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Dedication
For every person whose private information was gathered, stored, scored, priced, reviewed, shared, or used before anyone admitted that access itself carried value. This dedication belongs to the consumers, applicants, workers, tenants, patients, borrowers, students, citizens, and families who were forced to become visible to systems that measured them without paying them.
 
For those who completed applications, submitted documents, answered questions, paid fees, waited for decisions, received denials, and still left pieces of their private lives inside institutional records. The harm was not limited to rejection. The harm included the quiet transfer of identity, history, need, income, movement, behavior, and vulnerability into systems that benefited from knowing more.
 
For every household affected by credit files, interest rates, public records, demographic sorting, data brokers, predatory lending, unequal pricing, weak rewards, and decisions made from information the person never agreed to sell. The record may have been called objective, the price may have been called fair, and the process may have been called standard, but the value came from a living person.
 
This book is dedicated to the people who were treated as paperwork when they were the source of the value being used. The payment is overdue.
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Author’s Note
Human Data Access Payment is presented as a consumer protection doctrine, economic remedy, and policy proposal. Statistical references are included to ground the argument in the present conditions surrounding debt, credit access, purchasing power, and consumer data.
 
 
 
 
 
Preface
Why HDAP Exists
American commerce operates through a quiet imbalance that has become too ordinary to notice. The human being is renamed according to the institution doing the asking: customer, applicant, tenant, borrower, patient, worker, student, citizen, user, lead, prospect, account holder, or file. Each title changes the setting, but the exchange remains the same. A person is required to surrender information before receiving access to ordinary life, and the value created by that surrender is usually captured somewhere else.
 
Debt gives that imbalance its force. In the first quarter of 2026, total U.S. household debt reached $18.8 trillion, according to the Federal Reserve Bank of New York. That figure includes mortgages, auto loans, student loans, credit cards, home-equity lines, and other obligations carried through daily American life. It reflects a national economy where participation is repeatedly tied to borrowing, scoring, reporting, interest, repayment history, and institutional judgment.
 
Credit scoring extends that judgment into housing, insurance, retail credit, vehicle financing, lending terms, and purchasing power. Experian reported that the average U.S. FICO Score declined to 713 in 2025, while roughly 70 percent of consumers had a good or better score and about 15 percent fell into the poor range. Those numbers are presented as neutral credit facts, but a credit file can carry the residue of unequal wages, medical hardship, predatory lending, unstable housing, family crisis, neighborhood profiling, and economic conditions the person did not create.
 
The pressure is not evenly distributed. The Federal Reserve reported that 73 percent of adults were doing okay financially or living comfortably near the end of 2025, while low-income, young, and Black adults experienced meaningful declines in financial well-being. More than nine in ten adults cited price increases as a concern. Those facts matter because debt, data, prices, credit access, and purchasing power do not operate separately. They meet inside the same household.
 
A damaged credit system does more than record economic injury. It extends the injury by turning hardship into a permanent administrative mark. A person may be shaped by medical debt, wage limits, unstable housing, student loans, public-assistance history, family emergencies, or predatory credit terms, then judged by a file built from those conditions. The file becomes a second burden. The score becomes a gate. The gate becomes the explanation for higher costs, weaker terms, narrower options, and continued dependency.
 
Consumer data moves through the same economy as currency. Companies purchase demographic information, market research, audience profiles, behavioral predictions, credit signals, purchasing histories, location intelligence, household indicators, and access to attention. Retailers use data to decide what to stock. Lenders use it to price risk. Landlords use it to screen applicants. Employers use it to evaluate candidates. Platforms use it to track users. Public offices use it to classify eligibility, compliance, and access. Money circulates around the human source while the human source is treated as unpaid material.
 
That arrangement cannot be corrected by privacy language alone. Privacy language often asks whether information was collected, disclosed, retained, or shared. The deeper question is economic. Who gained value from access? Who paid for it? Who used it to make a decision? Who kept it after denial? Who transferred it into another system? Who profited from it while the person remained unpaid?
 
Human Data Access Payment begins at the point where the advantage begins. Access to personal information has value when access is requested, not only after a breach, denial, scandal, or lawsuit. A business, landlord, employer, lender, hospital, school, retailer, platform, insurer, police department, public office, or government agency gains visibility when it receives information it did not previously possess. That visibility can reduce uncertainty, shape price, support denial, create contact, refine strategy, protect the receiver, or strengthen control.
 
The person who supplies the information is the source of that value. Identity, address, income, payment behavior, shopping patterns, employment history, housing records, education, medical vulnerability, family reality, public-facing data, and digital behavior should not become institutional property because a form was completed, a card was swiped, an application was submitted, a profile was opened, or a record became searchable. The fact that a system can collect information does not make the information ownerless. Access is not ownership.
 
Credit must be rebuilt around positive participation rather than inherited punishment. A retailer should not ask a customer to enter debt when the retailer is the party seeking access to the customer’s identity, purchasing pattern, household demand, future contact, and loyalty behavior. Store credit should become prepaid value, not predatory underwriting. Customer loyalty should be earned through meaningful compensation, not extracted through apps, points, high-interest cards, weak coupons, or data traps.
 
Rejection must carry accountability. A person who submits private information and receives a denial should not leave the process empty-handed while the institution keeps the file. The rejecting party should identify what was collected, who received it, how it was used, what compensation is owed, how long the record will remain, and when it will be destroyed or removed from active use. A rejection should not become a silent transfer of value.
 
Data must expire because access should never become permanent by default. One application should not create lifelong exposure. One purchase should not create a permanent marketing relationship. One inquiry should not place a person inside a database for years. One résumé should not become unpaid labor-market research. One rental application should not become a revenue stream for speculative listings. One store visit should not make the customer a permanent target.
 
Human Data Access Payment returns the economic claim to the person who made the information valuable in the first place. Access has a price because visibility has value. Credit must be rebuilt because punishment has been mistaken for order. Data must expire because permission cannot be endless. Rejection must produce a receipt because denial does not erase the value already taken. Loyalty must become real value because the customer is not free inventory.
 
 
 
Introduction
Human Data Access Payment began with a discovery that should unsettle any person who still believes privacy exists in a meaningful form. I was trying to locate a young woman my son knew years ago. I had no subpoena, no badge, no private investigator, no courtroom order, and no special access to any protected system. I had ordinary modern search tools, public-facing information, old fragments of memory, and the digital remains that follow people through life. With those pieces, I was able to identify and contact the likely person far too easily.
 
Her identity will remain protected here because she is not the subject of this book. The issue is the ease of access itself. A private person who had lived, moved, changed, grown, and likely assumed distance had done its work could still be traced through scattered records, names, addresses, relatives, photographs, affiliations, platforms, and public fragments. Nothing had to be stolen in the old-fashioned sense. No locked drawer had to be opened. No password had to be broken. The information was already spread across the world in pieces, waiting to be assembled.
 
That moment named the injury. Private life has become searchable property. Ordinary people have been converted into trails of identifiers, and those trails can be followed by companies, agencies, landlords, lenders, employers, retailers, platforms, schools, hospitals, insurers, police departments, marketers, data brokers, strangers, and any determined person with enough patience. A human being can be located, profiled, priced, denied, contacted, pursued, ranked, watched, or cornered through fragments of information that never should have become so easy to gather.
 
The usual explanations are too weak. Companies say the information was public, collected for convenience, gathered for security, needed for verification, retained for service, or protected under a privacy policy. Those phrases avoid the central economic fact. Information creates value when another party gains the ability to identify, study, contact, sort, price, approve, reject, track, or influence a person. The damage is not limited to sale. A record can carry power without ever appearing on an invoice.
 
That is the theft nobody named. The taking is not always money from a wallet or property from a hand. The taking is access. It is the quiet transfer of visibility from the person to the institution. It is the conversion of identity, address, income, purchase behavior, medical vulnerability, family reality, employment history, payment trail, government-issued information, and ordinary movement into usable advantage for another party. The human being supplies the value. The institution receives the leverage. Payment rarely appears at the point where the transfer begins.
 
Human Data Access Payment, or HDAP, is my answer to that imbalance. HDAP is a consumer protection doctrine built on a direct rule: access to personal information has economic value, and the party requesting that access must compensate the person who supplies it. Payment begins at the threshold because value begins at the threshold. A company, landlord, employer, lender, hospital, school, retailer, platform, insurer, police department, public office, or government agency benefits when it gains information that allows it to see a person more clearly than it could before.
 
The old economy trained people to believe value begins only when money changes hands. That belief protects the party collecting the information. Value often appears earlier, at the moment a person becomes legible to a system built to use that knowledge. A store gains value when it connects a purchase to a customer. A landlord gains value when it reviews income, household composition, rental history, and credit access. An employer gains value when it studies education, credentials, experience, references, and salary expectations. A lender gains value when it examines assets, debt, repayment history, and purchasing intent. A hospital gains value when it receives medical history, insurance details, medication lists, family conditions, and emergency contacts. A government office gains value when it records identity, address, household status, benefit history, compliance records, and official identifiers.
 
The visible transaction may come later. The information transaction has already occurred. HDAP separates those two events. A purchase is one transaction; access to customer identity is another. A rental application is one transaction; a lease is another. A job interview is one transaction; employment is another. A credit application is one transaction; a loan is another. Medical intake is one transaction; care is another. Government documentation is one transaction; service is another. Each information exchange carries value before the final decision arrives.
 
Access is not ownership. Disclosure is not donation. Consent is not compensation. A record is not a person. A score is not a life. The human being comes before every file, profile, report, chart, application, account, database entry, and public record. The institution may possess a copy for a defined purpose, but possession of a copy never makes the institution the owner of the human value behind it.
 
The present credit system proves how dangerous the confusion has become. It operates as a national judgment machine. It takes fragments of a person’s life, converts them into a file, assigns a score, and permits landlords, lenders, employers, insurers, retailers, banks, platforms, and public agencies to treat that score as though it reveals the person’s worth. In many cases, the file reveals the conditions imposed on the person: poverty, medical debt, wage suppression, predatory lending, housing instability, racial steering, family hardship, educational inequality, lack of transportation, food insecurity, administrative delay, and constrained choice.
 
A damaged economy produced damaged records, then used those records as evidence against the people harmed by the economy. That closed loop has been presented as responsibility, discipline, risk management, and financial order. It is something far less respectable. It is a record-based punishment structure built from unequal conditions and enforced through institutional memory.
 
Traditional credit reporting, as it currently functions, should lose its authority to define a human being’s economic future. Legacy files built from predatory debt, medical hardship, poverty, unstable housing, wage limits, public dependency, and survival under constrained options should be cleared through lawful public action. A society cannot keep calling a score objective when the conditions feeding that score were distorted from the beginning. A private company should never hold permanent power to reduce a human being to a file created inside a corrupted market.
 
HDAP reaches beyond privacy. Privacy language is too small for the problem. Privacy asks whether information is protected. HDAP asks who gained value from access, who paid for it, who retained it, who used it, who shared it, who profited, who was denied, and who carries the burden after the record is created. A privacy policy can become a page nobody reads. HDAP is an economic standard. It makes access visible, prices the transfer, limits the use, and requires accountability when the receiver benefits from human information.
 
The same logic applies at the store counter. A customer walks in to buy goods, and the store asks for a phone number, email address, ZIP code, rewards account, store card, payment profile, digital receipt, credit application, or traceable method of payment. The request is framed as routine. In substance, the store is asking to connect the purchase to the person. It wants to know who bought the item, how often the person returns, what brands move in that household, what offers bring the person back, what price the person will accept, what inventory should be expanded, and how future spending can be influenced. The store receives market intelligence from the customer’s behavior, while the customer is expected to provide that intelligence for free.
 
Cash exposes the issue clearly. A cash purchase can end with the exchange of money and goods. A traceable payment can create an informational relationship. Card transactions, digital wallets, PIN-based payments, store accounts, financing offers, loyalty programs, and digital receipts may connect a purchase to a bank, billing address, ZIP code, payment processor, purchase history, consumer profile, and future marketing path. When stores make cash inconvenient and reward traceable payment, they steer customers toward systems that give the business more information. If the business wants that traceability, it should pay for it.
 
HDAP also challenges the fraud of false market choice. Sales reports, inventory forecasts, credit models, investor presentations, and marketing plans often treat consumer behavior as evidence of preference. Much of it is constrained behavior. People buy what wages allow, what transportation permits, what the neighborhood offers, what credit makes available, what advertising pushes, what stores choose to stock, and what survival requires. A family buying cheap processed food, low-quality clothing, discounted goods, or the lowest-priced product may be responding to economic confinement rather than authentic choice.
 
When poverty-distorted demand is treated as truth, the market reinforces the harm. Stores stock more of what constrained people were forced to buy. Advertisers promote more of what struggling communities can barely afford. Inferior products become overrepresented in areas already affected by poor food access, medical stress, environmental neglect, wage suppression, and limited mobility. The resulting purchase data is then used to justify the same pattern. The market creates the cage, records behavior inside the cage, and calls the record consumer demand.
 
That record should never be allowed to judge the person. If people were steered into inferior goods, inferior credit, inferior housing, inferior food, inferior healthcare, inferior schools, inferior retail environments, inferior lending terms, and inferior financial options, the resulting records cannot be treated as fair evidence of character, responsibility, preference, or worth. The injury is national. The remedy must be national. Reparations for all is the economic response to value extracted, choices narrowed, access denied, opportunity distorted, and survival converted into data.
 
A true reset must confront identity itself. Government-issued names, birth records, identification numbers, addresses, welfare files, food assistance records, credit histories, court records, prison records, medical records, school records, and other state-linked identifiers have been used to track, classify, punish, and define people. A lawful society may need civil identification, but identification should serve the person. It should never become a permanent administrative cage. The person must remain higher than the name, higher than the number, higher than the score, higher than the file, higher than the record.
 
The purpose of a clean identity structure is repair. A person should be able to enter the economy without being chained forever to a file built from hardship, punishment, poverty, medical crisis, predatory lending, family instability, or public assistance. A lawful reset would allow people to reclaim how they are known, receive reparative payment, establish clean economic standing, and participate in commerce without carrying the weight of a corrupted record system. The prior file should lose its authority to function as a civil sentence.
 
This reset must include incarcerated people and formerly incarcerated people. Mass incarceration is one of the most severe forms of record-based control. It attaches bodies to files, files to judgments, judgments to exclusions, and exclusions to future poverty. A nation cannot claim to correct its economic order while leaving human beings trapped inside the most extreme version of administrative identity. Any serious reset must include release, record clearing, reintegration, compensation, and protection from permanent civil death.
 
Public-benefit records require the same scrutiny. A person who needed food, housing assistance, healthcare, disability support, unemployment aid, or public relief should never be permanently marked by the fact of need. Assistance records should be treated as evidence of public obligation, not personal failure. If the state created, tolerated, or worsened the conditions that made assistance necessary, repair is the answer. Permanent tracking is another injury.
 
The marketplace must be rebuilt on paid access and positive participation. Businesses should compete for customers through open compensation rather than hidden extraction. A store that wants a customer’s identity, purchase history, payment behavior, brand preference, household demand, or location-based consumer pattern should make a direct offer. The terms should be plain: enter the store as a buyer, allow limited access to purchasing behavior, and receive prepaid customer credit as compensation for that access.
 
That is the replacement for predatory credit. The new system should measure positive participation, not historical punishment. A customer who receives prepaid store credit, uses it, returns, spends additional money, and demonstrates consistent purchasing value should build positive consumer standing. Credit should grow from participation, reliability, and verified contribution rather than interest traps, late fees, old debts, medical hardship, predatory loans, or institutional files built from poverty.
 
The old credit system asks what went wrong in a person’s past. The new system asks what value the person creates now. The old system punishes debt, hardship, wage limits, medical burdens, housing pressure, and economic instability. The new system recognizes purchasing power, responsiveness, participation, and present contribution. The old system reduces people to risk. The new system recognizes people as economic actors whose choices become meaningful when they have real resources.
 
Human Data Access Payment supplies the rule for the economy that must come next. Access must be paid. Use must be limited. Records must serve the person rather than replace the person. Possession of information must never become ownership of human value. Credit must become a record of positive participation instead of a weapon built from past injury. Reparations must address the broader debt created by a nation that extracted value, narrowed opportunity, punished survival, and then called the record objective.
 
The demand is clear. If an institution wants access to a human being’s personal information, it must pay. If a system used that information to restrict, punish, exploit, or profit, it must answer. If a record was created through scarcity, coercion, steering, poverty, medical burden, public dependency, incarceration, predatory lending, or unequal access, it should lose the power to define the human being. The person comes first. The file comes after. The payment is due at the point of access.

Human Data Access Payment also changes how fraud prevention should work. Under the current system, the consumer often discovers the harm after the damage has already entered the record. A person finds an unfamiliar account, unauthorized inquiry, false credit line, or fraudulent obligation, then must dispute the entry, contact bureaus, prove non-participation, wait through an investigation, and depend on the same system that failed to correct the injury. That process places the burden on the person who was harmed instead of the institution that allowed the access.
 
Under HDAP, the burden moves to the company seeking to profit from the transaction. When a business offers credit, store financing, a customer account, payment profile, or any benefit tied to personal information, it is requesting paid access to a human being’s identity. That request creates a duty of verification before the account exists. The company must prove that the person whose information was used knowingly authorized the credit, account, or obligation. The consumer should not have to prove innocence after the company has already failed to verify identity.
 
A proper HDAP system would require real-time confirmation at the point of attempted access. If someone applies for credit using a person’s identifying information, the named person should receive immediate notice asking whether the application is authorized. A confirmed application may proceed under the required HDAP terms. A denied application ends the process. Any company that proceeds after rejection assumes full liability for the resulting fraud.
 
This standard would replace the old dispute model with a show-and-prove obligation. The company that extended credit must produce the authorization, identification record, transaction record, signed consent, device confirmation, payment-access record, video evidence when available, or other proof sufficient to establish that the applicant and the named consumer were the same person. Without that proof, the company becomes responsible for the fraudulent extension of credit.
 
The penalty must be serious enough to change behavior. A company that extends credit to the wrong person has created more than a clerical error. It has allowed a human being’s identity, financial standing, and personal information to be used in a way that may damage housing access, employment access, borrowing power, insurance terms, and economic reputation. Any organization that violates this standard should face mandatory restitution, statutory penalties, removal of the fraudulent account, damages to the affected person, regulatory action, and possible loss of authority to extend consumer credit.
 
HDAP prevents fraud by treating personal information as valuable before it is misused. The company asked for access. The company used the information. The company must prove that the access was lawful, paid, and authorized.
 
Part I — The Core Doctrine
Chapter One
Human Beings Are Not Free Inventory
Human Data Access Payment begins at the point where an ordinary purchase becomes an unpriced demand for access. A customer enters a store to buy an item. The merchandise has been selected, the price has been posted, and the customer is prepared to complete the sale. At that moment, the lawful exchange should remain limited to the goods, the price, the method of payment, and the completion of the transaction. The store is entitled to receive payment for the merchandise. The customer is entitled to receive the merchandise at the stated price.
 
Modern commerce has complicated that simple exchange by inserting an additional request into the transaction. At the register, through an app, inside a checkout screen, or during a payment process, the customer is asked for a phone number, email address, ZIP code, birth date, rewards account, store card, driver’s license, payment profile, digital receipt preference, or another identifying detail capable of connecting the purchase to a specific person. The request is usually framed as convenience, savings, fraud prevention, customer service, account maintenance, or policy compliance. The language sounds ordinary because the practice has been normalized. The legal and economic substance is more serious: the business is asking the customer to provide access to personal information in addition to payment for the goods.
 
That access carries independent value. Once a business links a purchase to an identifiable person, the sale becomes a source of commercial intelligence. The company can study buying habits, brand preference, household patterns, location-based demand, price sensitivity, payment behavior, product combinations, seasonal timing, and future marketing potential. It can use the information to adjust inventory, refine promotions, target advertisements, evaluate customer responsiveness, support financing offers, improve pricing strategy, or build a profile that follows the customer through later transactions. The customer leaves with the purchased item. The business retains knowledge capable of producing future advantage.
 
HDAP names that advantage and places a price on it. Human Data Access Payment is the compensation owed when a business, landlord, employer, lender, hospital, school, insurer, platform, police department, public office, or other institution requests access to personal information. The obligation arises at the point of access because the receiving party gains value at that point. The compensation is separate from any later sale, lease, wage, loan, benefit, appointment, approval, or service. A person’s private information is a distinct source of economic value, and entry into that value requires payment.
 
The first injury occurs when a visible transaction is used to conceal a second, unpriced exchange. A customer comes to purchase goods, but the store requests identity. A tenant seeks housing, but the landlord demands income records, credit access, rental history, references, and household information. A worker seeks employment, but the employer reviews education, credentials, work history, salary expectations, references, samples, and background information before wages begin. A borrower seeks credit, but the lender examines income, debt, assets, payment history, and future purchasing intent before deciding terms. A patient seeks care, but the medical system collects intimate information before treatment is complete. A citizen seeks public service, but the government requires disclosure under the force of official authority. In each setting, the institution receives usable information before the person receives the full benefit being sought.
 
The information improves the receiver’s position. It helps the institution assess risk, identify opportunity, reduce uncertainty, document compliance, target services, defend decisions, control entry, determine eligibility, maintain contact, and retain the person inside a searchable record. Some requests may be operationally necessary. Necessity may justify a request for limited information, but necessity never erases the value of what the institution receives. When private data makes an organization more precise, more protected, more profitable, or more efficient, the data is functioning as an economic input.
 
The modern marketplace recognizes information as property when the owner has corporate power. Businesses protect pricing models, client lists, vendor terms, payroll records, operating plans, financial reports, market research, software systems, strategic forecasts, and internal communications with contracts, passwords, confidentiality agreements, restricted access, legal departments, cybersecurity budgets, internal policies, and litigation threats. They understand that information creates leverage. They protect their records because those records carry commercial value.
 
The individual rarely receives comparable treatment. When a person provides identifying information, the transfer is often described as routine intake. When a person refuses, the refusal may be treated as suspicious, inconvenient, noncompliant, or disqualifying. A customer may lose a discount. An applicant may lose an opportunity. A tenant may lose access to housing. A patient may face delay. A citizen may be refused service. A worker may be removed from consideration. The result is a practical coercion: disclosure becomes the entrance fee to ordinary life.
 
That entrance fee lacks meaningful voluntariness where refusal blocks access to housing, employment, credit, healthcare, education, food, transportation, insurance, banking, public records, government services, or basic communication. A person may submit information because the surrounding system leaves no practical alternative. That submission may authorize a defined review, but it also creates a duty to compensate the person whose private information gives the receiver value. Consent to proceed is separate from compensation for access.
 
Human beings are not free inventory. They are the source of the information that institutions convert into files, profiles, reports, charts, scores, accounts, and records. A database stores value created by human life. A credit report reflects financial conduct already lived. A résumé compresses education, discipline, training, and labor history. A medical chart records the condition of a living body. A tenant file gathers facts about income, shelter, household stability, and need. A government record documents a person whose existence precedes the office that records it. The record is derivative; the human source is original.
 
Documentation has a lawful role in a complex society. Verification, billing, eligibility review, identification, safety, compliance, and public administration may require certain facts. HDAP accepts legitimate information requests within a fair exchange. The doctrine rejects the presumption that normalization converts private value into a free institutional supply. Administrative convenience cannot replace compensation. A system that benefits from private information must recognize the person who supplied it.
 
Institutional language often conceals the transfer. A person becomes an applicant, candidate, account holder, chart, file, profile, user, borrower, patient, tenant, student, case number, or risk category. These terms may serve internal organization, yet they also convert a human being into a manageable unit. Once a person is translated into process language, private life becomes easier to treat as material for decision-making. The institution sees the movement of a file, while the person has surrendered value.
 
Free inventory begins with that reduction. Inventory is held for use by the party controlling it. It is organized, measured, categorized, compared, stored, moved, priced, retained, depleted, or discarded according to institutional purpose. Human beings approach that status when their private information is gathered without compensation and absorbed into systems designed for marketing, screening, underwriting, employment review, housing access, medical administration, policing, public service, retail strategy, and digital tracking. The physical body may never be placed on a shelf, yet the usable representation of the person sits inside another party’s machinery.
 
The sale of data is only one form of monetization. A company may say that information is never sold while still extracting value through internal use. A retailer can use customer behavior to shape inventory, advertising, product placement, store expansion, staffing, promotions, fraud systems, and future offers. A landlord can use applications to measure demand. An employer can use applicants to study the labor market. A lender can refine risk assumptions. A platform can improve engagement tools. A public agency can expand administrative reach. Each use depends on access to human information.
 
If personal information helps an institution move faster, reduce risk, prevent loss, increase revenue, target communication, document compliance, defend a decision, personalize pricing, sort people, or strengthen future planning, then the information functions as an economic input. The receiver benefits at the moment of access, even when the later transaction fails, stalls, or ends in rejection. Compensation belongs at that threshold because the benefit begins there.
 
The information exchange must be separated from
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