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      Ethnographies of Global Tourism


      Cultural Heritage, Economic Encounters, and the Redefinition of Impact


      Sarah Lyon and E. Christian Wells

    


    
      Global tourism is perhaps the largest-scale movement of goods, services, and people in human history. Consequently, it has been (and continues to be) a significant catalyst for economic development and sociopolitical change (Stronza 2001). According to the United Nations World Tourism Organization (2010), international tourist arrivals in 2009 totaled 880 million and generated U.S. $852 billion in receipts, representing 6 percent of worldwide exports and 30 percent of worldwide services exports. Moreover, international arrivals are projected to top U.S. $1.6 billion annually by the year 2020 (UNWTO 2001). The worldwide economic growth of this industry significantly outpaces gross domestic product (GDP) growth. While the United States, France, and Spain consistently lead in arrivals and receipts, China represents the fastest-growing sector over the past decade. Although these figures are impressive, they represent a decline of roughly 4 percent from 2008, indicating that international tourism demand depends strongly on global economic conditions in generating markets.


      While tourism increasingly accounts for ever-greater segments of national economies, the consequences of this growth for intercultural interaction are diverse and uncertain. The proliferation of tourists also challenges classic theoretical descriptions of just what an economy is. What are the commodities being consumed? What is the division of labor between producers and consumers in creating the value of tourist exchanges? How do culture, power, and history shape these interactions? What are the prospects for sustainable tourism? How do tourists and stakeholders around the world shape cultural heritage? These critical questions inspired this volume, in which the contributors explore the connections among economy, sustainability, heritage, and identity that tourism and related processes make explicit.


      The goal of this volume is to move beyond the limits of geographical discussions, case studies, and best-practice examples—investigations that have been recently deemed “stale, tired, repetitive and lifeless” (Franklin and Crang 2001:5), with “limited additional scientific value” (Oppermann 2000:145; see also Franklin 2007; Hall, Williams, and Lew 2004; Xiao and Smith 2007). Within anthropology, Castañeda (1996) forcefully argues that such studies assume that “locals” are objects lacking agency and obscure the key forces shaping social reality. Furthermore, as Stronza (2001) points out, much of the existing research is bifurcated between a focus on the origins of tourism centering on tourists and a focus on the impacts of tourism analyzing locals.


      As a result of increased global interconnectedness, the differences between everyday spaces and tourism places have increasingly become blurred. Tourists, objects, and information compose tourismscapes in a nonlinear and two-sided way: tourists and images travel from generating markets (which are also destinations in their own right) to destination regions (which also generate flows) and back (Franklin 2003; Van der Duim 2007). In recent years, more nuanced theoretical understandings of tourism have emerged within anthropology and beyond. For example, Burns (2004) argues for a systems approach to tourism, emphasizing its interconnectedness with political, economic, social, and natural environments. Similarly, Babb (2010, 2004) conceptualizes tourism as a set of cultural practices under constant negotiation that may illuminate broader social and historical processes.


      The contributions in this volume ethnographically explore with rich detail the global flows and translocal processes characterizing contemporary tourism. Each of the chapters explores different dimensions of tourism mobilities, such as the unfettered financial flows made possible by the conditions of late capitalism, transnational circuits that blur the increasingly arbitrary distinction between tourists and migrants, concerns over the environmental by-products of tourism (such as carbon emissions), and the experience of immobility in an increasingly globalized and interconnected world. The volume is organized according to three overarching themes: exploring dimensions of cultural heritage, the complex nature of economic encounters in touristic spheres, and the multifaceted impacts of tourism on both hosts and guests. While based on ethnographic and archaeological research conducted in distinct locations, the contributors’ conclusions and theoretical arguments reach far beyond the limits of isolated case studies. Together they contribute to a new synthesis for the anthropology of tourism while simultaneously demonstrating how emerging theories of the economics of tourism and cultural heritage can lead to the rethinking of traditionally nontouristic domains—from spirituality to reproduction.


      Global Flows and “Tourismscapes”: Rethinking the Economics of Tourism and Heritage


      Research on tourism has moved far beyond the collective representations of international tourism, which Crick (2002:16) refers to as the “four Ss”—sun, sex, sea, and sand—that once characterized scholarship on tourism in the social sciences. Franklin and Crang (2001) argue that tourism can no longer be viewed as a specialist consumer product or a mode of consumption. Rather, “Tourism has broken away from its beginning as a relatively minor and ephemeral ritual of modern life to become a significant modality through which transnational modern life is organized” (Franklin and Crang 2001:7). As a result, tourism can no longer be bounded as a discrete activity, tidily contained in specific locations and delineated periods of time. Tourism encompasses more than simple leisure activity—it is also a global business consumed at a local level and a condition of postmodernism shaping the world we live in. This version of life and culture, which Urry (2001) describes as a “shift from solid, fixed modernity” to a much more fluid and hyper “liquid modernity” characterized by bodies on the move and traveling cultures, emphasizes the idea that the “flows and scapes” (Appadurai 1996) of tourism cannot be disaggregated from globalization as a complex social phenomenon (Burns and Novelli 2008).


      The contributions to this volume reflect an emerging mobility paradigm in tourism and cultural heritage studies. As Sheller and Urry write (2006:214):


      A clear distinction is often drawn between places and those travelling to such places. Places are seen as pushing or pulling people to visit. Places are presumed to be relatively fixed, given, and separate from those visiting. The new mobility paradigm argues against this ontology of distinct “places” and “people.” Rather, there is a complex relationality of places and persons connected through performances.


      A focus on tourism mobilities moves us away from the preoccupation with the tourist and travels to distant lands and recognizes instead the interconnected movements of a range of individuals, including leisure shoppers, second-home owners, entrepreneurial migrants, business travelers, students, and a host of other people voluntarily on the move (Gale 2008). This more nuanced approach to tourism is reflected in many of the chapters in the present volume. For example, Speier’s contribution (chapter 11) explores the motivations and experiences of reproductive “tourists” whose quest for parenthood, rather than simple leisure, brings them to the Czech Republic in search of donor eggs and a comfortable, culturally rich environment in which to relax after their in vitro fertilization (IVF) treatments.


      Importantly, the concept of tourism mobilities presupposes its opposite—immobility. In a globalizing world that celebrates the free flow of capital, ideas, products, and bodies, it is easy to be seduced by the notion that everyone and everything is on the move. However, anthropological attention to the details of lived experiences in diverse locales clearly demonstrates that the very processes that have enhanced the mobility of some people have merely served to highlight and reinforce the immobility of others (Gale 2008; Hannam et al. 2006). In arguing for a focus on tourism mobilities rather than static examinations of tourists and destinations, this volume also explicitly engages with critiques of mobile forms of subjectivity, such as Ahmed’s (2002:462) argument that the “idealization of movement, or transformation of movement into a fetish, depends upon the exclusion of others who are already positioned as not free in the same way” (original emphasis) and Skeggs’s (2004:49) related assertion that “mobility and control over mobility both reflect and reinforce power. Mobility is a resource to which not everyone has an equal relationship.” For example, Maxwell’s research (chapter 6) on the indigenous vendors who live on the Inca Trail and their interactions with the stream of hikers who pass by their front doors each season eloquently describes the experience of being fixed in space, surrounded by flows of wealthier, more mobile others. However, as she demonstrates, the experience of immobility is not necessarily equated with lack of agency, as the trail residents turn heritage tourism on its head by socially constructing hikers themselves as a resource.


      Importantly, the tourism mobilities paradigm promotes an examination of the interrelationships between tourism and migration (Hall and Williams 2002). For example, Coles and Timothy (2004) observe that diasporas precipitate a number of different modes of travel and tourism inspired by the collision between migration histories (their “routes”), their attachment to the “home” country (their “roots”), and their experiences of and in the host country (their “routine”) (see also Hall and Tucker 2004). In this volume, these complex and overlapping links between tourism and migration are explored in Delaney and Rivera’s contribution (chapter 8), which illustrates the ways in which Tongan migrants participate in ongoing forms of generalized reciprocity with their family members who remain on the island of Tonga. Returning Tongans, who regularly send remittances home, are rewarded by their island friends and relatives with the opportunity to “become Tongan again,” to claim their place in Tongan society, and to reinvigorate their sense of identity as Tongans through their travels. Relatedly, in his examination of tourism development, cultural heritage, and bureaucratic conflict at two destinations in China, Shepherd’s contribution to the volume (chapter 4) illustrates the complex negotiations of identity and state development goals that exist in a country where two distinct stakeholder groups have recently become mobile: the marginalized peasant class and affluent urban residents with the disposable income and leisure time to tour. Shepherd demonstrates that what links these two forms of spatial movement is not simply economic development but also the development of a modern, “civilized” sensibility that the government believes will be fostered through domestic tourism.


      Finally, a focus on tourism mobilities entails a concern for the by-products of tourism, such as greenhouse gas emissions from jet aircraft and motor vehicles as well as threats to biosecurity arising from certain tourist flows (Gale 2008). The ways in which tourists and stakeholders in tourism-based economies conceptualize and attempt to mitigate these by-products have only recently become the subject of social scientific attention. Therefore, Isenhour’s research (chapter 10) on middle-class Swedish consumers’ attempts to lower or justify their carbon emissions from international travel (and consequently their personal ecological footprint) represents a significant contribution. Isenhour finds that, for environmentally conscious Swedish residents, international travel is one of the most difficult things to relinquish because it is intimately tied to social status and cultural capital in a society that celebrates an egalitarian ethos.


      Another, more frequently noted, by-product of tourism relates to the diverse and complex consequences of cultural commodification, a topic that several of the chapters in this volume explicitly engage. As anthropologists have noted, commodifying the cross-cultural experience in the tourism setting problematizes the divide between what is thought possible to buy and sell as a quantitative, monetary value is placed on culture, which is believed to have qualitative value (Bunten 2008). As Appadurai (1986:380) points out, the development of mass international tourism during the course of the twentieth century has contributed to the disaggregation of traditional trade systems, gift systems, and markets “bringing about the commoditization of an ever wider range of things and activities.” As the chapters by Salazar (chapter 2) and Figueroa and colleagues (chapter 3) demonstrate, the translocal politics of heritage management and promotion can have unintended by-products, including conflicts between externally represented cultural values and locally imagined meanings and identities. Similarly, the chapters by Medina (chapter 12) and Luque and colleagues (chapter 13) illustrate the profound impacts of environmental commodification as ecotourism initiatives shape stakeholder identities in highly specific ways. Finally, contributions by Huberman (chapter 5), Greene (chapter 9), and others explore the processes (and by-products) of self-commodification in the tourism and heritage industries. Together, their studies support Bunten’s (2008) claim that self-commodification is a dual process: both an economic response to the global expansion of the service sector and a politically motivated expression of identity.


      While each of the contributions to this volume is rooted in place-specific, case-study research, considered together they speak to the power of tourismscapes to influence both daily life around the world and translocal flows of capital, culture, and ideas. The concept of tourismscapes represents a broadening of Appadurai’s (1996) theory of the global cultural flows shaping the contemporary social imaginary. Tourismscapes are actor-networks consisting of relations between people and things within and across different societies and regions. The main constituents of tourismscapes include people, those using tourism services and the people and organizations providing them, and an array of networked objects (media, machines, and technologies) that structure, define, and configure interaction. Tourismscapes do not endure by themselves—they need constant performance, maintenance, and repair (Van der Duim 2007). As the chapters in this volume demonstrate, understanding travel and heritage in a global world through the lens of tourismscapes contributes to an understanding of power as a phenomenon that can be grasped only relationally, rather than as a “thing” that can be possessed by people (Cheong and Miller 2000; Clegg 2003; Van der Duim 2007).


      Part I: Cultural Heritage


      Interrogating the promise and potential of heritage sites for tourism, the contributions to the volume’s first section on “Cultural Heritage” follow three main themes: contested values and economies, struggles with notions of authenticity and indigeneity, and the role of state support and intervention. It is estimated that between 35 and 40 percent of tourism today represents cultural tourism or heritage tourism (UNWTO 2006). As an alternative to mass tourism, cultural and heritage tourism offer opportunities for place-based engagement that frames contexts for interaction with the “lived space” and “everyday life” (Lefebvre 1974) of other peoples as well as sites and objects of global historical significance. One of the major engines for growth in this sector has been the United Nations Educational Scientific and Cultural Organization (UNESCO), which, since 1972, has designated (and financially underwritten) World Heritage Sites—properties that UNESCO sees as having “outstanding universal value.” As of 2010, there were 911 properties on the list, a number that continues to increase each year. Such sites include cultural (704), natural (180), and mixed (27) properties spanning 151 nation-states across the globe.


      While many recent studies from the commerce sector of cultural heritage sites, such as those on the UNESCO list, tout the economic benefits to local communities as well as the preservation and celebration of heritage and identity (e.g., Hall et al. 2005; Wahab and Pigram 1997), some researchers question these assumptions and provide convincing case studies to the contrary (e.g., Jamal and Robinson 2009; Richards 2007; Silverman and Ruggles 2007; Smith and Robinson 2006). The contributors to this volume’s first section find that values, heritage, indigeneity, and economy are contested issues that often do not always result in economic development benefitting local communities or the protection or preservation of cultural heritage. For example, in chapter 2, “Shifting Values and Meanings of Heritage: From Cultural Appropriation to Tourism Interpretation and Back,” Noel B. Salazar considers the shifting meanings and values of heritage in central Java by exploring heritage policymaking and management around the Prambanan complex, a UNESCO World Heritage Site and one of the largest Hindu temple compounds in Southeast Asia. Focusing on the changeable discursive tools used by tour guides, he argues that “pluriversality” and a product of interaction characterize the significance of heritage in the tourism industry. Heritage appropriation and interpretation, he maintains, is entangled in webs of cultures and economies, variably recognized and appreciated by stakeholders at multiple levels.


      Cultural tourists seeking “authenticity” (Jamal and Hill 2002:103) or “extra-authenticity” (Boniface and Fowler 1993:7) in the touristic experience are sometimes faced by the invented traditions of artificial and contrived attractions (Rojek 1997; Tresidder 1999), often developed at the expense of local traditions and meanings (Smith 2007:104). In chapter 3, “Mayanizing Tourism on Roatán Island, Honduras: Archaeological Perspectives on Heritage, Development, and Indigeneity,” Alejandro J. Figueroa, Whitney A. Goodwin, and E. Christian Wells combine archaeological data and ethnographic insights to explore a highly contested tourism economy in their discussion of how places on Roatán Island, Honduras, have become increasingly “Mayanized” over the past decade. As tour operators and developers continue to invent an idealized Maya past for the island, non-Maya archaeological remains and cultural patrimony are constantly being threatened and destroyed. Figueroa and colleagues argue that, while heritage tourism provides economic opportunities for some, it intentionally or coincidentally devaluates contributions made by less familiar groups.


      Finally, state support or intervention in tourism economies seeking to serve multiple stakeholders in equitable ways is a challenging enterprise (Timothy and Nyaupane 2009; Walle 2010). There is an undeniable relationship between cultural heritage tourism and national identity (Palmer 1999). As Soper states, “In the production of tourism, the use of historic symbols, signs, and topics form a discourse that characterizes a nation and can play an active role in nation building” (Soper 2008:55). In this way, cultural heritage tourism can be co-opted to build national identity, a process that often occurs despite local opposition or at least with minimal local involvement (Ardren 2004). Robert Shepherd’s contribution, “Shaping Heritage to Serve Development: Bureaucratic Conflict and Local Agency at Two Chinese Heritage Sites” (chapter 4), explores how the Chinese state is using heritage tourism as a tool for economic development and national identity in one of the fastest-growing tourism economies in the world. Shepherd demonstrates how local residents struggle to adapt to this shifting cultural, political, and economic terrain. Focusing on the Buddhist temple complex of Mount Wutai and the state-designated site of “Shangri-la,” he shows how the overlapping and often conflicting interests and responsibilities of different government sectors have created extraordinary challenges for communities attempting to derive revenue from heritage tourism.


      Together, these three chapters powerfully demonstrate the unintended consequences of heritage-related economic development and commodification. However, they also show that processes of national identity building related to the tourism industry are not necessarily uncontested at the community level. In some cases, these processes are accompanied by a reappropriation of cultural patrimony by local populations (Cyphers and Morales-Cano 2006) and self-conscious cultural (re)formulation (Adams 1997).


      Part II: Economic Encounters in Touristic Spheres


      The chapters in the second section of the volume provide critical insights into the processes of both self- and cultural commodification that result from tourism mobilities. For anthropology, tourism has proven to be an ideal context for studying issues of political economy, social change, natural resource management, and cultural identity. And yet there has been very little development of theory specific to touristic encounters. As Gmelch (2003) points out, what makes the work of tourism distinctive from many other forms of employment is the frequent interaction workers and entrepreneurs have with guests. Workers, who are most often from modest educational and social backgrounds and possess few financial assets, intermingle with guests from distant lands and cultures who have widely different lifestyles and levels of income. The encounters between host and guest are mostly transitory, nonrepetitive, and asymmetrical (Cohen 1984). However, as the contributors to this section, “Economic Encounters in Touristic Spheres,” point out, this kind and degree of interaction does not mean that such encounters are not meaningful for all involved.


      The chapters in this section represent an important contribution to our collective understanding of the role of small-scale tourism entrepreneurs, or brokers, in this sprawling, global industry. The category of private-sector tourism broker denotes those who derive a living through involvement in tourism production; these include hotel and restaurant owners, employees, vendors, and guides who provide tourists with goods and services (Cheong and Miller 2000). In light of the recent heightened focus on smaller-scale and low-density tourism development, which is thought to more evenly disperse benefits within host communities and avoid the problems associated with foreign exchange leakages, the lack of scholarly research on the ties between tourism development and small businesses and entrepreneurship is remarkable (Dahles 2000; Koh 2000). Therefore, the chapters in this section fill a critical gap in the existing research. They demonstrate the ways in which small-scale tourism entrepreneurs, whether child guides in India or spiritual leaders in Guinea-Bissau, are actively involved in the ordering of this global industry (Ateljevic and Doorne 2005).


      Tourism researchers have long observed that the travel experience plunges tourists into a liminal state. For example, Boissevain (1996) contends that one of the thrills of being abroad is temporarily permitted illicit behavior, made possible by the anonymity that visitors enjoy in foreign lands. Crick (2002) maintains that when on holiday the tourist’s world is inverted from what it is at home—from work to play, morality to promiscuity, saving to spending, structure to freedom, and responsibility to self-indulgence. Similarly, Graburn (2010) argues that tourism is akin to a secular ritual—that the nonordinariness, excitement, and relaxation from the normal duties of life allow people on holiday to symbolically recreate and thus renew themselves for the return to their working lives. However, in chapter 5, “Of Sales Pitches and Speech Genres: Peddling Personality on the Riverfront of Banaras,” Jenny Huberman critically questions these assumptions through an exploration of the lengths that foreign tourists will go to forge lasting connections with the street children they encounter. Her contribution explores the way value is produced and consumed in the informal tourist economy. Drawing from theoretical work on speech genres by Bakhtin (1986), she argues that children’s varying abilities to animate the classic sales pitch play a structuring role in the affective dimensions of commercial exchange and the objects of touristic consumption. Using a wide repertoire of tactics, the children sometimes successfully encourage visitors to share their substantial financial resources with them and their families long after the tourist’s trip has ended. In the process, the children engage in self-commodification, a set of beliefs and practices in which an individual chooses to construct a marketable identity product while striving to avoid alienating himself or herself (Bunten 2008).


      In chapter 6, “Tourism as Transaction: Commerce and Heritage on the Inca Trail,” Keely Maxwell focuses on the fleeting, ephemeral nature of seasonal tourist markets. Her research demonstrates that vending space on the Inca Trail to Machu Picchu is contoured by the trail’s linearity, undirectionality, and temporality. Tourists are a captive but fleeting audience for the sellers who line the trail, and hiker movement is akin to a salmon run—a one-way current with daily and seasonal ebbs and flows. Maxwell explores how moral and monetary economies intersect in this trail-vending industry. Following a “host” agency approach to tourism, she challenges locally entrenched notions that heritage tourism contaminates local cultures and economies. Bunten (2008) argues that what is missing from the scholarly dialogue concerning the commodification of people and identity within the tourism context is a discussion of how “hosts” come to exercise, experience, and reflect on their activities—this is an important gap that Maxwell’s research fills.


      While host agency is often depicted in primarily commercial terms (Franklin 2007), it is also critical to highlight its cultural and even religious dimensions. In chapter 7, “Spiritual Spaces, Marginal Places: The Commodification of a Nalú Sacred Grove,” Brandon D. Lundy explores cultural tourism among the Nalú in southwestern Guinea-Bissau and the ways in which the sacred grove of Kassumba is being commodified as it is transformed from a site of traditional religion into an arena of performance aimed at providing an “authentic” experience for the touristic gaze. Lundy’s findings pose a challenge to Urry’s (2002) influential theory of the “tourist gaze,” which serves as a mirror to ultimately transform the people being gazed on while simultaneously inducing pleasurable experiences for tourists that, “by comparison with the everyday, are out of the ordinary” (Urry 2002:2). Lundy argues that the touristic encounter does not necessarily alter the host’s subjectivity and culture if the original religious space was designed for just such a meeting.


      Finally, the contributions by Patricia L. Delaney and Paul A. Rivera and by Katrina T. Greene explore the critical intersection of tourism mobilities, economic encounters, and broader cultural and political processes. In “Becoming Tongan Again: Generalized Reciprocity Meets Tourism in Tonga” (chapter 8), Delaney and Rivera consider how out-migration, remittances, and the return of “tourists” to the Kingdom of Tonga in the South Pacific represent a system of generalized reciprocity in which returning Tongans are rewarded with social and cultural opportunities to reactivate their Tongan identity. Within this system, gifts are used as levers to maximize one’s prestige rather than household consumption. In this way, Delaney and Rivera show how the (re)production of Tongan culture is dependent, to some extent, on Tongan tourists.


      Similarly, Katrina Greene’s contribution, “Women, Entrepreneurship, and Empowerment: Black-Owned Township Tourism in Cape Town, South Africa” (chapter 9), explores women’s roles in the development of black-owned township tourism in Cape Town, South Africa, highlighting the complex economic impacts of “pro-poor tourism.” Greene’s research focuses on how women entrepreneurs create bed-and-breakfast establishments to empower themselves and address issues of poverty and unemployment in their local communities. She argues that the gender status of women reinforces their efforts because of women’s culturally defined roles as caretakers of the home. Thus, her chapter makes an important contribution to our understanding of the ways in which gender shapes forms of tourism entrepreneurship.


      Part III: Redefining Tourism’s “Impact”


      Tourism was once represented as an easy option for economic development because it relied largely on natural resources already in place, for example, sand, sun, and friendly people, and therefore required no vast capital outlays for infrastructure (Crick 2002). However, empirical research on the “impact” of tourism on both travelers and destinations problematizes this simplistic assessment. The chapters in the volume’s final section, “Redefining Tourism’s ‘Impact,’” provide a heightened focus on touristic experience within the context of both individual lives and wider forces and also more comprehensive examinations of local participation in tourism-based economies. The contributions are particularly attuned to gender and class dynamics as well as the contested claims to community membership that so often shape access to the economic resources that participation in tourism markets might provide. Collectively, the chapters contribute to an emergent theoretical approach within the anthropology of tourism, which recognizes that far from an exceptional experience, tourism is an integral part of an individual’s life course and, consequently, intimately linked to the very social, cultural, and political milieu that produce tourism and the desire to travel in the first place. Increasingly, social scientists note that it is critical to pay as much attention to where tourists are coming from, including their cultural background, as to where they are going (Salazar 2004), for there is “a necessary relationship between the two spheres of life—work and home vs. leisure and travel” (Graburn 1983:1). The contributions in this section demonstrate that changes in tourist styles are not random but rather are connected to class competition, prestige hierarchies, and the succession of changing lifestyles (Graburn 1983).


      In response to impact studies demonstrating the negative consequences of international tourism on resident populations, social scientists have called for the development of more responsible and inclusive modes of tourism development rooted in community collaboration and participatory decision-making (e.g., Bramwell and Lane 2000; Bramwell and Sharman 1999; Burns 2004; Cottrell et al. 2007; de Araujo and Bramwell 1999; Mowforth and Munt 2003; Selin and Chavez 1995; Teo 2002; Timothy 2007). However, anthropologists note that terms such as local, community, and participation are highly problematic (Joseph 2002; Li 1999; Stonich 2000; Tsing et al. 2005). For example, the term community, commonly used in tourism impact studies, invokes a false sense
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