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Mass Marketing

It requires product managers
who sell one product at a time to
as many customers as possible

Marketers try to differentiate
their products

Marketers try to acquire a constant
stream of new customers,

Marketers concentrate on

cconomics of scale.

1:1 Marketing

It requires customer managers who
sell as many products as possible
to one customer at a time.

Marketers seck to differentiate
th

customers.

They also seck new business
from current customers.

Marketers focus on economies
of scope.





OEBPS/murr_9781591841050_oeb_007_r1.gif
Potental Product

N\

Augmented Product

\

Expected Product

\

Generic Product






OEBPS/murr_9781591841050_oeb_005_r1.gif
You
ability to
provide

Value to customer

high





OEBPS/murr_9781591841050_oeb_006_r1.gif





OEBPS/murr_9781591841050_oeb_008_r1.gif
Generation ~ Bom  Agein2003  Estimated Estimated Women
Tt Pogolin
Y 1960-19%97  6-1 742nillon 362 milion
X 195-1979  4-3 621 millon 308 milion
Baby  1945-1964  39-58 802 milion 408 illon
Boomer
Matwe Before 1945 4 507 millon 287 milion






