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Chapter 1

Introduction 
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The United States due to its very many and deep pocketed collectors have for decades now been the number one in ranking in terms of most active and most profitable destination for collectable sellers.

This is no big surprise since for decades now, American Pop Culture and Americana’s influence pervade most parts of the world. It seems that the influence of America can be felt wherever you go around the world.

From the coca-cola or coke sodas sold throughout the world to the Nike branded shoes that can be seen being worn by many people as they go about their day, America’s influence cannot be underestimated.

But nothing carries the banner of American culture more than Hollywood, or its entertainment industry. You can hardly count the number of cinemas around the world who show American movies alongside their local offerings.

American entertainment and sport stars are widely known throughout the world and are arguably even more popular than a country’s local sports stars.

For example, someone from another country outside of the America may not know their local top basketball players but you can make an almost safe bet that they know Michael Jordan.

The power of American sports entertainment alone cannot be underestimated. American Professional Basketball is almost shown in every country. It is even funny to note that there are even countries where Baseball and Football are not played but the locals still watch American Baseball and Football.

Funny as it might seem that for example in the Philippines and Australia which are two countries which I have lived for a long time, many people there watch the American Super Bowl Finals and even consider it a major event although American football is not played in these two countries.

But lately, the pop culture of other countries have started to compete with American pop culture most notably Europe and Asia. But would they rise above America? Find out as this book delves into more details about the collectable culture and market of these regions.  
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Chapter 2

The Harry Potter Mystery
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Even though the Harry Potter movie franchise ended about a decade ago its legacy continues on with reruns, theme parks and so on. However, if you watch for example American flipping videos on Youtube you would notice a notable absence of Harry Potter merchandise especially in a flea market and/or garage sale setting.

There are several reasons why you might not be seeing much Harry Potter merchandise in American flea markets and garage sales, and it's likely a combination of factors rather than just one.

Mass Production and Perceived Value: The vast majority of Harry Potter merchandise was mass-produced. While first editions of the books, particularly the UK versions, are highly valuable, most other items were made in such large quantities that they don't hold significant resale value. People are less likely to sell items at a flea market if they don't believe they can get much for them.

Age and Collectibility: The first book was published in 1997, and the movies ran until 2011. While this is a decent amount of time, a lot of the merchandise from that era may not yet be considered "vintage" or "antique" in a way that would make it a desirable item for many flea market shoppers. People might not be getting rid of it yet, or they might be holding on to it for sentimental reasons.
Cultural Differences (UK vs. US): The Harry Potter series is deeply rooted in British culture. The books were first published in the UK, and the films were shot there. The world of Harry Potter, with its schoolhouses, treacle tarts, and other details, often feels more familiar to a British audience. There may be a stronger and more enduring collector culture for the merchandise in the UK, where it's seen as a part of the nation's cultural fabric. This is evidenced by the fact that the UK's first editions of the books are far more valuable and scarce than the American editions, which were printed in much larger numbers.
Changing Fandom and Market: While the Harry Potter legacy is strong, consumer demand for merchandise has been in a slow decline in recent years. This means that while the brand is still a pop culture powerhouse, the market for new merchandise is not as frenzied as it once was, and this may be reflected in the secondary market as well.
In summary, the lack of Harry Potter merchandise at American flea markets is likely due to a combination of mass production, the age of the items, and the possibility of a stronger collecting culture in the UK.

As you can see, we are already getting a small glimpse inside the difference in collecting habits between Americans and Europeans.
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Chapter 3

J.K. Rowling’s Merchandise
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The same is likely for the other merchandise from J.K. Rowling's other fantasy novels.

This highlights the key difference between a cultural phenomenon and a popular book series. The scenario for J.K. Rowling's other works is significantly different from that of Harry Potter, for a few key reasons:

1. The "Harry Potter" Phenomenon vs. Other Works:

Harry Potter: The series was a global cultural juggernaut. It wasn't just a book; it was an entire universe that spawned eight major films, a stage play, theme parks, video games, and a massive amount of merchandise. This widespread and sustained commercial success created a huge market for related products, from wands and plush toys to clothing and collectables.

Other Works: J.K. Rowling's other novels, while commercially successful, have not reached the same level of pop-culture saturation. The Casual Vacancy, for example, is an adult contemporary novel. It was a bestseller, but its genre doesn't lend itself to a wide range of merchandise. The Ickabog is a children's fairy tale, and while it has a beautiful, illustrated book, it hasn't generated the same kind of merchandising push that a massive franchise like Harry Potter did.
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2. LACK OF WIDESPREAD Merchandise:

Because the other works haven't had the same extensive media tie-ins and fan culture, there simply isn't a lot of merchandise to be found in the first place. You can find copies of the books themselves, and perhaps some limited-edition or signed copies that have collector value. However, there are no "Ickabog" action figures or "Casual Vacancy" themed lunchboxes to be sold at a garage sale.
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3. THE "FANTASTIC BEASTS" Exception (and its limitations):

The Fantastic Beasts film series is the one exception. It's a direct prequel to the Harry Potter universe and has a significant amount of merchandise, including wands, plush toys of the creatures, and collectables. However, even this merchandise is not as ubiquitous as the original Harry Potter series for a few reasons:

Less Widespread Fandom: The Fantastic Beasts films have not been as universally acclaimed or commercially successful as the original Harry Potter films. The fan base is smaller and perhaps less enthusiastic, which affects the demand for merchandise.

Newer and Less "Classic": The films are newer, and the merchandise hasn't had as long to circulate in the secondary market. A collectable is often more valuable when it has some age and nostalgia attached to it.

Focus on Books: Many collectors of the Fantastic Beasts series focus on the screenplays and the "textbook" that inspired them, rather than a wide range of other items.
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IN CONCLUSION, THE absence of merchandise from J.K. Rowling's other works in places like flea markets is not a coincidence. It's a direct result of the fact that these works, while popular in their own right, have not had the same level of merchandising and cultural impact as the Harry Potter series. The resale market for her other books is primarily centered on collectable first editions or signed copies, rather than mass-produced trinkets.
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