable format + time to use it.

	Mark formats you can produce with free tools (PDF, plain text pack, simple spreadsheet template, printable pages).

	Discard ideas that need video hosting, live coaching or custom code in version one.

	Shortlist five outcomes.



Done when: Five outcomes each fit the pattern: "A [format] that helps someone [situation] achieve [outcome] in about [time]."


Day 4: Ethical Desk Research Without Scraping People

Goal: Find public evidence that people already ask about your shortlist—without harassing anyone or scraping private data.

Ethical research uses public, permitted sources: open forums where posting is public, library books, official documentation, search suggestions, and questions people voluntarily published. It does not mean creating fake accounts to message strangers, copying private group content, or building a secret list of emails.

Steps:


	For each of your five outcomes, search public questions (forums, Q&A sites, public social posts). Record the question in your words, the source type, and the date you saw it.

	Note repeated phrases people use. Those phrases later help honest sales-page wording.

	Do not copy long passages from other creators' paid products.

	Rank your five outcomes by: clarity of need, your ability to teach it, and ease of building a small file.



Done when: A research note exists for each shortlisted outcome with at least three public question paraphrases (not verbatim copyrighted articles).


Day 5: Pick One Idea and Write a Non-Hype Promise

Goal: Choose a single Day-30 product and write a promise you can keep.

Steps:


	Score your five ideas 1–5 for: teaching confidence, build speed with free tools, and evidence of repeated public questions.

	Choose the highest honest total. If tied, pick the smaller file.

	Write a promise in one sentence: what the file contains and what it does not contain.

	Write three "out of scope" bullets so future-you does not inflate the project.



Hypothetical example: Promise: "A 6-page PDF that walks a beginner through exporting a simple invoice template in a free office suite." Out of scope: tax advice, bookkeeping software reviews, income claims.

Done when: One idea is locked for this 30-day cycle. Park the rest in a later-ideas list.


Day 6: Map the Buyer's First Ten Minutes

Goal: Design the experience from download to first win.

People abandon files that open into confusion. Your product should guide the first ten minutes.

Steps:


	Write the opening screen or first page content: title, one-sentence purpose, what to do first.

	List materials they need (printer? spreadsheet app? none?).

	Describe the first small win they should reach within ten minutes.

	Note accessibility early: readable font size intent, plain language, text that is not only in images.



Done when: You have a one-page "first ten minutes" map.


Day 7: Outline the File Before You Decorate It

Goal: Create a skeleton outline with sections in order.

Decoration before structure wastes time. Outline first.

Steps:


	List section headings in order (usually: purpose, how to use, steps or pages, checklist, what's next, copyright/licence note).

	Under each heading, add bullet points only—no full prose yet.

	Cap length. A first download can be short if it is complete.

	Save as `outline-v1`.



Weekend checkpoint: Re-read Days 1–7. If the idea now feels too big, shrink the outline, not the calendar.
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