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To my heroines
My 100% Irish grandmother, a woman of wondrous wit.
My 100% German grandmother, whose laughter
bubbles like champagne.

and

To the memory of my heroes
My grandfathers—a magnanimous Marine and
a stouthearted sailor.
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Dear Barack Obama,



Let me begin by borrowing one of your favorite phrases. Let me be clear: I am a young American and I am writing on behalf of my generation. We are the Millennial Generation and we are 95 million strong. I am writing to request accountability for victimizing us for your political gain. You promised us jobs, hope, and change. In the end, you followed through only on the “change.”

You duped Millennials into voting for you not once but twice and implemented unconstitutional decrees that robbed us of the opportunities that we deserve. We are the first generation of Americans to be financially worse off than our parents. Your puerile policies and pomposity have rendered it nearly impossible for us to achieve the American Dream.

You chatted it up with our favorite hosts like Fallon, Leno, and Stewart; you seemed like a nice, regular guy and Millennials trusted you. You saturated social media with false hope. You endorsed voyeuristic YouTube videos by Hollywood celebrities targeted at college students for your presidential campaign.

With the aid of your teleprompter, you traveled the college-campus circuit, promising us that you would help us find jobs when we graduated and that you would make college more affordable; you encouraged us all to go to college and twisted our arms to take out massive loans. Meanwhile, your administration was profiting off our backs.

Law school students acquired colossal debt and passed the bar exam only to end up working as coffee baristas; Ivy league graduates applied for third-rate jobs just to get by; and youth abandoned their dreams as nurses, doctors, and surgeons to take mind-numbing but higher-paying office jobs within the government.

You told us that you were reforming health care and making it more affordable, but you did not tell young medical students how hard it would be for them to care for their patients or make a profit as physicians under Obamacare. We thought you were being “transparent” when you told us we could keep our doctor and our health-care plan if we liked it; we didn’t realize you had your fingers crossed behind your back.

You promised to create 7 million new jobs and to help entrepreneurs of my generation become “the next Steve Jobs.” Then you hardly worked on the economy at all; you spent nearly twice as much time on the golf course as you did in economic meetings.1

Meanwhile, my generation of highly educated Americans was underemployed and drowning in the student debt that you advised us to take out. Our credit was terrible; we couldn’t buy homes and we often had nowhere to turn but our parents’ basements. We put off marriage, and many of us will delay parenthood for so long that we may never see our own grandchildren.

You sent young men and women into hopeless battles where they had their limbs blown off by savage brutes and earned an epidemic of PTSD. When these brave troops returned home, you withheld their benefits and imprisoned them unjustly—sending them spiraling into suicidal depression.

You rendered my entire generation defenseless and vulnerable to terror and violence; you attacked our Second Amendment rights; you threatened to hunt us down with lethal drone force; you allowed young Americans to die in easily preventable terror attacks.

Your administration lied to my friends about guns in order to buy their votes. You did not just mislead; you are culpable for setting us against each other and creating an aura of distrust that clouds our relationships; you are accountable for promoting gun regulations that left us susceptible to mass violence in our schools and workplaces.

You were the Executive Con Man of one gigantic pyramid scheme where young people hustled to knock on doors and “get out the vote” in both 2008 and 2012 only to be forgotten by you. Once elected, you prioritized getting down in a dance-off with Usher; jetting off to play eighteen holes with Tiger; and eavesdropping on journalists with Holder.

You shirked responsibility for the misery you imposed on my generation. Your economic, social, and national security policies have left both literal and metaphorical bloodstains on your hands for killing the hopes, careers, and dreams of young Americans for your own political gain.

Your administration’s lies and incompetence anger me on my own behalf and on behalf of my friends and our parents. You have done such extensive damage to my generation that I decided to share and expose our story. You are now accountable to us. I expect you to read this book; I believe you will find it quite eye-opening.



Sincerely,    
Katie Kieffer








1

OPERATION
PICKUP LINE

Bill Clinton beguiled any attractive young woman who struck his fancy as he made his way through two terms in the White House. Barack Obama outdid Clinton during his own dual presidency, beguiling young men and women alike without leaving even one stained navy blue dress to mark his trail. Obama worked remotely—using slick and dirty pickup lines to attract youths to his brand and then turning around and crushing the careers, hopes, and dreams of millions of young Americans.

Obama’s greatest presidential legacy is also his biggest scandal: Obama literally robbed the cradle. He seduced the Millennial generation into voting for him not once but twice. He captured 60 percent of the eighteen-to-twenty-nine vote in 2012 and an even larger share of the youth vote (66 percent) in 2008.1 Unlike a young person who could at least find maturity and support in an older partner, Millennials who voted for Obama were left with a shell of a man who had less maturity than they; a man who promised to help them land jobs and pay for college only to leave them jobless while he teed off with his bad boy playmates.

Because He Could

Why did Obama con 95 million young people? For the same reason President John F. Kennedy preyed on an attractive young intern. And for the same reason Clinton said he became an expert in extramarital affairs and dress staining: “Just because I could.”2

Because he could, one summer afternoon in 1962, President John F. Kennedy treated nineteen-year-old White House press office intern Mimi Alford to a swim and two daiquiris. Before she knew it, her “first time” was taking place on first lady Jacqueline’s bed. Kennedy continued the affair until his assassination. Alford recounts the liaison in her memoir, telling how Kennedy once put her in the “unforgivable” position of pressuring her to perform a sexual favor on one of his aides—while he observed.3 To think many people worried that Kennedy would take his orders from the pope.

Because he could, President Clinton invited White House volunteer Kathleen Willey into a private Oval Office hallway where he groped her breasts and then placed her hands on his privates. This was not consensual. Clinton’s eighteen-month affair with White House intern Monica Lewinsky was consensual. Still, she was quite young, he aggressively encouraged the affair, and he was her boss, not to mention the president of the United States. Clinton relied on Lewinsky’s constant adulation, frequent “non-sex,” and willingness to become his cigar holder to boost his fragile ego. Eventually, he exercised a shakedown effort on both Willey and Lewinsky to influence their testimonies after stories of his fondling leaked.4

Many paths lead to the White House. Obama decided to take the path that had been blazed by a long line of cheaters, seduction masters, and swindlers. He was a careful student of Kennedy and Clinton, quickly picking up on their least-becoming traits and using his knowledge to build himself into a far bigger player. As far as we know, Obama was never a player in the sense that Clinton and Kennedy were; Obama was a whole new kind of player.

As if there was any doubt, Clinton outright told us that he lived “parallel lives.”5 As he racked up rendezvous, Clinton utilized a special calendar to track the days on which he actually behaved himself.6 Obama was more guarded; he kept his wild cards close to his vest and his second life is just now coming to light.

Only, Obama did not use his sway to get White House interns to carry out sexual favors; he used his power to extort votes from young swing voters. From Obama’s perspective, it must have been more titillating than a swinger club: after young people gave him their votes, he returned their favors with official and unofficial policies that destroyed their social, cultural, and economic opportunities.

Groupies will go to their graves arguing that Kennedy and Clinton made mistakes in their private lives but were excellent leaders overall. Groupies can’t make this argument for Obama. The reverse is true: he led a wholesome-looking private life and made colossal public mistakes that set back an entire generation—forever.

No one can defend Obama’s actions (as they tried for Clinton) by saying: “It’s none of our business. Even if he was president, it was still his private life!” Obama did not seduce one busty babe in a bathroom; his quest was 30 percent of the U.S. population.

When a sober man makes the same public promises over and over again, and then signs policies that break these promises, he is operating with careful calculation. Obama knew what he was doing and he was not acting under the influence of a fine Scotch whiskey.

We had every right to expect our presidents to behave with integrity. Think about it. We gave these men and their families free rent for eight years in a mansion, we paid for their vacations; we handed them the most powerful and high-profile job on earth; we fetched them in limousines; we flew them cross-continental in Air Force One, and we supplied them with an army of chefs, bodyguards, and assistants to attend to their every whim. It is silly to defend presidents after they abuse their power and bite the hands that fed them—our hands.

No matter what Obama, Clinton, or Kennedy’s groupies say, big shots are capable of leading with fortitude. Certainly, not every powerful, burdened, charismatic, and handsome male has become a con man just because he could.

Case in point: Steve Jobs. The late cofounder of Apple possessed comparable power, charisma, and good looks to those of Kennedy, Clinton, and Obama. As the billionaire entrepreneur who built Apple into the world’s most valuable company, he could have scored with his choice of paramours. Jobs juggled a global business empire with family life plus the strain of pancreatic cancer. He honored his commitments: He was loyal to his wife Laurene through their twenty-year marriage; he led Apple with integrity; he received the first National Medal of Technology from President Ronald Reagan; he barred porn on Apple apps when his competitors did the opposite; he advised Clinton to come clean on Lewinsky, and he told Obama to stop ripping off the American dream with his policies.7 Jobs made some mistakes as a young man, but he was not a hypocrite. He sincerely repented of his omissions and matured into a devoted father, faithful husband, and businessman of integrity.

We could also bring up Presidents Ronald Reagan or George Washington as examples of big shots who were also good guys. But because Jobs was a registered Democrat, we now have a case for powerful men to behave with integrity that no liberal can tear asunder.

Reflecting on the legacies of our three most charismatic Democratic presidents in recent memory, the question becomes:

Who was the biggest con man?


1. Kennedy: For bedding an intern willing to play naughty nurse behind the back of a married mother?

2. Clinton: For coaxing sexual favors from a young coquette throwing him kisses in public and teasing him with her thong at the office?8



or


3. Obama: For taking advantage of the hope and trust of an entire generation of young Americans and permanently setting them back economically, morally, and socially.



Our answer is obvious.

Kennedy lured. Clinton decoyed. Obama hunted big game. He could and so he did.

Who Are the Millennials?

Baby Boomers had many children: Millennials comprise about 30 percent of the U.S. population. Historians Neil Howe and William Strauss popularized the term “Millennial Generation.” Most people agree that Millennials were born between the late 1970s and the early 2000s.

Most Millennials remember exactly where they were when the twin towers of the World Trade Center fell on September 11, 2001. They remember Clinton’s affair and impeachment trial and G. W.’s bullhorn speech at Ground Zero, and the majority of them voted for the first African American president.

They are techies. For the first generation to grow up contemporaneously with the Internet, e-mailing is a given and texting is instinctive. Millennials were babies when Microsoft, IBM, and Apple were having “babies”: new operating systems like Windows 95, OS/2, and Mac OS. When Millennials wake up in the morning, they instantly check their smartphones; they were the earliest adopters of social media like Facebook and Twitter; they do not keep photo albums, but they do Instagram their lives; they grew up with fifth-generation video-game consoles like Sony PlayStation and Nintendo 64 and with J. K. Rowling’s Harry Potter, Stephenie Meyer’s Twilight series, and The Hunger Games. YouTube and reality television made them famous (think pop star Justin Bieber)—and infamous (think Bieber when caught on camera at a New York club squirting a photo of President Clinton with blue cleaner fluid and shouting: “F—k Bill Clinton!”). Technology has made Millennials’ lives an open book—their pranks go viral as fast as their successes.

Transparency is huge for Millennials. Given the technology they grew up with, it is no surprise that experts say this generation places a high value on being included in a stream of back-and-forth communication with their friends, peers, and colleagues.9 Millennials also are budding pioneers; entrepreneurship appeals to them, as does the ability to trail-blaze within an existing company. Quick and observant learners, many strive to soak up every bit of information around them, and they are so eager to grow (right now!) that they pique their supervisors, who kindly coach them on patience.

Millennials have been dismissed as “lazy narcissists.” Realistically, Millennials are fiscally conservative and socially libertarian, and their number one issue is the economy.10 Experts say Millennials resemble Americans growing up during the Depression era—using coupons, shopping for deals, and embracing an organic, do-it-yourself lifestyle.11 MTV released a study in 2013 revealing that 75 percent of fourteen- to seventeen-year-olds worry about the economy’s impact on their future. 12 Fourteen is too young to be so anxious, but our youths are not blind; they know their future is murky and are economically wary.

Despite fielding stress at a tender age, Millennials have big hearts; many are willing to donate their time and services to the community or the armed forces. They excel when their families and mentors give them the benefits of high expectations, freedom, and leadership. But when their mentors exploit them for profit, their natural talents wilt and they tailspin into tabloid tonnage or exchange their reputations for quickie claims to fame like “I was the first guy eliminated from The Bachelorette!”
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IF you are a Gen Xer, Baby Boomer, or a member of the Greatest Generation, you experienced your own set of challenges. Many of you fought for the freedom that Millennials enjoy today. Through your hard work and perseverance, you built many of the great American companies that will employ Millennials in the future—from the ground up. You also experienced what it was like for America to dominate and be respected around the globe. You tasted a freer America. You knew that if you were industrious and honorable, you could achieve the American dream. You want this life for your children and grandchildren, who are Millennials.

Americans of all ages now have a common desire: to pursue and achieve their hopes and dreams. To advance toward this goal, we must uncover the untold story of how Obama ripped off the American Dream for the Millennial Generation. In telling this story, we will encounter lessons, alternatives, and solutions to move us toward freedom and fulfillment.

Once Upon a Christian Community Organizer

Many years ago, in the windy city of Chicago, there lived a young man named Barack Obama. His friends called him Barry and he called himself a follower of Jesus Christ.

Barry was a “community organizer” and part of his job was to help poor black men living in Chicago’s South Side find work.

Community organizing sounded like a benevolent profession, especially to Millennials who grew up volunteering. In 2007, young swing voters hearing that a former “community organizer” named Barack Obama was running for president were given the impression that he had dedicated his life to serving his neighbors. It almost sounded like Obama had worked at an orphanage rocking forsaken infants to sleep, or at an animal shelter spoon-feeding milk to kittens. Far from it.

Millennials did not realize Obama’s true motivation for becoming a community organizer. Here’s what they didn’t know: After completing his undergraduate work at Columbia University, Obama worked briefly as a research assistant for a mid-Manhattan consulting house to pay off his student loans and then began aggressively applying for community organizing roles. Obama was an Ivy League graduate who could have worked in a Manhattan firm. Instead, he sought $10,000 per year and a car allowance to leave New York in 1985 for the South Side of Chicago to “community organize” and live like a pauper. Obama essentially viewed his time in Chicago as a political boot camp where he would learn how to influence people as a politician someday and become more powerful than he could ever be as a Manhattan lawyer. When Obama moved to Chicago, he was hired and trained by the followers of a man named Saul Alinsky. Soon, Obama was training others in the Alinsky method, which taught that the ends justify the means and the ultimate end was power—an overthrow of the system for the sake of overthrowing the system.13 Obama’s assistant community organizer, Johnnie Owens, recounted that Obama’s “house and his bookshelf” featured books about power, including Alinsky’s Reveille for Radicals.14

Alinsky’s philosophy was: Obtain “power” by determining the “self-interest” of your audience. Once you understand their self-interest, use your power to overthrow the prevailing free-market cultural, economic, and political structures (which you perceive as onerous) using whatever means necessary. The Alinsky method encouraged community organizers to rouse the poor and middle class by making them feel discontented, angry, and victimized, and to view the wealthy and successful as their enemies. Of course this is irrational: If success is ostracized, how will you rise toward success? If job creators are the enemy, how will you find a job? Alinsky’s idealistic method failed to explain how the new “overthrown” society would work in reality. But Alinsky’s method succeeded in helping Obama learn how to manipulate the self-interest of his audience so he could rise from pauper to power broker.

On the campaign trail, Obama told our young people his version of his community organizing days: “I dedicated myself to discovering his [Jesus Christ’s] truth and carrying out his works.”15 The testimonies of Obama’s friends reveal that he saw political organizing on Chicago’s South Side—a low-paying and dangerous job—as a way to gain two assets for his political pipe dream: the trust of the black community and experience organizing people.16 Owens observed: “He had larger ambitions in mind” and “In retrospect it was clear he was hoping to gain some organizing experience and he was willing to take a low pay grade to get it.”17

Barry quit the Chicago community—without helping blacks find jobs. Jerry Kellman was the man who read Obama’s application to community organize for the Developing Communities Project in Chicago’s South Side, and he helped Obama land the job in 1985. Kellman made the mistake of admitting to the New York Times in 2008 that by the time Obama left Chicago for law school, they had accomplished: “nothing that would change poverty on the South Side of Chicago.”18 Obama left his South Side brothers as poor as ever, after using them as guinea pigs. He walked away with a political cache: a stockpile of ideas for convincing people to embrace him as their leader.

In 1988, Barry turned his back on Chicago and set off for Harvard Law School, always keeping his eye on the White House.

Let the Bribing Begin

Clinton used pickup lines to entice young Monica into living at his beck and call, even on Easter Sunday. His charming words sunk so deeply into Monica’s head that she began hinting to friends that the president might marry her.19 Barry was far sleazier than Bill. He used pickup lines to crawl into the heads of an entire generation of young Americans. He offered guarantees that he would help them achieve their most personal dreams. As a special bonus, he offered young people exclusive access to a “celebrity”—him.

Obama’s community organizing days—as well as his time teaching at the University of Chicago, as we’ll explore in chapter 4—taught him how to present himself as whatever man his audience wanted him to be, to speak to their innermost self-interest and promise jobs, peace, and affordable health care that he would never deliver.

A former law school student of Obama’s observed to the New York Times that when he heard Obama speak on the campaign trail: “it’s at a level so much simpler than the one he’s capable of.”20 Simple indeed. Obama dusted off his teleprompter and began delivering speeches proffering young people their ideal world. 21


HE PROMISED: “This campaign must be the occasion, the vehicle, of your hopes, and your dreams.… I want to win that next battle—for better schools, and better jobs, and health care for all” … “Not just with words, but with deeds … by providing this generation with ladders of opportunity that were unavailable for previous generations.”

WHAT HAPPENED: Millennials became the first generation of Americans to do worse economically, educationally, and culturally than their parents.




HE PROMISED: “And I’ll be a President who ends this war in Iraq and finally brings our troops home; who restores our moral standing … [who unites] America and the world against the common threats of … terrorism and nuclear weapons; climate change and poverty; genocide and disease.”

WHAT HAPPENED: Obama took over three years to withdraw all U.S. troops from Iraq, he authorized the troop surge in Afghanistan, and U.S. troops were set to remain in Afghanistan through 2014 and potentially beyond.

Terrorists repeatedly and successfully attacked Americans on U.S. soil; American citizens faced the threat of lethal drone force; corporate and military infrastructures were hacked.

Obama addressed “climate change” by encouraging Americans to drive green vehicles before the technology was safe (think exploding electric car batteries) 22 and subsidizing wind turbines that killed over 573,000 birds in the United States annually. 23

During Obama’s two terms, poverty spiked nationwide, including in Obama’s hometown of Chicago, and mentally ill individuals incited five of the twelve deadliest mass shootings on record in American history.



HE PROMISED: “A revamped education system. A bold new energy strategy. A more efficient health care system. Renewed investment in basic research and our infrastructure. These are the pillars of a more competitive economy that will take advantage of the global marketplace’s opportunities.”

“What gives me the most hope is the next generation—the young people whose attitudes and beliefs and openness to change have already made history in this election [by turning out in record numbers for his sermons].”24

“We won’t extend the promise of American greatness unless we invest in our young people and ask them to invest in America.”

WHAT HAPPENED: Young people heard the president say: If you hustle and get out the vote for me, I’ll repay you handsomely. Unfortunately, he left them empty-handed.



How did Obama get away with making and breaking so many promises? One word: shortcuts. Let me explain …

Out of His League

When he signed up to run for president, Barry also re-signed with Baby League Baseball. His 01 jersey was beginning to look like a midriff top. But, what the heck, no one would know, he would wear business casual on the campaign trail!

“His entire life … he’s never stepped up to the plate and taken full swings,” said a former University of Chicago colleague, describing Obama to the New York Times.25

The colleague said Obama avoided challenges and growth opportunities during his twelve years of teaching—refusing to take a stand by publishing a single legal opinion, and limiting his communications with the university’s conservative-leaning faculty.

Obama was virtually unknown in 2007. Despite serving as a U.S. senator and teaching law, he was not a household name and his “community organizing” credentials were underwhelming. He needed to make his name go viral so he could win over young swing voters. So, he broke with tradition and decorum by aggressively campaigning on late-night television, feverishly courting voters through social media, and downplaying the radical policy changes he planned to make as president. Once elected, he continued to dodge serious issues, becoming the first sitting president of the United States to appear on a late-night comedy show and repeatedly glossing over the facts for the sake of a rosy picture.

Barry appeared on comedy shows some fourteen times prior to his first election and a dozen more times prior to his second election. Michelle got in on the action too, sometimes appearing with her husband but doing the lion’s share of her appearances solo.

Obama was playing T-ball when he should have been playing baseball (talking to the real press and taking hard questions). Of course, Millennials did not realize he was playing T-ball; to young people, he seemed like a regular guy. He was endearing himself to them by appearing on the shows that they watched.

Despite the confidence he projected, Obama was insecure in the strength of his ideas and thus refused to let himself be challenged. There was nothing inherently wrong with Obama doing a few appearances on late-night television. That said, he should have balanced his featherweight appearances with more hard-hitting appearances on programs where seasoned journalists with a wide range of worldviews would challenge his ideas and compel him to explain his game plan for achieving his idyllic promises.

Imagine if Obama had been brave enough to repeatedly face veteran journalists who posed challenges for him: “Senator Obama, please articulate your step-by-step plan for how Obamacare will make health care higher in quality and lower in price.” Obama would have fallen flat on his face: “Ah, um, yes. Well, you know, if you like your plan you can keep it! For folks listening at home, I am totally committed to making health care more affordable. Rather than buying into Fox News bias against me, let’s keep a civil tone and focus on what we can all agree on, such as … aaahh … March Madness?!”

Typing and Casting Spells

Clickity, click, click. Against their own better judgment, journalists turned themselves into “typing wizards,” using their words to weave masterful articles and news segments that cast Barack and Michelle as rock stars and role models. Obama was greatly enabled by this dragoon of typing and broadcasting enchanters who left young people spellbound.

An October 2008 Pew Research poll showed that: “By a margin of 70%–9%, Americans say most journalists want to see Obama” win.26 Unfortunately, while most first-time voters knew the media favored Obama, they were too young to question the media’s love affair with Obama. Eighteen-year-olds voting for the first time in their short lives lacked the benefit of experience to know that politicians’ words cannot be taken at face value. Journalists knew better; most had years of experience analyzing American politics and reporting on elections, yet they only told young people about Obama’s glamorous side—not his radical side. For example:


 • Obama opposed the Born Alive Infant Protection Act, which guaranteed medical care to a baby that survives an abortion; he also favored partial birth abortion. The conventional media alerted Millennials to Obama’s inhumane views just three times in the two years before his first election, according to Media Research Center.27 And, young people heard next to nothing about Obama’s tight relationship with Bill Ayers, a founder of a militant organization called Weathermen that is responsible for killing police officers and blowing up U.S. government buildings.28

    Instead, young people heard enchanting words like these:

– “Obama is a rock star!”—NBC’s Andrea Mitchell in 2004.29

– “It seems reasonable to expect that he can bridge all the other divisions—and answer all the impossible questions—plaguing American public life.”—Joe Klein in Time in 2006.30

– “I have to tell you … the feeling most people get when they hear Barack Obama’s speech.… I felt this thrill going up my leg” and Obama gives “the kind of speech I think … people in the last year of college should see before they go out in the world.”—MSNBC’s Chris Matthews in 2007 and 2008.31

– “He is a rock star! … Obama can do no wrong! Sexy! Sexy! Sexy!”—Ana Marie Cox on MSNBC in late 2006.32
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BARRY had a far bigger ego than JFK or Clinton, who, though hardly humble, did deliver their presidential victory speeches with their wives, families, and vice presidents at their sides. On November 4, 2008, Obama gave his victory speech in Grant Park, Chicago. There was one person on the stage—him. Barry was not about to share the limelight with those who helped him win!

The next day, two Newsweek reporters, Evan Thomas and Jon Meacham, discussed Obama’s speech with Charlie Rose on the Charlie Rose Show. Most Americans have forgotten this interview or never heard it, but it offers a rare glimpse into the fact that the conventional media did initially notice Obama’s penchant to hog the stage; even progressive journalists found it annoying to watch Obama crow and strut like a rooster. Nevertheless, for the next four years, these journalists made the conscious decision to rebrand Obama’s vanity as charisma.


MEACHAM: I was very struck watching the stagecraft—and this comes out again and again in the project—in Grant Park [Chicago], he walks out with the family, and then they go away. Biden’s back, you know, locked in the bar or something, you know—

(Rose laughs.)

MEACHAM: They don’t let him out. And have you ever seen a victory speech where there was no one else on stage? No adoring wife, no cute kid—he is the message.

THOMAS: There is a slightly creepy cult of personality about all of this. I mean, he is such an admirable—

ROSE: “Slightly creepy cult of personality?”

THOMAS: Yes.

ROSE: What’s “slightly creepy” about it?

THOMAS: It just makes me a little uneasy that he’s so singular. He’s clearly managing his own spectacle. He knows how to do it. He’s a—I think, a deeply manipulative guy—you know, this could be a useful thing in a leader—

ROSE: How so is he “deeply manipulative?”

THOMAS: I think the key moment, to answer your question … it’s when he was running for—to be the president of the Harvard Law Review.… And he realizes that people want to help him. They want to help him. It makes people feel good to help—and this is an important insight for him. Oh my gosh, I have this gift. I have this knack. People are going to want to help—want to help me. I’ll let them help me, all the way to the White House.33



Barry’s necromancers played hocus-pocus for over five years, polishing his image in the eyes of Millennials with magic words like “charisma” and “leader,” and never stopped to think that by abandoning their posts as watchdogs of the government and defenders of the First Amendment, they were self-cannibalizing.

When Millennials finally heard from media watchdogs, it was too late. Two days after Obama was reelected in 2012, a Government Accountability Project counsel for whistleblowers tweeted: “Now am I allowed to criticize Obama on drones & assassination & military commissions & secret memos expanding secret surveillance powers??”34 Allowed to? That was in your job description all along.

In the spring of 2013, when the Associated Press and the New York Times discovered they were the victims of unconstitutional government probes, the typing wizards finally realized they had been played for fools.

The New York Times editorialized on May 6, 2013: “The administration has now lost all credibility … Mr. Obama is proving the truism that the executive branch will use any power it is given and very likely abuse it.”35 But by May of 2013 it was too late for the journalists at the Times to caution young people against voting for a thug.

Without the typing wizards, Millennials would have realized Obama was self-absorbed, not visionary, and he would never have scored two terms.

Gold Diggers

As Baby Boomers, Barry and Michelle needed to make themselves relevant to Millennials. This was not about evangelizing; this was a numbers game. They figured they could reach the highest number of young people by saturating late-night television and social media and by making themselves famous for being famous. Ironically, in the memoir he released before running for president, Dreams of My Father, Obama expressed aversion to the world of fame, wealth, and television—a world he eventually took full advantage of.

Some might argue that Barack and Michelle were simply meeting young people where they were. To this objection, I must emphasize that it is certainly fine if our politicians appear on television or utilize technology. It is admissible for politicians to naturally become celebrities in the process of running for the high-profile job of president. But we must draw a line at the way our presidents gain notoriety. Our leaders better take care to become celebrities in the Steve Jobs tradition and not in the Barack Obama tradition. Jobs became famous by speaking his mind and creating useful products. Obama became famous by hiding his true motivations, reading scripts, associating himself with louche celebrities, and raising our young people’s expectations. Then, he broke his promises as well as systems that already worked well and needed improvement—not overhaul—like the free-market health-care system.

Further, for their political gain, Barack and Michelle encouraged our young people to form unhealthy habits that they did not tolerate in their own family. During Barack’s first summer at Columbia University in New York, his mother and sister Maya visited him. He recalls: “I scolded Maya for spending one evening watching TV instead of reading the novels I’d bought for her.”36 On the Tonight Show, Obama told Jay Leno that Malia, his older daughter, “got a cell phone, but [both girls are] not allowed to use it during the week just like they are not allowed to watch TV during the week.” He said he was not comfortable with his own daughters watching the reality show Keeping up with the Kardashians, and “I am probably a little biased against reality TV.”

As a presidential candidate in 2008, Obama roared like a preacher: “So many children are growing up in front of the television. As fathers and parents, we’ve got to spend more time with them … and replace the video game or the remote control with a book … It’s up to us—as fathers and parents—to instill this ethic of excellence in our children.”37 Once he became president, he apparently lost sight of his vision; Obama quarried late-night comedy, technology, and fame for swing votes, as if they were gold mines.

If he was gonna be a gold digger, couldn’t he have at least followed the Golden Rule?

A Socialist Who Drinks Beer

Obama appeared on The Daily Show with Jon Stewart in October of 2008. Here, he shrugged off rumors that he would implement a “socialist” or “communist” agenda, blaming such assertions on: “hard core Sean Hannity fans that probably wouldn’t wanna go grab a beer with me.”

Obama wanted Stewart’s young audience to think he was the go-to guy to help them “get a job” and so he deadpanned: “the whole socialist argument, that doesn’t fly too well with me; the evidence of this seems pretty thin … I think they found proof, that when I was in kindergarten, I shared some toys with my friends.”

Notice that Obama did not go on late-night television and tell young people: “Hey guys, I’m Barack and I have socialistic and borderline communistic plans to redistribute wealth and set up new taxes like Obamacare that will kill jobs and hurt entrepreneurship!” Rather, he told Millennials that he would bring jobs, hope, and change. On comedy shows, Obama sidestepped charges that he had a socialist agenda by cracking a cute joke about sharing his toys as a kindergartener. Young people tuning in gathered that Obama was a nice guy who would help them find jobs because, as a child, he shared his Legos.

There was a common theme to Obama’s late-night appearances: He had virtually no challenge to his record or policies. Comedians would raise the objection de jour, but Obama could take as long as he wanted to respond and then the comedian often moved on to the next question without pushing him to elaborate. Obama seemed to relish the fact that hosts pitched him plenty of lightweight topics having nothing to do with politics or the economy, like sports and Hollywood. This is not to disparage comedians; they were doing their job. Obama was the one playing baseball in diapers.
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DAYS before Election Day 2008, Senator Obama did a massive sales pitch on MTV with reporter Sway Calloway. He assured Millennials that he would improve virtually every aspect of their lives:


CALLOWAY: You have a gigantic audience that is watching you right now. What can you tell them about the importance of getting out to vote?

OBAMA: You’ve got a younger viewership on MTV, so let me be specific to the young people. Every decision that is going to be made in this election, or by the next president, is going to have an enormous impact on your lives. We’ve talked about some of them: your ability of whether you are going to afford to go to college, whether we have got an economy that’s creating jobs for the future, whether we’ve got a tax code that is fair and gives everybody a chance at a better life … are we continuing with two wars and how does that impact young people who are typically the ones who are fighting wars.



Obama bribed young people to vote for him by making it sound like he would solve all their concerns. He also reassured Millennials that he was not a radical or a socialist. Yet, as president he implemented policies that redistributed wealth and surprise, surprise, the result was the nightmare of the fantasy he promised.
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BARACK Star rode his young fans like a rock star over a mosh pit—all the way to 1600 Pennsylvania Avenue. But by 2011, Obama began to lose his favorability among young people. This meant that before the 2012 election he needed to spend even more time targeting them on the programs they watched. Late night would again be the perfect place for Obama to promote himself without having to defend his embarrassing record. Consider his October 25, 2011, appearance on the Tonight Show with Jay Leno:

Obama defended his decision to unconstitutionally bypass Congress and engage militarily in Libya, saying: “this whole thing only cost us a billion dollars as opposed to a trillion dollars.” (Such a frugal man!)

Looking to please everyone, Obama praised both the Occupy Wall Street and the tea party movements. (Oh sure, Barry loved the tea party philosophy—so much that his IRS officials targeted tea party groups, barring them from countereducating Millennials!)

Barry made it sound like he and Michelle were basically June and Ward Cleaver. To paraphrase, he told Leno: I’m a principled guy who quit smoking and handles stress by hitting the gym. I’m down-to-earth; occasionally, I’ll eat fried chicken and waffles and spill on my tie and oh, by the way, did you know I watch the World Series and I’m friends with—name drop—Will and Jada Smith?!

Why wouldn’t a young person want to vote for Obama? He assured them that he would solve all their problems if he got four more years and he was a normal guy who drank beer, talked sports, and happened to be friends with movie stars!
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OBAMA was not giving late-night comedy appearances for sport; after all, he could have been on the basketball court. He was methodically pursuing Millennial voters by appearing on the shows they watched.

In the course of one week in April of 2012, he appeared on NBC’s Late Night with Jimmy Fallon and palled around with Jimmy Kimmel at the White House Correspondents’ Association dinner. That same week, former White House press secretary Dana Perino pointed out on FOX and Friends: “It’s where he’s most comfortable. He does really well on those shows.… You see him on a show like that and you like him.… President Bush had just a very different outlook on these comedy shows. He liked them, he respected them, but he never went on them, during his presidency.… He just didn’t think it was a place where the president should be.”38

The New York Times reported: “Ben LaBolt, a spokesman for the Obama campaign, said the willingness to appear with interviewers like Mr. Stewart, Mr. Leno and Mr. Letterman has to do with reaching out in less conventional ways to undecided voters.… Mr. Stewart’s network, Comedy Central, coincidentally released a research study this month that asked so-called millennials in what venue they would most like to hear a candidate be interviewed. By a large margin they responded: on a late-night comedy show.”39

Barry stomped his feet and refused to give up his T-ball glove and play in the major leagues; he was terrified of confronting the press or discussing serious topics like the Benghazi terrorist attack that might showcase his failures. For example, Obama gave an October 24, 2012, Tonight Show appearance despite the fact that the Benghazi attack had recently occurred and August 20 was the last time he had held an “open” news conference with the press, according to ABC—and even that could hardly be called a news conference because he handpicked questions from four reporters in the White House Briefing Room.40 On the Tonight Show Obama joked about baseball and Halloween candy. Classic Obama, prioritizing his hunt for votes over his presidential duties.

Days later, on Friday, October 26, Obama did a thirty-minute live special on MTV. Obama told young people that he would make college more affordable and encouraged them to keep taking on debt they could not afford.41 He promised Millennials that if they voted for him in 2012, he had a “game-changing idea” to resolve their student debt loads. It would be a game-changer all right: a massive Ponzi scheme where students went into record default while the Department of Education pulled in more money from taxpayers than Exxon or Apple reported in 2012 profits.

Young people listening to Obama on comedy shows and MTV thought that he would help them find jobs and eliminate their debt.

War


“Obama has the biggest U.S. election army ever assembled,” Time magazine reported in October of 2012.



Easy victories were so 2008. The stakes were higher by 2012 as young people were more hesitant to vote for Obama. After all, they were still unemployed and living at home.

Barry was in a bad mood,42 fretting over his prospects for reelection, but Michelle refused to give him even one cigarette break. He decided to take action and stepped up his social media tactics to target youths. He created a “Geek Squad” to handle his tech and social media stratagems and recruited hundreds of Millennial-aged staffers to Obama headquarters in Chicago and increased his “number crunchers” five-fold from 2008, Time reported.43

When it came to viral fundraising for small donations, Obama made it a little too easy for young people to dump their piggy banks into his coffers—especially for someone who claimed he would help students dig themselves out of debt. His Geek Squad developed an app that stored credit card information and allowed repeat donations via single-number texts. Obama raised $500 million online in 2008 and $690 million online in 2012.44

Trolling

Fishermen troll for kingfish by gliding through the water with multiple fishing lines loaded with different baits. Likewise, Obama trolled for swing votes in 2012 by baiting 600,000 supporters on Facebook with false promises of hope, jobs, and change. He exploited these 600,000 supporters to share his lies with 5 million of their friends and hook them into voting for him. According to Time magazine, Obama’s campaign desperately needed “a big youth turnout,” and without Facebook trolling, the campaign would have been in “a crisis.”45 Obama’s Facebook app enticed young people to urge their friends to vote for Obama and donate to his campaign. Obama’s digital director conceded to Time that they utilized the Facebook app to convince Millennials to trust Obama: “People don’t trust campaigns.… Who do they trust? Their friends.”46

Millennials trusted their friends’ recommendations and consequently donated their time, money, and votes to Obama’s campaign. If only they had known how Obama would betray their trust once elected! Obama’s campaign abused Facebook—employing it to dupe young people into believing he would help them find jobs and achieve their dreams. Obama used Facebook as his Millennial Troll Vessel—snaring starry-eyed youths with his lies and then reeling in their votes.

We Know We’re Hurting You, We Just Don’t Care

Beyond their precious daughters Sasha and Malia, every young person in America was a tool to the Obamas, capable of voting on three important dates. The Obamas’ eyes were on the grand prize package: Two terms in the White House, eight years of bankrolled excess, and international fame. Nothing—especially a conscience—held them back from winning.
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BESIDES Jersey Shore, MTV was home to reality shows like Teen Mom and 16 and Pregnant that made Keeping up with the Kardashians look wholesome. These shows glamorized teen pregnancy—featuring hot girls who landed six-figure reality show gigs after getting knocked up and becoming felons. Gals like nineteen-year-old Jenelle Evens (arrested for assault) and twenty-one-year-old Amber Portwood (pleaded guilty to domestic battery).47 Did Obama care that he encouraged young women to tune in to MTV, where they would find “role models” like Portwood and Evens?

Heck, no! Obama perfectly timed his appearances on MTV before the 2008, 2010, and 2012 elections.

The New York Post revealed that Obama was so crazed with MTV that his Get Out the Vote campaign picked up the phone and called MTV Scratch (MTV’s ad agency) in the summer of 2011 asking for advice on how to reach out to Millennials. Young people were losing interest in Obama and growing angry over the high unemployment situation. Obama’s campaign asked MTV: “Can you tell us how we should be talking to them?”48 MTV reportedly turned the predators down.

The Obamas knew the long-term consequences of their actions. It had to cross their minds: We’re encouraging other parents’ children to do everything we gloat about forbidding our own children to do! While the Obamas made it a family affair to read classic American novels like Tender Is the Night and Catcher in the Rye with their daughter Malia, they were pushing classic American trash on other youths.49

A 2009 Stanford study revealed that multitasking across various forms of media (texting and watching TV simultaneously) impaired the cognitive abilities of college students. Other experts revealed that media multitasking can hold young people back from high-paying jobs by damaging their analytical skills, while social media use deprives youths of sleep, thereby stunting their ability to transfer short-term memory into long-term memory.50

Again, there is nothing wrong with appearing on TV or using social media. The problem was how Obama used these mediums. He asked young people to tune in to questionable networks and spend unhealthy doses of time on Facebook. Then, he led them to believe that he would help them in profoundly personal ways. After he hooked them with his promises and reeled in their votes, he filleted and fried their dreams for dinner.

Tweeting for Victims

In 2008, exit polls revealed that Obama won about two-thirds of the vote among eighteen- to twenty-nine-year-olds and Senator John McCain only took 32 percent. According to the New York Times, 70 percent of Obama’s 19 million Twitter followers were “fake” or “inactive” or purchased fans leading into the 2012 campaign.51 In violation of Twitter’s policy, fake accounts could be created by a spamming computer (bot) or culled from inactive accounts, and then sold to anyone looking for a shortcut to boost their following. Anyone can follow you on Twitter, so having a “fake” or spam follower does not guarantee that you bought that follower. That said, the fact that the vast majority of Obama’s followers were fake does not reflect well on him.

Celebrating the Kill: The 2012 Post-Election Bash

What would be the most appropriate place for Obama to celebrate his viral victim campaign? Facebook and Twitter, #obviously.

On November 6, Obama posted an image of him and Michelle hugging with the caption “Four more years.” This image broke social media records, becoming the most Liked post in Facebook history and the most retweeted photo of all time on Twitter. There is nothing wrong with a sentimental photo. This particular photo put visual icing on the cake of a long, calculated campaign and was another staged photo opp that primarily boosted the Obamas’ celebrity image.

Breaking these records speaks to the importance of social media sites in electing Obama and the shallowness of his campaign. Obama’s campaign encouraged young people to become media zombies and consumers of celebrity rather than cerebral learners. Five years into his presidency, in August of 2013, a University of Michigan study found that using the social media site Facebook led to feelings of unhappiness and self-loathing.52 The longer people used Facebook, the more their unhappiness became apparent. When used for long stretches of time, sites like Facebook and Twitter, which invite users to compare themselves on superficial levels, can stunt psychological development. The Obamas should have encouraged more moderate usage of social media throughout their campaigns; instead—as pop star Katy Perry would say of herself—Barack and Michelle were “part of the problem.”

I Kissed a Girl and … Obamacare Passed?

Nike and Rolex look for celebrities to boost their brand. Obama also sought celebrities to pitch his brand. Except his brand did not front a legitimate company offering quality goods or services. His brand was a front for a pyramid scheme.

Stars eagerly offered to help Obama build his brand. Some celebrities no doubt thought they were using their star power to “help” young people, but Obama was using them, like hex keys, to screw Millennials. Eva Longoria, Jay-Z, Beyoncé, Will Ferrell, Lena Dunham, Scarlett Johansson, and Katy Perry were some of the celebrities who endorsed Obama in 2012.

Perry is a talented songbird, but she was the textbook example of celebrities falling hard for Obama and then using their influence to sway young people to vote for a man they hardly understood. When she wasn’t performing her hit single “I Kissed a Girl,” Perry was telling Rolling Stone: “Our priority is fame, and people’s wellness is way low. I say this knowing full well that I’m a part of the problem. I’m playing the game, though I am trying to reroute. Anyway, not to get all politically divulging and introspective, but the fact that America doesn’t have free health care drives me f—ing absolutely crazy, and is so wrong.”53

The president signed Obamacare into law in March of 2010 and Rolling Stone interviewed Perry in mid-2011, yet the health-care problem persisted in her mind. “This is a big f—ing deal” were the words Vice President Joe Biden used to describe the same state of affairs that Perry said drove her “absolutely f—ing crazy.”

Once Obama was reelected, Perry still had more to say on political stories she had not been following. The day after a jury found George Zimmerman “not guilty” on all counts, @katyperry tweeted:

“Ugh, my tummy turns. RT “@RonanFarrow: American justice: still colorblind (as long as you’re white).”

Perry deleted the above tweet after more informed members of Twitter reminded her that Zimmerman was not white, but half Hispanic.

Hollywood Insider reported that 16 percent of under-thirty-five voters found Perry to be a “credible” political spokesperson (this was a lot considering only 1 percent of voters aged thirty-five to forty-four considered her credible).54 Too bad cute Katy was chattering rather cluelessly about what she was endorsing.

Desperate Hispanic of Hollywood

Desperate Housewives star Eva Longoria signed on to cochair Obama’s 2012 campaign. With Longoria whispering in his ear, advising him to talk to Congress and Hispanics “in an emotional manner” and as if he were speaking to “family,” Obama won almost 75 percent of the Hispanic vote in 2012.55

Obama knew that by 2012, 40 percent of Millennials would be nonwhite.56 So, during his first term, in the spirit of the Dream Act, he became the first U.S. president to offer work permits to young undocumented immigrants. In retrospect, this move was more about buying votes than helping immigrants.

Longoria likely did more damage than good to the Hispanic community by pushing the president to lobby for the Dream Act, which Steve Jobs told his biographer, Walter Isaacson, would not solve the real problem of recruiting talented foreign students to be trained and allowed to remain in the United States as engineers. Jobs said: “The president is very smart, but he kept explaining to us reasons why things can’t get done [outside the framework of the Dream Act]. It infuriates me.”57
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OBAMA’S overall utilization of celebrities in his hunt for swing votes feels desperate. A sex-themed video from Girls creator Lena Dunham encouraged college women to vote Obama. In the clip, Dunham compared voting for Obama with having intercourse for “your first time” and Obama posted it on his official campaign YouTube channel. Comedian-actor Will Ferrell released a last-minute video pitch promising young people that he would do anything for them if they would just “vote Obama,” including: “eat anything you tell me to: garbage; hair; human toenails; underpants, whatever, I’m serious, I’ll do anything to get you to vote; I’ll punch myself in the face.”

The silver lining was that Ferrell’s clip blew Dunham’s video out of the water with twice as many hits—almost 5 million—which just goes to show that you don’t need to verbally prostitute yourself to get Millennials to laugh.

HBO’s Game Change, which came out March 10, 2012, satirized the GOP’s 2008 vice-presidential pick of Sarah Palin (played by Tina Fey on SNL, Julianne Moore on HBO) and tried to paint the GOP and conservatives as a pack of nitwits. Even unsympathetic journalists like James Poniewozik pointed out in Time magazine that the movie: “feels like piling on.”

Hors d’oeuvres connoisseur and elitist Hollywood filmmaker Michael Moore helped Senator Obama prep America for Obamacare with his 2007 release of Sicko. Moore came to Obama’s aid once again by releasing Capitalism: A Love Story on October 2, 2012.

By 2013, Obama did not have time for questions about Benghazi from the mother of the Millennial who died in the terrorist attack, but he had plenty of time to chill with celebrities and recruit stars like Magic Johnson, Lady Gaga, Kerry Washington, Amy Poehler, and Katy Perry to help him promote his signature legislation, Obamacare. Obama deserves credit for always putting the biggest thing in his life first—his ego.

The Common (Con) Man

Obama led Millennials to believe that he was different from other politicians—that he was one of them; a common man. Alas, he was a con artist with a hat full of phony fundraising tricks.

Obama sought the votes of young and angry Occupy Wall Streetors who were camping out in parks from New York to California—decrying student debt, unemployment, and corporate greed. He presented himself through both campaigns as the clean-money guy—the people’s candidate who would not stoop to accepting large, undisclosed donations from billionaires, lobbyists, and corporations. Then, he took full advantage of the fundraising practices that he publicly frowned upon, particularly in the 2012 election.

In the 2008 campaign, Obama proclaimed that he would not accept unlimited cash from outside groups. On a frigid day in February of 2007, Obama declared his candidacy before thousands of heavily bundled Americans who gathered in the Springfield, Illinois, town square:


The cynics, and the lobbyists, and the special interests who’ve turned our government into a game only they can afford to play. They write the checks and you get stuck with the bills, they get the access while you get to write a letter, they think they own this government, but we’re here to take it back. The time for that politics is over.58



In March of 2007, Obama portrayed himself as the biblical Joshua (who finished where Moses left off and brought God’s people to the Promised Land): “Be strong and have courage, for I am with you wherever you go.”59 On New Hampshire primary night in January of 2008, Obama again likened his campaign to the sacred mission God entrusted to Moses, and reiterated his promise:


You can be the new majority who can lead this nation out of a long political darkness … who understand that if we mobilize our voices to challenge the money and influence that’s stood in our way … there’s no problem we can’t solve—no destiny we cannot fulfill.60



When it came to practicing what he preached, Obama tossed his poetical tablets of stone to the wayside.

In January of 2010 the Supreme Court ruled in Citizens United v. Federal Election Commission that outside groups such as corporations were the same as individuals regarding the right to free speech. Essentially, the Court ruled that corporations and unions could finance campaign elections without a spending cap and by an 8–1 majority also ruled that campaigns should disclose their spending.

Barry protested this decision by becoming the first sitting president to insult the Supreme Court during a State of the Union address:


With all due deference to separation of powers, last week the Supreme Court reversed a century of law that, I believe, will open the floodgates for special interests, including foreign corporations, to spend without limit in our elections.



Justice Samuel Alito shook his head and seemed to mouth: “Not true, not true.” As Democrats cheered; Obama continued to disrespect the Supreme Court:

“I don’t think American elections should be bankrolled by America’s most powerful interests or, worse, by foreign entities,” Obama sniffed. “They should be decided by the American people.”

Soon, Obama would be exploiting Citizens United for all it was worth—while hiding this from the young people who cast their 2012 votes thinking he was the clean-money guy. By the spring of 2013, Time was reporting how Obama had broken many of his own fundraising rules. For example, Obama made three promises regarding fundraising at the 2012 Democratic National Convention:


1. No corporate money would be accepted. (FEC filings later revealed that corporate monies had played a role in funding the DNC.)

2. The campaign would disclose donations quickly. (Obama’s campaign broke this pledge in the final days leading up to the convention.)

3. Convention donations would be capped at $100,000. (This was violated by the corporations that helped Obama break promise number one.)
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OBAMA told throngs of young people at the Charlotte, North Carolina, Democratic National Convention that he was different from: “the people with the $10 million checks who are trying to buy this election.” But before he said this, he had accepted a roughly $10 million check in the form of a postelection loan settlement from Duke Energy.61 Beginning in 2011, Duke Energy CEO Jim Rogers began contributing to the Obama campaign. Rogers’s personal donations to the convention would total $100,000. Almost immediately after he began cutting checks for Obama, Rogers began to receive a questionable level of access to the White House before Obama’s reelection. Rogers also served as a cochair of the DNC host committee.62

This may help explain why Duke was able to snag the approval of no fewer than six regulatory boards to become one of the lobbying leviathans that Obama had raged against as a candidate: On July 2, 2012, Duke merged with Progress Energy to become America’s largest electric utility company. 63 Crony capitalism strikes again!
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WITH one hand raised, the other resting on the Bible that Michelle held before him, Obama took the presidential oath in January of 2013. At his inauguration, as the perfect final touch on Campaign Common (Con) Man 2.0, Obama dropped his promises of swift disclosure, uncapped donations, and grabbed corporate donations by the fistful from the likes of Microsoft, AT&T, and Centene Corp.64

For a man who promised young people he would sweep Washington clean from the cobwebs of greed, he spun a plethora of his own webs.

“He’s the only one who knows the truth—and he never tells the truth,” Lewinsky once said of Clinton. 65 Unlike Clinton, Obama will not be able to keep his vices a secret. Barry moronically decided to rook young people in public instead of behind closed doors as Billy did. The truth is out.
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