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Unlock the Power of Local Search and Put Your Business on the Map

In today's digital-first world, being online isn't enough you need to be seen and chosen.
Be Seen & Chosen on Google Business Profile is your step-by-step guide to transforming your online visibility and attracting more local customers without complicated jargon or expensive marketing tools.
Whether you're a small business owner, service provider, or entrepreneur, this book will show you how to:

	Fully optimize your Google Business Profile for maximum exposure

	Appear in the top results when customers are searching in your area

	Build trust and credibility with reviews, photos, and updates

	Turn profile views into real foot traffic and sales


Written in clear, practical language by Faisal Isse, this book empowers you to take control of your local online presence and stand out where it matters most: right in your neighborhood.

If you're ready to stop being invisible online and start getting chosen, this is your playbook.
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Disclaimer & Copyright

This book has been written for education purpose only and the information provided in it is based on the author’s personal knowledge of the subject. 

Although the author did an extensive research from publicly available sources and made every effort to ensure accuracy and completeness, yet the content of this book is intended for general guideline purpose only and should not be considered as the ultimate source. 

The author and publisher disclaim any liability for errors, omissions, or any outcomes resulting from the use of this book. Readers are encouraged to verify critical details independently or consult with other qualified experts where necessary.

Copyright © 2025 Faisal Isse
All rights reserved.
No part of this publication may be reproduced, stored in a retrieval system, or transmitted in any form or by any means electronic, mechanical, photocopying, recording, or otherwise without the prior written permission of the copyright holder and/or the publisher, except for brief quotations used in reviews or scholarly works.

Be Seen & Chosen on GBP.

Congrats

Congratulations on purchasing my book, and thank you very much for your support! I’m truly grateful that you’ve chosen to take a real step to create an effective Google Business Profile for your business, and I hope you find from this book insightful guidelines, practical steps, and valuable knowledge. Your feedback later means the world to me through any platform. 
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Introduction

In today’s digital world, having a strong online presence is no longer optional; it’s an essential ingredient for the success of any business. Whether you’re a small business owner, a freelancer, or a local service provider, your ability to be found online can make or break your future success. And when it comes to local visibility, there’s no tool more powerful than Google Business Profile or GMB.

Google My Business is a free and incredibly effective platform that allows you to manage how your business appears on Google Search and Maps. It’s the key to unlocking local customers, boosting your online visibility, and helps you stand out in a crowded marketplace. But here’s the catch: simply having a GBP is not enough. If you really want to reap the benefits, you need to optimize, maintain, and leverage its features to their fullest potential and that’s what this book covers to hold your hand taking you through all the necessary steps.

This guide is designed for anyone who wants to take control of their Google Business profile without needing to hire so call an expert or spend a fortune on marketing agencies. Whether you’re a complete beginner or someone who’s dabbled in GBP but hasn’t seen the results he/she wants, this book will walk you through every step of the process in a clear, practical, and actionable way. If you are ready to dive let’s go. 
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Chapter 1

General Overview of Google Business Profile

If you run a business or offer any kind of service, having a Google Business Profile (formerly called Google My Business) is one of the smartest things you can do. It’s free, easy to set up, and can make a big difference in how people find and trust your business.  Think about it, when someone needs a product or service, the first thing they usually do is search on Google. Whether they’re looking for a “barber near me,” “best pizza in town,” or “plumber open now,” Google often shows a map and a list of businesses. These are Google Business Profiles. If you don’t have one, you’re missing out on potential customers who are already looking for what you offer.

When people see your business on Google and it has good reviews, clear photos, and up-to-date information, they’re more likely to trust you. Your profile can show your hours, contact info, location, website, and even real photos of your shop, products, or team. It makes your business real, reliable, and professional.

What really is extremely surprising is that setting up a Google Business Profile doesn’t cost anything, which means it is like free advertising for your business. It gives you a chance to show up on Google Search console and Google Maps. You don’t need to spend money on ads just to be visible. Plus, if people leave positive reviews, that’s like word of mouth marketing online. Super valuable ha!

Remember always that with a Google Business Profile, people can call you, get directions, visit your website, or even message you directly all from one place. You can also post updates, like special offers, new products, or changes in your hours. It’s a simple way to stay connected and let customers know what’s going on.

Google gives you insights about how people are finding your profile like what they searched, how many people clicked to call you, or asked for directions. These little insights help you understand what’s working and how you can improve your outreach. In short, setting up a Google Business Profile helps people find you, trust you, and choose you without spending a dime. It’s one of the easiest and most effective ways to grow your local presence and get more customers. If you haven’t done it yet, now is the time! 
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Recap Why Google My Business Matters

Before we dive into the “how,” let’s talk about the “why.” Why should you invest your time, money and energy into Google My Business Profile? Here are just few valuable reasons that can encourage you to go all in:

1. Local Visibility: When someone searches for a product or service you offer in your area, a well optimized profile ensures your business shows up prominently in local search results and on Google Maps.

2. Credibility and Trust: A complete and accurate GBP profile with photos, reviews, and up-to-date information builds trust with potential customers.

3. Customer Engagement: Google business profile allows you to interact with customers through reviews, messages, and posts, helping you build relationship and improve customer satisfaction.

4. Insights and Analytics: GBP provides valuable data about how customers find your business, what actions they take, and where they’re coming from, helping you make informed decisions.

5. It is free to use: Unlike many other marketing tools, Google business profile doesn’t cost you money to use. All it requires is your time, effort & some practical knowledge. 
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What You Will Learn in This Book

I will try my best to make this book your ultimate roadmap to mastering Google My Business. It’s structured as a step-by-step guide, so you can follow along at your own pace and implement each step as you go. Here’s a sneak peek at what you’ll learn:

1. Setting up Your Google My Business Profile: We’ll start together with the basics of how to create your account, how to claim your business, and how to fill out your profile with accurate and compelling information.

2. Optimizing Your Profile for Maximum Impact: We will also learn how to choose the right categories, write a winning business description, and add photos and videos that showcase your business in the best light.

3. Managing and Responding to Reviews: This book will make easy for you to discover how to handle customer reviews like a pro, whether they’re glowing testimonials or even less than favorable feedbacks.

4. Using GBP Posts to Engage with Your Customers: Find out how to use posts to promote events, share updates, and highlight special offers to enhance your business profile.

5. Leveraging Google Business Profile Insights: You will understand through this book how to use the data and I mean real-time-data provided by GBP to track your performance and make data driven decisions.

6. Advanced Tips and Tricks: From using Q&A you will learn how to add attributes and booking links if needed, we’ll cover advanced strategies to take your Google my business profile to the next level.
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7. Troubleshooting Common Issues: There are issues that may arise from time to time and this book will teach us how to resolve common problems, such as duplicate listings, suspended accounts, and incorrect information.
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Who Is This Book For?

This book is for anyone who wants to take control of their online presence and attract more customers through Google My Business. Whether you’re:

	Small business owner looking to increase foot traffic

	Service provider aiming to generate more leads

	Freelancer wanting to stand out in your niche

	Marketer managing multiple GMB profiles

	Beginner with no prior experience in digital marketing


This guide is for you. No technical expertise is required just a willingness to learn, little practice, following this guide and a commitment to putting in the work. 
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How to Use This Book

This book is designed to be your practical guide and hands-on manual to perfecting Google business profile listings. Each chapter builds on the previous one, so it’s best to follow the steps













	Business Name: Make sure it matches exactly with the signage, branding and logo.

	Address:  Correct Address is extremely important especially for any business with physical location.

	Phone Number:  This is evident because the primary purpose of creating a profile is to connect with our loyal customers and potential prospects. 

	Website URL: In today's digital era, having website is essential for businesses, providing round-the-clock online visibility, boosting credibility, and expanding market reach, all of which contribute to driving growth and fostering customer engagement.

	Business Category:  Such as "Plumber", “Restaurant”. “Dental”, “Grocery Store”, “School”, "Digital Marketing Agency". Etc. Categorizing your business profile will help SEO to identify your business in the right search and easily shows customers looking for such profiles. 

	Business Hours: Letting people know when you are open for business is absolutely important and proves how much you respect other people’s time and effort. Nowadays people don’t even bother going to a place that does not post hours of operation. Some business are always open and no need to indicate time or date.

	Description:  Google my business has limit of characters to describe your business so make sure you prepare and have prewritten description of the business you are creating profile for. You have around 750 characters maximum as writing this book and that’s include the keywords. 

	Photos/Videos:  To stand out from the competition, ensure you have high-quality storefront images, a clear and recognizable business logo, interior videos, additional photos, and visuals of your team ready to assist customers. Include detailed product or service descriptions as well. By doing so, you’ll attract more customers and drive growth of your business.  
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	Service Areas:  Some businesses have multiple locations and different branches, you can also mention this and help SEO to list all of your service areas suggesting customers in the near me section for finding closest location.

	Attributes:  Although Wheelchair accessibility can be mandatory, mentioning it will help others and those in need for such service to make prior decision, free Wi-Fi is also worth to indicate if any, other facility to attract customers can be listed, etc. 














































	Enhanced Local SEO Visibility: A Google business profile improves your ranking in local search results, making it easier for potential customers to discover your business.  

	Improved Customer Engagement: By listing your business on Google my business, you enable interactions through reviews, Q&A, and posts, which can enhance customer satisfaction and foster loyalty.  

	Showcase Your Business: Google business profile allows you to upload high-quality photos and videos, giving customers a clearer understanding of what you offer. It also displays critical details like operating hours, contact information, and location, helping to build trust and credibility.  





	Click "Add your business to Google".

	Enter the business name, address, phone, operation hours and etc.

	Select the relevant business category.

	Click Next.

	Follow the instructions.
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	Search for the business name from Google Business Profile list.

	If listed, request ownership access by clicking "Claim this Business".

	Follow the verification process.

	Add all the missing information.

	Follow the instructions and help your client’s SEO.










































	If the business is like a storefront, enter the full address for Google map.

	If the business is a service provider such as electricians, painters, cleaners, plumbers, etc then select: “I deliver goods and services to my customers”, and then add your service areas.



	Add a phone number.

	Enter the website URL.



	Set up business hours, including holidays or special hours because it will make your business more professional and dependable. 



	Write a compelling description of the business include main services, location, and unique selling points. SEO like keywords that describes your products or service so take advantage of it and give details that reflects your business truly and yet precise.



	Upload high quality images for the storefront, team on duty, services providers & details about your products. Consider your Logo image size to be around (250x250px) likewise your Cover photo should be of size around (1080x608px). Remember to add any Additional photos and videos of the services you or your client provide if you doing it on behave of anyone else, also it is ok to mention some details from the staff and how professional they are. Correct location with inside and outside pictures or videos that helps for clear view.
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	List services with descriptions and pricing.





	Postcard Verification  And This Is The Most Common


	Google mails a postcard with a verification code (5-10 business days).

	Once received, enter the code in Google Business Profile Dashboard.


	Phone Verification For Some Businesses


	If eligible, Google will call or text with a verification code.


	Email Verification (Less Common)


	If available, a code is sent to the registered business email.


	Instant Verification Is Another Option (If Eligible)


	If the business has been previously verified via Google Search Console.


	Video Verification (For Certain Industries)


	A Google representative may require a video call to verify the business location and legitimacy. 







	Ensure that the name of the business, address and contact phone is consistent across all platforms.

	Add a detailed description of the products or the service you provide for your customers with relevant keywords.

	Upload more high quality photos, regular videos and clear call to action. This system you will always update your business profile and it is highly beneficial for SEO.

	Enable messaging so customers can contact the business directly, engaging through texting and interact with your customers to show how much you care. 

	Set up booking options if applicable and create weekly posts with promotions, news, or events.





	Updates (If there are any new services, if you update your policies, etc.)

	Offers (If you offer discounts or any new special deals)

	Events (Post about your webinars, new sales, in-store events)

	Products (Post about your products and highlight key offerings, etc)

	Encourage Customer Reviews (Customer engagement increases visibility)

	Ask satisfied customers to leave Google reviews.

	Respond to all reviews (positive and negative professionally)

	Use keywords in responses to improve Google search visibility.









	Google Business Profile Dashboard: The Google Business Profile includes a “Reviews” tab within its dashboard, allowing you to conveniently view and manage all client feedback in one place. 

	Google Maps App: For those frequently on the go, the Google Maps app also provides access to the “Reviews” section through its dashboard, making it easy to stay updated via mobile.

	Email Notifications: You can enable email alerts for new reviews in your Google Business Profile settings. This ensures you’re notified as soon as feedback is posted, eliminating the need for constant manual checks.

	Third-Party Tools: Several third-party tools have been developed to streamline review monitoring and enhance efficiency. Platforms such as ReviewTrackers, Hootsuite, and Podium offer automated solutions to help manage and respond to reviews more effectively.
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	Stay calm, professional and never argue with the customers.

	Apologize even if you disagree with your customer, Keep it brief and avoid defensiveness. 

	Offer to resolve the issue offline and provide contact details.






	Thank the client and start with a sincere “thank you”.

	Acknowledge their specific feedback and mention something they said.

	Reinforce your commitment and remind them you're always here to help.

	Invite them back or keep the connection and optional, but keeps the door open.
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	Remember that consistency is the key of business success therefore respond to all reviews good or bad while staying professional and keep in mind that your responses reflect your brand.  

	Check your competitors’ reviews to identify if there are gaps in your service to have an opportunity to fix way before anyone else discover.  

	Finally by actively managing your Google reviews, you build trust, improve rankings, and enhance customer satisfaction. 
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	Are you getting more searches in summer?

	Are calls spiking on weekends?

	Are people requesting directions more after you post updates or photos?



	Time promotions and events

	Create content around seasonal search queries

	Adjust opening hours or staffing
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	Sign Up & Log In: Go to Whitespark’s website and create an account.

	Enter your business name, location, and other details. 

	Connect Review Platforms: Integrate Google Business Profile, Yelp, Facbook, and other review sites where your business is listed.




	Dashboard Overview: The dashboard shows recent reviews from all connected platforms.

	Email Notifications: Get alerts when new reviews are posted.

	Review Analytics: Track trends (e.g., average rating, review volume over time).



	Add competitors to compare their review performance against yours.

	Identify gaps in your reputation strategy.




	Automate personalized review requests via email or text.  

	Use templates or customize messages.   

	Generate QR codes or short links that direct customers to your review pages. 



	Local Rank Tracking: Monitor your rankings for key search terms.  

	Citation Builder: Improve local SEO by managing business listings.  

	Reputation Widgets: Embed a review widget on your website to showcase ratings.  
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Photo & Media Optimization 

GeoImgr / GeoSetter

	This adds geo-tags to images before uploading to your Google Business Profile.

	It also helps with local SEO 


Scheduling Posts & Automation

Postamatic / OneUp

	Schedule Google Posts in advance (offers, updates, events etc).

	Track engagement metrics on each post.

	OneUp also lets you auto-respond to reviews.









	Violation of Google’s guidelines (e.g., using a PO Box or virtual address).

	Inconsistent or misleading business info.

	Keyword stuffing in business name.





[image: ]






	Image or video violate content policies (e.g., blurry, irrelevant, offensive).

	They can be of poor quality or with a wrong format etc.








	Poor search engine optimization.

	Low engagement (few reviews and/or low activity).

	Address or location problems.
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	Use Keywords: Incorporate relevant keywords in your business description and posts. 

	Add Videos: Quality videos can help showcase your business better than photos alone. 

	Monitor Competitors: Keep eyes on competitors’ GMB profiles to stay competitive.

	Google Analytics: Integrate with Google Analytics for deeper insights. 

	Third-Party Tools: Use tools like Moz Local, for advanced tracking and management.

	Google My Business Dashboard: Regularly check your dashboard for insights on searches, calls, direction requests and Keep your profile updated to avoid suspension.

	Follow Google’s Guidelines: Avoid keyword stuffing, fake reviews, or misleading information to stay 100% compliant with Google’s guidelines.




	You can set up a Q&A section with common questions.

	You will be able to answer questions before customers ask. 

	You will get a chance to track performance with Insights. 

	Search queries customers use to find the business.












	Google Business Profile will also show you all the people that viewed your listing.

	Greatest benefit is that your customers can take an action from Google Business Profile Listing. Customers can call you, visit your website or request directions to your location. 



	Posting updates weekly because Google algorithm favors active businesses even small updates matter such as updating business hours on holidays, offering discounts and new services or products if any.

	Respond to all reviews positive or negative because this creates life in your listing and gives you an opportunity to answer customer inquiries.




	Go to Google Business Profile dashboard.

	Click on Users in the left menu.

	Click Add Users & enter the client’s email.

	Assign them as: 


	Owner: Will have Full Control.

	Manager: Can edit but not able to remove others. 

	Site Manager: Has limited editing. 
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