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    DISCLAIMER:


    YOU MAY OR MAY NOT ACTUALLY MAKE MONEY OR HAVE SUCCESS FROM YOUR WRITING ENDEAVORS BY FOLLOWING THE INFORMATION CONTAINED IN THIS BOOK

  


  
    


    For the struggling artist

  


  
    Introduction


    

    I’m not gonna sit here and sugarcoat anything, writing is a pain in the ass. There, I said it. So before you go on, just know that it is completely and utterly the biggest pain-in-the-ass job just like any other job  like a plumber, garbage guy, mail lady, anything for that matter  so you should probably know that piece of info before diving into a business like this. If you’re doing it for easy cash, fame, or any level of actual fortune, just quit now while you’re ahead. Writing is not for you.


    

    I’m like that tough-love mother. I’m not going to coddle you, I’m not going to motivate you, I’m not even going to claim you are good at writing. I’m here to help, and lifting your spirits, I’m afraid, will not bring you success in this writing business. And as Rick from Rick & Morty the TV show would say, “Gotta rip that bandaid off quick, now, Summer.” It actually is beneficial to view the writing business as a chore, an actual competitive job, a job that is just as bad as McDonald’s minimum wage or something . . . because it is. The reason why viewing the writing business in this light will help you is because the entire process of writing and actually publishing your work is like throwing a cast out into the ocean and wanting to catch a damn Whale!: think James Patterson or Stephen King and their success, that’s the Whale I’m referring to.


    

    So in the meantime, the only thing you should worry about, as far as casting into the ocean goes, is not expecting to catch anything. If you get a little fish or a medium-sized bass, the goal is to go out, try, and just have fun. I know that’s cliché and is probably turning you off from the title of this book which is based on “success in the writing industry,” and that’s kind of the point. I want every single one of those kinds of buyers of this book to get a thousand miles away from here, because they are a waste of my time, and frankly, a waste of yours if you want to end up doing business with or along side them. Literally never trust anyone who tells you they will give you success, including my lame-ass!


    

    This all said, again, I’m your soul-crushing, tough-love-advocating mother and I want what’s best for you in every way possible. But I want you to know if you are going into this wanting success, you are sadly mistaken, my ignorant child. This crap is work. And a lot of it is a hustle more than actual success. I’m telling you right now, you will have a million shitty days before you run into that one day of success. So you have to ask yourself: Is my 15-minutes worth it? Is it worth it to literally uproot everything in my life for a pipe dream? Because, frankly, any and all writers who claim they want success are just holders of pipe dreams. You will know a good writer from a bad writer based on how they discuss their career. If they go into it not expecting anything, doing it because it gives them some level of solace and fulfillment, and success being secondary and moreappreciatedthan expected, that, my child, are those good writers.


    

    I don’t care if you are writing a book with the main character being an old talking sock inside a trailer home  though am I crazy or wouldn’t that be a damn cool book?  I want you to know any and all ideas for books can be good ideas and can be done great depending on writer talent, but if you expect the world to grant you recognition or favors or to call you “great” or “good at writing” or give you any satisfaction in that sense of the word, get out of this business as quickly as possible because this is never, ever, ever, EVER going to pan out for you. Period. . . .


    

    So without further ado, lets get this show on the road so you can publish your next garbage best-seller. Did she just suggest that ALL best-selling books are trash?! Yes, my ignorant child. I most-certainly did. *smiles*


    

    Part 1: The Writer’s Goal


    

    1.1 Being a reader before being a writer.


    

    Before ever deciding to write, you have to know exactly what you like as far as your tastes go in literature. You must firstly think of yourself as a reader before you ever even think to write, because, let me be the first to tell you, you’re going to be spending a hell of a lot more time reading than you are writing. In that sense, you have to fully give up the idea of yourself getting paid, and always be a customer first. Be more excited in other people’s work than your own. This seems self-explanatory, but most writers don’t get the concept.


    

    When you go into a book store, it shouldn’t be the average buyer who was recommended something by his/her coworker or is just wanting to be “cool” by reading the latest Harry Potter-like series. When you go into bookstores like Barnes & Noble, it should NOT look something like this:


    

    You walk up to the book-search bitch-guy/lady, you ask him/her, “Where is (insert your favorite genre here) section?”


    

    “Sir/madam, it’s over there. Anything specific?”


    

    “No. Nothing specific. I’m just a reader who wants to explore but really I want to be a dick by buying only popular books because I’m that much of a prick and close-minded.”


    

    “Oh.” Shrugs. “Well, the Starbucks counter is over there in case you want tolookpretentious while being a total hipster!”


    

    “Touché, madam/mister. Sound kick-ass.” And you go off your marry way into the land of exploring pointless titles.


    

    What it should look like is you constantly scanning, constantly soaking in any and all books you find. Give literally all of them a chance because, frankly, you are going to be one of them. This is the reality of you publishing your own work, traditionally or self-published. So show support not for the sake of supporting authors, but for the sake of learning something new that you didn’t know before, or learning something about your tastes that you didn’t know, either.


    

    Look at copyright pages and know which publishers are which, look at the author’s “also by,” look at the recommendations in the back of the book. Constantly be reading and going from one book to the next. It should get to the point where you have such a long reading list that you don’t even have time to be a writer. That’s the kind of reader you need to be and the kind of reader you would want within your die-hard readership if you do publish a book. You don’t want to associate with readers who buy crap because it’s “trendy” or “cool,” you want readers who actually are passionate about reading and know what is good and what is bad.


    

    Once you are buying books like a total nerd, that’s when you get ta readin’ constantly! You have to be constantly reading and reading and exploring new crap. Always be open-minded, but always have a standard too. For example, when I pick up books, I read the first page. If it isn


    

    

    

    

    

    1.2 Creating a goal in writing.


    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    1.3 Dis-importance of first drafts.


    

    

    

    

    

    

    

    

    

    

    

    

    

    1.4 What is of value to you?


    

    

    

    

    

    

    

    

    

    

    

    

    Part 2: The Writing Process


    

    2.1 The draining nonsense.


    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    2.2 Sit down and shut up!


    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    2.3 Word structure.


    

    

    

    

    

    

    

    

    

    2.4 Styling & Voice.


    

    

    

    2.5 Subject matter.


    

    


    Part 3: Publishing & Marketing


    

    

    

    3.1 The creative marketeer.


    

    

    

    

    

    

    

    

    

    

    

    

    

    3.2 Your cover.


    

    

    

    3.3 Social media.


    

    

    

    3.4 Links, key words, and titling.


    

    

    

    3.5 Persistance.


    

    

    

    

    

    

    

    

    

    
  


  
    Congrats!


    


    You are now on your way to being a crappy writer! Prepare to struggle for days on end and pulling your teeth out. But just know that you can actually be an overnight success in this business. Many instances of it happening to writers, but nobody exactly knows why anything goes viral. Keep producing work. Maybe you’ll get lucky and run into a project that produces a huge buzz. Never hurts to try. Just always write and read and enjoy yourself and the process. Keep at it. Always keep trying and pushing forward. Even if you try your whole life, die, and posthumously you obtain success that you aren’t conscious to know about, it was still worth it (in my eyes). This business shapes you and turns you humble. You will learn a lot of life lessons in it. That should be your ultimate goal: learning how to better yourself and your work. Hope I helped you in some way. I probably have a 1% chance that you actually feel like I didn’t steal your money on this product. Oh well! Cry about it!Bleh!
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